


° 
lw 
O 
< 
a 
> 
ao 
O 
Ee 
ie) 
~ 
uu 
> 
O 
U 
Lu 
Lu 
0) 


JULY 1947 





TEN AUNEOIVE 





As specialists in developing and applying adhesives 
made from every available base, we are in the 
unique position of being able to deliver the exact 
types of adhesives needed to do any packaging and 
shipping job — completely and successfully! 





Address: 270 Madison Avenue, New York 16; 3641 So. Washtenaw Ave., 
Chicago 32; 735 Battery St., San Francisco 11; and other principal 
cities. In Canada: Meredith, Simmons & Co., Ltd., Toronto and Montreal. 
In England: National Adhesives, Ltd., Slough. 
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ADHESIVES 


EVERY TYPE OF ADHESIVE FOR EVERY INDUSTRIAL 
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How To sHow appreciation to customers was a 
business problem long before the first Accounts 
Receivable sheet was slipped into a ledger. 
You've seen the problem approached in taany 
ways. The oldtime storekeeper passed out pepper- 
mint sticks to the kids when Pop paid the grocery 
bill on Saturday night. The baker slipped an extra 
bun into the sack for good measure to good cus- 
tomers. The clothing store came through with a 
bat and ball when Sonny got a new suit. The 
movie house dished out dishes to its patrons in 


addition to the double feature. 


We're all for extra consideration, friendly 
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PHOENIX METAL CAP CO. 


2444 W. Sixteenth St., Chicago 8 
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gestures, and goodwill builders designed to keep 
customers coming back, and business going for- 
ward. But, we believe, the peppermint stick tastes 
better when the seller’s product is what it should 
be, when its cost is economical, and the service 
good. The baker’s dozen and other premiums 
mean more under the same circumstances, too. 

Practicing what we preach, we repeat a declara- 
tion which we made long ago to users and pros- 
pective users of Phoenix Metal Caps: To make 
the finest product we know how; to continually 
strive to improve it; to price it reasonably; and 


to serve our customers to the best of our ability. 









3720 Fourteenth Ave., Brooklyn 18 
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Self-service meats 95 
With improved supplies, supermarket opera- 
tors are flocking to this proved method of 
increasing sales and cutting costs through 
packaging. California provides a study. 


This month’s Cover Package 101 


lee cream trends 102 
Greater convenience and protection, better 
flavor identification and increased eye appeal 
mark the postwar packages. 


Orchids to you 107 
Air express and special packaging bring the 
exotic blooms from Venezuela, where they’re 
a dime a dozen. 


Better mouse traps 108 
Imaginative and humorous packages catch the 
eye and sell Animal Trap Co. products. 


Compact cleaner il 
Package that stores flat and sets up to hexag- 
onal, two-part drum gives maximum con- 
venience to the new Lewyt vacuum cleaner. 


Colorful hams 1i2 
Millar launches a brilliant red cellophane wrap 
and an aggressive promotional campaign, both 
aimed at self-service selling. 


Plastie drill cases HS 
Precision molding and visibility of plastics 
provide the ideal package for tiny tools. 


Chicopee’s babies 1iG 
For the first time, the baby products of this 
leading manufacturer appear as a_ package 

family, equipped to do a real selling job. 













Premium panel pays 121 
Ralston Purina Co. analyzes its use of one 
whole package face for spoon offer and con- 
cludes that the expense of printing is justified 
by the results. 


Design Histories 122 


Government packaging 126 
Loose ends of the wartime set-up have been 
gathered into a comprehensive new organi- 
zation that coordinates packaging activities 

of government. s By CLINTON K. ROYCE. 
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Packaging Pageant 132 


Innovations in butter 136 
Heat-sealed wraps and streamlining of packag- 
ing operations mark forward steps. 


Say it with flowers 139 
AMC’s new private brand proves the pulling 
power of floral design’ motifs in today’s cos- 
metic merchandising. 


Display Gallery 140 





Package wallpaper? 142 
United finds it aids the dealer, eliminates 
waste, precludes errors and helps the product 
to sell itself. 





Packaging characteristics 

of products 147 
How product will acf in relation to package 
has been largely overlooked, but is all-im- 
portant in selection and use of proper package. 


— 

By CHARLES A. SOUTHWICK, JR. A 
Saran Film 517 149 

First report on the physical properties of the = 


new Saran, said to be tasteless, odorless and 
suitable for food packaging. By 4H. L. 
SCHAEFER and F. C. DULMAGE, JR. 


Questions and Answers 154 
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Equipment and Materials 156 
Plants and People 162 
For Your Information 168 
U. S&S. Patents Digest 172 
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The Sun Tube Corporation supplies tubes 
to companies whose high-speed automatic 
machines are the fastest in the business. 
These companies —such as Colgate and 
Phillips—like Sun Tubes because their pre- 
cisely-engineered uniformity cuts rejects, 
reduces down-time. 


PSN 


Not everybody has high-speed filling ma- 
chines with high-precision requirements. 
But it’s good for any tube-filler to know 
that there are no better tubes than the 
ones he is using. 


And if he’s using Sun Tubes, he is sure. 





When a tube jams in a tube-filling machine, 
that machine is shut down, the line is stopped, 
delays pile up, money goes out the window. 



















Sun Tube Corporation 


Hillside 5, New Jersey 


CHICAGO 3, ILL., James L. Coffield, Jr., 105 West Adams Strees 
LOS ANGELES 27, CALIF., R. G. F. Byington, 

1260 North Western Avenue 
ST. LOUIS 1, MO., M. P. Yates, Arcade Building 
ST. PAUL 1, MINN., Alexander Seymour, 615 Pioneer Building 
CINCINNATI 8, OHIO, Ralph H. Auch, 3449 Custer Road 
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MODERN PACKAGING is regularly in- 
dexed in the Industrial Arts Index. 
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Member of Audit Bureau of Circulations 


NOBODY KNOWS IT ALL 


Tr SALES manager for an important manufacturer 

of consumer products remarked that his company 
was in the midst of a complete package redesign. We 
plied him with questions: Is there a unified and com- 
prehensive plan for all the items? Will there be a 
family design, or is each product on its own? What 
steps are being taken to insure that each departmental 
aspect is properly considered? Is there a designer? 
Who is in general charge of the program? 


He shuddered and admitted that there actually is 
no program. The president of this company is a know- 
it-all. He brings in a sketch and says, “There it is.” 
When his attention is called to a legal requirement, he 
asks: ‘‘What do the lawyers know about our business?”’ 
Sometimes the organization doesn’t even know there’s 
a new label until the completed order is delivered to the 
plant. Planning is exceedingly difficult for produc- 
tion and merchandising departments. 


We know from our daily experiences that situations 
like these are still far too common. 


Package planning involves every department of a 
business. There must be proper evaluation on the part 
of one department of the part played by another— 
and the legal department must have its say. 


Sometimes the technical man, thinking of structure 
and protection, doesn’t sympathize with the viewpoint 
of the merchandiser. Package appearance to the 
merchandiser must be used to convey information, 
identify product and producer and invite favorable 
attention. The proper use of package surface, he feels, 
calls for serious study; the matter of package structure 
for protection, the technical man says, calls for serious 
study. They’re both right. 


The successful package is a concensus of the best ideas 


of all departments. 
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080 CaRTONER CAN 


GIVE YOU T ulowelee CARTONING COST 


ONLY THE, 














UR. A. JONES & COMPANY, inc. 


P. O. Box 485 
MAJORITY OF AMERI 
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0. long, uninterrupted runs at high 
speeds can give you lowest cartoning 
costs. Long, profitable runs depend on 
properly inserting the load into the carton. 

Jones Cartoners use the patented F.P. 
Loader for this vital operation—for fast. 
gentle loading of bottles, jars, soap, razor 
blades and comparable articles. 


The F.P. Loader has no cams or 
eccentrics—no slides or slide 
bearings. There is nothing to wear 
or get out of order. It is the ulti- 
mate in simplicity. 


It is unequalled for speed—even at 
200 per minute it is just “loafing.” It is 
unmatched for gentle handling. If the 
load resists entering the carton, the F.P. 
Loader automatically swings back, stop- 
ping the machine. The defective piece 
can be instantly removed. Output is not 
interrupted. 

The F.P. Loader on Jones Constant 
Motion Cartoners is but one of many 
superiorities that guarantee long, unin- 
terrupted runs at high speeds—give you 
lowest cartoning costs. Compare your 
present cartoning methods with Jones 
Cartoning. Write today for complete in- 
formation. 






TONED PRODUCTS ARE JONES CARTONED 
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no. | buyer in america... 


TH b human EYE Technological 


and Scientific 
Efficiency tends 
towards perfection 
and similarity of 
products... 


IDEAFUL 
PACKAGING 


therefore becomes an ever in- 
creasingly important SALES FACTOR 


*TRANSPARENT PACKAGING 
e INTRIGUING SET-UP BOXES 
eSPECIALIZED PACKAGING 
*CREATIVE FOLDING CARTONS 
*UNUSUAL MERCHANDISE 
COUNTER DISPLAYS 


C/HE PAPER BOX COMPANY 


STATE AT SIXTIETH ST., CHICAGO 21, Itkb 


DESIGNERS + CREATORS » MANUFACTURERS 
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Courtesy Pickett and Eckel, Inc., Chicago, Il. 


Slide rule case made from GEON resins suggests 
applications in every industry 


HAT slide rule case was made 

from GEON polyvinyl resins for 
several definite reasons. For one thing 
it will last indefinitely because it resists 
abrasion, sunlight, aging, perspiration. 
It’s easy to clean because dirt can’t 
penetrate its smooth surface. It’s light- 
weight and easy to handle. It won't 
tub off on other materials. 

All these facts~and many more— 
apply just as well to the literally limit- 
less number of other products that can 
be made from GEON. For in addition 
to the properties of the slide rule case, 
products made from GEON can be 
resistant to oils, chemicals, heat, cold, 


mildew, and most other normally de- 
structive factors. 

And GEON can be pressure or in- 
jection molded, extruded, calendered 
or cast into sheet or film. In solution 
or latex forms it can be applied as coat- 
ings or impregnants for fabrics, fibres, 
paper and cardboard. Products made 
from GEON may be flexible or rigid, 
clear or opaque, brilliantly or deli- 
cately colored. 

Products made from GEON range 
from shower curtains to tank linings, 
fly swatters to wire insulation, uphol- 
stery to highway markers—and many, 
many more. 

Doesn't all this suggest some prod- 


uct that could be made better from 
GEON? 

While we make no finished products 
from GEON, we'll be glad to help you 
with special problems or applications. 
For more information, please write 
Dept. S-4, B. F. Goodrich Chemical 
Company, Rose Building, Cleveland 
15, Ohio. In Canada: Kitchener, Ont. 


B. F. Goodrich Chemi pew 
.F, 3 shemical Company ©: ..22::5.{s00 


GEON polyvinyl! materials * HYCAR American rubber » KRISTON thermosetting resins « GOOD-RITE chemicals 
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lf you have a number of packaging opera- 
tions to perform, your packaging line will 
operate more efficiently if it is arranged to 
fit your production layout. Very often, modifications in the plant layout will result 
in large production savings. 


Take advantage of Standard-Knapp ability to design and install a modern, auto- 


matic, smooth-functioning packaging system and you'll discover a hidden source of 


increased profits. 


Standard-Knapp Corporation 





MANUFACTURERS OF CASE SEALING, CASE PACKAGING AND CAN LABELING MACHINES 


FACTORY and GENERAL OFFICES—PORTLAND, CONNECTICUT 
570 Lexington Avenue 221 North La Salle St. 145 Public Square 500 Seventh Street 
NEW YORK 22, N. Y. CHICAGO 1, ILL. CLEVELAND 14, OHIO SAN FRANCISCO 3, CALIF. 
420 S. San Pedro Street 3222 Western Avenue 1412 N. W. 14th Avenue 349-350 Paul Brown Bldg. 
LOS ANGELES 13, CALIF. SEATTLE 99, WASH. PORTLAND 5, OREGON ST. LOUIS 1, MO. 
6 Radcliffe Rd. Royal Bank Bldg., Barton & Wentworth Sts. Orlando Windsor House, Victoria St. 
Hamilton, ONTARIO, CANADA FLORIDA LONDON S. W. 1, ENG. 


ALLSTON 34 (Boston), MASS. 
MODERN PACKAGING 
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TOUGH! 


KIMBLE (“) GLASS 


© The Visible Guarantee of Invisible Quality * «+ « 


Vineland, New Jersey 
DIVISION OF OWENS-ILLINOIS GLASS COMPANY 











ACKAGES BY MILPRIN’ 


THE RIGHT MATERIAL 
THE RIGHT DESIGN 
THE RIGHT RESULT _ 


The combination of a wide range of materials, unexcelled 
design and laboratory facilities, and over 40 years of 
technical experience in packaging—assure your product a 
package that is RIGHT in every way! Milprint’s packaging 
experts are always ready to create a new — and better package 
for you—a package that gets RESULTS! 


PACKAGES ILLUSTRATED: 


ae We MLPRINT %, 


hams. Left: Coated 





Cellophane Pouch for 
process cheese. Both & 
packages provide excep- 
tional moisture-vapor pro- 
tection and prevent moulds 
and taste contamination. 


sales offices in all principal cities 
Packaging Headquarters lo hinertcan Industry | 
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this exclusive 


PRICED FOR 
QUANTITY SALE 
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@ Colorap* designed pattern 


@ Large or small quantities 











@ Cut to fit your needs: 26” jumbo rolls cut as you 
specify f 
: — ds 
@ Immediate delivery saa 
@ Call or write for quotation te S; A 

Complete line of standard foil, flint in 
standard or special colors, and fancy prints 
*Reg. U. S. Pat. Off. in exclusive patterns. Also wide variety of 
ribbons to match basic paper shades. All 





immediately available. VISIT OUR MOD- 
ERN SHOW ROOMS. SEE OVER 150 NEW 
AND EXCITING PAPER AND RIBBON 


iL Draping Inc 


230 FIFTH AVENUE MuUrray Hill 3-0727 NEW YORK 1, N. Y. 
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STOKES & SMITH 


EQUIPMENT 
IS PREFERRED 







At the home of Durkee Famous Foods in 
Elmhurst, Long Island, S & S Machines 







automatically fill containers with the de- 






sired amount of Pepper, Cinnamon, All- 







spice, etc. A clean, accurate fill is pro- 






vided at 60 per minute production. ‘ 






Now, while you are formulating your 






post-war plans be sure to consider your 






packaging requirements. Although we 


cannot supply S & S Machines to all as 






yet, our engineering department is able 






to help lay plans that can be fulfilled 






when restrictions are 


lifted. Send us samples 

A (B) ... tell us your needs. 
/DUPLEX AUTOMATIC 

| FILLING MACHINES A close-up view showing 


6" installed at cian 
DURKEE ("+ 
FAMOUS FOODS / 31 =... gt ; 


STOKES ¢ SMITH 
COMPANY 


FRANKFORD, PHILADELPHIA 24, U.S.A. 


FILLING - PACKAGING - WRAPPING MACHINES 
Speeds to suit your needs — 15 - 30 - 60 - 120 per minute 
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7 _ your weapon in the 
contest for sales 





Write for your copy of the 
brochure showing how 
Foil Cartons can speed up 
sales and increase profits. 


UNITED PAPERBOARD CO. 


285 Madison Ave., New York 17, N.Y. \\ 


a i 





Board Mills: Carton Plants: 
Lockport, N. Y.; Thomson, N. Y.; Urbana, O. Victory Mills, N. Y.; Syracuse, N. Y.; Brooklyn, N. Y.; Cohoes, N. Y.; Springfield, O. 


FRom ftULP TO PACKAGE 
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FLANGED CAN BODIES 


0... the side seaming of metal containers is completed, National Can 
Corporation’s modern methods call for conveying the can bodies to a flexer 
flanging machine — by belt friction and by gravity in a runway. 

The body of each National can is fed to the automatic rotary flangers at a 
rate in excess of 300 per minute. There it encounters a series of eight flanging 
pilots. Can bodies are made true and a perfect uniform flange or metal flare is 
produced at both ends of the can simultaneously. 

The flanger starts and stops automatically by means of limit switches 
actuated by “electric eyes”, thereby regulating the flow of cans to the unit, 
setting the stage for the all-important double seaming operation. The accurate 
degree of control obtained on National Can’s production lines insures quality 
of output at a consistently high level. 


NATIONAL CAN _ 


c oO R ; 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
A ‘ 
SALES OFFICES AND PLANTS IN: WiolaNAPOLIS, IND. _ MASPETH, N. Y. McKEESPORT, PA. ST. LOUIS, MO. 
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PAPERBOARD PLANNING LAMINATING 








Primer of Packaging Perfection 








is for Dills 


PERFECT PICKLE PACKAGE — Seal them in 
tangy brine, in PLIOFILM, and they're sealed 
to perfection. Brine can't leak out nor flavor 
seep away because PLIOFILM is liquid-tight 
— the only transparent wrapping that pro- 
vides three-way protection against air, mois- 
ture, liquids. That’s why PLIOFILM is ideal for 
dills, as well as dates, doughnuts, dew- 
berries and all delicious dainties. 













| 
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and for Dinners 


A NEW FROZEN FAVORITE — Women go for 
this. Precooked dinners, quick-frozen in 
PLIOFILM, keep that fresh-cooked look and 
taste because PLIOFILM is air-moisture-liquid- 
proof. It seals in juices and flavor, prevents 
freezer burn and dehydration by deep cold. 
That's why all frozen foods are better sealed 
- and sold — in PLIOFILM. 








~ . 7 , _ 3-way protection 
O& against air, 
Ve] | Ing 1S etter In Al © © moisture, liquids 
| -» 4 
THE ANSWER TO PACKAGING PROBLEMS FROM A TO Z a F www 
— whether you're packaging animal crackers, zucchini 4 5 
or any moisture-sensitive product, you'll benefit by OG 


PLIOFILM's three-fold protection against air, moisture, GOODSYEAR 
liquids. For information, write. Goodyear, Chemical 


THE GREATEST NAME IN RUBBER 





Products Division, Pliofilm Dept., Akron 16, Ohio. 


Pehle. The Goodyear Tire & Rubber Company 
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When there’s a “spread” like this after the game, every- 
body wins. Served hot or cold, Cosmo Red Cabbage adds 
a party touch to friendly buffet suppers. As a relish or in 
salads, its tantalizing flavor makes a hit with masculine 
and feminine tastes alike. 


Cosmo Salads, Inc. of Brooklyn, N. Y., packers of this 
product, have found they can’t go wrong on Crown 
Screw Caps either. These caps are evenly tin-plated and 
protectively litho-coated to resist oxidation, and have 
the exclusive Crown Slip Rubber Ring which provides a 
dependable, hermetic seal for vacuum packed foods. The 
famous Deep Hook Thread construction, a patented fea- 
ture of Crown Screw Caps, gives greater sealing pressure 
with any given amount of application force. Crown Cork 
& Seal Company, Baltimore 3, Md. World’s Largest 
Makers of Metal Closures. 


COl¢ can't LOSE 
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PATENTED 


; to make 
a sharp knife look sharper 


Shaw-Randall got the call. The new Shaw-Randall container gives 
the product perfect visibility and protection. Customers can see the 


knife in complete detail without handling or dulling its fine finish. 


Call on Shaw-Randall to sharpen up your product. We have 


complete facilities for acetate and set-up box production. 


SHAW-RANDALL CO. 


DESIGNERS AND CREATORS OF VISIBLE PACKAGES 
A DIVISION OF THE SHAW-PAPER BOX CO. * PAWTUCKET * RHODE ISLAND 


SALES REPRESENTATIVE: FRED MANN & CO., NEW YORK 
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scenes... behind the labels of 
America’s finest products! 
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MADE RIGHT! . . . Two magic words that say, 
‘‘Here is a quality product.” 


That’s why “‘made right” is Continental’s proudest claim for 
its lithographed metal containers. Every step in this manu- 
facture—from selection of raw materials through litho- 
graphing, body-forming and seaming—is painstaking and 
exact. Forty-two years of experience in the field— 
making more than 500 different shapes and types 
of containers for thousands of products—have 
developed our production equipment and manu- 

facturing skill to top efficiency. 
Add this to our exacting methods of inspection, 
testing and checking. Then you’ll see what we 
mean when we say, “Continental cans are made 
right!’ That’s why thousands of metal container 
users look to Continental for the best in quality 

erd the best in service. 


CONTINENTAL 
Can CompPANyY 


100 East 42nd Street, New York 17, N.Y. 
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NEW GAINS 


are almost inevitable when your package 
is transformed from “‘run-of-the mill ’’ 
to prestige appearance. We redesign old 


packages and point - of - purchase material. 


till till till 


The aura of quality that we successfully 
impart to our production is the factor 
that so eloquently extols the fineness of 


your product. Quality is rarely ignored. 


BROOKS & PORTER vce. 


304 HUDSON STREET e NEW YORK 
Packaging aud Display Mauupacturerds for half a century 








4 A-4289 15 a cosmetic bottle—ideal for leg make-up.. 
is the choice whenever the good looks of a package are important. 


PERFECTLY MADE-UDP... 
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Your product in the exactly right Duraglas Container! 


A sparkling, attractively made-up package 
catches the customer’s eye—wins your beauty 
product a place on her dressing table. 

Our stock drug, chemical and toiletry line 
includes more than 1400 Duraglas containers! 
Each is a dependable protector, an efficient, 
economical package, a flattering background 


for your distinguishing label! 





Among these functional containers you should 
find one that’s made-to-order for your product’s 
special requirements—the right shape, the right 
size, the right look! 

After you’ve selected the container that fills 
your needs, choose an O-I closure that will be 
the finishing touch to a package that protects, 
beautifies—and sells! 


OW ENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 









BIG BUSINESS ot ‘tte parts 


The automotive repair parts industry is tremendous. Wholesale volume in 1946 swept way past the billion-dollar mark, and 
forecasts for 1947 indicate a figure close to $2,000,000,000 * In this age of river-straddling tanks and moon-destined 
projectiles, it might be easy to forget the importance of spark plugs, rotors and piston rings if we didn’t know that all 
over the country cars and trucks, new and old, are out of commission awaiting missing parts . . . some of them costing 
only 5¢ * Most automotive parts are shipped in containers. To help speed these necessary items to impatient assembly lines 
or repair shops, MEAD is doing everything possible to increase its output of corrugating board. For 20 years MEAD has 
maintained the highest reputation for making .009 corrugating from chestnut and other hardwood fibres for the strongest 


containers. MEAD BOARD is sold direct by: 


M . AD R OARD SA LES N c 3351 MADISON ROAD CINCINNATI 9, OHIO 
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The answer man to 
id 
: countless packaging 
' problems... 





maybe yours! 


The Bemis Specialty Man comes up with amazing short cuts to 
S better packaging for products like these. Using sturdy kraft paper 
| and a world of ingenuity, he designs low-cost protective packages 
for such unrelated items as trees and tanks, bedding and brooms. 


Sometimes a Bemis Kraft Paper Cover permits less expensive 
outer packaging, as in crating. More often it takes over the entire 
packaging job to cut shipping charges and reduce handling expense 
while giving complete protection. 





Put your problems up to the Bemis Specialty Man—no matter 
how unusual your product, or how special your packaging needs. 
Mail the coupon today. 


BEMIS BRO. BAG C0. 


Paper Bag Specialty Division » 1054 S. Vandeventer, St. Louis, Mo. 


me ‘ sical 






Bemis Bro. Bag Co. 

Paper Bag Specialty Division 

1054 S. Vandeventer, St. Louis, Mo. 

We would like to know how our product can 
be packaged effectively at lower cost. We 
manufacture 
We now package in 














Name 





Firm Name 
Street 
City __Zone State 
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FOR THE BES 
IN PROTE 








PROTECTION © ECONOMY 
PRODUCTION EFFICIENCY 








To keep your product in the channel of volume sales, be sure 
its quality is fully and economically protected. Today, leading 
firms in many fields are relying on over 600 different Riegel 
Papers ... each one the answer to some technical problem, 
sometimes simple, sometimes comple»:. For protective papers 
... for special papers of any type... consult Riegel first. 


JRIEGEL PAPER CORPORATION © 342 MADISON AVENUE, NEW YORK 17, ¥. Y. 
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WRAP-0-MATIC model PB 


Wrap-O-Matic model PB is designed for wrapping 


WRAP-0-MATIC model RA 


Wrap-O-Matic model RA is designed for wrapping 
single irregular shaped products delivered on an single or multiple piece, fragile or irregular shaped 
enrober or conveyor belt to the operator feeding the products delivered on trays or trucks to the operator 
machine. feeding the machine. 





You Protit & Ways with — 
WERAP-O-MATIC wrapping 





Save as much as 75% in wrapping trim, uniform sealed packages with J 
labor. Save up to 35% in wrapping positive label registration. 7 Full 
material © Get high speed produc- product view ... eliminates use of col- ‘ 
tion Wrap fragile or irregular lars, trays and other protective ma- E 


shaped products with ease. Use 


any type wrapper that can be printed 


terials. @ Multiple piece products 


wrapped with automatic belt feed or 
















in rolls. Extra sales appeal... Neat, multiple stack magazine feeders. 





Learn more about 
Wrap-O-Matic .:. 
Upon receipt of sam- 
ples of your products, 
detailed information . 
can be furnished as to — 
“— required, Febeat 
a speed, cost, deliv- 
ery, etc. Plan now to — 
profit with Wrap-O- 





WRAP-0-MATIC model LPB 


Wrap-O-Matic model LPB is designed for wrapping 
large size candy bars, multiple stacks of biscuits, 


‘Wrap-O-Matic model SW is especially designed for 
g wrapping crackers, wafer sandwiches, cookies, peanut 






| butters, etc., in one stack without the use of collars, cookies, crackers, also jelly rolls, flips, cup cakes and 

- trays or cardboard stiffeners. other bakery products on a cardboard base or boat. 

ny 

3 vel} 

t. iWOAI 

| Yd, Z Package Machinery Corporation 
y TOLEDO 1, OHIO, U.S.A. 
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“MULTISTA 


STENCIL DUPLICATOR 


MANUFACTURED ONLY BY THE MULTISTAMP CO., INC. NORFOLK, VIRGINIA 





Does printing, marking, labeling, ad- 
dressing jobs that no other duplicator 
can do! Prints anywhere, on practically 
any surface. No type to set—just type, 
write or draw on stencil, snap it on, and 
print! Every MULTISTAMP Outfit is guar- 
anteed five years. 


No. 3 MULTISTAMP OUTFIT 


Prints up to postcard size— ie 
as many as 19 lines of type - 
5%" wide. 40 to 60 clean, : 


sharp copies per minute. 
F.O.B. Factory 


Complete Outfit 


Established 1921 a ihe int 
Reg. U. S. Pat Of. fa : Mt paler P Witt on 


SHIPPING tc 
LABELS 
POST CARDS 

- CARTONS 

avin BOXES 

cohol LETTERS 

Other MULTISTAMP a from OFFICE FORMS 


i 
$7.50 to $82.50. Write for illustrated folder. Dozens of other uses! 
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HOW’S YOUR PACKAGE 


IMPACT ? 


: 7 
0 


Have you checked your package, lately? When 
you see it on the shelf or counter, does it sparkle 
and attract? Does its Impact stop casual 
shoppers? 

You gain this sales-producing glamour when 
you use Dobeckmun processed films, foils and 
coated papers for your bags, overwraps or 
packages. You can have single thickness or a 
wide variety of laminations, engineered to your 
needs. Their brilliance provides a gleaming 


background for our ingenious designs, produced 





with skillful and accurate multi-color printing. 


All these combine into hard-hitting Impact. 


Picture package for PICTSWEET Put YOUR package to WORK! 


Overwrapped in printed cellophane 
with realistic, color reproduction of 


contents. This started a new trend in increase the sales value of your package. 
frozen food packaging. 
The Dobeckmun Company, Cleveland 1, Ohio. 


West Coast Division, Berkeley 2, California. 


KMUN 


and foils < 





Ask us for tested, practical suggestions to 





poBEC 


> Self-selling packages '" 


Branches in Boston, Chicago, Cincinnati, Los Angeles, New York, Philadelphia, San Francisco and Seattle. Representatives everywhere. 





JULY 1947 27 


ECIDE, 
roduct, 
to give 








} y f t ithwite 
r rpr j r oated Lithwi 
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ARTONS OF COATED LITHWITE* 
ARE CLAY-COATED (24S 



















What gives Coated Lithwite these important plus qualities? 
First of all, its high-quality base stock is exactingly level. 
(Gardner-Richardson has 89 years of papermaking know-how!) 
And the clay coating is filmed on with mechanical uniformity — 
in one straight-through precision operation. Result? Just what 
you'd expect. A smooth, white, chalk-free board that brings up 
colors brighter, sharpens plate reproduction, folds and scores 
without flaking or shattering —takes a tight seal ! . 


EIDE, TODAY, to investigate Coated Lithwite's possibilities for your ‘\ 
roduct. Be ready—when our increasing production catches up with demand BETTER 
'0 give your product a big plus with cartons of Coated Lithwite. 


The GARDNER-RICHARDSON Company” 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 





Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, Si. Louis *Reg. U. S. Pat. Off. 
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*with or 
without 
TEAR-TAPE 





Model SFC 


AVERAGES 250 'u OR MORE 


REQUIRES LESS CELLOPHANE 
PROVIDES POSITIVE SEAL... 














RAZOR-BLADES 
aley\ ania One high-speed Scandia Cello-wrapping machine halves the cost of 
TOBACCO moisture-proof protection for many products . . . Scandia is de- 
COUGH DROPS , ‘ ‘ ‘ ‘ ‘ 
pase signed without cams or reciprocating action, which means smooth, 
CANDIES continuous production day in and day! out. Automatic Intakes 


FOOD PRODUCTS and Discharges are available to streamline costs and handling. 
HOSIERY 


2 a a Send us a sample of your package for competent analysis of operat- 


packages ing and packaging economies . . . without cost or obligation. 


{made under Bronander patents. 


Scandia: MANUFACTURING CO. 


NORTH ARLINGTON NEW JERSEY 
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The Complete Answer to 


Packaging Satisfaction 


Corrugated and Solid Fibre 
Boxes 


= 
Folding Cartons © 
£ 
Kraft Grocery Bags and Sacks 


. 3 
Kraft Paper and Specialties 
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Correct functional design 
Better, more uniform materials 
Distinctive color printing 


~ Precision manufacturing 


GAYLORD CONTAINER CORPORATION, General Offices, SAINT LOUIS 


New York + Chicago - San Francisco - Atlanta - New Orleans - Jersey City + Seattle 
Indianapolis - Houston - Los Angeles - Oakland - Minneapolis - Detroit - Jacksonville 
Columbus - Fort Worth - Tampa - Cincinnati - Dallas - Des Moines - Oklahoma City 
Greenville - Portland - St. Louis « San Antonio - Memphis - Kansas City - Bogalusa 
Milwaukee - Chattanooga - Weslaco - New Haven - Appleton - Hickory-Greensboro-Sumter 


3) | 








PRODUCTS 
SELL BETTER a 
IN A SHOWBOX | 


A Showbox appeals because it reveals. Impulse 


sales that depend on eye-appeal get a real boost Our Package Design Group 
when brilliant, transparent acetate provides a will create a Showbor 


window for your product's beauty. Showbox covers for You. Send us a samyple 
can be printed in bright, multiple colors to add of your praduct. 


distinction and individuality to your 


trademark. Wrap your product in q 4 0 ul g 1 X 
glamour...put it ina Showbox. 


Division of CENTRAL STATES PAPER AND BAG CO. 
5221 NATURAL BRIDGE ® ST. LOUIS, MO. 








CHICAGO NEW YORK DETROIT 
520 N. Michigan Ave. 342 Madison Ave. 1951 East Ferry St- 


5 7 MODERN PACKAGING J 








labeling — it COSTS LESS i . 











| RGN THE FIRST Tryp 
DO IT 


You will NOT have to 
REPOSITION LABELS or 
WIPE OFF EXCESS GLUE— 


ABELRITE 


*Reg U S Pat. Off. 




























1. Because the Pony Labelrite utilizes 
VACUUM to deliver labels from hopper to 
product—in one, continuous, straightline stroke 


to assure PERFECT REGISTER of labels. 


no extra hands 
are necessary 


to reposition 


2. Full-surface gluing eliminates loose edges 
and “blisters.” 





J 
or to remove excess glue. You du 3. Twin-roller micro glue control applies a 
a a “film” of glue, rather than excessive, uncontrolled 
( ™ ' coating, which means no glue seepage to wipe off! 
-O. 
i NEW JERSEY MACHINE CORPORATION 


1510 WILLOW AVENUE, HOBOKEN, N. J. 
Chicago Office: 325 W. Huron Street Cincinnati Office: 1701 Carew Towers 
Export Division: 44 Whitehall Street, New York, N. Y. 








Crown Can offers NEW CONTAINER | 


FOR PRESSURE PROPELLED PRODUCTS 


Specially designed to hold pressure...sturdy seamless body 
... three to four color decorated container supplied eliminating 
paper labels...adaptable fo all known types of valves...can 
be loaded by “STATIC” or “‘PRESSURE” filling methods at high 
rates of speed...graceful and light... proper internal coatings 
ee. economical and durable. 


Can 


THE NATION'S THIRD LARGE SOURCE OF SUPPLY 


CROWN CAN COMPANY « PHILADELPHIA « Baltimore * Chicago « St. Louis * Houston « Orlando « Fort Wayne * Nebraske City 
34 
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If you manufacture or distribute consumer goods 
—small items—here’s a sales-building idea — 
package them in distinctive transparent, plastic 
boxes of the types shown. 


You gain the double sales appeal created by both 
your merchandise and the boxes. People buy not 
only for the intrinsic value of the merchandise 
but to get the container. The container is a re- 
minder of you after the merchandise is consumed. 


The prices of these packages are reasonable, 
enabling you to offer good values. Write for price 
on type and quantity preferred, telling us the 
kind of merchandise to be carried so that we 
can quote you and write you fully. 


PLASTICS DIVISION 


Ve WLCHEK 


TOOL COMPANY 


3001 East 87th St. ¢ Cleveland 4, Ohio 


Many “‘AFTER-USES" Please Purchasers 


The TRANS-BOX,above, has many “after-uses”’. It is 
ideal for the lunch box to hold pies, cakes, puddings, etc.; 
also as a refrigerator dish; and for general purposes. Im- 
pervious to water, alcohol, acids and alkalies. Furnished 
in clear, clear tinted, and white. Size, 14” x 4”x 6%”. 


The UTILITY-BOX,at left above, when emptied, finds 
a place on the work bench to hold screws, brads, 
staples, etc.; as a fishing tackle box for flys, spoons, 
plugs; in the boudoir to hold stockings, costume jewel- 
ry and many other things. Beautifully polished. In ten 
standard sizes with different partition arrangements: 








Model Size Compartment Arrangement 
200 8Ax4axlh 18 FARA 
201 | 8%x4%x1% | 12 FHA 
202 8% x4%xl% rg HITy 
206 8% x4%x1% 1 _— 
210 7 x3%x % 9 HHA 
212 7 x3%x 1% 5 AA 
216 7 x3%x 1%6 1 Scsienal 
220 | 4%2x2%xI é EA 
221 4¥%2x2%x1 4 EA 
226 | 4¥%2x2%x1 1 CJ 




















ew : 
RIGID ac 


TRANSPARENT J CONTAINER 


The Royal Screw Company of Wilmington, Delaware, knows 
what usually happens when a customer asks for “three screws 
about this long and this big around.” Boxes are juggled. 
Screws are measured against outstretched fingers. Result: a 
five-minute struggle is exchanged for five cents. 

T 0 U 4 FF So, Kellogg used flexible Cellophane envelopes to package 
the screws .. . designed a partitioned, rigid container of 


p L A i T | C S sparkling Kodapak to display them. And the sign, when folded 


over, makes up a compact unit that’s easy to ship. This par- 

ticular kind of package has more than shopper-stopper 

T 0 S E L L beauty. It can be used equally as well to display and speed 
the sale of nuts, bolts, washers, cotter pins; a myriad of small 


S C R t WwW SS items that would otherwise have to be selected, counted and 


wrapped. 

Kellogg Container Specialists have a knack for designing 
new — different — practical transparent containers to glamor- 
ize and merchandise your product. It will pay you to learn more 


about what can be done with Kellogg View Pac Containers. 


(i) KELLOGG CONTAINER DIVISION 


T ED STATES ENVELOPE COMPAN Y 


S$ PRIN GFIEL D = % MASS ACH US ETT S 


CONTAINER MANUFACTURER «© PRINTING * CONVERTING ¢ © Cellophane ¢ Pliofilm © Glas:ine 
Foils °¢ Vinyls °¢ Polyethylene © Rigid and Flexible Acetate ¢ Coated and Specialty Papers 
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“6 dvertising with a smile..F ORBES 


LITHOGRAPH CO. 





NEW YORK 








nil wis biee tS 


Quick Relief for 
SIMPLE HEADACHES - DISCOMFORT OF COLDS j 


4% 
MUSCULAR ACHES AND PAINS - ° =e ' 
ACID INDIGESTION Bor ’ 





Advertising with a smile...A grin provoker, tC 
indeed — this current ALKA-SELTZER Window 
Display. Grins will broaden as consumers see 


this pictorial on displays in one retail window 
after another. Memory of this amusing situa- 
tion will linger on—the memory of ALKA- t 


SELTZER, too. This type of objective creative 
thinking and effective follow through at 
FORBES is serving many American advertisers. 
It is available to you. 3 


FORBES......... 


CLEVELAND LITHOGRAPH CO. - CHICAGO + ROCHESTER 





















‘‘Hye appeal equals sales success. 





The theory behind 
this business 1s that attractive papers used as decora- 
tion in packaging are a sound investment in sales pro- 
motion. ‘The warmth of a garment, the appetizing 
appeal in a box of candy, the sturdiness of a pair of 
shoes or the exclusive richness of fine jewelry can all 


be enhanced by the use of the proper selection of 


our papers. You may have colorful reproductions of 


SLELETL, 


leather, wood, fabric. You may have flowers in dainty 


v 


miniature or in large flamboyance; stripes as bright 


BP 


j “~~ 
¥ 


as the rainbow; arrangements of tiny tots or circus 
toys; all these and more too, and because all our 
papers are made in rolls, you buy enough but no more 
than needed, and get the sizes the need indicates. 
—Matthias Paper Corporation, 165 W. Berks St., 
Philadelphia 22; New England, Box 127, Wellesley 
81, Mass.; Southern Office, Guilford Building, 
§ Greensboro, N. C.”’ 
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There’s no end in sight... 


...to the list of uses for 
American Anode latices and mixes 


F you have a product that 

needs improvement, or if you 
have an idea for a new product— 
don’t say it can’t be done with 
latex until you’ve consulted with 
American Anode development 
men. 

Seemingly impossible things 
have been done with American 
Anode latices and mixes for 
many years, and the list of new 
and improved products is grow- 
ing steadily. 

Do you want to make a collap- 
sible duck decoy? Or an oxygen 
mask? Or a meteorological bal- 
loon? Or a surgical catheter? 
These are just a few of the un- 
usual products that are being 
made from American Anode lat- 
ices and mixes. These materials 
are also in use as coatings and 
impregnants for textiles and 


paper, and as adhesives in a 
wide variety of applications. 


All this is possible because of 
the experienced people who staff 
our large, completely equipped 
development and research lab- 
oratory. They make it possible 
to offer a complete research, de- 
sign, engineering, and produc- 
tion consultant service. We urge 
you to come to us with any prob- 
lem that might be solved by 
using American Anode latices 
and mixes. 


Latices and compounded mixes 
of GEON, HYCAR, Saran, neo- 
prene, crude rubber, and GR-S 
are available. For more informa- 
tion about these modern mate- 
rials — and methods of using 
them—please write Dept. AC-4, 
American Anode Inc., 60 Cherry 
Street, Akron, Ohio. 


AMERICAN ANODE LATICES AND MIXES eed 
Z 


AMERICAN A? 


NODE 


CRUDE AND AMERICAN RUBBER LATICES, WATER CEMENTS AND SUSPENSIONS 
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high speed Production 


Well in Hand! 


GAIRanteed folding cartons are endowed with a recognized 
two-fold LEADERSHIP... 


LEADERSHIP for outstanding performance on high speed pro- 
duction lines. 








LEADERSHIP for winning commanding attention of buyers in 


a highly competitive retail markets. 
Precision and design problems entrusted to GAIR are always 
“WELL IN HAND”. 


Write for informative booklet on PRECISION PACKAGING 





hall J NVUJIGIWY SIAIN UNV sIdVILV I SUUNY NVVIGQIZMY vanite wee 


ROBERT GAIR COMPANY, INC., NEW YORK, TORONTO + PAPERBOARD FOLDING CARTONS, SHIPPING CONTAINERS 
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the mew Tupper Seals top everything! Air- and Liquid-Tight, they’re made of 
Amazing, Unbreakable Tupper Poly-T, Material of the Future—Flexible 

as an India Rubber Man — Lightweight as a Balloon — Tough as an 

Elephant’s Skin. * and TUPPER seals can be “TRAINED” to serve you! 
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in the center ring — the on the tightrope — by jiggers, they're Tupper 
BIG TOP ... Tupper Seal designed to Jiggers! Handy 2-o0z. size ... ridge-marked to measure | and 


cover the One and Only 7” Wonder- 1% oz., also...Star Performers on the Bar and in the Kitchen. 
Bowl, convenient combination storage- : Talented Artists, too, in Lunch 
mixing-service bowl. Box and Picnic Basket. 


repeat performance — Attractive, Practical Packages with Real Re-Use Value, both Tupper Wonder-Bowls and 
Jiggers are made of Sensational, Tasteless, Odorless, Non-Toxic Poly-T, in 6 — count ’°em — 6 Circus Sweet Pastels: Spun Sugar 


Pink, Orangeade, Ice Blue, Lemonade, Popcorn White, and Lime Phosphate. Poly-T bends like an Acrobat; can’t break, chip, 
crack, or peel. 


Bowls and Jiggers also available in Rigid, Shining Styrene, in eye-stopping Sideshow Shades: Banner Red, Gypsy Crystal, Tiger 
Gold, and Spangle Blue. 


* Yes, we “train” Tupper Seals—custom-make them, along with an entire line of containers to fit your packaging specifications. 


Look to Tupper Corporation for the Greatest Show on Earth 
. a Bigger and Better Packaging Stunt than Ever Before. 


TUPPER CORPORATION - FARNUMSVILLE - MASSACHUSETTS 
© veer etniteennen NEW YORK SHOWROOM 225 FIFTH AVENUE 
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View of Christmas 


Coming 


ye FOIL COVERINGS 
. . . shimmer with the season’s joyous tidings. 
Attractive to the shopper — flattering 
to the receiver. Your package goes 


into more homes if it’s covered with 


a scintillating Kupfer embossed Foil. 


5000 NOVELTY PAPERS 
for Sak Bae os eB: 
PACKAGE WRAPS 
LABELS 
LININGS 
GREETING CARDS 


Send for the handy Kupfer pocket size 
catalogues, or write us today about creat- 
ing an exclusive design for you. Make your 


selection from over 5,000 fancy papers. 


KUPFER BROS. CO. 


rs of Surface Coated Papers Since 1845 
i el kines 3 yy Manufacturers of Surface Coated Papers Since 1845 


KUPFER BROS. PAPER CO. Southwest Representatives FRYE-NEWMARK PAPER CO. Branches tn 


145 West Hubbard Stree: MODERN PACKAGINGS 1398 Sante Fe Avenue SOSTON * RICHMOND 
Chicago 10 Irwin-Keasler Building Los Angeles 21 PHILADELPHIA 


Illinois Dailas 1, Texas California SEATTLE 
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SALES OFFICES: NEW YORK CITY, CHICAGO, DETROIT, INDIANAPOLIS 
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A Pound of Lard is a pound 
of unalloyed greasiness 
calling for a better pack- 
age than existed until 
Rhinelander produced 
LARDPAK—a paper of 
unbelievable grease resist- 
ance. Maybe you have a 
baffling grease problem 
this super paper can lick. 


Package Chath by Flunelander 





Simple, Cheap and Wondrous 
things are modern paper 
bags. They can protect 
almost anything Rhine- 
lander G & G Task Pa- 
pers* are used to render 
bags: greaseproof, 
moisture-tight, liquid and 
sift-proof, heat sealing and 
wet strong. 





Rhinelander G & G Task Papers* 
laminated to paper board 
now enable low cost car- 
tons and cans to do jobs 
once restricted to tin and 
glass. These greaseproof, 
Moisture-tight units have 
Opened new fields of 
merchandising. 


1N THE LAND 
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A 100% Moistureproof Material 
will not make a moisture- 
proof package unless all 
apertures are closed. Heat 
sealing is the speedy, safe 
way to close all seams and 
overlaps. Rhinelander lac- 
quered Task Papers pio- 
neered this art. 


MILLS 











Ready Mixes for Pie Crusts, 
Biscuits and Muffins assure 


kitchen triumphs to the 


greenest bride. A few years 
ago these clever products 
didn’t exist nor did the kind 
of packages that made them 
possible—many developed 


by Rhinelander. 











RHINELANDER, 


Density of Formation, special 
dielectrical properties, 
moisture and grease re- 
sistance, have found for 
Rhinelander G & G Task 
Papers* many electrical 
applications. Typical ex- 
amples: wire and cable in- 
sulation, coil winding, 
condenser construction, 
packaging of delicate parts. 


*Glassine and Greaseproof—the functional 
papers that do so many tough jobs well. 
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Rare Ridgelo 


BOXBOARDS 
Custom made 


to give your boxmaker a head start! 


i 


The quality control you guard so carefully in your product 
makes for better cartons too. 
Ridgelo Clay Coated 
gives the converter a specially prepared boxboard. 
It has been made “‘right’’ not just in size and thickness. 
The litefast color or shade of white— 
the finish for both the process and the inks are specified. 
All these factors set the quality standard for the finished carton. 
Ridgelo methods accomplish it. 
Specify this custom-made folding board 
and your customers will enjoy buying a better packaged product. 


MADE AT RIDGEFIELD, N. J., BY LOWE PAPER COMPANY 


eet Rott 


RIDGELO CLAY COATED BOXBOARD a FOR THE INDIVIDUAL PROCESS, INKS, DESIGNS, COLORS AND FINISH 
REPRESENTATIVES: 
H: B. Royce, Detroit * Norman A. Buist, Los Angeles * A. E. Kellogg, St. Louis * Philip Rudolph & Sons, Inc.,. Philadelphia 
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KEEP THIS BALANCE 














in your packaging picture 


The sparkling transparency of Du Pont Cellophane 
makes it a self-service salesman. The chemically 
tailored protection available in over 50 different 
varieties of Cellophane and cellulose acetate safe- 
guards the quality demanded by today’s consumer 
.. and the low cost of Cellophane’s transparent pro- 
tection satisfies your need for true economy. It is 
this combination of advantages that makes Du Pont 
Cellophane fit the balanced packaging picture. 


The demand for Cellophane still exceeds the sup- 
ply. However, we look forward to the day when we 
and the converters of Cellophane can again meet all 
requirements. E. I. du Pont de Nemours & Co. 

(Inc.), Cellophane Division, 
Wilmington 98, Delaware. 
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“ey STRIVE THE RIGHT BALANce Wp 


DuPont 
( ellophane 


Shows what it Protects—at Low Cost 


Ty 





BETTER THINGS FOR BETTER LIVING 
-- THROUGH CHEMISTRY 








BULK PACKAGING OF 
~ Heavy Chemicals, 


| Syrups, Milk Products 
and Kindred Materials 


WE are pleased to announce a new container 
which embodies the following exclusive features: 
1. It is stronger and more durable than 

conventional tight cooperage. 
2. It will withstand hot, dry, storage con- 
ditions, without loosening of hoops or 
leakage. 
3. It is made of 14 identical, precision fin- 
ished 4-ply staves and two 5-ply one piece 
plywood heads. 
4. It can be shipped knocked-down to dis- 
tant ports and assembled at the point of 
delivery. 
5. Itcan be assembled dry without steaming. | 
6. It can be made from veneers of white 
oak, gum or other woods to suit your re- 
quirements. 
The services of our Packaging Engineers are 
yours for the asking. 


GENERAL Piywoor 
y CORPORATION 4 


LOUISVILLE 12, KENTUCKY 
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BLUE STOPS THE EYE, STARTS THE SALE 
HELPS WIN REPEAT SALES. HERE’S WHY: 


. > BLUE makes your product easy to see. 
BLUE makes your product easy to remember. 
BLUE stands out, assures better display. 

BLUE makes your product smartly modern. 
BLUE insures rich, distinctive appearance. 
BLUE advertises your. product in the home. 


WRITE TODAY. .. tell us the nature of your product and the 
sizes in which it is packed . . . and let us send appropriate 
samples. Or, if you use bottles or jars in large quanti- 

ties, talk with us about creating a special design for 

your exclusive use. Drop us a line today. 


ct 1" MARYLAND BLUE 


MARYLAND GLASS CORPORATION, BALTIMORE 30, MD. 
CHICAGO: Berman Bros., Inc., 1501 Laflin St. . . . CINCINNATI: J. E. 
McLaughlin, 401 Lock St. . . . JERSEY CITY: Maryland Glass Corp., 50 
Journal Sq. ...KANSAS CITY: Aller Todd, 1101 Mulberry St... . 
MEMPHIS: S. Walter Scott, 608 McCall Bidg. .. . ST. LOUIS: H. A. 
Baumstark, 4030 Chouteau Ave. .. . SAN FRANCISCO: Owens-Illinois 
Also available in Clear Glass Glass Co., Pacific Coast Division, 320 California St. 
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4 F BEAUTY COTE ine 


the Portect Finish for COATED STOCKS 


Gives HIGH SUPER-LUSTRE! 
WATER PROOF! 

GREASE PROOF! 
ALCOHOL PROOF! 

SCUFF PROOF! 


Won't chip, crack or peel! 


Try this new super-coating process, owned exclusively 
by us. It gives labels, packages, inserts, displays, etc. 


new stepped-up color brilliance...top sales appeal 





... maximum protection against rough handling. 

We are: also specialists in 

lacquering end vemising. SEND US FLAT SHEETS! We'll P.F. Beauty Cote 

M. F. and OFFSET PAPERS ‘ . 

ioeneihienl and return promptly. You'll see what a difference 
this process makes. Send sheets today. 











RINTERS ¥ INISHING & MFG. CO., 


613 WILLIAM STREET e BALTIMORE 30, MARYLAND 
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More and more consumers will respond 
to the appeal of your products—creams, pastes, powders 
or liquids — when you package them in WIRZ Collapsible Metal 
Tubes. These self-dispensing units are designed to afford full 


protection for their contents, to assure high eye-appeal and to add 
convenience in use. 


3) get heLISHED 2. 
& A. H. 


Let us. help you.pleieSVIRZ- Tube thet will galaaly all “Yo ies aed 


these proved merchandising features. They will, give you a nr margin Inc 
‘in competitive markets. is 


‘Fourth & Reed Sts. 
A.G.Spilker CHESTER, PA. 

17,N.Y.) Chicago 4, ll, | Memphis 2, Tenn,} Havana Cuba _| Los Angeles 14, Calif. 1709 W. 8th St. Expert Divino 
M@nist. | 80 £. Jackson Bivd. | Wurzburg Bros. | Roberto Ortiz Planos Exposition 91:78-~-Ane Dewsine, Catt 


a 
so 


ms Posteo ORS RIE 


® MetakeTubes « Lacquer Linings » Wax Linings « Westite Closures + Soft Metal Tubing * Household Can Spouts + Applicator Pipes » Compression Molding 














he Kaul Filling Machine has a bottle-centering 

device which will automatically line up a bottle 
if it is within a radius of 2” from the filling spout. 
This means that irregular containers can be handled 
without stopping the filling operation. 


Furthermore, the Kaul Filling Machine is designed to 
step up filling operations with a positive drip control 
which prevents the liquid from dripping over the sides 
of the container or onto the conveyor belt. 


The Kaul Machine will accommodate any size and 
shape of container. The number of filling spouts can 
be increased to accommodate as many containers as 
will fit on the filling platform. The filling bracket is 
48” long. 


99-101 Redmond Street 


Positive drip control, speed of operation and ease of ad- 
justment are three of the advantages of the Kaul Filling 


Machine that will save you money on your filling operations. 


The height of the filling spouts can easily be adjusted 
within a range of from 4” to 14”. 


Machines are equipped 
with variable speed controls to assure accurate control 
of filling operation. Stainless steel is used for main 
tank, liquid tubes, air tubes, and filling spouts. This 
eliminates corrosion and makes the machines easy to 
clean. 


Machines are available in automatic, semi-automatic, 
and manually-controlled. You will be surprised to 
find out how the low price of the Kaul In-Line Filling 
Machine will make it possible for you to install one in 
your production line. 


For additiona! information write: 


New Brunswick, N. J- 
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SMOOTH RUNNING SPOOLS 


neduce SALES FRICTION... 
ea 





IT’S THOSE SMALL” CONSTRUCTION FEATURES 
THAT MAKE THE BIG DIFFERENCE... 


A spool is a very important ‘“package”’—if it’s smooth running in its 
dispenser and doesn't bind or drag— it's because special R. C. features 
have minimized friction . . . and that means less friction in sales because 
the product is giving better service in use. 


R. C. Can Company offers a complete line of fibre spools with special 
construction features for ribbons, tapes and bandages. Made to special 
dimensions and to these stock dimensions —Head diameters: plain fibre 
—2'"—6", reinforced 3%2"—4"—5"—6" Rotary or crimped fibre cores 
with or without metal ferrules: 1%" and 2%" ID. Core traverse: 
2°—12". Friction plug bores with or without drive pin holes: Down to %". 


Call upon R. C. Can Co. for smooth running spools and cores. 


Manufactures fibre cans, tubes, spools and cores 


Branch Factories: Arlington, Texas, Rittman, Ohio and Kansas City, Mo. 


Sales Offices: Minneapolis, New Orleans, Atlanta, Memphis, Mil- 
waukee, Louisville, New York, Pittsburgh, Denver and Los Angeles. 
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Observations of trends and indications in ray we a 
/ is} noted by the manufacturers of Kidder “3 Point” Presses, 
o ¢ Kidder Press Company, Inc., Dover, N. H. 


New Moisture-set Inks for use in printing of wrappers and packages . . . seen as new type of odorless, non-poisonous 
and quick-drying inks. 





Inks consist of coloring matter, held in resin which is dissolved in a solvent. 
A more detailed description in SCIENTIFIC AMERICAN for February, 1947. 


Packaged Foods take sales step forward. In Ridgewood, N. J., the Grand Union Store tries new self-service idea 
called Food-O-Mart. 


The idea consists of packaged foods on inclined ramp . . . shopper selects item . . . another slides in place. 





Laminated Locker paper for frozen foods . . . eliminates double-wrapping . . . affords 3-ply protection of cello- 
phane laminating agent and kraft. 


Another advance in the packaging field . . . fully covered in FOOD PREVIEW, February, 1947. 





Set-up boxes opening new vistas in dehydrated, frozen, dried and soybean foods. 


Food packers state set-up boxes’ outstanding features are their rigidity, strength and distinctive packaging design. 


New packaging method makes corn-on-the-cob available in January. 





Deerfield Packing Corporation, Bridgeton, New Jersey, packs it in paper board trays or boats and finds results per- 
fectly satisfactory. 


Carton within a carton . . . new idea in packaging drugstore supplies. Idea outgrowth of druggists’ complaints 
that case shipments can’t be displayed all at once . . . hence, products abused . . . loss of package sales appeal. 





First to adopt new packaging idea is Centaur Drug Company. 


New triple-fold, rolled closure, packaging method appears in PACKAGING PARADE for February, 1947. 





Article elucidates advantages and methods for preventing absorption or evaporation of moisture. 


Main feature of fold is that it’s elongated, folded once — creased, folded again and a third time. 


l'resher potato chips, inside — greater sales appeal outside, are the end results of the new package design for Dan 
Dee Pretzel & Potato Chip Co., Cleveland. 





The huge boxes are successfully used as advertising vehicles — carrying four-color pictures, recipes and sales story 
on all sides. 


Potatoes get slick, new packages at shipping point. Colorful printing and art work aid considerably in product 
identification and acceptance. Responsible for new packaging advance is Union Bag & Paper Corp. 





Novel Bag-Wrap idea wraps up boxes 2 to 3 times faster than usual methods. Bag-Wrap is custom-made for 
individual box sizes. 





Main features of Bag-Wrap . . . gussets on three sides . . . permit bag to expand for box to enter . . . open end sealed 
With pressurized tape or gummed sticker. 


KIDDER PRESS COMPANY, INC., Printing Machinery, Dover, N. H. 

















YOUR COLORS ARE ONLY 
AS GOOD AS YOUR PRESSES 


Your color printing is good only when 
presses permit perfect register 
of extreme importance to converters. 
And the presses that are famous for 
color printing perfection are the well- 
known Kidder presses. 
Famed the world over for the Three 
Characteristics of perfect printing... 
as shown in the Kidder trademark 
. because Kidder literally created 
presses that give exact Paper, Ink and 
Impression control. 


, a 
ae oon 
Was 


MULTI-COLOR 
LETTER PRESSES 
for waxed paper, box wrappers, etc., 


rewound or sheet-delivered - up 
to 72 inches in width. 


Converters everywhere agree there 
are no finer presses than the 
> 


KIDDER MULTI-COLOR PRESSES, 

the selection of about 90% of the 

Nation’s bread wrapper converters. 
& 

KIDDER ANILINE TYPE PRESSES, 


known as the Aniliners — highly 
efficient on high speed, high-quality 
runs — including the narrow ‘‘Cello- 


printer”? primarily for Cellophane. 








“ANILINER’ and ‘‘CELLOPRINTER” 


MULTI-COLOR PRESSES 


with gravure units — 
papers, cellophane, glassine, 
— up to 65 inches in width. 


for decorative 
etc., 


CONTROL OVER 
THE PAPER 


PROPER 
DISTRIBUTION OF 


ACCURA 


INK 
CY OF THE 


IMPRESSION 


> TH 


KIDDER 


y ; Manufacturer of “3 
REE POINT bg Point” Presses—s0- 
called because they 
fulfill the three ma- 


jor requirements 





for perfect printing. 














SLITTERS ANB 
REWINDERS” 


for paper mills, finishing 
and converting plants ap to 


inches in width. 


Pie 





rooms 
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Users Say Wright’s New Weigher Steps Up 
Speed And Accuracy In Packaging 
Free-Flowing 
Dry Products 


. doubled our production.” 
—Detroit, Mich. 


. amazingly accurate.” 
—Berwick, Pa. 


. something we had been seeking a long time.” 
—Atianta, Ga. 


. it’s a pleasure to recommend.” 
—Philadelphia, Pa. 


. increased labor efficiency 33%.” 
; —Albany, N. Y. 


. trouble-free and easy to maintain.” 
—Winston-Salem, N. C. 


- minimizes over-weighing.” 
—Washington, D. C. 


What Hy-Tra-Lec* Can Do For You 


Wright’s new Hy-Tra-Lec weighs a majority of free-flowing 
dry products at pre-determined net weights more accurately 
at high speeds than previously believed possible with a single 
weighing unit. 


This new weigher enables you to reduce labor costs, minimige 
over-weights, and maintain accuracies at increased packaging 
speeds. Its compact structure and unique vibratory feed per- 
mit you to streamline your weighing-packaging line with a 
minimum of floor space. 





Maintenance problems are minimized by Hy-Tra-Lec’s ad- 
vanced engineering and design, and its precision manufactur- 


i d bly. 
PRODUCTS FOR WHICH HY-TRA-LEC IS IDEALLY SUITED 


cK Hard Candies Walnuts French Fried Potatoes *The first new weighing approach to be placed on the market 
of “3 Cranberries Macaroni Dried Beans in modern vears. The weighing principle is that of “positive 


Corn Chips Noodles Coffee Beans displacement”. Hy-Tra-Lec has no fulcrum point, weight 
*S—80- Cookies Spices Nut Meats 


, beams, dash pots, levers, linkages or springs! Developed and 
e they Crackers sw — ae ease manufactured by Wright’s Automatic Machinery Company. 
A Chios Sens Se ee Installed in over 40 leading plants throughout the nation. 


ee ma- 


ments 


ai WRIGHT SY annie 


Machinery Company « 


500 Calvin Street, Durham, North Carolina 


Gentlemen: 


I am interested in knowing more about your new Hy-Tra-Lec weigher. 


| Send me latest literature. 


_| Ask your nearest office to make an appointment to see me at my plant. Chief Product Packaging Weights 
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AQUASTOP AQUASTOP 


No cracking 

No tackiness 

No flow 

No loss of flexibility 
Retains waterproofness 


“Breathes” a minimum of 5 
grams per 100 sq. in. per 24 
hours 


Withstands minimum hydro- 
static pressure of 40 Ibs. per 
sq. in. 


Positive fool proof seal 





J. this new modern case 

lining. Write for new 
illustrated AQUASTOP brochure showing how 
AQUASTOP can be applied to your peacetime 
shipping problems. 


are Waterproofed 


Packages BUT- 


Both of these cases were given the same attention in packing the article 
to be shipped. Both were packed with a waterproof case liner. But the pack- 
age on the left failed—the goods it contained were ruined with corrosion 
from condensation due to temperature changes. 


The material shipped in package on the right arrived at its destination in 
satisfactory condition. This package was lined with AQUASTOP, a new syn- 
thetic impregnated, coated and chemically-treated strong, tough, flexible and 
resilient waterproof liner fabric. 


The difference between the two packages lies in the fact that with AQUA- 
STOP, the whole package could ‘‘breathe”’ moisture-vapor. No humid or damp 
conditions could get sealed in, with no way for the moisture to get out. With 
AQUASTOP, any moisture inside the package can breathe, or pass thru to 
the outside, at once removing the costly dangers of ruin from condensation. 


A new technical case liner development, AQUASTOP adequately meets 
every specification, from exposure to severe temperature changes, to with- 
standing packing stresses and strains. Available panels or pre-fabricated bags 
to meet your size requirements, AQUASTOP is the modern packing case liner. 
AQUASTOP CEMENT gives it a ‘‘chemical weld”’ at all seams, strong as the 
material itself, or the material can be commercially heat sealed. 


PROTECTIVE COATINGS CORPORATION 


€81 Main Street 


Belleville 9, N. J. 





Y «] The Art of Color Lithography 
on metal developed by ! 
Heekin’s Artist Lithographers 
make Heekin Cans Out- 
standing for any product 
...in any store alongside 
any competition. 











Int ven CAN COMPANY, CINCINNATI 2, OnI0 ¢ EXPERT LITHOGRAPHERS OF METAL CANS SINCE 1901 





American Can Company Removes 
Allocations of Metal Containers July 1° 


BALANCING OF STEEL SUPPLY AND CONTRACT 
CUSTOMERS’ DEMANDS MAKE REMOVAL POSSIBLE 


Ww: ARE NOW at the end of an experience 
unique to us... 


As part of an industry that has constantly ex- 
panded, we had looked forward to the end of the 
war and to the day when we could return to 
normalcy... 


But, due to circumstances beyond our control, 
we ran head-on into material shortages. 

When the Government withdrew its long- 
standing wartime restrictions last January, the 


American Can Company allocated its metal 
containers. 


We did this to assure an equitable supply to 
all our contract customers. 


Even though our steel suppliers were promis- 


ing us larger deliveries of steel than in any 
previous year of our history, those deliveries 
were less than our customers’ demands. 


Now, with a few notable exceptions, the de- 
mands of our contract customers and the steel 
supply are in balance. 


July lst marks the end of most alloca- 
tions and another step towards a full peace- 
time economy. 


However, until we are sure that it will not 
interfere with the servicing of our present cus- 


tomers’ requirements, we can accept no new 
business. 


Your Canco salesman is prepared to discuss 
your particular problems with you. 


American Can Company 


NEW YORK e 


CHICAGO e 


SAN FRANCISCO 
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— HETHER packaging prized pieces of jewelry or precision instruments, Mason 


MailMasters offer perfect product protection. Sturdy in construction, and with inserts for 
internal support, they'll carry your product to the consumer — carefully — compactly — 
conveniently. 

Designed for dependable performance, MailMasters’ patented safety clasp closure 
assures complete security. These superior packages, practically unlimited in their potential 
uses, are unsurpassed for swift, economical shipping. When planning your packaging 
program consider MailMaster, the ideal container for small parts or products. 


Write today for Sample and 
catalog showing complete 
line, to Dept. 74, 


BOX COMPANY 


Attleboro Falls, Mass. ® 175 Fifth Ave., New York City, N. Y. 











e ENCORE... by calendar! 


Over in Newark (N.J.) one day last fall, 
a good customer of ours despatched the 
annual batch of used display art to the 
Dead files ... and reflected regretfully, as 
every thoughtful man must occasionally, on 
the flight of time, the transiency of things 
material. And more specifically on art that 
enjoyed a brief season in a dealer’s window 
or on a store wall; and then, by convention, 
is consigned to inutile darkness ... or at 
best, like a re-incarnated Brahmin, begins a 
lesser existence as a syndicate calendar and 
lingers on, imprinted with the compliments 
of venders of Dry Goods & Sundries, or the 
ultimate ignominy of Stock & Poultry Feeds, 
Fertilizers Our Specialty. 


Ar this point, the advertising manager 
of the Krueger Brewing Co., experienced a 
slightly colossal inspiration: 

Why not give his display art a new 
function, in calendar form... augmenting 


its advertising value, reiterating past 
impressions, earning more kudos 
for Krueger Beer... 


Tue happy result was a six-page 
calendar entirely composed of art 
previously used in Krueger posters 
and display. 

The Krueger calendar is 
cleverly compounded of pictures 
of younger women and older ; 
men, fifty-fifty ...is surefire in local filling 
stations and beer bistros, palatable to the 
patrons, pleasing to the props. Extra useful 
with two months per sheet, and footnotes of 
the months past and preceding... And nice 
work for Krueger as well as Einson-Freeman. 


Ir you have any used art around and 
crave a calendar, a word to Einson-Freeman 
will start next year’s now. We print very 
nice calendars from brand new art, too! 


e EINSON-FREEMAN CO. inc. 


Beer and Skittles Lithographers 
STARR & BORDEN AVES. - LONG ISLAND CITY, N. Y. « with offices in... Chicago; 


Cleveland, Cincinnati, St. Louis, Minneapolis, Atlanta, Dallas, Los Angeles, San Francisco, 
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HAZEL-ATLAS \ 
GLASS CO. 


WHEELING, W. VA. 
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VINYLITE*RES 
ORGANOSOLS 





G4 
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- $iste BS are 
are ches THIS NEW PLANT .... now com- QSroduce 
h pleted, will be devoted exclusively to the ke a 
eats production of Watson-Standard Vinyl iCKS anc . 
60% and ep Plastic Coatings. : Data Folder : 
cially, with unifo EB Organosols. 


mercial experience and | 


* 


*VINYLITE is a trade matk of a Unit of Union Carbide and Carbon Corporation — 





~ 
THE WATSON-STANDARD CoO. 


Manufacturers of 
PAINTS © VARNISHES * INDUSTRIAL 
FINISHES AND LITHOGRAPH COATINGS 














FACTORY AND GENERAL OFFICES: 
PITTSBURGH, PA. > WAREHOUSES: 
BOSTON, BUFFALO, DETROIT, NEW YORK 
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Versatility! — Thousands of High-Speed Variable 
Designation Markings — on Boxes, Price Tags, 
Envelopes, Labels, Stickers. 


mo 
es 
2 





BY MARKEM... of course! 


THE PROBLEM: 


You can imagine the endless variations of sizes, shades, styles, qualities and 
other pertinent information essential in the making of one of the world’s most 
popular hosiery lines! Everything must be clearly marked for speed in handling 
and in selling all down the line ... boxes, envelopes, stickers, price tags . . 
all at different stages and in different parts of the great Berkshire factories. 
And all must be marked in type styles and colored inks to match. 


THE SOLUTION: 

“Markings by MARKEM . . . of course!” 

MARKEM Service includes methods, machines and inks for doing the whole job 
and doing it well, economically. Over 300 special formula inks and marking 
compounds, including quick-drying, fed from semi-enclosed reservoirs. Manual, 
semi-automatic and automatic machines; bench and floor models. Engraved 
brass, and rubber type and plates to fit special type and plate holders for 
quick changes on variable work. 


LET MARKEM solve your problem. MARKEM service includes 
method, machine and inks to meet your individual requirements of 





speed, material and purpose, whether in marking boxes, bottles, 
labels, or the product itself. Tell us your needs; we'll do the rest. 
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Box and Cannister Wraps 


Flat and Embossed Labels 


Distinctive Flat and 


Embossed Packaging Paper 


Richa M Krause 


DESIGNERS AND COLOR PRINTERS FOR OVER 40 YEARS 
54 East 19th Street « New York 3, N. Y. 


€ RIcHARD mM. KRAUSE, INC: 1947 
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Fast, automatic application and re- Faster and more permanent application with automatic machinery. 
duced inventory costs save you 
money when you use Monsanto's 
thermo-plastic coating for heat seal- 
ing labels. 


This one remarkable plastic coating More economical identification. 
eliminates extra steps .. . extra ma- 
chinery .. . extra materials. And you 
don’t have to depend on expensive 
and unsatisfactory inserts, bands or = 

glued labels when your label is | Versatility of wrapping with quick change of labels. 
neatly and cleanly applied with 
Monsanto thermo-plastic coating. But 
check all these advantages yourself: 


Lower inventory cost with one coating for a wide variety of materials. 
Cleaner and more sanitary application. 


Easy coding and dating. 


Saves make-ready time in the labeling operation. 


W 


It will pay you to get all facts about this more 

economical way to do a better labeling job. 

M See your label supplier or write direct to: 

VU EsPAK ONSANTO MONSANTO CHEMICAL COMPANY, Plastics 
ww ft ~ ae Division, Springfield 2, Mass. 


sade ave OTT MIGALS PLASTICS Vuepak: Reg. U.S. Pat. Off. 








q y SERVING INDUSTRY... WHICH SERVES MANKIND 
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HARCORD CONTAINERS 





We are proud to present a few of the many types 
of containers we are currently producing. 
It would be a pleasure to add your name to our 


long list of satisfied customers. 





HARCORD MANUFACTURING CO. 


A Division of the Meehan-Tooken Co. 


152 Bay Street Jersey City 2, N. J. Phone DElaware 3-1212 
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ibrarian threw light on 
A DISCOLORATION PROBLEM 


7, 


RECENTLY, one of our customers asked us to help him 
track down the cause of discoloration in his food 
product. The darkening was not spoiling the food, 
but its unappetizing color had the effect of seriously 
reducing sales. 

Our research chemists recognized the color reac- 
tion as one which frequently occurs in food products 
made from raw materials of naturally varying com- 
position. To provide themselves with a complete back- 
ground, they asked our Research Librarian to dig up 
all available material on the subject. 

The Research Library made a search in their very 
complete collection and uncovered a number of perti- 
nent articles, published in English, French, and Ger- 
man. For those published abroad, the Library fur- 
nished translations by their own staff. Aided by this 
wealth of information, our chemists were able to in- 


dicate the extent of such changes in food products. 
They then made recommendations which eliminated 
the discoloration. 


If you have a glass or closure problem, bring it to 
Armstrong. It may not necessarily require the services 
of our Research Library, but, whatever the problem, 
you can be sure you'll get thé best in technical advice. 
For Armstrong keeps scores of highly skilled special- 
ists in research, design, engineering, packaging, traffic, 
and other services constantly on the job to assure you 
of top-notch glass and closure service. 


For full information on any of Armstrong’s glass 
or closures, call your Armstrong representative, or 
write direct to Armstrong Cork Company, 


a 
Glass and Closure Division, 6507 Prince St., A) 
Lancaster, Pennsylvania. X 
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TRANSPARENT PACKAGES 






















Members of the Washington Cooperative Poultry division 
and Traver technicians 
of a TRALON-wrapped turkey off the production line. 





CONVERTERS, 


make a pleased inspection 


TURKEYS 


Fifteen seconds to a bird: Complete packaging with an 
air-tight seal is made possible in this record time with 
TRALON, adaptable new plastic packing material by 
Traver. As the bird is placed in this sturdy, patented 
ROUND END bag, all air is evacuated and a quick tie 
leaves the turkey thoroughly protected in semi-vacuum. 


TRALON is ideal for packaging turkey quarters and 
halves. Small portions of poultry packaged in TRALON 


retain all of the natural flavor and 
tenderness of a whole bird without 
dehydration. 


TRALON is an 
tasteless, odorless, greaseproof, water- 


inert substance— 


proof and freezeproof—which assures 
complete preservation. Attractively 
printed TRALON creates demand: 
Consumers remember quality and 
ask for TRALON-packaged birds. 


Confident of the full protection afforded by 
the flexible TRALON ROUND END bag, a 
worker packs a box of turkeys for shipment. 


Photos show Traver transparent sales package in actual use 


PRINTERS-CELLOPHANE, 


1 A C ap - 
P| KSTICS, 


WRITE OR WIRE FOR INFORMATION 
366 WEST ONTARIO |[STREET, CHICAGO 10, 


ACETATES, FOIL AND 


é 


ILLINOIS 
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DECOTONE 
Hye Deller 


BOA WRAP 


WIN favorable attention for your boxes by dressing 
them in one of DECOTONE’s Style-Setter BOX WRAPS 
in Blue, Green, Pink, Buff, or Gray. The tip-on above 
is SEACREST design, shown in blue. Other smart designs 
available. Hundreds of striking effects may be made 
by combining the Style-Setter designs with DECOTONE 
BOX WRAP in harmonizing or contrasting plain color. 





Let our design department work with you to develop 
compelling attire for your boxes. Write today. 


5 ca RN 
DECOTONE PRODUCTS 


DIVISION 


Fitchburg Paper Company 


PACKAGING PAPERS Comuerled Papers SPECIALTY PAPERS 


FITCHBURG , MASS. 
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AMERICA'S #1 SOURCE FOR PLASTIC CONTAINERS \ 
















} Celluplastic can make 
































probably already make it!) 


No qualificatioas! No reservatioas! Celluplastic can make every lype ol 
plastic container! Flexible or rigid. Shaped like vials, boxes, cans, 
bottles. Round or square. Long or short. Any shape to fit your product. 
We make so many containers (millions upon millions annually)—so many 
different kinds (for thousands of customers)—we are probably now 
producing what you want. 

Celluplastic containers are seamless—shatter-proof—'/, the weight of 
glass—available in any color, clear, transparent or opaque—label im- 
printed during manufacture—shipped without breakage at the lowest 
cost of any similar-purpose container material. Our engineering staff— 
backed by 28 years of experience, and the facilities of one of the world’s 
finest plastic plants—is ready to serve you. Consult Celluplastic today. 


ALSO CUSTOM EXTRUSION AND INJECTION MOLDING 


PLASTIC 


Celluplastic Corporation } <2" 


folate) 


PLASTIC 
50 AVENUE L, NEWARK 5, N. J. PRODUCTS 





New York Office: Rockefeller Center, 630 Fifth Ave., Circle 6-2425 - West Coast: Container Service Co., Los Angeles 27, Cal 
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Glove Box 
WA” x 44" x 2” 
Stock No. 11 


Rectangular Candy Box 
1014" x 514" x 2” Stock No. 14 


Transparent Handkerchief Box 
7" x 7" x 2'4" Stock No. 10 


Round Candy Box 
7\4" diameter x 2" 
Stock No. 15 


S et BUY " 


L AMERICAN SAY 


ype ol Egg-Shaped Candy Box 


cans, ae A —— 6/2" long x 4." x 414" 
oduct. cs ie ‘ » (at widest end) 
many 
now 


cht of An impressive battery of the world's 
"i largest injection molding presses 








lowest —< 
wn a zs — es - Give your product a head-start over competition. 

% — ' Package it in an eye-capturing plastic container by 
vorld’s < 

General American. 

rdaay. With their sleek modern design, these colorful plastic 
packages identify your product as the last word in 
quality and distinction. Of lasting utility, General Amer- 
ican plastic packages add an extra premium of value 
to every unit of merchandise you sell. Standard molds 
come ready for application of your individual decals 
or other product identification—custom molds, such as 
the egg-shaped candy box, designed to your 
order. Consult us now regarding your requirements. 


PLASTICS DIVISION 


GENERAL AMERICAN TRANSPORTATION CORPORATION 


135 South La Salle St. Chicago 90, Illinois 
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lu: 
Sealer with Vo 
Bottom Carton “ 
hstomet ee - whet” -serving--tyPe package 
metr 


POUNDS. 


CARTONS or CASES 


PACKOMATIC 


FILLS, WEIGHS, SEALS 











Automatic Telescoping Volumetric Filler 
for packaging semi- and free-flowing dry 
powdered products. 


Net Weight Scale for filling 
round and rectangular metal, 
paper and glass containers. 





Automatic Case Imprinter for im- 
printing end or side panels (or both) 
of paper shipping cases. 


Auger Packer-Weigher for semi- 
and non-free flowing products. 


Serial Numbering Device 
for Model D Case Gluer. 


Model D Automatic Shipping Case Gluer and Sealer. 





AUTOMATICALLY 


You get a wide range of package forming, filling, 
weighing and sealing equipment from PACKO- 
MATIC—a wealth of package and shipping case han- 
dling know-how to save you time, labor, money. 

If you have a packaging program up or contem- 
plated, ask for PACKOMATIC’S recommendations 
before you commit yourself. 

Package filling equipment for units from ounce to 
pound weights—shipping case gluing and sealing 
equipment in a wide range of casé sizes—there is a 
PACKOMATIC to help you speed your wares to 
market. For more than a quarter of a century, PACKO- 
MATIC has been working with America’s top flight 
enterprises, and today some of the nation’s best 
known product identities are being efficiently and 
economically handled by PACKOMATIC equipment. 

You will find personal PACKOMATIC counsel 
available to you without cost or obligation through 
14 strategically located contact offices. Consult your 
classified telephone directory for the office nearest 
you, or write J. L. FERGUSON CO., Joliet, Ill. 











Chicago « New York e Boston e Philadelphia ¢ Baltimore 
Cleveland « Denver e San Francisco e Los Angeles 





Seattle e Portland « Tampa e Dallas « New Orleans 
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: ® This woman—who DoEFs NoT enter stores with the fixed 
‘ determination to buy certain products—represents the buying 
1 habits of 65 million American women who buy 3/4 of all the 
h goods sold at retail. 

is She Buys On Impulse! National surveys (confirmed by com- 
st mon retail experience) show that women make 62% to 75% 
1. of their decisions as to what brand to buy at the point-of-sale 


(after they have entered the stores). There—they are in- 


. and you'll TURN UP 
a lot of SALES! 


fluenced by what they sEE. There—if your product is packaged 
—the final and vital selling job is up to your package! 


Does Your Package Do This? 


The package that catches her eye, arouses her interest and 
makes a better impression of quality within than competing 
packages—MAKES MORE SALES. 





NEVER 
UNDERESTIMATE 
THE POWER 
OF THE 
PACKAGE! 








NEW YORK - 


DETROIT - 


LOS ANGELES - ST. LOUIS 
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+ MINNEAPOLIS - 








WAY TO INCREASED SALES 


Let Ritchie help you develop (at low unit cost) a 





package that meets the increasing challenge 
of self-service retailing. A practical, 


production-planned package that instantly 





< dentifies, fully protects and conveniently 


dispenses your product. Easy to fill or pack— 





40 handle, to stack or display—but 
above all an attractive, SELLING package. 


MILWAUKEE + PITTSBURGH + MIAMI 
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THE MODEL C-10 Cough drop manufacturers who chose U §S to solve their packaging problem 


CARTONING, LINING, received the attractive results shown above. The Model C-10 Automatic efficiently 
FILLING and CLOSING ‘ , . 
MACHINE and quickly cartons cough drops or hard candies. In a continuous automatic cycle, 


box-bottoms are closed, wax liners cut from a roll, formed and inserted, then a 
given number of pieces are dropped into the carton. The final action is to close 
the liner and tuck in top flaps. Filled cartons are discharged at a rate of 60 per 
minute. In packaging candies where a protective liner is not required, the liner 
unit may be omitted from the machine. When candies are very small, or irregu- 
larly sized, the C-10 is equipped to volume fill, rather than count. 

The Model C-10 has proved to be the ideal machine for cartoning cough drops 


and candies. Perhaps your packaging problem is different— whatever it is, it will 





pay you to send it to US for an economical speedy solution. 


oe CIRC. 2, 








Send U.S. details on 
your |packaging prob- 
lems|—we have the 
machines and engi- 
neering background to 
solve them. 


Pp? | ptutomatte Gor Machinery Co. Tue. 
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your Identity ts safe 
when you stick with , 















em 
itly 
le, ... your glass containers stay fully and neatly dressed in your label. 
ia Your name, trade mark, slogan and the subtle good-will of your familiar 
bse label are all assured of certain and safe delivery right into the hands of 
per your consumers. 
ner Whether your labeling is a routine operation or whether you're faced 
= with special adhesive problems, there’s a Bingham Star Adhesive for you. 
If there isn't, we're prepared to build a new adhesive . . . just right for you! 
ops 
will “MAKE YOUR IDENTITY STICK” 


STAR ADHESIVES 


STAR Case Sealing Gum ¢ STAR Carton Sealing Glue 
STAR Folding Box Glue ¢ STAR Bench Paste 
STAR Cold Pick-Up Gum ¢ STAR Tube Glue 





STAR Tin Paste STAR Lap End Paste 
STAR Brightwood Gum STAR Tightwrap Glue 


__ BROTHERS COMPANY 


SINCE 1826 





NEW YORK BALTIMORE PHILADELPHIA ROCHESTER 
406 Pearl St. 131 Colvin St. 1315 Race St. 980 Hudson St. 
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"Don't 
forget cheese!" 


"Easier wash days! 
Bright clean linens!" 





REAMS of rhyme have 
celebrated the "language of flowers" — but if you 
are selling soap, cosmetics, food products, house- 
hold cleaners, candy bars, drugs, or a lot of other Pi... ie 
things you are more interested in the language of a . Seo 
packages. 
How to make a package say the right thing with- ae fe 
out stuttering or mumbling is the special business ee ayy oes 
of our PLANNED PACKAGING. | 
aay with research, oe and yess 
which helps to determine what the package ought o - . 
to say and whether it can be said best by means of Fresh! Delicious! ‘a , 
color, shape, illustration, printed information, or a Appetizing! 
combination of these. 
It follows through with manufacture of the right 
board, plus the right kind of plates, printing, and 
complete conversion to produce the right effect 


with full precision in any quantity of cartons or 
containers you need. 








If you want a new package that talks the right sales 
language — or if you are interested in improving 
a package you are now using, get in touch with a 
representative of PLANNED PACKAGING. 


Manufacturers of paper board, folding 
boxes, corrugated and fiber shipping 


THE Oulo BoxBOARD Co. (/\. containers, and converted specialties 


SALES OFFICES: 
RITTMAN, OHIO RITTMAN + AKRON + CLEVELAND 


CINCINNATI - PITTSBURGH » NEW YORK - CHICAGO 


Capacity 500 Tons Daily 
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\ 
Oo Inches Wide 





* hh, addition to this ‘King’ of the Bengalines, we offer 
a complete line of other Bengalines for your selection 
in widths ranging from 36” to 50’’—in various qualities 
—plain, moired or embossed. 


These fabrics are available for immediate delivery and 
can be dyed to match your particular color specifica- 
tion. If your package requires a material of outstand- 
ing appearance and durability—let us submit Bengaline 
for your approval. Samples and prices sent on request. 


For an expert solution to your packaging problem, 
whether it be the outside or the inside of your package, 
call on MAHARAM for— 

* SATINS * DUVETYNS ¢ VELVETS * DUPLUSH * TAFFETAS 
* VELUR-TEX * RIBBONS * VELOUR PAPERS ° ETC. 





“The House of Service” 


_— 
CORPORATION 


30 WEST 46th ST., NEW YORK 19,N.Y. 


CHICAGO ST. LOUIS LOS ANGELES 
6 East Lake St. 927 Century Bldg. 1113 So. Los Angeles St. 
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SEE-THRU CANDY BOXES 


Yow Available -\N STANDARD SIZES 


@ Six diameters: 234” - 4” - 5” - 6" - 7!/," - 8/9” 
HERE’S WHAT @ On-hand quotations for your quantity, in your size 


YOU CAN GET @ Moderate minimum quantities to suit your current needs 


@ Your own imprint and decoration 












OUR LETTERHEAD Special designs available for 
anne seasonal and holiday occasions 








p 10 ¥ 


—— 
—_—-_—-— 
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GEO. V- CLARK CO. INC. 
[THRU DIVISION — 

pa FOURTH STREET, ASTORIA | - si 

~ 1am interested in having 

n: 


mation an 


scan 
m——__—~ | GEO-V- CLARK 


—_ cnnsusssmsnsnn——""“aia COMPANY, INC. 


See-Thru Division 
26—15 FOURTH STREET, ASTORIA 2, L. I., N. Y. 


\ 
| 
\ 
\ 
\ 
\ 
| __.city AND STATE 
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Aluminum tube shipments, | Aluminum tube shipments, 


first quarter 1 4 3 | : first Tc | g A] 


























Over 233% increase in ten years! Yea 
of aluminum tubes in the first quarter of 1947, Compe 
the same period in 1937. 

There is good reason for the swing to aluminum tubes and it 
lies in their inherent advantages: economy, good appearance, 
ods strength and non-toxicity. 

Aluminum tubes are reasonable in cost. Aluminum tubes stay 
clean and bright in appearance. They accept and hold lacquer 
and plasticized coatings. They stand up under rough usage. Non- 
toxic, they are safe for food and drug products. 

Alcoa Aluminum Tubes are available now for prompt delivery. ASK ALCOA about large 
Our years of experience and the services of the Alcoa Packaging Stine, Matalin te 
Laboratory are available to help you with packaging problems. diameters up to 2%". 
Write to: ALUMINUM CompaANy oF AMERICA, 2129 Gulf Building, 
Pittsburgh 19, Pennsylvania. 


























MORE people want MORE aluminum for MORE uses than ever AeA | 
ALUMINUM 
fe) 
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THE RODGERS FILLER HAS 


WE QUOTE FROM “MODERN PACKAGING” May, 1947 Issue 


@ “. . . Simplicity and Fewer Moving Parts would be the biggest contribution that machine makers 
could give to manufacturers.” 


The Rodgers Filler has been streamlined to fill this very need. Cams are entirely eliminated 


and there is a minimum of mechanical linkage. All moving parts are easily accessible and 
located above the tube and auger. 


@ “If a Filling Machine, for example, requires an adjustment of the 
mechanism in order to obtain the proper fill, it would be highly desirable 
if the change could be made without stopping the line... .” 


The Rodgers Filler can change over from one size container to 
another in a few seconds merely by turning two dials. Auger 
speed is variable and independent, and proper fill can be judged 
without a breakdown of the machine. No foot pedals are used 
in the filling operation. 


@ “... Some of them stated they would prefer to see the need for 
lubrication eliminated... .” 








The Rodgers Filler has sealed bearings which need no lubrica- 
tion. Only the over-running clutch need be oiled once a month. 





., PAT. PENDING 


4 ae Adjustment should be made by means of accessible, easily manipulated control knobs. . 
suitably calibrated to give the operator some idea of the magnitude of the adjustment being made.”’ 


This is a patented feature of the Rodgers Filler. Two clearly calibrated dials control package 
fill and package transfer time. Any operator can understand these adjustments. 


(@ “Users emphasize that much packaging machinery requires special guarding as a protection to 
users. Exposed... moving parts are a constant hazard.” 


All moving parts in the Rodgers Filler are totally enclosed. An emergency foot pedal is 
provided. 


Let us arrange a practical demonstration using your product. Send for complete details. 


SO) CS) Soe CO) DIS) OT val dD Alo 


. 225 WEST 34th STREET 
BRyant 99-2040 NEW YORK 1,N. Y. 
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with “Deep-Rollec 


OU can’t see the difference with 

the naked eye. But the improved 
Anchor C. T. Cap is taller than ordi- 
nary C. T. caps. It is made that way 
to permit a longer thread and a more 
deeply rolled thread. 


With the longer Anchor ‘“Deep- 
Rolled” Thread, contact is assured 
between glassand capthreads around 
the complete 360 degrees of the finish. 

The Anchor ‘‘Deep-Rolled” 
Thread contacts the underside of 
the glass thread near the wall of the 
container so that the grip is firm and 


Tune in “Crime Photographer” every Thursday evening, entire Coast-to-Coast Network, CBS. 


4ULY 1947 


-even—reduces chances 


QUT IT’S THERE 


NEW 


® Starts fast, spins on 


© Positive airtight seal 
© 360° thread contact 
© Even sealing pressure 


© Full product protection 


or stripping when cap is applic 
And the ‘“Deep-Rolled” Thread is 
broadly rounded to allow plenty of 
clearance—reduces chances of bind- 
ing—gives a “spin on’”’ action for 
fast, economical sealing. 
All this adds up to the fact that 
the Anchor C. T. Cap is a great 
C. T. cap for dependable air- 
tight, leakproof sealing. And it 
means that packers who use it get 
the utmost in economy of applica- 
tion and full product protection. 


e “Deep-Rolled” Thread 


PRODUCTS OF 


ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, QHIO 
























THERE ARE 
TWO WAYS 
TO BUY 
ADVERTISING 
SPACE 


IRST, the FACTUAL way. Buyers using this 

method get FULL VALUE for their advertis- 
ing dollars by asking these questions about 
media before they buy: 

How much paid circulation (how many peo- 
ple have expressed interest in the publication by 
paying for it)? How much unpaid? Who are the 
paid subscribers—what occupation or business? 
How was the circulation obtained? At what price 


or prices were subscriptions sold? What pre- 


miums, if any, were used as circulation induce- 


ments? How many subscriptions in arrears? 


What is the renewal percentage? Where does 
the circulation go? 

Factual-minded space buyers find the answers 
to these questions in reports issued by the Audit 
Bureau of Circulations, a cooperative association 
of 2800 publishers, advertisers and advertising 
agencies in the United States and Canada. The 
circulation records of A.B.C. publisher members 
are audited once a year by a staff of experienced 
circulation auditors, and the information thus 
obtained is issued in easy-to-read A.B.C. reports 
available to all advertisers. 

Another kind of space buying is the GUESS- 
WORK method where media is selected on the 
basis of opinions-without-facts, unverified 
claims, inadequate and sometimes obsolete data. 
When advertising is bought by guesswork it 
becomes a speculation, a hit-or-miss operation 
that has no place in modern business. 

Start your advertising on the way to success 
by using the FACTUAL method of space buying. 
This paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


MODERN 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 


PACKAGING 





ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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The hallmark is new in this field, but the 
men behind it by no means so. The service 
they offer is unique and complete, making 
available, at long last, years of Re-Use Gift 


4 Proudly Present... 


A new and significant hallmark in fine gift packaging of 
particular significance to you who now Pye eitike or 


contemplate packaging your products in 


RE-USE GIFT CONTAINERS 


For The INDUSTRIAL or RETAIL MARKET 


Contamer design and merchandising ex- 
antares without bias as to material used. 
We fabricate in our own plants in Plastic, 


Paperboard, Metal, and Wood. 


SPECIALIZING IN 


Beautiful RE-USE GIFT CONTAINERS 


... an the “Right Combination” of Design, Material. 


and Cost to assure greatest possible success for each individual need. 


WE MAKE NO STOCK BOXES. ALL ARE BUILT TO ORDER, 
EXCLUSIVE FOR EACH USER 


FREDERICh A. KRAUSE AND ASSOCIATES 


Factories in Illinots and Wisconsin 


WRITE OR WIRE: 8 So. DEARBORN, CHICAGO 3 
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” »f Hits the Peak! 


[lp 


Be THE PACKAGING FIELD ...as in show business ...a product really 
clicks when it has good looks plus. This is the extra factor in Hemin- 
way packages we call the “fourth dimension.” It’s the creative ideas, 
designing ingenuity and sound manufacturing that bring applause hit- 


ting the peak of the volume indicator. 


HEM IBINWAY 


° 30 Rockefeller Plaza 
a Corporation New York 20, N. Y. 


Waterbury, Conn. 


ROUND BOXES - SETUP BOXES - NOVELTY BOXES - PAPER CANISTERS - CATALOG PRINTING - PAPER DRAWN PRODUCTS 
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This novelty display carton is just the thing to 
step up towel sales. The distinctive die-cut car- 
ton is a real eye-stopper. The protective Sylvania 
Cellophane overwrap lets the beauty and tex- 
ture of the towels do their own selling job. 
Sylvania Cellophane has all the qualities so 
important in keeping soft goods clean and sani- 
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“R SMART PACKAGE MAKES A BIG DIFFERENCE” 


MR. CELLOPHANE 


tary. Every step in its manufacture is constantly 
checked. This careful control assures not only 
uniform transparency and strength that will 
stand up under repeated handling in the stock- 
room and behind the counter, but the high 
degree of dust protection so important in this 
type of packaging. 





Made only by SYLVANIA DIVISION 
AMERICAN VISCOSE CORPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 122 E. 42nd Street. New York 17, N. Y. 


Plant: Fredericksburg, Va. 


















simplify 
2476 














UPACO laboratories have been constantly at work during the past 





five years on the development of new adhesives for the folding 
box industry, and many of the new methods of packaging require 
the types of adhesives that we have perfected. 


UPACO’s 2476 is a typical result of our attempts to supply 
satisfactory adhesives to do a maximum number of jobs within a 
given plant. 2476 is today successfully running on at least 15 out 





of 45 or more possible combinations of machines and boards in the 
folding box field. A vegetable glue, this material is running on 
nearly all types of stock; in all sizes; on straight line, right angle 
and side wall gluing. 


If you are interested in buying the least number of glues for 
the most operations, look to UPACO. It is the logical place to turn 
for the solution of adhesives problems created by new develop- 
ments in packaging. 


THE UNION PASTE COMPANY 


1605 HYDE PARK AVENUE - HYDE PARK - MASSACHUSETTS 
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When you plan your next 
package or specialty printing job 


AERA IP MES 


1) les i oe > 


ArT -TO- PLATE 
SERVICE 


LINK YOUR IDEA TO ITS 
SUCCESSFUL PRODUCTION 




















Mosstype’s Rubber-Plate ‘“‘Know-How’’ 
Saves You Time and Grief... 
Insures Best Results 


The most carefully planned printing jobs often yield 
disappointing results when their designing is entrusted 
to artists who lack specialized knowledge of rubber- 
plate printing. But MOSSTYPE’S creative and produc- 
tion staffs know what works and what doesn’t. . . 
know, too, how to engineer artwork to obtain the 
desired results from this printing method. What's 
more—MOSSTYPE artists can create fresh and practical 
ideas for your design requirements . . . develop color 
sketches for your approval. 


Together with this creative art service you may also 
avail yourself of MOSSTYPE’S widely known facilities 
for photo-engraving of master plates and precision 
molding of pre-madeready rubber duplicates. The 
complete MOSSTYPE service gives you all the advan- 


tages of a coordinated effort that links your idea to 
its successful production. 








Write us today for details about our Art-to-Plate 
Service ... or any single part of it. 
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é Acetate Film may be beautifully printed; 

antly:-and permanently sealed with solvents. 

Non-fogging » Transparent « Waterproof « Grease- 

e proof « Stays crisp in contact with liquids and 

@ juices e Resistant to mold and fungi e Tasteless « 
@ Dimensionally stable for windows. 


to BELIEVE it! 












WESTERN 


offers Pliohilm . 


pouches and bags 


TRY if— | for all food 


and packaging 
2 
FROZEN FOOD PACKAGES for PROCESSORS 
LIQUID-TIGHT *°.\:!.. BAGS WITH CARTONS 


3 
Heat fuses Pliofilm together—makes it impossible 












applications 





for liquids, brines and juices to leak out... keeps 
food as flavor-fresh as the day it°was packed. 


. Creative Engineering in Packaging and Plastics 
> pb a a © Bl B®) 


CONVERTERS OF LAMINATED AND COATED METAL FOILS, TRANSPARENT FILMS, FABRICS AND PAPER: 
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Near Crisis at Oxford Paper Company 





by Tony Barlow 
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F pieworag making quality 
printing paper at Oxford’s 
plant is a mighty smooth opera- 
tion. 


Each day, we produce better than 
1,000 miles of many varieties—a 
rate we have maintained for a 
good many years. 


Oxford can maintain this high 
rate of production because our 
facilities are complete. We control 
every step in the production of 
paper from the wood to the 
sheet of finished paper ready for 
the press. 


Helping to maintain Oxford’s 
record of quality are its crafts- 
men. hundreds of whom have 
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LAMENTABLE LAPSE! CHECKER-UPPERS AT OXFORD 
GETTING THE FACTS ON WHY IT TOOK 32 HOURS 
4 MINUTES TO TURN A STICK OF WOOD INTO PAPER 
INSTEAD OF THE USUAL 32 HOURS FLAT ! 



















had 20 or more years’ experience 
in the art of making paper here 
at Oxford. 


Furthermore, each day’s run is 
given over 5,000 separate tests for 
quality — tests for such things as 
fold, surface bond, color and good 
printing properties. Besides mak- 
ing sure that every sheet of Oxford 























paper is right, our Research De- 

partment is constantly working to 

find ways of making paper better. 
; % Pal} 


So when you need paper that 
must be right for the job, call 
your merchant who handles 
Oxford papers. You will find 
Oxford merchants in key cities 
coast to coast. 


Included in Oxford’s line of quality printing and label papers 
are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Maineflex C1S Litho, Mainefold Enamel, White Seal 
Enamel, Engravatone Coated, Carfax English Finish, 
Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 








WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, IIl. 


in 48 Key Cittes 
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BEETLE offers an unbeatable combination of advantages to stimulate sales, simplify production 





and reduce production costs. It has helped to create many sales success stories for prominent 


manufacturers...in items ranging from housings to closures, from tableware to buttons. 


BEETLE may well be the plastic for your products, too. For the specific and comprehensive data 


you need, write for copy of our new booklet, ‘Designing For Sales With Molded Beetle Plastics.” 


American Cyanamid Company, Plastics Division, 34B Rockefeller Plaza New York 20, New York 


BEETLE* plastics—urea-formaldehyde thermosetting molding compounds. MELMAC* plastics—melamine-formaldehyde ther- 
mosetting molding compounds, industrial and laminating resins. URAC* resins—urea-formaldehyde thermosetting industrial 
resins and adhesives. MELURAC* resins—melamine-urea-formaldehyde thermosetting resin adhesives and laminating resins. 
LAMINAC* resins—thermosetting polyester resins. PHENAC* resins—phenol modified resorcinol thermosetting resin apa 

*Reg. U. S. Pat. . 




























EASY TO MOLD 


BEETLE . . . available in various plasticities and in powder or 
granular form to meet specific molding requirements ... assures speed, 
ease and economy in all types of production. 


EASILY SOLD 


BEETLE meets an established and growing demand for molding 
compounds with a wide range of special properties. BEETLE provides 
high insulation, dimensional stability and chemical inertness; 

in addition, it is odorless, tasteless, extremely lightweight and an 
excellent medium for diffusion and transmission of light. Since BEETLE is 
a thermosetting plastic, it will not soften under exposure to heat. 











SWELL TO BEHOLD 


BEETLE’s permanent, rich, complete range of colors and lustrous finish 
create exceptionally compelling “sell” through sheer eye-appeal. 


| ude ee betidide... 


PUBLIC’S BEEN TOLD 


BEETLE’s reputation as a plastic that performs as planned has been 

completely established through its long and varied use in a host of end 
products recognized by and publicized to the consumer...and your 
molder knows this material. 


, COME INTO THE FOLD 


BEETLE, which has been in short supply, will become increasingly available 
in the last quarter of '47. So plan now to be more active in the BEETLE 
family. Join the fold—for increased sales through colorful BEETLE. 
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Wee Lo" .--in Printed Cellophane 


and Glassine 


Product display at its best... sales increase 
with wraps of transparent cellophane enhanced 
by Nashua designs and colorful printing. 


MAKES PAPER MAKE 
MONEY FOR YOU 


Nashua quality printing on chentntaT tanith added sales appeal to these well-known delicacies. 
Nashua wraps bring deserved recognition to a wide variety of products from edibles to textiles. 
Write for samples. 


NASHUA GUMMED AND COATED PAPER COMPANY 


NASHUA, NEW HAMPSHIRE 


MODERN PACKAGING 














- a 


lb 


VOLUME 20 


NUMBER 11 


AC KAG l » G JULY 1947 


cam PBELL, CAuiraRN: 


LAMB SHANKS ==: 


y/ N 
es | } 
ce \ ; 
4 


Rice OF THIS 
MP ACKAGE 


Typical multicolored heat-seal labels used in pre-packaging of meats in Southern California markets. 


SELF-SERVICE MEATS 


With improved supplies, supermarket operators are flocking 


to this proved method of increasing sales and cutting costs 


through packaging. California provides a study of techniques 


qpe: of the great evolutionary expansions of the 
packaging field, with potential requirements for 
some 50 million additional pounds of packaging mate- 
rials annually, was virtually halted by the wartime 
and postwar shortages of meat. Today, however, 
meat pre-packaging is once more on the march and— 
along with the concomitant development of produce 
pre-packaging—it is one of the hottest topics in the 
food trade. 
By meat pre-packaging is meant the packaging of 
fresli-cut meats for retail self-service. The technique 
is more narrowly restricted than is the case with produce, 
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but the problems are just as challenging and the pos- 
sibilities fully as enormous. 

Meat pre-packaging remains a hand operation, per- 
formed behind the counter or in the back room of the 
individual store; unlike produce, the product does not 
lend itself too well to centralized packaging at either 
shipping or receiving point because meat to be most 
readily salable must move within a matter of hours 
after it is cut and packaged—and the sooner the better. 
Mechanized wrapping is possible, but it has not made 
its appearance as yet; few individual stores have large 
enough volume to justify installation of a wrapping ma- 
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chine. There is no debate over whether refrigerated 
service cases are required; in the case of meats they are 
absolutely essential. There is general agreement on 
the type of package to be used: just a simple, heat- 
sealed cellophane overwrap with a board stiffener of 
some kind and a small label identifying type of meat, 
weight and price. 

The fact is that pre-packaging adds little to—and in 
some cases may detract from—the keeping qualities of 
fresh meat. A steak will keep longer if it is left on the 
beef, in the storage refrigerator, until sold. With 
meat, the one tremendous and compelling advantage of 
packaging is simply that it makes possible self-serv- 
ice—which has the demonstrated advantages of con- 
sumer preference, higher sales, lower costs and greater 
profit. 

There is not a single case on record where a switch 
to self-service meats, properly handled, failed to produce 
these advantages. Careful polls have shown that 90 
to 95% of shoppers prefer pre-packaged meats which 
they can look over and select themselves. And super- 
market operators everywhere continue to express 
amazement over the increased volume and the fact that 
less popular cuts and varieties, previously difficult or 
impossible to sell, just ““walk out of the store’? when 
packaged and placed in a self-service case. 

California in the lead 

The packaging problems outlined in MoperRN PACK- 
AGING’s last survey of meat packaging (see “‘ Packaged 
Meats,” Feb., 1945, pp. 77-84) still have not all been 
solved by any means. Formidable questions remain. 
But progress has been made and a general pattern of 


View of the completely self-sery- 
ice meat department in the 
Downey, Calif., Greater All- 
American Market, where volume 
has leaped from $17,000 to $52,- 
000 a week in less than a year. 
Packaging is done on counter di- 
rectly behind the refrigerated 
self-service cases. This is typ- 
ical of dozens of such installa- 
tions in the Los Angeles area. 


operation for in-store meat packaging is now emerging. 

Supermarkets throughout the country are going self- 
service on meats as rapidly as supplies and equipment 
can be obtained. But the most concentrated area of 
pre-packaging, affording the best study of current 
methods and results, is Southern California—the land 
of the super-supermarket, where meat packaging had 
a good start before the war and has come along more 
rapidly since because the area was not so severely hit 
by recent national meat shortages. 

Southern California equipment and supply concerns 
cannot keep up with the development. At the present 
rate of conversion, it is predicted by both the market 
owners and suppliers, a majority of meat retailers 
there will adopt the method in the next two years. 

Among the Southern California supermarket pioneers 
in pre-packaging of fresh meats are Milton Sage and 
Billy Berk in San Bernardino; Alfred Lewis, Riverside; 
Howard Smith Markets in Porterville and Bakersfield; 
the Dollar Markets in Long Beach and North Long 
Beach; Fredrick & Berry, West Los Angeles; S. & 
K. Market, San Fernando and Santa Barbara; Lier- 
man’s Market at Napa; Ralph’s in Huntington Park; 
Nelson’s Foodland Market and Safeway’s in Inglewood 
and the Downey and Newport Beach Greater All- 
American Markets. 

Emerging from the experiences of what still must be 
termed experimental installations are factors indicating 
that the development is the correct solution to several 
growing problems: 

1. Pre-packaging and self-service effect a more 

efficient utilization of floor space. 

2. Through close management and rapid movement, 
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deterioration and spoilage losses are sharply re- 

duced. 

3. Profit is gained from the sale of trimmings and 
scrap. 

4. More efficient use of skilled personnel reduces 
labor costs. 

5. Better control is achieved over handling, aging 
and conversion of fresh cuts to ground or other- 
wise prepared types. 

6. War-encourged practices which seriously under- 

mined the confidence and goodwill of customers 

through such abuses as favoritism, tipping and 
slipshod cutting are eliminated. 


Close-up of typical operation 


Blayne Hutchison’s’ Downey, Calif., Greater All- 
American Market, which converted to pre-packaged 
self-service in its fresh meat department in June, 1946, 
has compiled nearly a year of experience and serves as a 
good typical example for close study. 

The Downey store devotes 2,960 sq. ft. of floor area 
to its fresh meat department. Prior to the changeover, 
average weekly sales volume was $17,333. Since 
adoption of pre-packaged self-service, the average 
weekly volume has been $52,000. This is not excep- 
tional; other markets report comparable gains. 

Detorioration and spoilage losses at the Downey 
store have dropped from approximately 2% to only 
'/, of 1%, largely kecause of faster turnover and a 
tremendous increase in the sale of formerly slow-moving 
items. Hutchison estimates that 60% of food buying 
originates from visual suggestion; hence, display sug- 
gests and sells items butchers did not and could not 
previously push hard enough to keep ahead of normal 
supply. 

By packaging and offering for sale such items as suet, 
soup bones, dog bones and other formerly discarded or 
or given-away by-products, an additional return of ap- 
proximately 3 cents per $1 of fresh meat handled is 
achieved. 

Labor costs have dropped from 14 to 15% to approx- 
imately 8%. This is accounted for by increased volume 
and more efficient use of skilled personnel. Butchers 

now concentrate on cutting meat in a cutting room 
equipped for the purpose instead of spending a large 
part of their time weighing, wrapping, chatting and 
waiting for customers to make decisions. 

Cuts to be aged are selected as made and are hung in 
arefrigerator set aside for the purpose. Because of that 
better control over the stocks kept in the main storage 
refrigerator is possible. A side of beef is not cut into 
prematurely just because Mrs. Jones likes its looks. 

Most important, however, of the advantages Hut- 
chison has recorded is the reaction of customers. They 
like pre-packaging because: 

It is faster—eliminates long waits and exasperating 
losses of turn to be waited on. 
[ts visual, silent selling makes possible selection of 
greater variety, constantly reminding of items other- 
wise forgotten. 
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It permits and encourages buying in greater vol- 
ume, -assuring constantly fresh supply and fewer 
trips to the store. 

It permits the customer to use her own judgment 
as to the quality of the meat she is buying. 
“The shopper who selects her own cut of meat from 

a stock large enough to permit of real choice naturally 

will not blame the butcher if a selection happens to fall 

below expectations,” Mr. Hutchison observes. ‘‘ There 
is no chance for the customer to feel that her meat cost 
more than expected, because she knows the full price 
when she selects a package. 

“*She encounters no favoritism or other sly practices. 

She does not even know the butcher’s name. If we 

change butchers it has no effect on our sales.” 


































































Technique of operation 


The All-American Markets select and tag their meats 
at the wholesale plant, permitting them to remain there 
four days afterward before being delivered. The sides 
are then allowed to hang in the market’s own refriger- 
ators for another five days of aging before cutting. 

Bothered with the condensation of moisture and 
clouding of cellophane wraps on freshly packaged beef 


Close-up view of completed packages in open serv- 
ice case at All-American. Attractive display, 
full stock are essential to satisfied customers. 






















Cutting and packaging meat is production-line job 


In an entirely separate room at the All-American Market, skilled butchers devote their 


full time to the cutting of meats for self-service packaging. 


This eliminates excess 


time which is usually spent with customers and results in lower labor costs. 


cuts, Hutchison’s markets experimented for several 
months before finding a solution. It is simple: to cut 
beef eight to 24 hours before it is packaged. 

Cutters place quantities of steaks and other beef 
cuts in layers in box-like wood trays, lined on the bot- 
tom and between layers with ordinary 50-lb. butcher 
paper. When the meat is returned to the refrigerator 
in these trays, the paper and cold air absorb excess 
moisture and give the surfaces a good color. 

After the packaging, which takes place eight to 24 
hours later (in No. 300 MST cellophane or equivalent, 
the wrapping currently used by virtually all of the 
Southern California markets), beef cuts are found to 
retain their attractive color for from two to three days, 
The All-American Markets, however, make it a rigid 
rule to dispose of all pre-packaged fresh meat within 
two days. Contents of packages unsold in that time 
are sold wholesale for other uses, or converted, while 
they are still safely edible and fully acceptable in other 
forms. 

The Downey market employs an average of three 
girl packagers to each two butchers on duty at any 
given time. The girls work at a 50-ft.-long counter 
directly behind the self-service cases. Rolls of cel- 
lophane, label racks, paperboard, boats and trays are 
conveniently located along the back edge of the wrap- 
ping counter. 

Meats arrive at the counter from the refrigerators 
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in wood trays, a tray at a time, so that the contents can 
be wrapped, weighed, priced and placed in the open 
self-service refrigerated cases as quickly as _ possible. 
This speed prevents any serious elevation of the tem- 
perature of the meat. 

Because of variations in the sizes of virtually all cuts 
of meat, it is impractical to use ready-cut wrapping 
materials. Instead, cellophane is purchased in stand- 
ard rolls of 12-in., 15-in. and 18-in. widths and is cut 
off to length as required by the wrapping clerks. Spe- 
cial cellophane cutters are used for this purpose in most 
stores. 

The actual packaging is simple. Steaks, chops and 
flat cuts are placed with the best side face down on the 
cellophane sheet and a small, rectangular piece of solid 
nranila (butter-box stock) paperboard, wet waxed on 
both sides, is laid on top of the meat. The cellophane is 
then folded conventionally and the ends brought around 
on top of the paperboard for heat sealing. Sealing is 
with a simple hand iron, passed lightly over the cel- 
lophane. 

The purpose of the square of paperboard is twofold: 
to provide some rigidity to the package and to provide 
an insulated, flat surface for heat sealing so that the 
momentary heat of the iron will not penetrate and dis- 
color the meat. Beef is particularly susceptible to 
heat discoloration. A paperboard square is always 
selected that is smaller in dimension than the piece of 
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in typical Southern California self-service 


Behind counter, girls wrap steaks in cellophane 
dispensed from rolls, place sheet of waxed board 
beneath lap seam to facilitate the heat-sealing. 


meat, so that when the package is inverted for display it 
does not show and there are no sharp edges to tear the 
cellophane. 

Chopped meats, sliced liver, giblets, fry-cut fowl 
and rabbit and similar difficult-to-package types are 
assembled or placed in waxed paperboard trays or boats 
or waxed paper cups and then wrapped so the contents 
are visible through the cellophane over the top. Large 
roasts are double wrapped in No. 300 MST or equiv- 
alent cellophane to provide required strength without 
recourse to another weight of hard-to-get wrapping 
material. 

\s a piece is wrapped and sealed, it is placed in a tray 
lor transit to the weighing and pricing clerk. These 
key members of the packaging line—experienced butch- 
ers, usually—weigh, label and price the packages. 

Thermoplastic-coated heat-sealing labels are uni- 
Versally used in Southern California. All-American is 
currently using 70- to 80-lb. chrome-coated stock, 
but has successfully used other comparable types, 
mill-coated on the back with any one of several thermo- 
plastic melt formulas. The label is attached to the 
cellophane on top of the package by passing the heat- 
sealiig iron over it lightly and quickly; this must be 
expertly done to avoid a spot of discoloration on the 
meat from the heat of the iron. A special label has 
bee developed for use on Pliofilm, which is expected to 
find -onsiderable use as a meat wrapper when supplies 
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market 





After weighing and price-marking of meats by 
experienced butchers, final step is the appli- 
cation of thermoplastic labels to top of packages. 


which at present are short become more plentiful. 

Labels come attractively printed in three and four 
colors with designated spaces for the weight, the grade, 
the price per pound and the total cost of the package. 
These are filled in with quick-drying ink or indelible 
pencil. Carbon lead pencil and crayon have been 
found unsatisfactory because handling causes them to 
smear and become illegible. 

Labels currently being used are, for the most part, 
rectangular, 1°/, by 21/2 in. to 2'/2 by 4 in. in size, but 
some of the markets are planning new designs that will 
be oval in shape. Sharp corners, it has been found, 
frequently do not seal tightly and when snagged may 
pull the label from the package. Light paperboard 
labels were first used, being inserted inside the wrapping 
during packaging, but this method was slow and is being 
abandoned. 


Rules in Los Angeles 


Until recently certain rules of the Los Angeles Health 
Dept., set up long before pre-packaging came on the 
scene, had been a restrictive influence in Los Angeles 
proper. Impelled by the almost explosive expansion 
and great popularity of self-service meat merchandising 
in suburban Los Angeles communities, Dr. George M. 
Uhl, city health officer, in February of this year revised 
the rules. But so rapid has been the progress in tech- 
niques that four months later further liberalizing 





99 























amendments were being prepared. These are the gen- 
eral conditions that now govern meat pre-packaging in 
the City of Los Angeles: 

1. Each piece, or multiples sold as a unit, must be 
wrapped in a transparent material, such as cello- 
phane, that will permit air passage to prevent 
condensation which sours meat. 

2. Refrigerator temperature must be maintained 
not higher than 40 deg. F. 

3. An attendant must be in charge of the counter 
to watch for and replace broken packages. 

4. A label must be inserted inside stating the grade, 
weight and price of the contents. (This has 
been amended to permit use of heat-sealed 
labels attached to the outside of the wrapping.) 

5. Each retail market must package its own meat on 
its own premises. (This provision is in process 
of amendment now to permit packaging in central 
or packaging plants, such as may be operated by 
the larger chain market concerns.) 


Fundamental considerations 


The collective experience of Blayne Hutchison and 
others in the pioneering Southern California area has 
developed certain fundamentals which might be sum- 
marized as follows: 

1. Pre-packaging and self-service are unprofitable 
for stores in this area whose meat department 
potential is not in excess of $4,000 weekly. 
Packaging costs must not exceed !/2 of 1% of 
the selling price. 

3. It does not pay to pre-package inferior grades of 
meat; to do so will disappoint customers and 
shake their confidence in pre-packaged meats. 

4. Packages should be as near full-vision as pos- 

sible, restricting use of paperboard, trays and 

boxes as much as humanly possible so that vir- 


to 


tually all sides of the cut of meat can be sen, 

5. Packages should be uniform for given types and 
cuts of meat, otherwise their variety may confuse 
customers and injure their confidence. 

6. The market owner and all employees conceined 
must be “sold” and enthusiastic about the 
method because it has to be developed raiher 
than merely adopted. 

7. The self-service case must be serviced constantly 
and carefully. Stocks must not be allowed to 
get low, even toward the close of the day; torn 
or unsealed wrappings should be quickly replaced; 
a case attendant capable of answering questions 
intelligently should be on constant duty. 

There are also some very important “don’ts”’: 

1. Don’t alter long-accepted shape or general ap- 
pearance of popular meat cuts to achieve neater 
or otherwise more attractive packaging. 

2. Don’t consciously or inadvertently deceive the 
customer, even if only to improve a package. 

A steak, a chop, a roast or spare ribs should retain 
their normal or accepted shape in the package. Cut- 
ting a pork chop bone, for example, so it can be folded 
around the “‘eye” of meat to achieve a smaller, neater 
package, confuses customers and misleads them into 
expecting a larger “eye” of meat than actually is the 
case. They will suspect it was done to fool them and 
will resent it. 

If several pieces are packaged together, all should be 
visible or, if that is not practicable, smaller ones should 
not be concealed between or beneath larger ones. The 
customer is not cheated, of course, because price is based 
on weight, but such concealment often may upset the 
portion planning of the customer and cause resentment 
and loss of confidence. 

Stocks should be kept as nearly full as possible at all 
times. A disorderly, de- (Continued on page 190) 


For the future? 




















Suggested design by Milprint, 
Inc., using printed cellophane 
and a paperboard tray for four 
pork chops. Only plain cello- 
phane has been used so far on 
fresh meats, but the printed 
wrap seems to be a logical fu- 
ture development in this field. 
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ath COVER PACKAGE’ 
to 
torn 
aced; 
me No. 7 of a series 
| ap- 
ater An effective package to introduce a new tooth powder 
tradenamed “‘Dentox,” to be produced supposedly by 
> the a Midw estern dental specialty company. The client has in mind an enameled can with some 
kage. sort of simple dispenser top, to be contained in a folding carton. It is preferred that the can be 
etain of the flat oval shape because of the increased shelf display space which this shape affords. The 
Cut- design should be adaptable to the three package sizes customary in the drug trade for tooth 
sided powder. Design of the can and its carton should be harmonious and related as to color and 
eater treatment. As many as four colors can be used, but it is recognized that economies can be made 
into if an effective package can be presented in two or three colors. The product will be sold through 
the regular drug outlets, both chain and independent, as well as on drug counters of department 
and stores and will be supported by a consumer magazine advertising campaign. Basically, the 
- problem is to make the package stand out among dozens of competitive items on the shelf. 
d be 
ould 
The Analyzing the problem, the designer concluded that it 
vased ein oie ates would be important to convey the effect of ethical 
t the waits ond dail and for this purpose he chose a color scheme of clean blue and white. 
ment Next, for shelf display value, he felt that the best strategy would be to have a very simple back- 
ground with some simple device to spotlight the product name. How well these two points have 
at all been carried out may be judged by the full-color illustration on the cover. The use of a white 
190) card effect for the label, with a cast shadow against the pure blue background, gives a striking 
third-dimensional quality. Nothing more than the product and name, the company name and 
address and the contents are permitted to intrude on this beautifully clean front panel; sell 
copy can go on the back panel. Smart lettering of the product name attracts and pleases the 
eye; an unobtrusive sans serif is used for incidental information elsewhere on the package face. 
» After 15 years as an art director in advertising agencies, 
PRES m= during which time he was continually being called 
upon to - build rr eenaiti pone some very bad packages, Harry H. Farrell decided that 
package design offered a field of opportunity. He began as a free- 
lance designer in Chicago—one of the first in that city to specialize 
aso in package design. For years he has had his own studio, now located at 
> to 410 S. Michigan Ave. One of his packages, for Italian Balm, won 
cello- one of the early All-America Awards in 1932. There were other 
ar on awards in °33, °35 and 40 and numerous honorable mentions. He 
res numbers among his clients such names as Abbott Laboratories, Bear 


Brand Hosiery, Chuckles, Green Giant Peas, Kotex, Martin-Senour 
Paints, John Morrell & Co., O’Cedar, Ovaltine, Pepsodent, Quaker 
Oats and the Allen D. Wrisley Co. He is a member of the well- 
known ‘‘27 Chicago Designers” group. 


field. 





* Brand and company names used in this hypothetical design 
the purely a the design remains the property of 

‘signer who conceived it for this cover illustration. 
Any resemblance to any existing package is purely coincidental. HARRY H. FARRELL 
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— it uses paper packages almost exclusively 
and uses them in tremendous numbers, the ice 
cream industry has been delayed longer than most in 
its postwar package redesign and improvement pro- 


sram. Now, however, new packages and interesting 
new ideas are popping up throughout the country. 

These improvements arrive opportunely at a time 
when the ice cream industry, like others, finds itself 
near the end of a long sellers’ market and preparing to 
battle competitively once more for the consumer’s favor. 
The new packages now coming out reflect that situa- 
tion. Practically all of them, in addition to colorful 
labels for maximum eye appeal, have special features of 
convenience for both the dealer and the consumer, as 
well as improved protection and greater economy. 

How the ice cream makers employ the key principles 
of modern packaging in competitive merchandising 
constitutes, therefore, a study of value to packagers in 


all fields. 


String-opening can returns 


One of the outstanding developments in ice cream 


packaging just prior to the war was the introduction of 


the metal-end fibre can with string-opening feature. 


Familiar in other fields, the string-opening can with its 
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special protection and convenience features was a dis- 
tinct innovation as adapted to ice cream. Its introduc- 
tion by Fortune’s, Inc., of Memphis—a subsidiary of 
Midwest Dairy Products Co.—won the Fibre Cans 
Award in the 1939 All-America Package Competition 
and broke all sales records of the company. 

The package became a war casualty, but now it is 
back in use by Fortune’s with redesigned labels and im- 
proved features and it has also been adopted by the 
parent Midwest company at its DuQuoin, IIl., plant. 

One very distinct trend among all ice cream packagers 
is toward more distinct and foolproof indication of 
flavors to assist the dealer who has to dig down into a 
cold and dark storage case to find “‘strawberry.”” The 
original 1939 Fortune’s package was called the Gold 
Seal Package and was a universal label for all flavors, 
the flavor being marked by rubber-stamping. The 
postwar package has not only a different label decora- 


@ 


Vogt’s gets a protected package, better identi- 

Ss Ss I o~9 

fied, and simplifies its packaging operation }y 
’ sing oO} 

adopting colorfully printed, heat-sealed glassine 

overwraps for plain cartons. Packages {or 

pints and half-pints (an innovation) are show". 
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The string-opening can, a prewar All-America 
prize winner, is back in new versions. At left 
above, original Fortune’s package that took 1939 
honors; at right, front and back of same com- 
pany’s postwar types, with varying label colors 
and designs to identify flavors and with flavor 
name embossed in metal ends. Below, the same 
package as used by Midwest Dairy Products Co. 


tive motif to identify each standard flavor, but the fla- 
vor name is indelibly embossed in the metal ends. 

The basic trend in ice cream manufacture for many 
years has been toward factory unit packaging, both for 
the customer’s assurance of sanitation and to minimize 
the dealer's labor. The conventional folding carton or 
tub meets the latter point, but it does not always form 
an assuredly sanitary and tamperproof package. The 
particular appeal of the new can container is the assur- 
ance it conveys that the ice cream is factory sealed as 
effectively as it would be in a tin can. 

The string opener is built into the fibre body of the 


can. To open the can, the string is pulled and the fibre 


body and the full wrap-around label are ripped in half. 
A slight twist separates the two halves of the can, dis- 
closing an inner paper lining. Paper discs at each end 
further protect the roll of ice cream. When the discs 
are removed from the ends, the liner is laid back and the 
contents, in neat roll form, are ready to slice into at- 
tractive servings. 

The package is supplied to the manufacturer with the 
metal bottom already sealed on and the can completely 
labeled with a private design printed or lithographed 
label. 

The metal tops, liners and end discs are furnished sep- 
arately. In filling, the liner is inserted in the empty can, 
the bottom disc is dropped in place and the ice cream 
run into the can from a continuous freezer. When the 
can is full, the top disc is placed in position and the 
metal top is seamed on with a conventional can end 
seamer. 

The metal ends serve to increase the efficiency of 
refrigeration when the filled contamers are stored in the 


hardening room and the tight container is said to reduc 


materially the amount of shrinkage, always a problem 




















Simple but convenient package is this paper 
canister with free bottom disc which permits roll 
ice cream to be pushed out the top. Corrugated 
liner gives a fluted design to the ice cream. 


to the manufacturer in the freezer packing of ice cream. 

It is possible to pack these relatively leakproof pack- 
ages in corrugated or solid fibre containers with dry ice 
for delivery; they reach the dealer and consumer in 
a perfectly dry condition and may be maintained in that 
condition, it is said, right up to the moment the ice 
cream is ready for serving. 

The fibre cans, automatically labeled at the time of 
manufacture, can take full advantage of all the mer- 
chandising advantages of fine printing and lithography, 
using good label stock with a glossy finish and any num- 
ber or combination of colors, halftones, Kodachrome 
reproductions, etc. This offers unlimited possibilities 
in colorful eye appeal, in contrast to the limited printing 
effects of the conventional ice cream carton. Empty, 
dummy packages may be supplied to dealers for ef- 
fective counter and window display. 

Indicating the pride which the users have in this 
package, the back panels of both the Fortune’s and 
Midwest cans, in addition to “how to open and serve”’ 
instructions, carry the slogan: ‘America’s Ice Cream 
Package of Tomorrow.” 


Heat-sealed carton overwrap 


Similar considerations of sanitary protection and at- 
a-glance flavor identification led to the current intro- 
duction of completely overwrapped, heat-sealed cartons 
for brick ice cream by the Vogt Ice Cream Co., New 
York. The company believes it is the first to use this 
type of package for ice cream. 

Although the addition of a lacquered glassine over- 
wrap would seem to add expense to the packaging, it 
effects considerable operating economies for the Vogt 
company. 

Previously each carton was printed directly with the 
Vogt trademark and the flavor designation (by num- 
ber). This required keeping a large stock of cartons and 
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careful control over their use to avoid mix-ups ov: r 
numbers currently in use for the very large variety «f 
flavors and special combinations packed. Far less stor- 
age space is required for stocking plain, unprinted ci.r- 
tons and the rolls of ready-printed glassine which gi\e 
them their identity—and there is no possibility of a 
mix-up when the full name of the flavor or combination 
appears right on the wrap. The roll wrap is cut and ap- 
plied automatically on a new high-speed overwrapping 
machine; it is only necessary to change the roll when 
shifting production from one flavor to another. 

Aiding the package simplification is the new policy of 
limiting the numbers of fancy combinations packed. 
All flavors and combinations carried now are stock 
items and there are enough of them so that the con- 
sumer, it is felt, can make his own special combina- 
tions by buying two or more packages. This is made 
easier by the fact that the company is now introducing 
half-pint packages and will offer pints and half-pints in 
all flavors. 

The new package consists of a specially developed 
inner paraffined carton, into which the ice cream is 
filled directly without any liner and the glassine over- 
wrap, colorfully printed in broad green awning stripes 
suggestive of cool comfort in hot weather. The Vogt 
name in script is boldly printed across the diagonal 
stripe pattern in maroon, while the flavor name is 
clearly printed in reverse white block letters on a dark 
green panel at the lower right hand of the package face. 
The flavor is also printed on the end panels. Both 
packages are carefully dimensioned to fit in the ice tray 
racks of the average refrigerator. 

It has been found that a pound of glassine will over- 
wrap 215 half-pint or 160 pint packages. 

The inner cartons are erected manually over a man- 
drel and move to the filling station where they are filled 
by continuous extruding freezers. Carton flaps are 
tucked in manually and the package is placed on a con- 
veyor which takes it to the overwrapping machine. 
This is believed to be the first installation of this ma- 
chine, developed for frozen foods, in the ice cream field. 
It is quickly adjustable to handle either the pint or half- 
pint size and has a production speed rating of 90 pack- 
ages a minute. 

For storage and delivery, the unit packages are im- 
mediately bundled. Four pint packages or eight half- 
pints are wrapped and heat sealed in heavy waxed pa- 
per. Later it is hoped to mechanize this bundling 
operation. Four of the bundles are then placed in 
a plain chipboard folding carton which may be deliv- 
ered intact to the dealer or may be “broken’’ by the 
driver. The shipping cartons have several round die- 
cut openings to permit better circulation of cold air in 
refrigerated handling. 

The striped design used on the new overwrap has been 
adopted by the company as a trademark and will 
be used on all packages, including cups and sandwich 
bags, as well as on all displays, stationery, trucks, post- 
ers, etc. Eventually the company plans to discontinue 
bulk sales and market packaged ice cream exclusively, 
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in sales for Golden State Co., Ltd., of San Francisco. 

The improvement was conceived and executed en- 
tirely by the Golden State art department, which other- 
wise retained the standard die-cut, lock-end, waxed and 
glued ice cream carton previously used. 

Earlier cartons, in both pint and quart sizes, had a 
cream background with black overprinting. The name 
of each flavor was hand-imprinted on the ends and sides 
and was ascertainable only upon close inspection. 

The similarity of cartons containing different flavors 
led to considerable confusion on the part of clerks and 
self-service customers who often handled anywhere 
from two to 12 different cartons before finding the 
desired one. This condition was not only annoying, but 
frequent handling of discarded packages, it was felt, 
led to deterioration of the product within. 

The stocking of competitive brands in the dealer’s 
cabinet made it mandatory for Golden State to produce 
an eye-catching, easily identifiable package. To meet 
this problem, the art department evolved a label which, 
in addition to having a family resemblance for all fla- 
vors, would permit instant and distant recognition of the 
particular flavor contained in each carton. The new 
carton utilizes a distinctive identifying color combina- 
tion which can be associated visually with any flavor. 

The background for straight flavors is creamy white 
with the company logotype (newly streamlined) and 
end borders in contrasting colors: blue for vanilla, red 
for strawberry and brown for chocolate. The standard 
Neopolitan assortment of chocolate, vanilla and straw- 
berry is overprinted in red on a_ yellow-green 
background, while the “monthly special’’ is overprinted 
in blue on a light blue-green field. In addition, since 
the contents of the monthly special are variable, a fur- 
ther identification such as “strawberry parfait’’ is mul- 
tigraphed in color on both ends simultaneously previous 
to setting up the cartons. The name of the flavor is in- 


Swift & Co. on West Coast have adopted the tub- 
style of container shown at the left for their 
premium grade ice cream, while retaining the 
lock-end folding carton for the regular grade. 
Flavor names are filled in by hand imprinting. 
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corporated in the company shield and on each end ti:b 
to permit positive identification by clerks and customcrs 
not yet familiar with the association of label color and 
flavor. 

At Golden State 150 gallons of ice cream are made and 
packaged per hour in a continuous operation. Two |2- 
girl crews handle the folding, filling, locking and bagging 
operations. One-gallon standard kraft bags are used for 
overpacking. 

Golden State has also recently introduced a one-pint, 
two-piece tub-style container for its premium ice cream. 
These containers also use a color-flavor association mo- 
tif. 

Introduction of the new cartons has been exploited 
with throw-over flyers and point-of-sale displays to 
familiarize dealers and customers with the change. 


Swift adds a tub package 


After 18 months of research and testing, Swift & Co. 
are introducing in San Francisco a new “‘Special-Pak” 
one-pint package for their Premium grade ice cream. 
The new package is a two-piece, wax-impregnated pa- 
per tub with tapered sides permitting the empty 
tubs to be nested for shipping. 

The inverted bottom of the leakproof container is 
permanently crimped to the sides. A slip-top cap fits 
over deep rolled edges. 

The company will continue to use a die-cut, lock-end, 
folding carton for its regular grade of ice cream. ‘This 
standard square carton has waxed inner and outer sur- 
faces. 

No special equipment, other than a circular head for 
the continuous freezing unit, was necessary to accom- 
modate the new container in the packaging line. While 
one man operates the freezer, two girls fill and cap the 
containers. 

Chief advantage of the new container is that it saves 
folding time. With the regular carton, it takes two 
girls about 45 minutes to fold 1,600. On the other hand, 
the cylindrical package when filled takes more storage 
and cabinet space. An example of this may be seen in 
the fact that while 48 square cartons may be accom- 
modated in the hardening room baskets, only 24 “‘Spe- 
cial Paks” will fit in a basket. 

The “‘Special-Pak” is imprinted in brilliant red, with 
the Swift family label on the side and space on the lid 
to imprint any one of the five flavors now being pack- 
aged. 

Introduction of the new package has been heralded 
by newspaper and radio advertising, plus window cards 
and point-of-sale displays. 


CrEpITS: Fortune’s and Midwest Dairy—string-cpening cans, 
Sefton Fibre Can Co., St. Louis; labels, Wurzburg Bros., Memphis. 
Vogt’s—inner carton, Berles Carton Co., Inc., Paterson, N. J.; 
“Diafane”’ overwrap manufactured and printed by Riegel Paper 
Corp., New York; Model FF overwrapping machine, Package, 
Machinery Co., East Longmeadow, Mass. Abbotts—con/ainers, 
Philadelphia Container Co., Philadelphia. Golden State— (Cartons 
Marathon Corp., Menasha, Wisc.; ‘‘Nestyle’ tubs, Sealright €o., 
Inc., Fulton, N.Y. Swift—‘‘Nestyle” tubs, Sealright Co.; cartons, 
Sutherland Paper Co., Kalamazoo, Mich. 
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ay pecial packaging bring 
oT 
the exotic blooms from Venezuela, where 


they’re a dime a dozen 


hose exotic, pastel-tinted orchids that made your 

wife’s eyes pop with surprised delight on your last 
wedding anniversary (if you remembered the date) may 
have been growing wild in a South American jungle only 
a couple of days before. They might still be wasting 
their charms there had it not been for air express and an 
ingenious new method of packaging. 

Not all orchids are imported, to be sure. Many are 
raised domestically in hothouses. But it is a costly, 
highly technical process. 

Until Pan American World Airways extended its net- 
work of passenger and air express routes through Latin 
America, importation of orchids was impossible, for 
they could not survive a long sea voyage. Now that 
access has been opened to the natural source of supply— 
where the prized blossoms are literally a dime a dozen— 
orchids have been brought within the price range of the 
average purse. 

They’re not cheap, even now, but they are no longer 
a collector’s item. Last Mother’s Day, for instance, 


Blooms and plants are shipped in reusable baskets. 
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Orchid stem is immersed in a rubber-capped glass 
vial of water, taped to bottom of carton and 
separated so blooms won’t bruise each other. 
Shredded waxed paper is used to cushion flowers. 


440 orchids were shipped from Caracas, Venezuela, to 
Miami by Clipper plane. 

Even after air transporation had solved the major 
problem of bringing orchids from afar, many experi- 
ments in packaging were necessary before air shipment 
over long distances became practical. 

Orchids are not only difficult to grow but probably 
are the most delicate and fragile flower on earth. They 
cannot be stacked together, cannot bounce around, 
must have water and cannot be shipped in bud form. 

The first orchid importers tried to provide a moisture 
supply by sticking the stems into Irish potatoes. This 
didn’t work for three reasons: the potatoes did not 
contain enough water, their weight was a costly item in 
air express and they ran afoul of plant quarantine re- 
strictions. 


Toy balloons filled with (Continued on page 180) 
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Top: Modern art treatment of Pied Piper theme 
lends a touch of humor to display carton for rat 
traps. Above: ‘‘Quick as a cat’’ is the sugges- 
tion conveyed by the Black Cat display for Victor 
4-in-1 plastic mouse traps with which four 
mice may be caught at once. Yellow is the pre- 
dominating background color for all the packages. 
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With its die-cut “‘swinging doors’? for easy dis- 
pensing, this grandfather clock counter display 
for Victor mouse traps finds a ready place be- 
side the cash register. Smaller unit (below) 
is used as counter unit for three dozen traps. 
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BETTER MOUSE TRAPS 


Imaginative and humorous packages help catch 


the shopper’s attention and sell Animal Trap Co. products 


he world is beating a path to the Animal Trap Co. 

of America, Lititz, Penna.—not just because this 
company is making better mouse traps, but largely 
because it is using packages for mouse traps. 

For more than a century this company and its prede- 
cessors have been making mouse traps, rat traps, 
muskrat traps, mink traps, bear traps, coyote traps— 
in fact, every kind of tool used for the control of pred- 
atory animals or for harvesting a fur crop. 

The new line of packages for these products is a strik- 
ing example of clever imagination applied to package 
design. It also supplies much needed requirements for 
the handling, distribution and the merchandising of 
animal traps. 

During the war this company made army cots, metal 
parts and more than 300 million bullet cores. The 
whimsical new packages are the first major promotion in 
its program of reconversion to the peacetime production 
of traps. 

For years steel game traps had been packed in wooden 
barrels. Ten years ago the Animal Trap Co. brought 
out the first carton pack, much to the delight of the 
jobbers, stock clerks, dealers and trappers. Taking 
40 doz. steel traps out of a barrel, sorting out the chains 
and repacking in dozens was the worst chore in the 
hardware business. Mouse and rat traps up to that 
time were also sold in bulk, usually in gross cartons. 
Occasionally counter packs were used, but little attempt 
had ever been made to give packages for these types of 


Victor Red Squill Rat Killer and 
Victor Ant Traps are packaged 
in lithographed metal contain- 
ers. Display cartons are de- 
Signed in basic yellow, red and 
black color scheme of the family. 










products counter appeal or attractiveness for display 
purposes. 

Success of these first packages, however, demon- 
strated clearly the selling possibilities and the trade 
goodwill to be gained from well-packaged traps. The 
new packages, therefore, not only provide the require- 
ments of easy shipping and handling, but are designed 
with a maximum amount of consumer appeal. Their 
bright colors and eye-catching humor cannot fail to 
intrigue the shopper. 

The counter dispenser, of folding carton construction, 
made like a miniature grandfather clock and measuring 
4 by 4 by 16 in., will move right up to the cash register 
or some other prominent spot in the store. The theme, 
of course, is taken from the nursery rhyme, “‘ Hickory, 
dickory, dock,” and is illustrated by tiny gray figures 
of mice running up and down while the clock hands 
point to one o'clock. Copy for the placard panel on the 
front of the clock (which one mouse is starting to chew 
to bits) warns of the destructiveness of mice and urges 
the shopper to rid his place of mice quickly. There is 
more selling copy on the sides of the package and a 
complete illustration of the product. The traps may 
be easily removed through the “‘swinging doors’’ at the 
bottom of the “clock.” The unit holds six dozen 
traps and is used for the company’s Victor and Holdfast 
mouse traps. Two of these display dispensers are 
packed in a reshipping carton. A small type of unit 
holding three dozen traps per unit is also based on the 











Sly-looking coyote face im a_ triangular 
patch is central design theme for the 


company’s packages for coyote killer guns 





and cartridges. Containers are two-piece 


folding boxes. Background also is yellow. 





“hickory, dickory” theme, but opens in the same 
manner as does the conventional display counter carton. 

The Pied Piper theme is used with an excellent touch 
of humor for the display carton holding one dozen rat 
traps. The copy reads, ““The method used by the 
Pied Piper won’t work today but a Victor sensitive, 
four-way rat trap will kill rats for you every day.” 
Another patch gives a short resumé of the Pied Piper 
story, while the sides of the cartons have more copy 
calling attention to the destructiveness of rats and their 
danger to health through spreading of disease and 
contamination of food. 

New Victor Black Cat plastic mouse traps are pre- 
sented in a carton featuring an illustration of a cat and 
suggesting the idea of “‘quick as a cat,’’ because these 
traps will catch four mice at a time. Sell copy on the 
side panels of this package features the safety theme. 

Tied in with the same family redesign program are 
new metal packages and display cartons for Victor ant 
traps and the Victor Red Squill rat killer. 
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Animal Trap Co. prints a map showing open 
seasons on ducks on the corrugated ship- 
ping container for its line of plastic impreg- 
nated duck decoys. Decoys are shipped 
six to the carton, carefully packed with 
flexible and rigid corrugated materials. 








Predominating colors are red, yellow and black on 
all the packages, with greens and blues added for accent 
on the clock dispenser. The metal containers are lith- 
ographed. 

The company’s Newhouse coyote-killer guns, stakes 
and cartridge boxes are two-piece folding boxes, suit- 
ably designed with an illustration of a sly-looking 
coyote in a colored triangular central patch on the 
top panel. 

Animal Trap Co. also puts out a line of plastic im- 
pregnated duck decoys. These are shipped in half- 
dozen units in corrugated boxes. A feature of this 
‘arton is the printing of a map of the United States in 
color showing the current Federal hunting seasons by 
zones. Dealers and duck shooters thus find a ready 
reference for legal shooting dates. 


Crepits: Art and layout, Huckins-Smith, Inc., New York. Dis- 
pensers and cartons, Container Corp. of America, Philadelphia 
plant; Simplex Paper Box Corp., Lancaster, Penna., and Eastern 
Box Co., Baltimore, Md. 
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OMPACT 
LEANER 


Package for the Lewyt vacuum cleaner, 
made of hinged panels of solid fibre. 
is cleverly engineered to give maximum 


of convenience to manufacturer and user 


Wyre the Lewyt Corp., Brooklyn, set out to design 
W and build anew type of home vacuum cleaner, 
careful surveys were made. It was found that ease of 
handling and storing the machine and attachments was 
important to the housewife. The company thereupon 
decided that it should package the cleaner in a container 
that would serve as a permanent storage receptacle in 
the home. 

It was found that the cleaner—which is of the round 
tank type—would fit snugly in a hexagonal container 
just 12'/, in. wide with the hose coiled on top of it. A 
separate section with a hinged lid, like a hat box, could 
then be fitted on top of this to hold all the attachments. 
To carry the entire set about the house, the housewife 


could simply grip the top handle of the cleaner tank— . 


held securely by the coiled hose—in one hand and carry 
the attachment box by its handle in the other. 

\ good quality solid fibre container board was found 
suitable for the package, but the company also had to 
consider the problem of in-plant storage of a stock of 
containers during volume production. It would be a 
great advantage if the containers could be stored flat 
and set up as needed. 

With the help of a box supplier, the problem was 
worked out. The container wall is made up of six sepa- 
rate panels of board hinged together by the French blue 
covering paper so that it can be shipped and stored flat. 
The whole thing is put together on a stapling machine 
in the Lewyt plant. The attachment box (with a lid 
hinged on by the cover paper) has a recessed bottom 
section so that it fits snugly into the cleaner compart- 
ment, with corners cut out to accommodate two upright 
wands. Color bands at the right places on the exterior 
make the staples inconspicuous. 

The complete package is only 22 in. high and it adds 
only a few ounces to the 15 lb. weight of the cleaning set. 
An added merchandising advantage is the fact that the 
attractive container serves as its own display platform 
for ‘he cleaner in the store. 


Cre: it: Container, Robert Gair Co., Inc., New York. 
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Tool case nests atop cleaner tank and coiled hose 
for storage. It is carried alone by own handle. 


Coiled hose holds tank in lower section, which 
is carried by the tank handle. Note the hinged 
lid on the tool case. PHOTOS, LEWYT CORP. 
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Background of illustration shows the distinctive 
shade of red which forms background color for 
all new Millar Bros. cellophane cured-meat wraps. 
Black, white and gold complete color scheme. 
Recipes, inserts and the guarantee (prominently 
printed in black on gold) are additional self- 
service sales helps for the retail markets. 


Smoked beef tongue, Canadian bacon and other 
cured meats are packaged in identical manner. 
Note white panel for marking weight and price. 











ii A M oe Millar launches a brilliant red cellophane wrap with a 


campaign aimed at self-service merchandising 


IT a merchandising era characterized by greatly in- 
creased emphasis on product indentification at the 
point of sale, meat products face a unique handicap. 
Packer A’s hams, beef tongues, Canadian style bacon 
and other cured-meat items look exactly like Packer B’s. 
Thus it becomes the responsibility of the package to in- 
sure positive brand identification, to convey the final 
impression of quality and to persuade the housewife 
that one brand is actually superior to those flanking it 
on the counter or in the meat case. 

In the new group of packages developed for its Em- 
bassy line of cured meat products, Millar Bros. & Co., 
Philadelphia, have a package specifically designed for 
self-service merchandising. The company is backing 
up the introduction of the new packages with a com- 
plete merchandising program which includes store dis- 
plays and posters, billboards, car cards and consumer 
as well as trade advertising, throughout which primary 
attention is directed to the packages. 

With numerous large retailing organizations already 
employing self-service merchandising methods in their 
meat departments for both fresh and cured meats and 
many more retailers preparing to adopt similar selling 
tactics, Millar Bros. decided the time was ripe for de- 
velopment of a package line in which each package 
could do its own selling job, regardless of whether a 
clerk was present when the sale was made. 

In addition to net weight panels, each cellophane 
wrapper, printed by rotogravure and including white, 
black and gold against a brilliant red background, pro- 
vides panels for pricing the product so that the dealer 
does not need to mutilate the package by placing a band 
around it or applying a sticker to carry pricing infor- 
mation. The pricing and net weight panels are located 










Window or wall display, part of 
an intensive promotional cam- 
Paign, features replicas of the 
packages in their eye-catching 
brilliant red dress. All pro- 
Motion is centered on ‘Look 
for the bright red package.”’ 


adjacent to each other to facilitate computation of 
price and value by the consumer. 

To enhance consumer confidence in the line, each 
package also bears a money-back guarantee. Prom- 
inently featured on a gold panel on the front of the 
wrapper, the guarantee states: “...1f you find any 
Embassy product unsatisfactory in any way, return 
the unused portion in the Embassy wrapper to your 
dealer and the purchase price will be promptly and 
cheerfully refunded.”’ The guarantee is considered of 
special importance in self-service merchandising, since 
the dealer or clerk may not be present to give the prod- 
uct his personal endorsement. 

Two sets of recipes are provided on each wrapper— 
primarily as sell copy to convince the shopper the prod- 
ucts are easy to use and secondarily to suggest various 
ways of serving the meats in order to extend their use 
in the purchaser’s home. Package inserts are also em- 
ployed to give the consumer an idea of the standing of 
the company and to provide information on products, 
menu suggestions, etc. These are inserted into the 
back fold of the package immediately before it is tied 
on the tying machine, holding them firmly in place and 
protecting them against damage or grease soilage. 

An important phase of the company’s merchandising 
plan for the new line of packages relates to store dis- 
plays. Convinced that proper store displays are fun- 
damental to the success of the entire program, the com- 
pany decided not to leave their installation to its own 
salesmen. Instead, a professional display concern was 


engaged to install wall and window displays for Em- 
bassy dealers. This move has resulted in tremendous 
acceptance by retailers who prefer professional instal- 
lations and has enabled the firm to obtain key display 
































locations for its products in many of the retail stores. 

In both the window and wall displays, dummy pack- 
ages are used, as well as three-dimensional lithographed 
display pieces. Together they give the package a 
powerful “last-minute build-up” as the purchaser enters 
the store and simplify identification of the line once she 
is inside. 

Colorful window and wall strips, faithfully duplicat- 
ing the package colors and featuring them in larger-than- 
life size, call attention to the recipes on the wrappers, as 
well as the money-back guarantee. Because it is felt 
that the first job of the advertising campaign is to ac- 
quaint consumers with the appearance of the new pack- 
ages, all advertising of the line at present is confined to 
visual media. 

Accordingly the packages are being prominently fea- 
tured on painted billboards, in the 12-month car card 
campaign being conducted in subway and elevated 
cars, surface cars and buses in the Philadelphia area 
and in consumer newspaper insertions, as well as ads 
addressed directly to dealers and appearing in their own 


trade media. In all advertising where it is possible to 
employ full color, the background shades are carefully 
selected to set off the package in the most advantageous 
manner.’ Many of the consumer ads remind patrons 
to “look for the bright red package.” 

In the Embassy trade name, Millar Bros. have a 
word which connotes comfortable liviag. The pack- 
ages, as wellas all advertising in which they are featured, 
have been designed to further this suggestion of quality 
and appreciation of the finest in foods and surround- 
ings. In line with the decision to direct particular 
attention to the packages, copy themes have been kept 
simple and direct. 

The new Millar Bros. packages, as well as some of 
the advertising used to publicize it, have resulted in 
several letters directly to the company from consumers 
who have been favorably impressed with the program. 


Crepits: Package design and merchandising campaign, Jim 
Baker & Associates, Milwaukee. Printed cellophane wraps, 
Milprint, Inc., Milwaukee. 





Ap innovation in the merchandising of 

processed meats is a cellophane-wrapped 
1-lb. package of frankfurters just introduced by 
Swift & Co. It provides eye-appealing visibil- 
ity for the product and savings in time and 
selling costs for the dealer. 

The frankfurters are arranged in two layers, 
backed by a square of paperboard, wrapped 
with transparent cellophane, then heat sealed. 

According to Swift, the packaged product 
gives the consumer a fresher, tastier product 
since the new package reduces drying out of the 
franks, thereby aiding retention of natural juices 
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FRANKFURTERS IN CELLOPHANE 





and flavor. It also provides greater sanitation. 

Better brand identification is another advan- 
tage of the wrap. The familiar Swift’s Premium 
trademark symbol is printed in red and white 
on the cellophane wrap directly in the center of 
the package. A vertical band, also in red and 
white, gives weight and information about 
product contents. Printed circles on either side 
of the band display U. S. inspection seal and 
price. The paperboard base is utilized to give 
the consumer information on how to serve 
frankfurters, which shows clearly through the 
cellophane wrapped around the product. 

According to Swift & Co., 
the preliminary testing pro- 
gram revealed that many 
dealers found their frank- 
furter selling costs were re- 
duced because the new pack- 
age eliminates wrapping and 
weighing expense. 


Crepits: Cellophane, Sylvania 
Industrial Corp., New York, and 
E. I. Du Pont de Nemours & Co., 
Inec., Wilmington, Del. Printing 
of cellophane, Daniels Mfg. Co., 
Rhinelander, Wisc., and Traver 
Corp., Chicago. Printing of 
paperboard backer, Sutherland 
Paper Co., Kalamazoo, Mich. 
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Each drill fits in a cavity molded to the size of 
its diameter. Numbers designating drill sizes 
are molded in holder for convenient reference. 


Hinged box of acetate has grooved acetate re- 











tainers to hold the drills in position. Manu- 
facturer’s name is printed in color on the plastic. 


PLASTIC DRILL CASES 


Precision molding and the visibility of plastics provide 


useful packaging for hard-to-handle instruments 


lastic materials are particularly effective for con- 

tainers to house sets of drills of various sizes. The 
cases provide permanent protection for the drills and 
may be designed with special compartments to hold 
various sizes. 

\. F. Rogers, Denver, Colo., plastic molder, is dis- 
tributing a set of precision drills in a holder which has 
an individual niche for each sized drill and contains 
20 drills from No. 61 to No. 80. Molded into this 
phenolic holder are the numbers designating the various 
drill sizes so that the user may always be assured of 
selecting the proper sized drill. Inside each larger 
recess there is a smaller cavity, 0.014 to 0.040 in. in 
diameter, to hold the corresponding drill. 

The base of the drill holder is covered by a dome- 
shaped lid of polystyrene which also has been molded so 
that the shorter drills are held securely in place and will 
not slide out of position when the container is tipped. 
A slot in the cover fits over a rib in the base, always 
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assuring the user that his replacement of the cover is 
in correct position. 

Another type of plastic drill case has been introduced 
by Cleveland Twist Drill Co. for holding a graduated 
set of nine bit-stock drills. The material is transparent 
acetate and permits visibility of contents at a glance. 
Grooved acetate retainers keep the drills in orderly 
position and the case may be shipped, carried or stored 
without danger of breaking the drills. 

The box looks something like a large cigarette case. 
The lid opens on two hinges and is snapped shut by 
means of a flexible acetate lug which closes against a 
small metal pin. The manufacturer’s name and the 
name of the set are color printed on the plastic. 


Crepits: Rogers drill case—phenolic material for base, Bakelite 
Corp., New York; polystyrene lid, Monsanto Chemical Co., Spring- 
field, Mass. Cleveland Twist Drill box—acetate material, Tenite, 
Tennessee Eastman Corp., Kingsport, Tenn.; molder, Standard 
Molding Corp., Dayton, Ohio. 
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I. Contrast the three new strong, bright, unmistakably related 
packages for Chicopee’s three types of diapers with their old- 
style, unrelated predecessors. Colors indicate whether product 
is primarily woven textile, non-woven textile or paper. The 
colors indicated here are exact colors used on the three lines. 
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For the first time, the baby products of this leading 


manufacturer appear as package family. equipped 


to do a genuine merchandising job 


t was only 11 years ago that the first “Chix” gauze 

diapers appeared on the scene. In those 11 years 
the Chicopee Mfg. Corp. (a division of Johnson & John- 
son) has become one of the two biggest producers of 
diapers and the line has expanded to a half dozen im- 
portant related items. 

This growth took place with emphasis on the building 
of a sales organization and with little or no attention 
paid to the development of a strong, integrated pack- 
aging program with modern merchandising force. New 
products—often the result of technological’ develop- 
ment in the company’s laboratory—were added in 
packages bearing almost no visual relationship to others 
in the line. 

The necessity of doing something about packaging 
became apparent several years ago, but wartime con- 
ditions made a change impossible. Promptly in 1945 
a full-fledged package redesign program got under way. 
The design elements were quickly decided upon, but 
getting delivery of sufficient packages to permit a com- 
plete changeover of a line of this volume was something 
else again. Some of the early introductions have been 
illustrated in MopERN PackaGinc.! Now the complete 
new package line is moving onto retailers’ shelves, an 
aggressive merchandising program is under way and the 
full story of this interesting packaging improvement 
can be told. 

Chicopee was born in 1916 when Johnson & Johnson 


1 See July, 1936, p. 118. 










2. Backs of packages are used 
for a modern, diagrammatic in- 
formation panel, helpful to both 
clerk and consumer. This per- 
mits simplified design of front 
display panel and eliminates in- 
struction insert previously used. 


purchased a single cotton textile mill at Chicopee 
Falls, Mass., and set up the company as a subsidiary. 
But from 1916 to 1936 Chicopee sales were principally 
to converters, manufacturers and cutters. For 20 years 
the only consumer package used was a simple one for 
cheesecloth. Meanwhile, operations expanded to in- 
clude seven mills, three manufacturing companies, one 
sales office and three laboratories. The company has 
specialized in the production to the gauze type of cloth 
and one mill—at Manchester, N. H.—is the largest 
single gauze-producing unit in the world. In 1946 
Chicopee produced over 500 million, yards of cloth. 

Starting in 1936 with Chix gauze diapers, the in- 
fants’ specialties line grew by leaps and bounds. In 
1940 Chicopee took over the sale of ‘“‘Chux’”’ (paper- 
backed) disposable diapers, then being made by John- 
son & Johnson, and built them up into the largest selling 
disposable diaper on the market. In 1944 the company 
introduced “‘Disposies” disposable insert diapers and 
this year Chix cottoned diaper liners, both incorpo- 
rating a revolutionary new non-woven textile known as 
‘*Masslinn,” developed in the company’s laboratories.” 
Other products added along the way included Chix 
percale crib sheets, Chix baby bath sets and waterproof 
panties for use with the Disposies insert diapers. Each 
of these new products acquired its own package design 
and color. By 1945 the line was as complete a hodge- 
podge, from a packaging standpoint, as ever challenged 





2 See ‘‘Non-woven Textiles,’”” MopERN PacKaGING, Feb. .1946, p. 100. 
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3. Panties packaged individually in glassine en- 
velopes are counter-displayed in box with die- 
cut front so that the envelope, which is easily 
removable from box, completes package design. 


a designer. Nevertheless the designers who tackled 
the job had a few good points on which to build. 
The established trade names, “‘Chix’” and ‘“‘Chux,” 
were short, catchy and expressive—but at the same 
time their similarity, appearing on totally unrelated 
packages, was confusing to the consumer. In con- 
nection with the original name “Chix,” the figure of a 
chick had been built up as a trademark—although the 
figure was used in several different forms for the many 
different items. 


Field survey and analysis 


The apparent weaknesses of the packages were sub- 
stantiated by a survey made by the designers of field 
practices in connection with the stocking, display and 
sale of the products. 

Although the establishment of a “baby” character in 
the design and color of packages has been a definitely 
paying trend in the baby products field, the Chicopee 
packages had practically none of this feeling. The 
Chix diapers package—colored a rather sickly blue— 
had a weak black halftone illustration of a diapered 
infant surrounded by chicks and egg shells and the Chux 
package, slightly more modern, had a line sketch of 
another infant, without the chicks, on the front panel. 
The later Chix Disposies package had no illustration at 
all. About the only thing these three main packages of 
the line (Fig. 1) had in common was the use of a good, 
bold sans serif type face for the trade name—and that 
is the one thing that has been retained by the designers 
in the new packages. 

In addition to the lack of packaging style and color 


4. Back of the panties display carton, viewed 
only by the clerk, lists pertinent point-of-sale 
selling arguments. This modern merchandising 
device is now used throughout the entire line. 


identifying the products as baby products, the survey 
showed that there was considerable confusion in the 
trade and among consumers as to the type of diaper 
packaged—whether it was a cloth diaper, a completely 
disposable diaper or an insert type of disposable diaper. 
This was largely due to the closely similar names of 
Chix, Chux and Chix Disposies. 

The Chicopee trademark—seldom prominently dis- 
played—was in the form of a circle containing the il- 
lustration of an anemic-looking chick with the words 
‘A Chix product” beneath it. 





Evolution of a new design 


The designer’s first step was to redesign the trade- 
mark (Fig. 5) to take on a stronger and more quickly 
recognized character. The chick, of course, was a 
natural to express ‘‘Chicopee.”” But the sickly chick 
was rejuvénated and made into a sprightly bird and it 
was placed in the center of a rectangular emblem be- 
tween the two strong words ‘‘Chicopee Products.” 
For greater strength, this new trademark is usually 
printed in reverse—white on black or color. 

Step Two was to create a single dominating design 
element which would (1) unify and relate all packages 
in the line, (2) give a sprightly, modern touch suggestive 
of happy babies and (3) create a design pattern on the 
retailer’s shelf instantly recognizable and distinct from 
competing products. These aims were neatly accom- 
plished with the bright candy stripe which appears on 
all the new packages, running completely around the 
box from the right side of the front panel and carried 
over onto the adjacent end, or shelf, panel. 
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Step Three was to eliminate the confusion among 
products. The line naturally divided itself into three 
categories and it was a simple matter to apply the stand- 
ard design (Fig. 1) and distinguish the types by the 
package color and by the key trade names used for the 
leaders in each category—Chix, Chux and Disposies 
(dropping the previously confusing prefix ‘‘Chix” in 
the latter case). Here’s how it worked out: 


Keytradename Packagecolor Products included 


Chix Blue All completely textile or closely 


related products 


Chux Pink All completely disposable dia- 
pers 
Disposies Mauve All insert-type diapers 


Proceeding from the candy stripe at the right, the 
standard design of the main package face was cleverly 
worked out. The color was applied to the remaining 
three sides of the panel in the shape of a big square “C”’ 
(for Chicopee), leaving a white center field suggestive 
of adiaper. All copy pertaining to name and type of 
product is contained in this white area. The new 
“chick” trademark is superimposed on the upright of 
the “‘C’’ just to the left of the white area. 

The old packages were double-faced cartons; that 
is, the design and copy on the front were simply re- 
peated on the back face. The new ones utilize the 
back for important selling and consumer information, 
as shown in Fig. 2. Wherever possible pertinent facts 
are graphically illustrated and strong captions are 
employed to help the sales clerk get the needed informa- 
tion quickly. Selling points run around the sides of 
the package on the Chix and Chux boxes and on the 
top and sides of the Disposies boxes. 

Concentrating factual information on the back panel, 
where it will be most useful, greatly facilitated a strong 
clean, simple design for the front. Thus the front is for 
identification; the back for information. To simplify 
identification, all unnecessary copy has been eliminated 
from the front panel. On the Chix box the ‘‘ Down- 
Weve” has been discarded and the type of product 
more clearly identified by the words “‘gauze diapers.”’ 
On Disposies, not only has the Chix prefix been elim- 
inated, but the product has been more accurately de- 
scribed simply by transposing two words, calling them 
“insert diapers” rather than ‘‘diaper inserts.” 

The shelf end of each package has been carefully 
planned. The candy stripe pattern forms a broad, 
bright border surrounding a center panel with essential 

stock information: the name, type, size, quantity and 
use of the product. The type of product within a 
trade name group can be further identified by the 
arrangement of color in this information panel. For 
example, both the Chix gauze diaper and the Chix cot- 
toned diaper liner are in the textile blue color, but the 
end panel for the former is printed white on blue and, 
for the latter, blue on white. 

The style of logotype and the use of sans serif type 
is consistent throughout the line to assure good leg- 
ibility and sound reproduction. The use of halftones, 
Which habitually broke down on long runs and gave 





CHICOPEE 


%. The old trademark chick, who appeared to be dying of 
the pip, perks up into a sprightly personality as Chico- 
pee’s new trademark used on all packages and literature. 
























6. A different packaging technique is called for 
by the babies’ bath set designed as a gift item. 
Arrangement of the product and a ribbon rosette 
give special appeal to this low-cost package 
with a slip-sheet of acetate forming a window, 


@- Package design is adaptable to simple label. 
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| #%. This simple but effective display piece has 
actual miniature diaper on lithographed figure 
a || of baby. Miniature diaper fits two box sizes. 
i 
| 
1 9. Sales campaign is buttressed with counter box 
dispensing free booklets on baby care. All litera- 
i ture uses new trademark and candy stripes. 
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muddy reproductions, has been completely eliminatec. 


Each of the new packages is a one-color, line-cut prini- 
ng job, whereas the old packages used as many 
three colors, to no good purpose. 


Special features 


A feature of the packages for single-use products, 
such as Chux, Disposies and Chix diaper liners, is a 
simple perforation for a tear-out on the top of the box 
which permits the diapers or liners to be dispensed one 
at a time. Coloring and lettering of the new design 
call this to the consumer’s attention and make of it 
a sales feature. 

The Disposies waterproof pantie, for use with the 
Disposies insert diaper, is sold one or two at a time 
and accordingly is packaged individually in an over-all 
printed glassine envelope, 12 of which are packed in a 
combination shipper and counter-display carton. The 
carton is interesting in that it makes use of the envelope 
face to fill in the front face of the carton, which is die- 
cut m “U” 


shape to facilitate dispensing. This is 
shown in Fig. 2. The top ~~ of the carton folds } 
and tucks in in conventional style, presenting the sales 
slogan: “No more diaper launderi: 

\ new product being introduced coincidentally with 
the new packaging is the Chix Baby Bath Set (Fig. 6). 
Designed as a gift item, it presented packaging prob- 
lems different from the rest of the line. It required 
careful product arrangment (folding, etc.) and_ the 





development of an inexpensive container having max- 
imum visibility yet rich and “‘gifty” in appearance. 
The merchandise has been folded | to play up the colored 
edgings and produce an interesting color effect. An 
extremely low cost folding box was developed, using a 
minimum of board and no glue. A sheet of cellulose 
acetate which forms the large top “‘window”’ is held in 
place merely by the pressure of the merchandise against 
the container. This container is printed a pastel blue 
to harmonize with the light blue and pink edgings of the 
towels and wash cloths. 

A new Chicopee product of interest to packaging 
generally was utilized to advantage to add a decorative 
touch to the bath set. The company’s low-cost Mass- 
linn (non-woven textile) in ribbon form is used to hold 
the bath blanket, towel and two wash cloths together 
and is tied into a decorative rosette. 

The Chicopee Sales Corp., which markets Chicopee 
products, staged a national sales meeting in March at 
which the new packages were presented as the key to 
Chicopee’s “‘ Blueprint for Better Selling.” As the new 
packages were unveiled one by one by W. L. May, 
product director, it was easy to see that packaging had 
been turned from a liability into a sales asset. 





Crepits: Package design program, Koodin-Lapow Associales, 
New York. Folding cartons, Edwin J. Schoettle Co., Philadelphia, 
and Robertson Paper Box Co., Inc., Montville, Conn. Glassine 
envelopes, Shellmar Products Corp., Mt. Vernon, Ohio. Bath: set 
box, Trenton Folding Box Co., Trenton, N. J. Labels and booklets, 
Consolidated Business Systems, Inc., New York. Display, The 
Manders Co., Ine., New York. 
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Entire back panel of Ralston Purina Co. packages is now devoted to premium 


2 COMPLETE SET 





offer. Premium is a continuing one consisting of silver plate. Matching 
pieces are available for box tops and coins to complete entire silver set. 


PREMIUM PANEL PAYS 


hen an advertisement of a premium offer is 
carried right on the package, do increased results 
justify this expense? 

On the heels of the article, “Premiums,” appearing 
in April MopERN PACKAGING, comes a very interesting 
answer to the above question from the Ralston Purina 
Co., St. Louis, currently offering a premium and featur- 
ing it on the packages of four products. 

Ralston’s answer is “ Yes.” 

This company has offered a variety of premiums in 
the past, but this is the first time the offer has been 
included on its packages. The nature of the premium 
itself helps explain why and answers several of the ques- 
tions that are usually variable, such as: What type of 
premium is being offered? In what manner is the offer 
presented on the package? What is the product? 
What problems are involved in redesigning the package? 

Ralston’s premium is a continuing one. Three tea- 
spoons of American silver plate constitute the initial 
offer. They may be obtained for 50 cents and one box 
top from any Ralston cereal package (Regular, Instant 
or Shredded Ralston) or from a Ry-Krisp package. 
But the offer does not stop there. Matching pieces of 
silver plate are available to complete the set. These 
pieces include such items as a hollow handle viand knife 

and fork for a box top and 75 cents. 

In addition to the continuing nature of this offer, 
these premiums have a primary appeal to women, rather 
than to children. 

The advertisement of the premium offer occupies the 
entire back of the Ralston and Ry-Krisp packages. 
The three teaspoons of the initial offer are pictured, as 
Well as the complete matching set, in color. Copy tells 
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Ralston Purina Co. analyzes its use 


of one whole package face for spoon 
offer and concludes that the expense 


of printing is justified by the results 


how to get the teaspoons and promises that an illus- 
trated folder—containing complete details of how to get 
matching pieces—will be sent with the spoons. 

Many of the problems inherent in redesigning a pack- 
age to carry a premium offer are considerably lessened 
when the offer is to continue for a long period of time. 
Packages can be printed in larger quantities than would 
otherwise be feasible. Also there’s less trouble involved 
than would be if a series of “change overs’ to various 
premium offers were frequently necessary. And once 
the new stock is on the dealers’ shelves, there’s no need 
for replacing stock because the offer has changed. 

Colorful counter display cards which _ illustrate 
both the teaspoons and the complete set of silver plate 
furnish point-of-sale material for retail outlets. Each 
display card carries an actual teaspoon attached to the 
display by a metal chain. 

Ralston officials point out it’s almost impossible to 
get accurate figures which would show the exact effec- 
tiveness of the premium advertisement on its packages. 
However, “‘results have been gratifying,’ the company 
says, ‘and in so far as the silver plate offer is concerned, 
we're mighty glad we redesigned our packages to carry 
the additional impact of a point-of-sale advertisement.” 
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TRIPLE-DUTY TOY PACKS 


A triple purpose is served by the containers for 
these two sets of rubber toys being marketed by 
the Auburn Rubber Corp. of Auburn, Ind. In 
addition to their primary use as packages, the 
containers serve as counter displays for the dealer 
and as a functional addition to the products 
themselves for the children. Above is the Arcor 
Farm Set which includes 15 rubber farm toys— 
horse and wagon, tractor, cows, pigs, dog, rooster 
and chickens—all packaged in a folding paper- 
board carton designed to resemble a wooden 
barn, complete with swinging doors, slate roof, 
loft and picturesque side walls. Below is the 
Arcor Tool Kit. Here the set-up box serves as a 
tool case for the toy rubber tools enclosed: pliers, 
hammer, saw, wrench, hatchet and screw driver. 
The inside rack for holding the tools is also made 
of rubber. Children use the containers along 
with the toys. Dealers find that when set up the 
containers make effective counter displays. 





Credits: Containers, Wayne Paper Box & Printing Corp., 
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Fort Wayne, Ind. 
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ISTORIES 


DENTAL COMPACT y 


The Gem Products Co., Div. of Gem Die & Mold 
Co., Chicago, recently introduced the ‘‘Tote- 
brush,”’ a folding plastic toothbrush which fits 
into a molded cellulose acetate case. Small in 
size, which makes it convenient for use in travel- 
ling, this dental ‘‘compact”’ fits into the palm of 
the hand. The brush snaps out into a full-sized 
toothbrush, when ready for use, by a sliding 
panel in the acetate handle. After being used, it 
is simply folded over for storage in the case. To 
provide ventilation for the brush while it is stored 
in the compact, there are two diamond-shaped 
openings in either side of the case. Molded into 
the case is a special compartment for holding a 
two-weeks’ supply of tooth powder. The powder 
is dispensed through an opening which is covered 
by a metal screw cap. The acetate case is made 
in three different colors—ivory, red and green. 
The brushes also come in these colors and sets 
are in matching and contrasting colors. 





Credits: Acetate case molded by Quality Molding Co., 
Chicago, of Tennessee Eastman Corp. Tenite. 





NEW SHIELD BRINGS AN OLD FAMILY TOGETHER 


Packaging for automotive products made by the 
Watts-Wagner Co., Inc., New York, has been re- 
designed to bring the varied and large number of 
items in the line into family relationship. The 
different products are packaged in jars, bottles, 
labeled cans and lithographed cans. The new 
design, modern and simple, is equally effective 
for use on all package forms. Packaging pre- 
viously used was entirely unrelated. Now a red 
shield-like design for product name centers the 
silver and black label. Company name is boldly i Jn 
displayed above the shield and directions ap- 
pear on the back panel. 





Credits: Design, E. Leonard Koppel, New York. Litho- 
8raphed cans, Continental Can Co., New York, and Em- 
pire Can Corp., Brooklyn. Printed labels and wraps, 
Sun Press, Inc., New York. 
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CAKE TOPPINGS 


With the postwar reappearance of Towne Talk 
Co.’s ‘*Towne Pride”’ canned flavored toppings for 
cakes, puddings, ice cream, etc., is a completely 
new packaging program designed for maximum 
attention value, appetite appeal and quality 
appeal. Each of the five flavors now carries its 
own distinguishing color scheme. With identi- 
fying colors for each flavor of topping and more 
prominence given to the flavor name, there is 
little possibility for confusion by the consumer. 
When displayed together, the cans create a color- 
ful ‘‘party’’ atmosphere. Sketches on the back 
panel illustrate four different uses for each of the 
specific products and directions for their use. 
The company has adapted the design to paper 
labels, but will use it on lithographed cans. 


Credits: Design, Tinsley T. Jepson, Los Angeles. Labels, 
Western Lithograph Co., Los Angeles. Cans, Continental 
Can Co., New York. 


COPPER WATCH BOX 


Soft-lustre copper, styled in clean, modern lines, 
is used for this self-contained display case for the 
Swiss Mido Multifort Superautomatic wrist watch 
distributed in the United States by L. Aisensiein 
& Bros., Inc., New York. It forms a distinctive 
display piece for both window and store use. The 
case has a sliding cover that turns underneath the 
base to form a stand. A velvet-covered tray for 
holding the watch and band fits into the case. 
The only decorative note on the case is the Mido 
trade name. Equally appealing in design is the 
telescoped set-up box used for packaging the case. 
Cover paper for the box is black, with printing in 
gold. The distinguishing Mido trademark figure 
resembling the clock face appears in the lower left 
corner alongside the product name. A _ hori- 
zontally striped black and gold band reaches 
from top to bottom at the right and is carried 
down over the side panels of the box. 


Credits: Metal case, L. F. Grammes & Son, Inc., Allen- 
town, Penna. Set-up box, Weil & Newman, Inc., New 


York. 
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SPILL-PROOF DESK SET 


Recently introduced by W. A. Sheaffer Pen Co. 
is this plastic ‘“‘Safeguard’”’ desk set with its 
specially designed bottle of Skrip ink supplied 
with each set. The bottle has a seal consisting 
of a rolled-on outer aluminum portion, tin disc 
and cork liner. The “‘spill-proof’’ desk set can 
be tipped over without the ink spilling. This 
results from the unusual construction of the base, 
which causes spilled ink to be diverted auto- 
matically into an overflow chamber. The base is 
injection molded of polystyrene in four parts: 
top, bottom, filler tube and filler plug. To fill 
the set, base is placed on end and filler plug re- 
moved. The outer metal seal is removed from 
the bottle. By inserting the bottle neck through 
the filler opening, the inner seal is punctured on 
contact with an inner prong. 


Credits: Bottle, Owens-Illinois Glass Co., Toledo, Ohio. 
“Goldy’”’ seal cap, Aluminum Seal Co., Richmond, Ind. 
Aluminum, Aluminum Co. of America, Pittsburgh. 
Label, Frank G. Shuman Co., Chicago. Polystyrene base, 
Chicago Molded Products Corp., Chicago. 





PACKAGED PLATYPUS 


One of the newest ideas in merchandising toys 
is this carrying case for holding ““Dinkum the 


Platypus.”’ Made of paperboard, the container 
is in one piece, die cut and scored to form a 
miniature animal carrier with a handle and an 
opening for air. Children will use the carton as 
a house for Dinkum and to take him visiting. 
Marketed by World Ideas, New York, this is the 
company’s first in a series of educational toys 
with packages designed to help children learn 
about world geography and animals. The platy- 
pus is from Australia and this toy will be followed 
up by other toy animals from each of the five 
continents. The carrier is yellow, printed in 
brown. Each side of the box presents an informa- 
tive story about the platypus and line drawings. 
Gift card is tied around Dinkum’s neck. 


Credit: Carton, Burgess & Why, Inc., Philadelphia.’ 














Loose ends of wartime set-up have now 
been gathered into an organization that 
coordinates packaging requirements and 


activities of all branches of government 


by CLINTON K. ROYCE* 


y hile industry is engaged in an all-out campaign to 
: educate top management in the need for and the 
savings made possible by good packaging, the federal 
government is driving ahead, consolidating the gains 
made in improved packaging techniques during World 
War II. It has been conservatively estimated that 
packaging research advanced 25 years between 1940 
and 1945. 

Never before has our federal government been in 
such an advantageous position as regards packaging. 
Today we have trained packaging technicians in govern- 
ment, we possess a wealth of packaging research in- 
formation and we have the technical ““know how” 
to place the United States Government well out in 
front in this all-important field of packaging. But 
this situation has come about just since the end of the 
war. Prior to the start of hostilities in 1939, our gov- 
ernment was doing surprisingly little in the packaging 
field. 

At the start of the war the importance of packaging 
was quickly recognized. Packaging committees and 
boards were hurriedly set up not only in the services, 
but in related government activities wherever the need 
arose. But there was no over-all coordination and in 
the stress of war there was no time for reorganization. 
Now that reorganization has been effected, the dis- 
organized wartime set-up has become a smoothly func- 
tioning, comprehensive unit covering all types of pack- 
aging specifications and packaging material procure- 
ment, both for the services and for the other govern- 
ment departments. 

This has been accomplished by the Army Packaging 
Board and the Navy Packaging Board working closely 
together on service problems and by the newly formed 
Technical Committee on Packaging of the Federal 
Specifications Board working to coordinate the pack- 
aging requirements of all government departments, 
including those of War and Navy, together with other 
agencies. 

In order to trace the development of this coordina- 
tion, it is necessary to review the government’s wartime 


- * Chairmen, Technical Committee on Packaging, Federal Specifications 
oard. 
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GOVERNMENT PACKAGING 


packaging agencies, some of which have been inte- 
grated in the new set-up and some of which no longer 
exist: 

Forest Products Laboratory—This laboratory, 
located at Madison, Wisc., was established in 1910 
and operates under the Forest Service of the Dept. of 
Agriculture in cooperation with the University of Wis- 
consin. The technicians assigned to the laboratory 
have been in a large sense responsible for having es- 
tablished, with researchers at Purdue University, that 
details of box construction have far greater influence on 
the strength of the container than the species of wood 
used. These findings indicated the need for extensive 
studies of the design of shipping containers. Resultant 
studies have carried over into the fibre and metal ship- 
ping container fields. The Forest Products Laboratory 
trained most of the military packaging technicians in 
the fundamentals of good container and packaging 
design. 

Dept. of Commerce—The Bureau of Foreign and 
Domestic Commerce during several years prior to the 
war issued a number of handbooks and pamphlets de- 
signed to assist people in industry who were faced with 
packaging and packing problems. During the war this 
activity was somewhat curtailed, since control of pack- 
aging materials was vested in WPB and later in CPA. 
Industry can look, however, to a resumption of this 
service soon by the Bureau of Foreign and Domestic 
Commerce. 

During this. period the Division of Simplified Prac- 
tice of the National Bureau of Standards was quite ac- 
tive in the field of unification and standardization. 
Outstanding here is the standardization of retail de- 
partment stores’ ‘‘carry-out” box sizes, developed in 
cooperation with the National Retail Dry Goods Assn. 
The Bureau has an imposing list of Simplified Trade 
Practice Recommendations, particularly as to the stand- 
ardization of methods of packaging and packing for 
various commodities. These recommendations were all 
developed by cooperative efforts on the part of govern- 
ment and industry. 

Container Coordinating Committee of WPB— 
The work of the Container Coordinating Committee of 
the War Production Board is familiar to most of the 
readers of Mopern PackacGineG and therefore little 
space need be given here to acquaint anyone with the 
accomplishments of this committee which has, of 
course, gone out of existence along with the rest of 
WPB. Undoubtedly its greatest contribution was the 
development of the first Joint Army-Navy Packaging 
Specification 100-14 (known to Navy contractors as 
39-P-16). This is the document on which the whole 
current series of Joint Army-Navy (JAN) Packaging 
Specifications is based. 

Navy Packaging Board and Army Packaging 
Board—In 1944, realizing the need for closer coordina 
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tion between bureaus of the Navy on matters pertain- 
ing to preservation, packaging and packing and their 
application to procurement, the Chief of the then Of- 
fice of Procurement and Material (now the Material 
Div. of the Office of the Assistant Secretary of the 
Navy) created the Navy Packaging Board. ‘This 
board establishes over-all Navy packaging policy and 
works very closely with the Army Packaging Board 
which was established early- in 1945. The Navy 


Packaging Board is composed of a chairman, executive 
vice chairman and secretary, all from the Material 
Div., and one member and an alternate each from the 


Bureau of Ordnance, Bureau of Aeronautics, Bureau of 
Ships, Bureau of Yards and Docks, Bureau of Supplies 
and Accounts, Bureau of Medicine and Surgery and the 
Marine Corps. 

Joint Army-Navy Packaging Board—A six-man 
Joint Army-Navy Packaging Board was formed by 
joint action of the Under Secretary of War and the As- 
sistant Secretary of the Navy in Feb., 1945. Its duties 
include the coordination of the activities of the Army 
Packaging Board and those of the Navy Packaging 
Board, the resolving of any differences between them 
and the insurance to the greatest extent feasible of 
publication by the War and Navy departments of uni- 
form instructions relating to the preservation, packag- 


ORGANIZATION of FEDERAL PACKAGING ACTIVITY AS RELATED TO SPECIFICATIONS 


DIRECTOR 


ing and packing of their material. This joint board is 
made up of the chairmen of the Army Packaging Board 
and the Navy Packaging Board and four additional 
members, two each being appointed by the Under 
Secretary of War and the Assistant Secretary of the 
Navy. The joint packaging board reports to the Army 
and Navy Munitions Board. In Jan., 1946, there was: 
held in Washington a joint Army-Navy-industry con- 
ference for the purpose of developing a program for 
peacetime military packaging. A great deal of benefit 
has already come as a result of the meeting and contacts 
were established there which will continue to prove of 
mutual benefit for years to come. 

War Assets Administration—In 1945 the War As- 
sets Administration set up in the Processing and Pack- 
aging Section of its Warehousing Div., a Joint Packag- 
ing Committee. Along with other interested federal 
agencies, the War and Navy departments were invited 
to name packaging personnel to this committee, the 
principal function of which is to establish the level of 
protection to be accomplished in the preservation, 
packaging and packing of items which are being de- 
clared surplus to WAA. The desirability of tying this 
committee’s activity into the basic packaging policies 
of the War and Navy departments was immediately 
apparent. Accordingly, Army and Navy appointees to 
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the WAA Joint Packaging Committee were selected 
from service packaging board members. For example, 
the Navy Dept. nominated as its representatives 
on this committee, the chairman, executive vice chair- 
man, secretary and Bureau of Supplies and Accounts 
member of the Navy Packaging Board. 

Treasury Dept.—In June, 1933, by executive order 
of the president, there was created within the Treasury 
Dept. a Procurement Div. which was directed to under- 
take the purchase of 

** All supplies for use either at the seat of government 

or in the field, for all existing government agencies 

and such agencies hereafter created.” 
At the same time responsibility for issuance of federal 
specifications was vested in the director of the Procure- 
ment Div. Effective Jan. 1, 1947, the name of the Pro- 
curement Div. was officially changed to “‘ Bureau of Fed- 
eral Supply.” 
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Federal Specifications Board—TIn order to carry 
out properly the responsibilities of procurement, the 
director of what is now the Bureau of Federal Supply 
caused to be formed the Federal Specifications Execu- 
tive Committee. Late in 1945 this executive committee 
was replaced by the present Federal Specifications 
Board. 

Federal specifications, which in reality are standards 
prepared by the United States Government to aid 
federal purchasing agents in procuring most adva- 
tageously the materials, equipment and supplies re 
quired by the federal government, are developed under 
the supervision of the Federal Specifications Board. 
The board is composed of representatives of 10 de- 
partments and establishments of the federal govert- 
ment and works with the Bureau of Federal Supply 2 
a procedural and policy-making capacity. Federal 
agencies represented on the specifications board are: 
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Treasury Dept., War Dept., Post Office Dept., Navy 
Dept., Interior Dept., Agriculture Dept., Commerce 
Dept., Veterans Administration, Federal Security 
Agency and Federal Works Agency. 

The actual drafting of federal specifications is per- 
formed by 77 specialized technical committees, utiliz- 
ing approximately 700 technical experts drawn from 
throughout the federal government. Because no speci- 
fication is worth while unless its requirements can be 
lived up to, cooperation and assistance of industry is 
essential and is, of course, obtained in the drafting of 
federal specifications. To better accomplish industrial 
coordination of federal specifications, the Secretary of 
the Treasury early in 1946 established the Industry 
Advisory Council to the Federal Specifications Board. 

Each of the approximately 1,800 federal specifica- 
tions has included in it a technical section wherein is 
delineated the requirements for the preservation, pack- 
aging and packing of the commodity covered by the 
specification, along with requirements for the marking 
of containers for shipment. Prior to World War II, 
due to a dearth of trained packaging technicians in 
government service, these technical packaging sections 
of federal specifications were rather general in nature 
and certainly most loosely worded. Most readers will 
remember such phrases as “‘Subject commodity shall 
be packed in such a manner as to insure acceptance by 
common or other carrier, for safe transportation at the 
lowest rate, to point of delivery specified in the con- 
tract or order’ or one of its several variations which 
were equally vague. 

Technical Committee on Packaging of the Fed- 
eral Specifications Board—After reviewing the out- 
standing accomplishments of the War and Navy de- 
partments in detailing in their procurement documents 
definite preservation, packaging and packing require- 
ments, the Federal Specifications Board in 1945 added 

anew technical committee to its roster of committees. 
This newcomer is called the Technical Committee on 
Packaging and replaces the old Shipping Container 
Technical Committee. To the packaging committee has 
been assigned the responsibility of coordinating with all 
interested government agencies the technical preserva- 
tion, packaging and packing requirements of all newly 
processed federal specifications and, as time permits, 
that of reviewing the technical packaging sections of 
all existing federal specifications, with the view of mak- 
ing appropriate revisions. In addition, the Technical 
Committee on Packaging has been assigned cognizance 
of those federal specifications which cover containers 
and packaging materials. 

To accomplish the first of these responsibilities, the 
packaging committee, through a technical assistant 
assigned by the Standards Branch of the Federal Bu- 
teau of Supply, maintains close liaison with all of the 
technical commodity committees of the Federal Speci- 
fications Board. Packaging requirements as proposed 
by these commodity committees are carefully screened 

and then reviewed with industry to insure the inclusion 
of practical packaging requirements which, when car- 
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ried out, will deliver the products or material under 
procurement in the most satisfactory and economical 
manner. 

To enable the Technical Committee on Packaging to 
carry out the development and proper custodianship of 
basic specifications for containers and packaging ma- 
terials, a number of permanent subcommittees has 
been established. These include: Steering Committee, 
Wood Container Subcommittee, Metal Container Sub- 
committee, Glass Container Subcommittee, Paper- 
board and Fibreboard Subcommittee, Shipping Sack 
Subcommittee, Cushioning Subcommittee, Packaging 
Specialities Subcommittee. (Under the latter committee 
fall such items as tapes, barriers, sealing compounds, 
coatings and corrosion prevention compounds.) 

This phase of the work of the Technical Committee 
on Packaging is carried on through the development by 
the responsible subcommittee of a preliminary draft 
of a proposed specification. This draft is sent to manu- 
facturers or to trade associations and to federal depart- 
ments and establishments for comment. Coordination 
of comments thus secured is accomplished and the 
specification is subsequently reviewed by the Technical 
Committee on Packaging which recommends its ap- 
proval to the Federal Specifications Board. From this 
board it goes to the director of the Bureau of Federal 
Supply for promulgation as a federal specification. 

Should any specification thus developed fail in the 
opinion of any manufacturer or supplier to do the job 
for which it is intended, every effort is made to bring 
the specification into line with best industrial thinking. 
Recourse is had direct to the Bureau of Federal Supply, 
Treasury Dept., Washington, D. C. Manufacturers 


THE AUTHOR has shed the uniform of a Naval Lieuten- 
ant Commander—in which he was a familiar figure in pack- 
aging circles during the war as coordinator for the Navy 
Packaging Board—to head up 
the key Technical Committee 
on Packaging of the new Fed- 
eral Specifications Board. He 
remains with the Navy as ex- 
ecutive vice chairman of the 
Navy Packaging Board and head 
of the packaging unit at- 
tached to the office of the As- 
sistant Secretary of the Navy. 
His liaison with industry is fa- 
cilitated by his membership on 
the American Management Assn.’s Packaging Conference 
Planning Council. 





Clinton K. Royce 


Prior to entering the Navy, Mr. Royce 
was supervisor of brands and packaging for Butler Bros., 
Chicago, and previous to that he was with Carson Pirie 
Scott & Co., where his packaging work resulted in an All- 
America Award in 1936. For his wartime work he won the 
Navy Commendation Ribbon from the Secretary of the Navy. 



























































JOINT ARMY-NAVY (JAN) PACKAGING SPECIFICATIONS AVAILABLE TO INDUSTRY agen 


JAN-P-4A Packing for Overseas Shipment—Tires, Tubes JAN-P-122A Packaging and Packing for Overseas Ship- Pc 
and Flaps for Vehicles. ment—Barrels, Slack. (For barrels whose weight of all of 


contents does not exceed 1,000 lbs.) elrea 

Tubes, Radio, Electron. JAN-P-124A Packaging and Packing for Overseas Ship- the 

: ‘ ' ment—Containers (Cans, Pails and Drums), Metal. « 

JAN-P-100 Packaging and Packing for Overseas Ship- (For Other Than Subsistence Items). on P. 
ment—General Specification. 


JAN-P-75 Packaging, Packing and Container Marking— 


JAN-P-125 Packaging and Packing for Overseas Ship- Its 
JAN-P-101 Packaging and Packing for Overseas Ship- ment—Barrier Materials, Waterproof, Flexible. =—— 
ee Water-Resistant, for Sealing Fibre- JAN-P-127 Packaging and Packing for Overseas Ship- se 

5 ment—Tape, Adhesive, Pressure Sensitive, Water ards 

JAN-P-102 Packaging and Packing for Overseas Ship- Resistant. : retar 
ment—Composition Topcoatings, Bituminous. JAN-P-128 Packaging and Packing for Overseas Ship Nav) 
JAN-P-103 Packaging and Packing for Overseas Ship- ment—Tape, Water Resistant, Gummed. Th 
ment—Boxes, Wood Cleated, Solid Fibreboard. JAN-P-130 Packaging and Packing for Overseas Ship- Pack 


(For boxes whose weight of contents does not exceed ment—Barrier Material, Utility, Noncorrosive, Paper. 
200 lbs. and whose maximum inside dimensions are the F 


Aft. (lencth). 3 ft. (wi 3 ft. (de ; JAN-P-131 Packaging and Packing for Overseas Ship- 
as " sige : : pee se . : st ) - ment—Barrier, Moisture-Vaporproof, Flexible. of Or 

JAN-P-104 Packaging and Packing for Overseas Ship- JAN-P a ‘ pon , 
Gar BK 4 r : -P-132 Packaging and Packing for Overseas Ship- man 
ment—Crates, Sheathed, Wood, Nailed. ment—Crates, Unsheathed, Wood, Nailed. (For TI 
JAN-P-105A Packaging and Packing for Overseas Ship- maximum net load of 2,500 Ibs.) : 1 
ment—Boxes, Wood Cleated, Plywood. (For boxes JAN-P-133 Packaging and Packing for Overseas Ship- aging 
whose weight of contents does not exceed 1,000 Ibs.) ment—Boxes, Set-Up, Paperboard. sistar 
JAN-P-106A_ Packaging and Packing for Overseas Ship- JAN-P-134A Packaging and Packing for Overseas Ship- Div. 
ment—Boxes, Wood, Nailed. (For weight of con- ment—Kegs, Slack. (For kegs whose weight of con- 7 
tents not in excess of 1,000 lbs.) tents does not exceed 250 Ibs.) retar’ 
JAN-B-107 Boxes, Wood, Wirebound (Overseas Type). JAN-A-136 Adhesive, Palletized Unit Load. Th 
(For weight of contents not in excess of 500 Ibs.) JAN-P-137 Packaging and Packing for Overseas Ship- comn 
JAN-P-108 Packaging and Packing for Overseas Ship- ment—Bags and Sacks, Textile and Paper. (For tively 
ment—Boxes, Fibieboard (V-Board and W-Board), Subsistence. ) B : 
Exterior and Interior. JAN-P-138 Packaging and Packing for Overseas Ship- = 
: ; , t—Boxes, Wood, Fibreboard Lined. (For weight Supp 

JAN-P-109 Packaging and Packing for Overseas Ship- — ere: er ‘ 

sent —Sinevde, Tigh t. S of contents not exceeding 500 the.) Surge 
JAN-P-139 Packaging and Packing for Overseas Ship- ae 
JAN-P-110 Packaging and Packing for Overseas Ship- ment—Plywood, Container Grade. ol su 
ment-——Drums, Metal, 55-gal. (For Other Than JAN-P-140 Packaging and Packing for Overseas Ship- Th 
Petroleum Products.) ment—Adhesives, Water Resistant, Case Liner. chain 
JAN-P-112 Packaging and Packing for Overseas Ship- JAN-C-149 Compound, Protective, Strippable (Hot comn 
ment—Drums, Plywood. (For drums whose weight Dipping). 


of contents does not exceed 200 Ibs.) JAN-D-169 Desiccants (Activated) Thess 
N-D- asiccants ‘tive 3 


JAN-P-113 Packaging and Packing for Overseas Ship- i a s aii Dept. 
ment—Bags, Shipping, Textile-and-Paper Laminated. aia gua Steel, Calcium Carbide (100-Ib. mast 
JAN-S-114 — Shipping, Paper, Multiwall. (Do- JAN-P-196 Packaging and Packing for Overseas Ship- Th 
mestic Type.) ment—Engines, Ground, Air Cooled (32 h.p. and 
the p 
JAN-P-115 Packaging and Packing for Overseas Ship- under)—Spare Parts for. i 
ment—Compound, Sealing, Dipcoating. JAN-P-197 Preservation, Packaging and Packing of of su 
JAN-P-116 Packaging and Packing for Overseas Ship- Anti-Friction Bearings and Bearing Parts. Prodi 
ment—Preservation, Methods of. JAN-P-207 Packaging and Packing for Overseas Ship- Th 
JAN-P-117 Packaging and Packing for Overseas Ship- ment—Electrolyte, Storage Battery (In U. S. 1-gal. —_ 
ment—Bags, Interior Packaging. or Imperial 1-gal. bottles). furn; 
JAN-P-118A Packaging and Packing for Overseas Ship- JAN-P-208A_ Packaging and Packing for Overseas Ship- urns 


ment—Sacks, Paper, Shipping, Multiwall. =e Storage, Automotive and Navy Centr 
ortable. 


JAN-P-120 Packaging and Packing for Overseas Ship- JA . : ee r The 
; : as, Se N-C-238 Coating, Exterior, Camouflage and Rust- 

ment—Cartons, Folding, Paperboard. Inhibiting. (For Processed and Non-Processed Food to th 

JAN-P-121 Barrier Materials, Greaseproof. Cans.) Simp! 


ards. 
The 
is fron 


Gener 
JPI-14A. Packaging and Packing of Electrical Equipment Th 
4 Parte Chtectrontestitectricar ant niet ¢ 


amr opare r) 


ARMY-NAVY JOINT PACKAGING INSTRUCTIONS (JPI 
JPI-2 Preservation, Packaging and Packing of Ground JPI-12 Packaging and Packing of Hand Tools. 
Air-Cooled Engine Units (0 to 32 h.p.). 


JPI-3 Packaging and Packing for Overseas Shipment of 
Valves. Fittings and Flanges for Piping 


JPI-13 Packaging and Packing of Life Preservers. 











JPI-6 Packaging and Packing of Spare Parts for Internal mechanical). Who i 
Combustion Engines. JPI-15 Packing for Overseas Bulk Shipment—Nails. Th 
JPI-7 Packaging and Packing of Hardware, Builders and JPI-17 Packaging and Packing of Dynamite. (Am- 
Pole Line. monia, Ammonia-Gelatin and Gelatin Types). (In 
JPI-8 Packaging and Packing of Machine Tools and Cartridges). Th 
Accessory Parts for Long Term Storage. JPI-18 Packaging and Packing of Metalizing Equipment, the e¢ 
Including Wire, for Overseas Shipment. ing S, 


one n 


JPI-9 Packaging and Packing of Machine Tools and Ac- 
cessory Parts for Overseas Shipment. JPI-19 Packaging and Packing of Typewriters. ln 


board 


Sonne 
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agency when any specification proves to be impractical. 

To give the reader some idea of the extent to which 
all of this packaging effort in federal government has 
already been coordinated, it is in order to set down here 
the agencies represented on the Technical Committee 
on Packaging of the Federal Specifications Board. 

Its chairman is from the Navy Dept., where he serves 
as head of the Packaging Unit, Specifications and Stand- 
ards Section, Material Div., Office of the Assistant Sec- 
retary. He is also the executive vice chairman of the 
Navy Packaging Board. 

The vice chairman of the Technical Committee on 
Packaging is from the War Dept., where he is chief of 
the Packaging Section, Operations Div., Office of Chief 
of Ordnance. The vice chairman also serves as chair- 
man of the steering committee. 

The secretary of the Technical Committee on Pack- 
aging is from the Navy Dept., where he serves as as- 
sistant to the head of the Packaging Unit, Material 
Div., Office of the Assistant Secretary. He is also sec- 
retary of the Navy Packaging Board. 

There are six additional members of the packaging 
committee from the Navy Dept. who represent, respec- 
tively, the Bureau of Ordnance, Bureau of Aeronautics, 
Bureau of Ships, Bureau of Yards and Docks, Bureau of 
Supplies and Accounts and Bureau of Medicine and 
Surgery. Three of these Navy members are chairmen 
of subcommittees. 

The War Dept., in addition to furnishing the vice 
chairman, has supplied five members to the packaging 
committee, two of whom are subcommittee chairmen. 
These five members are, respectively, from the War 
Dept. General Staff, Air Forces, Medical Dept., Quarter- 
master Corps and Transportation Corps. 

The Dept. of Agriculture furnishes three members to 
the packaging committee, two of whom are chairmen 
of subcommittees. One of these is from the Forest 
Products Laboratory. 

The Treasury Dept. supplies a technical assistant 
from the Bureau of Federal Supply and in addition has 
furnished a second member who is head of the bureau’s 
Central Traffic Service Div. 

The Dept. of Commerce has furnished one member 
to the packaging committee, who is from the Div. of 
Simplified Practice of the National Bureau of Stand- 
ards. 

The Post Office Dept. has furnished one member who 


is from the Bureau of the Fourth Assistant Postmaster 
General. 










one The Dept. of the Interior has furnished one member 
who is from the Fish and Wildlife Service. 
The Interstate Commerce Commission has furnished 
one member who is from the Bureau of Explosives. 
The War Assets Administration has one member on 
the committee who is from the Processing and Packag- 
ing Section of the Warehousing Div. 
In addition to these interlocking committee and 
board memberships, Army and Navy packaging per- 
sonnel, through the offices of their respective packaging 
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search groups, the Army-Navy Petroleum Board (as 
regards preservative compounds), the Working Com- 
mittee of the Aeronautical Board, the Navy Dept. 
Specifications Board and the Army-Navy Joint Speci- 
fications Board. 

It is this latter group that is responsible for the pro- 
mulgation of all Joint Army-Navy (JAN) Specifica- 
tions, including those covering containers, packaging 
materials and packaging methods and _ procedures. 
Joint Packaging Instructions (JPI), issued by the 
authority of the Army Packaging Board and the Navy 
Packaging Board, may in time be converted to JAN 
Specifications. Then these, together with new ones 
yet to be developed, will come under the cognizance of 
the Army-Navy Joint Specifications Board, working 
very closely with the two service packaging boards 
through the Joint Army-Navy Packaging Board. 

One of the projects currently under development by 
the Army-Navy Joint Specifications Board is a plan to 
establish a Joint Army-Navy Qualified Products List 
in connection with JAN Specifications. This will make 
possible approval of a product or material prior to pur- 
chase where prior approval is desirable or required. 


Looking to the future 


The coordination of packaging delineated here has 
all been accomplished—but there remains much to be 
desired. Some sort of a high-level over-all packaging 
coordinating agency within federal government is 
needed. The problem is bigger than Forest Products 
Laboratory—bigger than the National Bureau of Stand- 
ards—hbigger than the Foreign and Domestic Commerce 
Bureau of the Dept. of Commerce—bigger than the 
military needs of the War and Navy departments—and 
bigger than the Treasury Dept.’s Bureau of Federal Sup- 
ply. Such an agency could establish and maintain liaison 
with industry on an equally high level and is one whose 
services could be utilized most beneficially by all agen- 


_cies of the federal establishment. 


The packaging industry could also well establish a 
single agency (such as the American Management Assn. 
or the Packaging Institute) through which all govern- 
mental liaison could be maintained. It might prove 
even more beneficial for the various packaging trade 
associations to form some high-level group which could 
perform a number of important duties, one of which 
could very well be the maintenance of this proposed 
liaison with government. 

There exists an acute need for a central point where 
new developments of the packaging industry—new 
materials—new techniques—could be quickly and eco- 
nomically made available to all government agencies. 

Permanent coordination of packaging effort on a 
national basis (industry with government) is clearly 
indicated. National security requires it; conservation 
of strategic materials requires it; integration of re- 
search projects requires it; reduction of freight tariffs 
requires it; reduction of shippers’ insurance rates re- 
quires it; in short—common sense requires it! 
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Norwich Pharmacal Co.’s Unguentine ointment is now 

appearing in redesigned tubes and cartons marking 
the first major change in package design for this product 
since 1892. In the photograph above both the new (right) 
and the old packages are shown. The distinctive red 
flaming hand device, long used in newspaper, magazine 
and point-of-sale advertising, highlights the new, modern 
design and is incorporated in both the tube and carton. 
Collapsible tubes, Victor Metal Products Corp., Brooklyn, 
and The Aluminum Co. of America, Pittsburgh. Cartons, 
The American Coating Mills Co., Elkhart, Ind. 


») Cellophane envelopes have been introduced by Wilson 
= Bros., Chicago, for visual packaging of ‘*Cutaways,”’ 
as well as other items in their complete line of knit shorts 
for men. Transparency permits customer inspection, 
while envelope eliminates store soiling. The company’s 


**Advance Guard Fashions” wrap-around paper label giving 
size and other pertinent information, shows clearly 
through the cellophane envelope. Pending installation of 
an automatic wrapper, the envelopes are hand sealed 
with liquid acetate. Envelopes, Crystal Tube Co., Chicago. 
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° Katzy Dispenser Co., New York, has just introduced 
° this plastic bob-pin dispenser, complete with bobby 
pins, as a low-cost item for sale in variety stores and 
5-and-10’s. The case is two-piece injection molded of 
cellulose acetate in an eight-cavity mold. Three com- 
partments molded in the base enable it to be used as 4 
purse-carrying case for needles, pins and bobby pins. 
A combination of red and black forms the color scheme. 
Cases molded by Advance Molding Corp., New York. 
Cellulose acetate, Nixon Nitration Works, Nixon, N. J. 


Compact convenience is provided by this smartly 

styled lithographed paper carton for the Ru-Rita 
Hair Lacquer Kit marketed by Ben Gee Sales Co., Ltd., 
New York. Front of the carton has a large square cello- 
phane window, while the back panel (shown here) features 
a large silhouette similar to the bottle label design. The 
glass portion of the sturdy spray is protected against break- 
age by a grooved rubber circlet. A cork stopper fits into the 
opening through which the lacquer is dispensed. Re- 
placement parts for the spray are available. Carto?, 
Acme Folding Box Co., Inc., New York. 
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™ Distinctive identifying package wraps have made their 
*} appearance at another leading department store, this 
time J. P. Allen’s of Atlanta, Ga. Designed by Con- 
stantino Nivola, a Sardinian artist, the rich chocolate- 
brown background coloring of the paper features peach- 
colored line drawings reflecting the historical charm, 
peach trees and gracious living of that Southern city. 
Peach satin ribbon adds a decorative note for gift wrapping. 
Paper, Matthias Paper Corp., Philadelphia. Boxes, Para- 
gon Box Co., Atlanta. 


* In introducing its new Lastron nail enamel, Revlon 

has adopted a new private mold bottle featuring a long 
plume-like transparent acrylic brush handle which fits 
into the urea bottle cap. In the molding process, the 
bottom of the brush handle and a depression in the center 
of the cap are threaded. Thus the brush handle is placed 
Separately in the carton, enabling continued use of the 
familiarly shaped outer carton. The bottle rests on a 
Paperboard collar placed inside the carton, while the 
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pors on? 
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pene 


brush handle occupies the carton’s full height. Acrylic 
brush handle, DuPont Lucite. 


“) Packaging for this clock made by the Cuckoo Clock 
d Co., New York, provides security against breakage 
during shipment and serves as a display box to show the 
clock, its pendulum, chain and weight. The platform is 
designed in a double-tier arrangement following construc- 
tion outlines of the clock. A deep recession accommodates 
the mechanism, with parallel binding walls close to the 
clock and box walls. Two die-cut openings provide binders 
for chain and pendulum. A special nesting unit forms a 
receptacle for holding the 10-o0z. weight. To fill the space 
formed by the uneven heights of the platforms is an in- 
ner sleeve. Design, Fountain Die Cutting Co., New York. 
Box, Modern Novelty Rox Co., New York. 


) Metal-end fibre cans for Barrett’s Ratsault and 
( Roachsault feature a ‘double action” design enabling 
them to function both as a sprinkler and a blower. Perfora- 
tions on top of the can provide the usual sprinkling action. 
Addition of an extra “‘blower’’ hole on the top, combined 
with the heavy rectangular canister body enables a bellows 
action merely by punching out the hole and squeezing the 
sides of the package. Cans, The Canister Co., Inc., Phil- 
lipsburg, N. J. Labels, Marcus & Co., Philadelphia. 


y Holiday wraps adopted by the Old Monastery Wine Co., 
*? New Haven, Conn., combine the use of 0.00035 alum- 
inum foil glue-mounted to 17-lb carbonized tissue. A 
window allowing the bottle label to show through is com- 
posed of 300 MST cellophane. The wrap, gold tinted by 
rotogravure process and printed with oil inks, features a 
grape design. Wrap, Milprint, Inc., Milwaukee, Wisc. 
Labels, Consolidated Lithographing Corp., New York. 
Bottles, Knox Glass Associates, Inc., Knox, Penna. 
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Northside Sales Co., Philadelphia, is merchandising 

its *‘Razorette’’ razor set for use by women in a 
streamlined plastic case. Polystyrene material is used 
and the case is molded in two pieces. The razor fits into 
recessed grooves and a space for spare blades is provided. 
Case, Molded Insulation Co., Philadelphia. Material, 
Monsanto Chemial Co. Lustron. 


Sanilac 50% DDT Wettable Powder insecticide pro- 
duced by Socony-Vacuum Oil Co. has been intro- 
i -ed on the retail market in a protective package consist- 
of a kraft bag with a Pliofilm liner. The product is a 
finely ground powder containing hygroscopic wetting and 
dispersing agents. When heat sealed, the bag is said to 
prevent moisture absorption, as well as powder sifting. 
Container, Flav-O-Tainer bag by Thomas M. Royal & Co., 
Philadelphia. Pliofilm, Goodyear Tire & Rubber Co., 
Akron, Ohio. 


| In this waxed manila folding carton are two inner 


pouches of Pliofilm holding the makings for top and 
bottom crusts of ‘‘Mom/’s Fresh Frozen Pie Crust’? mar- 
keted by The Home Kitchen Co., Pittsburgh. The inner 
pouches are filled on a high-speed production line at the 
rate of approximately 90 packages a minute. Twelve indi- 
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par Tire & Rubber Co., Akron, 


Photograph at the left reveals the company’s progress in 
packaging. First box was of phenolic, square in shape; 
following this a decorative cellulose acetate box, rectangu- 
lar in shape. Visibility factor prompted adoption of the 
current case. Box, Boonton Molding Co., Boonton, N. J. 


Interchemical Corp., Trade Sales Div., Fair Lawn, 

N. J., is marketing Setfast Wood Preservative, 3 

1id to be applied on fences, trellises or other wood sur- 
aces which come in contact with soil, in metal cans with 
modernly designed wrap-around paper labels. A_post- 
fence design circles the bottom of the label. Front panel 
contains only the product name, while informative data 
and line drawings showing uses are relegated to the back. 
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General Aniline & Film Corp., New York, has in- 
@ troduced for test marketing a new liquid soap 
| ergent under the trade name ‘‘Glim”’ and has pack- 
aged it in bottles holding ‘‘Enough for 50 dishwashings.”’ 
This slogan appears prominently in a white patch on the 
face of the wrap-around paper label. The trade name is 
given distinction by the use of a star for dotting the ‘‘i.”’ 
Back panel of the label contains information on the 
product development. Bottle and cap, Anchor-Hocking 
Glass Corp., Lancaster, Ohio. Labels, Wheeler-Van Label 
Co., Grand Rapids, Mich. 


In modernizing its package for the Remington 

Automatic Hand Trap, an accessory for trap shoot- 
ing, Remington Arms Co., Inc., has changed the shape 
of the carton, as well as revised the design. Photograph 
shows new (below) and old packages. In the new package, 
the product name is more prominently displayed, the 
Product is pictured in use and the sportsman is shown 
m modern dress. Line drawings appear on the side panel 


of the folding carton. Container, The Warner Bros. Co., 
Bridgeport, Conn. 
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Ready-to-cook frozen poultry, one of the new items 
introduced under the expansion plan whereby 
d O’Lakes Creameries, Inc., enters the frozen foods 
rket, is packaged in a window-type folding carton 
similar in design to that used for the firm’s packaged 
butter and cheese. With cellophane placed next to the 
product, no overwrap is needed. Yellow and _ blue 
coloring and the Indian girl trademark, standard for its 
packages, appear on the face. Instructions for cooking 
are printed on the bottom of the carton, with sell copy ap- 
pearing on side panels. Package, Waldorf Paper Products 
Co., St. Paul, Minn. 


Labels for Devoe & Raynolds’ new 87 Spar varnish 

are distinctively designed to resemble wood grain 
to convey the clarity and depth of lustre which this varnish 
is said to impart to wood surfaces. Both front and back 
panels contain a minimum of copy. Drawings on the 
back panel display uses of the product, with only short 
captions under each. Simplicity of the label emphasizes 
the quality claims made for the varnish. Labels, Depend- 
able Printing Co., Inc., New York. 
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Another version of heat-sealed Hotel Bar pack- 
age is a single parchment (inside) and waxed pa- 
per wrap. Quarters are cut, but not separately 
wrapped. The wrap retained on unused portion 
protects freshness of butter in home refrigerator. 











Lowenfels & Son use a waxed pa- 
per overwrap that forms a pack- 
age for four parchment-wrapped 
quarter-pounds without the use 
of tray, board liner or carton, 
Overwrap has heat-seal closure. 


OW that the marketing of butter in consumer 
channels has returned to normalcy following the 

hectic days of wartime and postwar scarcity, butter 
makers are giving increased attention to new ideas in 
packaging that will simplify their operation and pro- 
duce a better protected, more appealing sales unit. 

The improvements that can be noted today are 
specifically in the direction of making packaging a 
streamlined, mechanical operation and making the 
package itself a better sales tool, convenient for the con- 
sumer in the home. 

Recognizing that water-vapor transmission is the 
deadly enemy of high-score butter, several butter manu- 
facturers are now using various means of heat sealing or 
otherwise setting up a package barrier against the loss 
of moisture and flavor and the entrance of outside 
odors and flavors.* 


Lowenfels & Son 


There are a number of unusual features to the butter 
packaging of Frederick F. Lowenfels & Son, New York, 
which have not come about suddenly but have evolved 
gradually over the last several years. 

Lowenfels started packaging its Hotel Bar butter 
some 12 years ago. The original package was a waxed 
carton to which was laminated a sheet of cellophane 
over a die-cut window through which the parchment- 
wrapped quarter-pounds were visible. Subsequently 
the cellophane lamination was eliminated, leaving the 
package with an open die-cut window. After a time 
the company started investigating the possibilities, in 





* For other recent developments see “‘Wrap-Carton; a New Kind of 
Package,” Mopern Packacinc, March, 1946, p. 138, and “20th Century 
Heraldry” (Meadow Gold), Ibid., April, 1947, p. 106. 
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the interests of economy, of using a waxed paper wrap 
and developed the Hotel Bar butter package now being 
widely promoted. 

Four quarter-pounds individually wrapped in vege- 
table parchment are automatically overwrapped in a 
special waxed wrapper which is heat sealed. This 
forms a package which, according to Lowenfels’, keeps 
the product creamery fresh and prevents outside odors 
being picked up. No inner tray or carton is needed. 

Besides carrying all the information required by the 
Food & Drug Administration, the wrapper gives the 
consumer such helpful information as a convenient 
slicing rule for cooking and baking and liquid meas- 
ure equivalent, as well as hints on how to slice the but- 
ter to obtain a given number of portions per pound. 
Another feature of the wrapper is the company’s money- 








































Over-all view of overwrapping 
and heat-sealing machine. The 
completed 1-lb. packages shown 
emerging from this machine 
move by inclined conveyor in 
background to shipping room. 


Heat-sealed wraps and further streamlining 


of packaging operations mark today’s steps 
to improve protection of delicate product 


back guarantee of quality and freshness of product. 
The individual parchment-wrapped quarter-pounds 
move along a conveyor to a station where an operator 
feeds four at a time to the wrapping machine conveyor. 
They are carried to the station where they are auto- 
matically raised to receive the wrapper as it is cut from 
the roll and wrapped around the four quarters and heat 
sealed. An electric eye assures proper cut-off of the 
wrap. The packages then move by inclined conveyor 
to an operator who packs them in shipping cartons. 
This package has met with overwhelming consumer 
acceptance and the company plans to install several 
improved models of the machine shown, which is ac- 
tually a bread-wrapping machine converted to handle 
this type of butter package. In view of the number of 
butter makers who have come to accept the new form 


Quarter-pounds at Lowenfels 
are formed and wrapped auto- 
matically in parchment on 
standard machines. Operator 
in foreground takes output of 
three of these machines and 
feeds quarters four at a time to 
conveyors at each side leading 
to overwrapping machines, one 
of which is in left background. 
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Close-up of overwrapping machine showing roll 
feed of waxed paper, cut-off of which is con- 
trolled by electric eye. Four quarters are auto- 
matically raised, wrapped and conveyed to the 
heat-sealing unit which is built in the machine. 


of overwrap as a standard for packaging butter prints, 
the machine maker is developing a new line of wrapping 
machines specially designed for heat-sealing butter 
overwraps. 

Using the same principle of butter in quarter-pound 
splits, Lowenfels have developed another form of pack- 
age for Hotel Bar which is unusual. In this, the quarters 
are not individually wrapped. The pound block, as 
the illustration on the wrapper shows, is scored or split 
so that the consumer may easily split off one quarter 
or more for use and retain the wrapper on the remaining 
portion to preserve its freshness and, of course, keep it 
free from odors. This wrap is a lamination of parch- 
ment and waxed paper — parchment on the inside 
where it contacts the butter. The use of this one lami- 
nated parchment wrapper eliminates the need for 
further inner wrapping. This wrapper is likewise heat 
sealable on the outside waxed-paper surfaces. 


Meadowlands Creameries 


Meadowlands Creame ‘ies, Inc., Chicago, is the first 
Midwestern firm to reach the market with butter packed 
in the new “wrap-carton”’ developed recently for but- 





has 
adopted the simplified wrap- 


Meadowlands Creameries 
carton, a heat-sealable lamina- 
tion of waxed paper and light- 
weight board, which replaces 
the conventional folding carton. 
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special properties of this package appeared in the 
March, 1946, issue of MopERN PackaGING, page 138. 

Sales of Meadowlands butter increased 35% within 
six weeks after introduction of the new 1-lb. package, 
according to Robert Kratochvil, treasurer of the firm. 
Featuring a country scene printed in cool green and 
yellow, with dominant lettering in red, the package 
supplants a folding carton (shown in the background 
of the accompanying photograph) which was printed 
in light blue on a white background. One panel of the 
new butter wrap urges the purchase of the company’s 
fresh eggs. 

Each wrap-carton contains four !/.-lb. prints of 
butter. The parchment-wrapped prints emerge from 
a standard machine and proceed via double conveyor 
to the special type of wrapping machine designed to 
handle the new package. A production rate of ap- 
proximately 40 lbs. of butter per minute is maintained 
by the machine. 

The new Meadowlands wrapper has been particu- 
larly successful in self-service stores, where grocers are 
encouraged to divide 10 lbs. of butter in halves to facili- 
tate fractional-pound purchases. Division of the pack- 
age into half-pound units is facilitated by a perforation 
traversing the 70-lb. special bleached sulphite sheet 
which forms the inner ply of the laminated waxed wrap- 
per. Indications are that about 90% of the cartons 
so divided are carried home by the housewife. 

Reduced carton spoilage, superior moisture retention, 
protection against flavor transfer from other foods and 
more convenient storage in the home refrigerator are 
said to be among features of the new package. It is 
also stated to have 32% more “merchandising area” 
than the conventional Elgin style butter package. 


Crepits: Lowenfels packages—Wrapper design, Ben Nash, 
New York. Special waxed wrapper, Marathon Corp., Menasha, 
Wise. Laminated parchment wrap, Paterson Parchment Paper 
Co., Bristol, Penna. ‘‘Morpac’’ butter print forming and wrapping 
machines, Lynch Package Machinery Corp., Toledo, Ohio. Over- 
wrapping machines, Hayssen Mfg. Co., Sheboygan, Wise. 
Meadowlands packages—Wraps, Kalamazoo Vegetable Parch- 
ment Co., Kalamazoo, Mich. (licensee of Western Waxed Paper 
Co. Div., Crown Zellerbach Corp., San Francisco). ‘*‘Morpac” 
machines, Lynch Package Machinery Corp. Wrapping machine 
(Model 38B), F. B. Redington Co., Chicago. 
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SAY IT WITH FLOWERS 


AS everybody knows, a great deal of the success of a 
cosmetic line depends upon package presentation. 
Recently the Associated Merchandising Corp. (AMC) 
redesigned its private line of popular-priced cosmetics 
under the name of “White Lilac.’ In every store 
affiliated with this buying group—which includes such 
places as Bloomingdale’s, New York; Abraham and 
Strauss, Brooklyn; J. L. Hudson, Detroit; Filene’s, 
Boston; Strawbridge & Clothier, Philadelphia, and 
Joseph Horne Co., Pittsburgh—this new line has met 
with exceptional increase in sales. 

This success is attributed to the careful selection of 
the design. Three themes were submitted by the de- 
signer before decision was made: (1) an old fashioned 
flower bouquet with a Gay Nineties’ feeling; (2) an all- 
over pattern of floral decoration typical of the flower 
designs in chintz and other fabrics; (3) a very modern 
interpretation of a flower motif combined with a tex- 
tured pattern that would carry through all the packages. 

After consultation with manufacturer, buyer, head of 
the cosmetic division and the vice president of Bloom- 
ingdale’s, the third design was approved as that most 
likely to have greatest feminine appeal. 

Samples were made up in eight or 10 color combina- 
tions to harmonize with the colors of the products to 


AMC’s new cosmetic private brand proves 


the pulling power of a good floral design 


in this highly competitive field 


be contained in the clear glass bottles. A pink and 
gold combination was selected for its effectiveness with 
the amber and pink liquids. A pale blue background 
gave just the right emphasis for the whiteness of the 
lilac. Color selections also had to be adapted to a wide 
variety of packaging materials—boxboard, papers, etc. 

To take care of food and drug regulations, a trans- 
parent decalcomania was adopted for application cover- 
ing each store’s individual requirements. In this way, 
the company says, there is no need to keep separate 
inventory or have special cartons and labels printed for 
each distributor. 


Crepit: Designer, Alan Berni, New York. Labels, Richard M. 
Krause, Inc., New York. Bottles, Swindell Bros., Baltimore, and 
Carr-Lowrey Glass Co., Baltimore. Jars, Hazel-Atlas Glass Co., 
Wheeling, W. Va. 


Backgrounds are white on all the packages. Lilac motif is accented in a light blue 
textured circle. Base motif is pink and gold and all lettering is in gold on white. 
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Pipe is cut in half and mounted on a 3/;,-in. thick 
sheet of transparent acrylic to form this display 
for Falcon Pipe Co., Inc., of Fort Wayne. Two por- 
tions of pipe make two displays—one showing out- 
side and the other its inner functional aspects. 
Decals in gold, black and red form lettering. Dis- 
play and decals, Prentice Products Corp., Fort 
Wayne, Ind. Acrylic, Rohm & Haas Plexiglas. 


Equally effective on shelves, counters or in windows, 
this full-color lithographed paperboard display 
card, with easel back, has been reproduced from 
Pond’s recent advertisements in high-fashion maga- 
zines to promote its new ‘‘Angel Face’? make-up. 
Sell copy appears in three ovals surrounding glamor 
picture. Display is 10 by 12'/, in. Lithography, 
Oberly & Newell Lithograph Corp., New |York. 
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Promoting National Gypsum Co.’s Gold 
Bond Sunflex 1-Hour Wall Paints—paints 
that dry in one hour—are these five 
easel-type display cards. Lithographed 
in full color, each features a different 
room attractively decorated and with 
painted walls. By combining the larger 
cards with the four smaller ones, a 
full window display may be assembled. 
Separately, they may be used as counter 
cards. A square patch in the lower 
right corner of the smaller cards fea- 
tures the paint being applied to a wall 
and slogans printed on the paint, with 
sell copy below. Lithography, U. S., 
Printing & Lithograph Co., Cincinnati. 
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Display for Valliant wine utilizes corrugated shipping 
container usually discarded by retailer. Shipping 
carton covered with a sleeve colorfully lithographed 
in wide stripes is converted into an eye-catching 
counter display. Back piece creates the idea of 
space with its scenic background. Display, Einson- 
Freeman Co., Inc., Long Island City, N. Y. 
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This die-cut folding display carton distributed by the 
Toni Co., St. Paul, Minn., producers of the Toni Home 
Permanent Wave kits, has been designed for counter 
use to promote impulse sales in drug stores. Back piece 
is in full color and sell copy appears on a color band 
at the right. Displays, Einson-Freeman Co., Inc., and 
Zipprodt, Inc. Cartons, American Coating Mills, Inc. 





Latest addition to Globe-Wernicke Co.’s con- 
tinuing program of package redesign is this 
container for Fanfold gummed labels featuring 
a cellophane window for easy color identity 
and a pull-out tray for convenient dispensing. 
Shipping carton serves as a display piece. 
Design consultant, Jesse Srofe, Cincinnati. 


A new display carton for Reardon’s water putty 
features a humorous drawing by Cartoonist 
Don Herold. Centered in the back piece, the 
sketched figure holds the product and says, ‘‘I’m 
plugging for this plugger.’’ Sell copy features 
other humorous. phrases. Display carton, 
St. Louis Carton Co., St. Louis, Mo. 





United finds it aids the dealer, eliminates waste, 
preludes errors and helps the product sell itself 
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Starting with specialty items, United Wallpaper has now extended packaging to 


regular roll wallpaper in higher grade lines (upper right). 


Visibility principle is 


followed. A window or cellophane wrap enables purchaser to see color and pattern. 


ve wallpaper be profitably packaged? For years 

it had been customary to sell this product by the 
bare roll, tying the rolls together after selection. This 
often resulted in some damage to the paper at the 
end of the roll, which had to be discarded by the paper- 
hanger. 

Believing that important merchandising advantages 
could be gained by packaging, United Wallpaper, Inc., 
Chicago, world’s largest producer of wallpapers, began 
investigating this problem several years ago. The suc- 
cess of their effort is best demonstrated by the fact that 
the company is now selling many of its higher-priced 
wallpapers and several related products in a variety of 
functional, attractive packages which greatly simplify 
dealer inventory control, eliminate the usual waste of 
paper and also protect the purchaser against the possi- 


142 


bility of getting the wrong pattern or color of paper. 

It is interesting to note that according to recent sur- 
veys approximately 50% of those who buy wallpaper 
hang it themselves. The figure has run as high as 57% 
on individual surveys. This emphasizes the value of a 
complete packaging program catering largely to the 
preferences of the ultimate user and designed to insure 
complete identification of grades and patterns, as well 
as including all necessary information on applying the 
paper to walls and ceilings. 


Merchandising considerations 


To evaluate the full importance of wallpaper pack- 
aging, it may be helpful to review the usual channels of 
distribution for this product. 

Wallpaper may be purchased directly by consumers 
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from chain stores or by jobbers and contractors who 
maintain their own stores and also employ their own 
paperhangers. These jobbers may in turn also sell 
paper to other stores. Retail stores, some of which 
offer paperhanging service, are another important sales 
outlet. Then there are hardware and department stores 
having special departments for wallpaper, paints and 
related home decorating products. 

Architects and building contractors enter into the 
wallpaper distribution picture frequently when they 
specify certain grades or patterns in new construction 
or on remodeling jobs. In addition, there are many 
interior decorating shops throughout the country who 
work primarily on custom decorating assignments and 
are in a position to specify what paper will be used. 

Thus the field of distribution for wallpaper brackets 
a broad range of outlets, covering every taste, purse and 
degree of decorating knowledge. If it is to be successful, 
the packaging program must not only satisfy the woman 
who is buying two or three rolls of ready-pasted paper to 
be hung by herself or other members of her family. It 
must also make a definite contribution to more orderly 
merchandising by improving the stocking, display and 
sale of the product. Finally it must prove acceptable 
to the paperhanger himself, who for many years has 
been accustomed to working with unpackaged paper. 


Background of development 


United Wallpaper’s first actual step in wallpaper 
packaging was taken about four years ago with the in- 
troduction of the company’s Trimz line of ready-pasted 
paper. This is believed to have been the first volume 
packaging of wallpaper. Offered in a variety of pat- 
terns, the rolls were packaged in folding boxes with 
locking ends. End patches were provided for imprint- 
ing of pattern identification. Each box contained 81 ft. 
of ready-pasted paper and 20 ft. of border. For applica- 
tion to the wall, the paper was simply cut in strips of 


Detailed information on the package is helpful in 
selling specialties like DDT-treated paper. Sur- 
veys show 50% of buyers hang own wallpaper. 
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proper length and dipped in water briefly to activate the 
self-contained adhesive. 

The packages were provided with one sealed end 
and one designated for opening. Surface design of the 
package was distinctive and pleasing; information on 
the label clearly stated the amount of paper contained, 
pointing out that three rolls were required for an aver- 
age room, and emphasized the ease of application. 
Instructions for use were provided inside the package. 

These pioneer packages were particularly welcomed 
by small dealers; they eliminated any pawing and maul- 
ing of the papers which might have resulted had they 
been offered to the public unpackaged. Also the clearly 
identified packages greatly simplified the problem of 
pattern selection. Buyers inspected pattern samples in 
pattern books and “‘wing’”’ panels, then were able to 
purchase the desired pattern without the former nui- 
sance of unrolling and damaging the paper. 


New window boxes 


In their latest version, these folding boxes are 
equipped with a cellophane window through which the 
pattern may be clearly seen by the prospective pur- 
chaser, providing further assurance of getting the de- 
sired pattern. They are employed for the company’s 
complete line of ready-pasted papers, including the 
special DDT-impregnated cedar closet paper (which 
has an additional cellophane overwrap) and the new 
children’s room patterns, processed with a similar im- 
pregnation. These new papers contain DDT as an 
active ingredient and will kill moths, flies, ants, silver- 
fish and other small insects after contact, though harm- 
less to human beings and domestic animals. Promi- 
nently shown on the package is a guarantee that the 
paper will retain its insect-killing properties for a year or 
more. A locking type of closure prevents twisting of 
the package and also speeds up the packaging operation. 

Of special interest in connection with United Wall- 


For packaging wallpaper in a cellophane-wrapped 
open tray, paper is rolled with pattern out— 
a reversal of the usual packaging procedure. 











paper’s packaging program is the fact that wallpaper 
lines intended for hanging by the householder are now 
rolled with the pattern outward rather than on the in- 
side, in order to take advantage of their display value. 
This is a direct reversal of the customary practice: in 
the old days, one had to resort to unrolling wallpaper to 
get any idea of the pattern or colors. The new method 
of rolling the paper has obvious merchandising appeal 
for the prospective buyer. 


Varying types of packages 


Also refreshingly new as a merchandising aid is 
United’s recently introduced Valu-Pak, employed for a 
line of papers which are applied to walls by the usual 
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_ a leg to stand on, I would like 
to suggest the name ‘Alligator’ for a 
new cigarette,” wrote a young copywriter at 
the Duane Jones Co. when his agency took 
over the job of launching a new cigarette 
for Larus & Bro. Co. 

Currently a new package of popular priced 
cigarettes called “Alligators” is appearing 
in New York and New England markets. 
The name was picked right out of the blue. 
It makes no sense, admit the agency and 
the manufacturer, but neither do any other 
names used for successful cigarettes. The 
name was selected, they say, “because it 
sticks in the mind like a thumbtack,” be- 
cause it instantly suggests the nickname 
“Gators” and people have fondness for things 
they can nickname, such as “‘ Luckies,”’ “‘ Chest- 
ers,” “‘ Flivver,” “‘Chevie’’ and ‘* Coke.” 

The name creates the image for the package 
theme—an aristocratic-looking alligator blow- 








pasting method. This pack consists of three pat- 
tern-out rolls of paper in a sturdy paperboard tray 
overwrapped with cellophane. The trays are printed in 
different colors and with different descriptive labeling 
for various distributive outlets. 

Still a different type of package is used for Varlar, 
United’s new type of wall covering from which, it is 
said, almost any type of dirt or stain can be removed 
with soap and water. Varlar is packaged individually 
by the roll in a printed cellophane wrapping with identi- 
fying seals at each end. 

The attractively printed wrap features the name, 
Varlar Stainproof Wall Covering, against a distinctive 
shield-like background and (Continued on page 180) 


ALLIGATORS 


ing smoke rings and a design simulating the 
effect of brown alligator leather that women 
associate with quality—expensive alligator 
handbags and wallets. Colors are brown, 
red, gold and yellow. 

Consumer tests confirmed the original thesis 
that a package carrying the animated figure of 
an alligator would stick indelibly in the mind 
of the smoker. The reaction: ‘*‘Good gosh, 
some guy’s bringing out a cigarette and he’s 
calling it ‘Alligator.’ Why did he pick a name 
like that?” 

tight dummy packages of different designs 
were taken to consumers and in repeated 
comparison tests the less popular package de- 
signs were eliminated. Some 1,500 consumers 
were interviewed before the final Alligator 
package design was selected. 

The new packages of cigarettes were intro- 
duced in teaser ads in New York newspapers, 
followed by big space, morning and evening 

radio newscasts, evening chain 
breaks and one-minute day- 
time announcements. Trial 
sized packages containing four 
of the cigarettes were dis- 
tributed in certain areas with 
promotional copy on one side 
calling attention to the selling 
point that Alligators are “‘air 
washed to eliminate excess 
tobacco dust.” 

The debonair pose of the 
alligator trademark design 
lends itself to interesting point- 
of-sale material, window dis- 
plays and give-aways. 
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guy If you are a mass-producer of nationally-dis- 

L tributed goods, Burt is your source for packages. Because no 

a matter how many millions of boxes you need and no matter what 

Are you shape or type, Burt can supply them for you. What is more, they 
will be uniform from the first to the 
ten millionth in the run. 
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If you are a producer of luxury products that 
require luxury settings, Burt is also your source 
for packages. We are in a position to supply 
beautiful acetate packages in small or large 
quantities—as well as distinctive hand-made set-up boxes. Another 
feature of Burt service is the production of fine folding cartons and 
counter displays. A\ll of our cartons are printed by lithography. 


And all orders are delivered fast—because we're centrally 
located to all forms of transportation and can make speedy 
shipments. So whatever your product, you'll be giving it a 
real head start in Burt boxes. 
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Q BURT Ct 


500-540 Seneca Street, Buffalo, N. Y. 


New York City * Philadelphia * Boston * St. Lovis * Atlanta * Chicago * Cleveland a 
Cincinnati * Los Angeles * New Orleans * Memphis * Minneapolis * Kansas City 
San Francisco, California * Newark, New Jersey 


CANADIAN DIVISION: 
Y Dominion Paper Box Company Ltd., 469-483 King St. W., Toronto 2, Canada Q 
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~ LOW-COST OPERATION and 
QUALITY WRAPPING 













have made the Model FA America’s most | 

e e ° 4 
widely used wrapping machine - y 
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dete 
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: ox teris 
Wraps up to 100 packages per minute —— star 
Adjustable for a wide range of sizes 7 se 
Over a period of years our Model FA has proved to be the answer pacl 
to many a manufacturer’s wrapping problem. the 
Its broad adaptability has been used to advantage where a more ana 
sales-provoking wrap was needed ... Its high wrapping speed the 
has enabled manufacturers to keep costs at a minimum .. . Its I 
extreme adjustability has been utilized to wrap an entire line of give 
products on a single machine, etc. and 
The FA can be made to provide attractive wraps for packages 
of widely different character, such as cartons, extension-edge info 
boxes, open boats, and flat objects on a cardboard. for. 
A wrapping speed of up to 100 packages per minute—with _— 
/ only one operator—keeps production volume up and operating | 
| expenses down. The operator can quickly make the simple hand- of ¢ 
| wheel adjustments necessary to accommodate different package lor 
sizes. vel 
The FA is adaptable to virtually any plain or printed wrapping abe 
material in economical roll form. Printed designs are located E 
with unfailing accuracy by a “letter perfect’ electric-eye device. . 
If you aim to increase the sales appeal of your package through 
better wrapping, or if you’re seeking lower costs, don’t fail to ; 
get the facts about the FA—one of over 80 models in our line. 
Consult our nearest office . A 
PACKAGE MACHINERY COMPANY «© Springfield 7, Massachusetts 1 
NEW YORK CHICAGO CLEVELAND ATLANTA DENVER Set 
LOS ANGELES SAN FRANCISCO TORONTO fol] 





PACKAGE MACHINERY COMPANY i 


l Over a Quarter Billion Packages per day are wrapped on our Machines 
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ky product which is to be packaged has properties 
and activities (i.e., characteristics) which will 
determine the composition and type of its package. A 
complete knowledge of these product characteristics 
will simplify and insure the development of packages 
for a new product. Unfortunately there has not been 
a recognition of the need for such specific product know]l- 
edge and so the methods of evaluation of these charac- 
teristics have not been developed except in a few in- 
stances. Also, many characteristics of products have 
not been clearly understood or defined. 

The lack of recognition of the importance of the 
packaging characteristics of a product is probably due to 
the fact that most people have thought that complete 
analytical or formula data of a product would suffice for 
the packaging engineer. 

The complete knowledge of product composition as 
given by a proximate analysis and formula is very useful 
and gives valuable clues to the package requirements of 
anew product. However, such data do not give sufficient 
information to indicate the materials or type of package 
for efficient preservation of the particular product under 
consideralion. 

The following example will show how various kinds 
of data can be used to determine the proper packages 
for a new product: A flour milling company has de- 
veloped a new type of biscuit mixture with the following 
proximate analysis: 


Protein 12% 
Starch 37% 
Crude fibre 2% 
Fat, melting point 85 deg. F. 20% 
Carbohydrate 20% 
Moisture 6% 
Ash 3% 


lhe formula for this new prepared biscuit mix is 
set forth by the company’s experimental kitchen as 





follows: 
No. 3 flour mixture redried 52% 
Hydrogenated fat ‘‘ Fatso”’ 20% 
Apex” sugar mixture 20% 
Powdered egg albumen 3% 
Dried yeast 3% 


a : , 4 
These data are given to the packaging man with 
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Packaging characteristics of products 


Charles A. Southwick Jr. © Technical Editor 


The question of how the preduct will act 
in relation to the package has been very 
largely overlooked, but is all-important 


in selection and use of a proper package 


by CHARLES A. SOUTHWICK, JR. 


orders to develop several types of packages capable of 
carrying the product through the usual store and ware- 
housing channels. 


Alternative procedures 


There are three methods of action which can be 
followed, any one of which can lead to the solution of 
this problem: 

Method I consists of checking the formula and the 
analysis of similar products to see if any can be found 
which are being successfully produced and packaged. 

Method II consists of making a series of preliminary 
tests on a large number of different kinds of package ma- 
terials and packages to find the product packaging 
characteristics by the Edisonian, or trial-and-error, 
method. 

Method III consists of following a few testing pro- 
cedures which will give complete data on the qualitative 
requirements and estimations of the quantitative de- 
mands the new product will make on its package. 
Such laboratory tests would determine: 

A. Freeness of the fatty portion at room tem- 
perature (68 deg. F.) and at 100 deg. F. Such a test. 
(1)* would show whether this amount, kind and mix- 
ture of fats will stain or penetrate paper or paper- 
board. Such data would indicate the level of grease- 
proofness of the package materials and also the 
grease-tightness of the package. 

B. Humidity equilibrium data at various mois- 
ture contents at 100 deg. F. (2, 3). Such data can 
best be presented in graphic form by a chart similar to 


* Numbers in parentheses refer to bibliography appended. 
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that of Fig. 1. These data show the humidity at 
which the product gains or loses moisture and so 
gives a reliable index to the level of water-vapor resist- 
ance which must be provided by the package. 

C. Amount of moisture change (increase or de- 
crease) which can be allowed before the product be- 
comes unsalable or unusable. This type of informa- 
tion has been called the “Index of Failure” and in 
this case would be the “‘ Index of Failure to Moisture” 
and would be expressed in percentage by weight with 
a plus or minus sign to show whether a gain or loss 
of that percentage moisture would cause failure. 
The three methods of solution, I, If and III, should 

be compared for simplicity, certainty, reproduction and 
other values as means of deciding what materials and 
packages will prove efficient for this new biscuit mix or 
any other new product. 


Comparison of methods 


Obviously Method I, the comparison with similar and 
successful packaged products, will give reliable results 
only if there is a great similarity of composition and 
will not be of any help if the product to be packaged is 
new and basically different. It should also be realized 
that there is a real danger in the case of such mixtures 
of a slight change or addition producing a new and un- 
predictable functional demand of the package. In any 
event the clues or leads gained by the comparison with 
known mixtures must be checked by package and ma- 
terial tests to confirm the qualitative indications and 
estimate the quantitative levels. 

Method II requires much time and laboratory work 
because of the large number of package forms and ma- 
terials to be evaluated in arriving at the final results. 
With skilled technicians and excellent sample package 
making facilities, it is possible to develop suitable pack- 
ages for a new product by this method, but this does 
not remove it from the cut-and-try category. Also, 
both Method I and Method II can be criticized because 
they do not develop concise and reusable data, but ne- 
cessitate like work on each new product and problem. 

The last method, IIT, gives reliable qualitative and 
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quantitative results with the least expenditure of labo- 
ratory time and effort. The confirmation and final 
determination of functional levels is simplified by the 
type of data produced by the packaging characteristics 
of product tests. This method also gives concise and 
reproducible data which can be used for future work as 
new packages and materials are suggested. 


Procedure in Method Ill 


Method ITI can be considered as the scientific method 
and it will be increasingly useful and necessary as 
products become more complex and package types and 
materials more numerous. It lacks only the recog- 
nition and clarification of the packaging requirements of 
products and the development of test procedures to 
make it effective today. From the example of the new 
biscuit mix it can be concluded that: the measurement 
of the important packaging characteristics of a product 
can give all of the facts required to develop efficient pack- 
ages without a disclosure of formula and without analytical 
data. Actually the results of a proximate analysis of 
a new product reduce the number of packaging charac- 
teristic tests to be made and so aid in shortening the 
testing period. The fact that formula information is 
not needed reduces the dangers of “‘leaks’”’ and disclo- 
sures and enables a better presentation of the problem. 

The following: outline of packaging characteristics is 
suggested for the various product types, although it is 
admittedly incomplete. Specialists in the various prod- 
uct groups can point out the relative importance of each 
characteristic and also add many others. Comments 
in parentheses explain the reason for testing for this 
packaging characteristic and its usefulness. 


I. Foods, dry flowable 
Equilibrium humidity 
Freeness of fats 
Index of failure 
1. Moisture 
2. Oxygen 
3. Temperature 
4. Volatile components (flavors, COs, etc.) 
D. Static (useful for filling and closing equip- 
ment) 
E. Flowability (useful for filling and closing 
equipment) 
F. Abrasiveness 
G. Chemical activity (interaction with the 
package) 
H. Bulk density 
II. Foods, damp or non-flowable 
Freeness of water 
Freeness of fats 
Equilibrium humidity 
Index of failure 
1. Moisture 
2. Oxygen 
3. Temperature 
4. Volatile components 
E. Plasticity (Continued on page 186) 
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adn nagaee chloride film as a commercially 
available packaging medium first made its 
appearance on the market in 1940 as Saran Film Type 
M. This film was unsuitable for food packaging, but 
it served its purpose during the war as an outstanding 
moisture barrier for machine guns, metal parts, etc. 
A new and improved film — Saran 517 — has now been 
introduced to the trade. It is tasteless, odorless and 
exudation free. Possessing unusual characteristics 
for a thermoplastic material, Saran 517 has found im- 
mediate usage in applications requiring chemical resist- 
ance, high strength, toughness, extremely low water- 
vapor transmission, heat sealability, good impedance 
to gases and crystal-clear clarity. A table of the physi- 
cal properties of Saran Film 517 is given at the end of 
this article (Table ITT). 

Chemically, polyvinylidene chloride is the polymer 
of unsymmetrical dichlorethane and is produced from 
brine and petroleum. Chlorine, liberated by the elec- 
trolysis of brine, and ethylene, made by the cracking 
of petroleum, are combined to form trichlorethane, 
which in turn is converted to vinylidene chloride. This 
clear, colorless liquid is polymerized to form the long, 
linear, straight-chain polymer polyvinylidene chloride. 
Following polymerization, additives are combined with 
the base material and the resin is then ready for con- 
version into film by dry extrusion and orientation. 

Saran Film 517 is available in continuous rolls, 24 in. 
or less in width, in three gauges—50, 100 and 200 


SARAN FILM ol? 


First report on the physical properties 


of the new Saran, said to be tasteless, 


odorless and suitable for food packaging 


by H. L. SCHAEFER* and F. C. DULMAGE, JR.* 


hundred-thousandths. The thickness and tolerance 
limits on these gauges are as follows: 


Gauge Thickness Tolerance 
50 0.0005 in. 0.0004—0 . 0007 
100 0.0010 in. 0 .0008—0 .0012 
200 0.0020 in. 0.0017—0.0023 


Whereas most other packaging materials appear to 
be amorphous when examined by X-ray, Saran remains 
so only while in the molten state. When cooled to 
room temperature the resin readily assumes a crystal- 
line pattern, the process being expedited by mechanical 
working, resulting in molecular alignment or orientation. 
This is responsible to a great extent for the film’s prop- 
erties of strength, flexibility and dimensional stability. 

Saran appears to be the most chemical- and solvent- 
resistant film now offered to the trade. Like the base 


* Saran Development Laboratory, Dow Chemical Co., Midland, Mich. 
+ Plastics Technical Service, Dow Chemical Co. 





Fig. 1. Graphic Representation of Gas or Vapor Transmission 
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Comparison of the gas and vapor 
transmission of Saran Film 517 
with other classes of materials. 
Saran film generally is among 
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resin, it resists the deteriorating effects of the more 


common acids, alkalies, solvents, etc. Such inertness 
suggests the use of the film for protective hoods and 
coverings, particularly where transparency is a factor: 
for the packing of all types of corrosive and/or anhy- 
drous products and as closure liners, gaskets, etc. 
Many corrosive products heretofore limited to packag- 
ing in glass or other special containers can now be ship- 
ped or stored in Saran-lined containers. Table I is a 
condensation of the resistance of Saran Film 517 to types 
of material likely to be encountered in the field of pro- 
tective packaging. 

Saran Film 517 is remarkable for its extremely high 
gas and water-vapor impedance. (See Fig. 1.) This 
quality suggests the use of Saran for all types of pack- 
aging wherein the retention of moisture or gas, or the 
exclusion thereof, is important. Even metal foils are 
inferior in this regard when subjected to flexing and 





TABLE I—RESISTANCE OF SARAN FILM 517 TO ACIDS, 
ALKALIES, ESSENTIAL OILS, ETC. 


Mineral acids: 





Dilute Excellent 

Concentrated (except H,SO, and HNO;) Excellent 
Organic acids Excellent 
Alkalies (except NH,OH) Good 
Oils, fats and waxes Excellent 
Solvents: 

Alcohols, aliphatic hydrocarbons Excellent 

All other types (except cyclic ethers and 

cyclic ketones) Good to fair 





Note: Chemical resistance decreases with increase in temperature. 


other mechanical stresses which are encountered in 
most packaging applications. Folding or creasing 
does not impair the effectiveness of Saran; fabricated 
containers have the same degree of protection as the 
initial or parent film. Because of the crystalline nature 
of the product and the somewhat volatile character- 
istic of the plasticizer, the water-vapor transmission of 
Saran Film 517 will be found to decrease upon aging or 
under extended exposures at elevated temperatures, 
as illustrated in Fig. 2. The relationship of water- 
vapor transmission to film thickness is given in Fig. 3. 
For practical purposes, the normal or average rate 
curve should be used. This is the rate obtained after 
18 hours’ exposure to test conditions. Permeability is 
approximately inversely proportional to film thickness. 

The effect of temperature on water-vapor transmis- 
sion is illustrated in Fig. 4. This is important, as it is 
noted that the permeability becomes negligible at sub- 
freezing temperatures. This, coupled with good flex- 


TABLE II—DRY GAS TRANSMISSION—SARAN FILM 517° 








Gas Cce./100 in.2/24 hrs. 
CO, 2.38 
No 14 
Oz .96 
H, i322 
He 32.40 


Air 55 


* 100 gauge. 
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ibility and the fact that Saran will absorb an insig- 
nificant amount of water, makes it ideal for frozen foods. 

Saran’s permeability to gases is of equal importance 
in its application in the food packaging field. Table II 
gives the gas transmission data on most of the com- 
monly occurring atmospheric gases. All values listed 
were obtained by a manometric technique employing 
a modified General Foods gas transmission cell. 

The absence of taste and odor has been shown in 
numerous laboratory and field tests. This test program 
has been in progress for better than two years. A co- 
operative program on the packaging of natural cheese 
in Saran Film 517 was carried out with the Wisconsin 
Dept. of Agriculture. After aging periods in excess of 
10 months no foreign taste or odor was discernible on 
either the exterior or interior portions of the natural 
cheddar cheese samples under test. Additional tests 
performed in the laboratory on the packaging and 
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storage of butter, fresh meat, fruits and vegetables, 
coffee and frozen corn, peaches, beans and apple sauce, 
as well as dehydrated soups and vegetables, have 
verified the above findings. 

The extreme toughness of Saran Film 517 is best 
illustrated by observing the tensile and _ bursting 
strength as plotted in Figs. 5 and 6. In addition, the 
film is resistant to sudden shock or impact (Fig. 7) and 
as a result of its oriented condition will withstand re- 
peated distortion and flexing. 

The current process of manufacture results in a film 
possessing directional properties as regards tensile, 
elongation and tear strength. By way of example, 
the tensile strength will vary from approximately 
7,000 Ibs. per. sq. in. in the machine direction to 12,000 
lbs. per. sq. in. or more in the transverse direction. The 
tear resistance of Saran film is high, but like most flex- 
ible transparent films, it will tear easily once the tear is 
started. Fig. 8 illustrates the tear strength in pro- 
portion to thickness. 

Under normal conditions of temperature the film is, 
relatively speaking, dimensionally stable. Increasing 
the temperature results in a relaxation of the stress 
imparted to the material during orientation with result- 
ant shrinkage, increase in thickness and loss of tensile 
strength. In addition to the shrinkage, some plasti- 
cizer is lost and a small amount of discoloration may 
occur upon long-time exposure to temperatures ap- 
proaching 170 deg. F. The extent to which Saran film 
shrinks with increasing temperatures is illustrated in 


Photographic view and schematic diagram of continuous heat-sealing unit specially designed for Saran film. 
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Fig. 9. This feature can be used to advantage in ap- 
plications requiring a closely adhering wrapper or cover- 
ing. A short exposure of the loosely wrapped package 
to slightly elevated temperatures is sufficient to cause 
the film to shrink, thus giving a skin-tight wrap. Proper 
venting of the package should not be overlooked 
in the operation. As the film is unaffected by water in 
any form, either wet or dry heat may be used. Ex- 
posure to an open flame, if for a sufficiently short period 
of time, will also result in shrinkage, the degree depend- 
ing upon the time of contact. Longer exposures result 
only in fusion and charring, as the film is non-flam- 
mable. 

At low temperatures, a gradual stiffening occurs. 
However, sufficient flexibility is maintained to render 
the film entirely suitable for low temperature packaging 
and similar uses. 

Upon aging, Saran Film 517 undergoes little or no 
change in physical properties. Prolonged exposure to 
sunlight produces a slight discoloration or yellowing. 
Fig. 10 illustrates the effect of ultra-violet light on the 
light transmission. Some improvement in water-vapor 
transmission might be expected as a result of volatili- 
zation of plasticizer and increase in crystallinity. 

As may be expected, in view of its excellent resistance 
to water-vapor transmission, the film is inert to water 
under normal conditions of exposure and handling. 
No visible changes occur in the degree of clarity and the 
weight change by standard test is negligible. 

Even after exposures to light and/or low or high 
humidities and temperature, the film retains its prop- 
erties of high strength, flexibility and elongation and, as 
previously mentioned, improves in its ability to resist 
the passage of water vapor and other gases. 

Saran Film 517 can be sealed to itself by three meth- 
ods, namely: heat sealing, electronic welding and the 
use of solvent-gum type adhesives. 

Due to Saran film’s orientation and relatively sharp 
melting point, the use of conventional heat-sealing 
equipment has not been too satisfactory. A contin- 
uous form of heat sealing has been developed using a 
specially designed unit as shown in Fig. 11. A sche- 
matic diagram of the same unit is shown in Fig. 12. In 
this unit the films to be joined are held tightly together 
between the two stainless steel belts. Pressure on the 
belts is maintained by the use of the idler rolls, the 
spring-loaded heat-sealing shoe and the spring-loaded 
cooling shoe. 

Shrinkage is minimized by the heat-gradient type 
heat-sealing shoes and by supporting the film between 
the stainless steel belts prior to and during fusion. 

High-frequency welding has been perfected. Several 
commercial units are available now. For best results, 
the frequency range of the oscillator used should be 
between 27 and 60 M.C. Beth rotary-type and bar- 

type units have been successfully used for fabricating 
lap-seamed tubes which are sealed on one end. 

Solvent-gum type seals are not advisable if other 
means of sealing are available. The solvent resistant 
Properties of the film are a definite drawback to this 
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TABLE III—SUMMARY OF PROPERTIES—SARAN FILM 517 


50 Gauge 100 Gauge 200 Gauge 








General: 
Specific gravity 1.68 1.68 1.68 
Area factor—in.?/Ib. 32,600 16,300 8,150 
Water-vapor transmission 

g./100 in.?/24 hrs. at 

100 deg. F. and 90% 

R.H. <..30 <.25 <.20 
Water absorption Negligible 
Gas transmission (See Table IT) 


Mechanical: 
Tensile strength— 7,000 to 7,000 to 7,000 to 
Ibs./sq. in. 15,000 15,000 15,000 
Elongation at failure—% 20-60 20-60 20-60 
Bursting strength— 
Ibs./sq. in., Mullen 22 37 60 
Tear strength, grams 
Elmendorf 5-10 15-20 30-40 
Folding endurance— 
M.I.T., 1 kg. load >500,000 >500,000 >500,000 
Drop impact—1 in. steel 
ball (See Fig. 7) 
Thermal: 
Heat-sealing range 280-300 280-300 280-300 
deg. F. deg. F. deg. F. 
Burning rate—ASTM 
D568-40 Self-extinguishing 
Resistance to heat— Up to 140 Uptol140 Upto 140 
continuous deg. F. deg. F. deg. F. 
Resistance to heat— Up to 200 Upto 200 Up to 200 
intermittent deg. F. deg. F. deg. F. 
Resistance to cold Flexible at Flexible at Flexible at 
0 deg. F. 0 deg. F. 0 deg. F. 
Dimensional stability (See Fig. 9) 
Optical: 
Refractive index 1.602 1.602 1.602 
Transmission of white light (See Fig. 10) 
Ultra-violet cut-off (See Fig. 10) 
Electrical: 
Dielectric constant 
100 cycles raed 4.33 4.58 
1,000 cycles — 3.93 3.99 
1,000,000 cycles ae 2.81 3.06 
Per cent power factor 
100 cycles baa 5.58 7.10 
1,000 cycles nisl 9.14 9.92 
1,000,000 cycles siete 2.85 3.19 
Breakdown voltage— 
volts/mil 7,500 5,900 4,750 


>1 X 10% >1 X 104% 
>1 XxX I >i K 


Surface resistivity—ohms 2 X 10" 
Volume resistivity—ohms 2 X 10" 





method of sealing. It is a much slower method and 
results in a less permanent bond. 

At the present time Saran Film 517 is being used both 
in laminated structures and as an unsupported film. 
Uses include wrappers for natural cheese, dehydrated 
food packages, cap liners for corrosive and high solubil- 
ity materials, frozen food packages and many other 
uses where the inherent properties of the film are appli- 
cable. Other suggested uses are: packages for fresh 
fruits, vegetables, pickles in brine, candies, meats, fish, 
cookies, cereals, dairy products, spices, essential oils, 
rubber goods, mechanical goods, instruments, shrubbery, 
seeds, petroleum products, drugs and cosmetics. 
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uestions 
and 


nswers 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Evaluating paper and bags 


QUESTION: We are manufacturers of paper for spe- 
cially bags of various types such as square, automatic and 
die-cut, as well as open-end mailing envelopes. We have a 
question about testing paper coming from the mills. The 
question arises: for what properties should the paper be 
tested to make sure that il is suited for bag making. In 
other words, in order to keep cost down in the coming com- 
petitive market, we must have paper which runs satisfac- 
torily and affords maximum production. The second 
point to be considered is whether the paper will stand up 
when put to practical use in the form of a bag. Here 
again strength is of major importance. 


ANSWER: The problem which confronts you can only 
be solved by considerable work in your own laborato- 
ries. The first step is to determine the type of failure 
which your bags and envelopes undergo in the various 
kinds of service to which they are subjected. After this 
information has been developed, it will then be the lab- 
oratory’s problem to break down this information to its 
various elements to determine which of the many paper 
tests give the best index of the physical properties re- 
quired. In other words, the laboratory must determine 
whether the use requirements can be broken down into 
tear or Mullen, fold, tensile or other specialized tests and 
the relative importance of each of these in the final evalu- 
ation of durability. Until you have completed this 
work and have the final recommendations before you, 
you can only be given opinions as to the various factors 
of tests which are important in evaluating your paper 
and your bags for your customers’ end uses. 


Paper containers for jam and jelly 


QUESTION: We have been asked to find a manufactur- 
ing concern that can furnish containers for the canning of 
jams and jellies for use in England. They must be made 
of paper, plaslic or any material other than glass or metal. 
If you know of any such product would you kindly send us 
information as to whether the container would be suitable 


for this purpose, the price per thousand and delivery which 
may be expected. 


ANSWER: A possible container for the temporary 
packaging of jams and jellies would be one of the wax- 
lined, liquid-tight paper containers which are manufac- 
tured in various forms by many companies. It is sug- 
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gested that you refer to the Directory of the Packaging 
Industry which is in the back of the Modern Packag- 
ing Encyclopedia and look under the heading “Con- 
tainer, Paper (Liquid Holding)” for this list. Certain 
constructions of these types of containers have been 
used for hot packing of jams and jellies and the manu- 
facturers can give you more detailed information and 
recommendations concerning such use. It must be 
borne in mind, however, that such wax paper containers 
are not recommended for long terms of storage, since 
they are not sufficiently moistureproof to prevent dry- 
ing out and deterioration of the product during long 
exposure. There is no all-plastic container on the 
market which could be recommended as a practical 
answer for this purpose today. It is suggested that 
you write directly to the companies listed for the details 
as to the particular specifications, prices, deliveries and 
similar information. 


Overpack to counteract weight loss 


QUESTION: We are packaging our product in 1-lb. car- 
tons with a '/s-0z. overpack per carton. At present we are 
shipping a considerable quantity of our packaged rice to 
New York and are concerned about possible loss of weight 
due to dehydration. We have some research on humidily 
equilibrium in progress in our laboratory, but would wel- 
come any information, suggestions or publications on the 
subject which you may be able to offer. 


ANSWER: Your laboratory work on determining the 
humidity equilibrium of your product will be very use- 
ful in developing the proper package. The most com- 
prehensive work on this subject is an article entitled 
“The Application of Humidity Equilibria to Package 
Engineering,” by W. A. Graebner, copy of which may 
be obtained from the American Management Assn., 330 
W. 42nd St., New York. Also suggested is the article 
by Willmer A. Wink appearing in the Feb., 1947, issue 
of MopeRN PackaGiINnG entitled ‘Moisture Equilib- 
rium.” It would appear that a '/,-o0z. overpack, to- 
gether with a reasonable amount of water-vapor pro- 
tection, should be sufficient to guarantee your package 
arriving with not less than the indicated weight of con- 
tents. You may possibly obtain adequate water-vapor 
protection more economically by the use of suitable 
case liners or by bulk wrapping rather than by individual 
cartons, although this would have to be determined. 


MODERN PACKAGING 






























OE SSS Se ae 
FOR WEATHERPROOF BAG SEAMS.... 



















WHY NOT USE 





. ‘he is a message directed straight at those bag 


manufacturers interested in reliable and economical adhesives for seams in multi- 
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wall bags. DAREX Adhesives are dependable, fast, and reasonably priced. They 
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d types, there are many compounded to answer the requirements of special jobs. 


ke you have an adhesive problem that must be 
, whipped — or if you are looking for better eine than 
- you are now getting — we should be able to help you. So much of the success 
of an adhesive depends on its proper application that you owe it to yourself 
2 to rely on men who know the machines as they know the products. Our 


d sales service organization is trained with that in mind, and stands ready 





to work with you when you say the word. 
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Equipment and Materials 


ELECTRONIC WEIGHING MACHINE 


A fully automatic electronic weighing and filling machine, 
especially designed for measuring out minute quantities of 
penicillin and such expensive drugs, has been developed by 





Barnes & Reinecke, Inc., Chicago. The new device, which 
operates under maximum sterile conditions, is said to be 
capable of producing 60 filled and stoppered bottles per 
minute, with a content of 40 mg. weighed to an accuracy of 
plus or minus 1%. 

The machine has been engineered to cut down the period 
of oscillation found in most precision-built balance scales, 
thereby speeding up production. This has been achieved, the 
developers claim, by a replacement of the conventional type 
scale beam by a ray of light. Sterilized bottles guided by 
invisible lights or electronic perceptors move along a conveyor 
belt controlled with split-second accuracy. When the first 
bottle in line reaches the filling station, it stops directly under 
a scale beam consisting of a delicately poised aluminum mem- 
ber which carries a dump hopper for receiving the drug. The 
dump hopper is equipped with minute trap doors similar in 
character to those found on excavating shovels. An elec- 
tronic charge follows the opening of the jaws to insure com- 
plete discharge. The filled bottles are then lined up before 
a crane which picks up and screws on sterile rubber stoppers. 


CASE NUMBERER WITH PISTOL GRIP HANDLE 


Wm. A. Force & Co., Brooklyn, has developed a pistol grip 
handle for its line of automatic case numberers in order to ease 








the marking of stacked cartons and packages. This handle 
enables an operator to number wood, corrugated and fibre 
cases serially in stacks with much less fatigue, it is claimed. 


MANUFACTURER-DISTRIBUTOR ADDS TO LINE 


The Paul L. Karstrom Co., Chicago, has recently taken on the 
distribution of the Anderson bag maker made by the P. H. 
Diffenbaugh Co., Dallas, Tex., and the Knapp-Wrapp auto- 
matic wrapping machine made by the Knapp Mfg. Co. of 
Los Angeles. 

The Karstrom company manufactures the ‘‘Spee-Dee” 
filling machine and also distributes the Felins Pak-Tyer and 
Wrap-Ade heat sealers. 


DISTRIBUTES ELECTRIC BAG CLOSER 


Bemis Bro. Bag Co., St. Louis, Mo., has been appointed ex- 
clusive distributor of the new hand electric-filled bag closer 
made by the Dave Fischbein Co. of Minneapolis. 

The machine, which weighs less than 11 Ibs. including a full 
cone of thread, is suitable for closing cotton and burlap, as well 
as most kinds of paper bags. It is reported that the machine 
will close about 100 bags per hr., with tight and uniform 
stitches—four to the inch. 


VALVE BAG FILLING MACHINE 


The St. Regis Paper Co., New 
York, announces that its 100- 
LS valve-bag filling machine 
is available for immediate de- 
livery. This machine, devel- 
oped in 1944 and now in use in 
chemical, food and feed in- 
dustries, is designed to handle 
charges up to 100 Ibs. in multi- 
wall paper bags. Valve bags 
are factory closed at both ends 
and a small opening or valve is 
left in one corner. It is through 
this valve that the bag is filled, 
with the weight of the contents 
of the bag automatically clos- 
ing the valve at the end of the 
filling operation. 


ROUND-CAN LABELER 


Kenneth J. Moore & Co., Chicago, IIIl., announce the avail- 
ability of their Gluemaster round-can labeler which is said to 
embody all the traditional usefulness of a standard all-over 
coverage label machine and in addition, by means of its rubber 
rollers, is adapted to accommodate glass, fibre, plastic and 
paper tubes. 


CELLOPHANE TAPE DISPENSER 


A dispenser for cellophane tape in measured lengths of from 
1/.in to 3 in., known as the Roper tape dispenser, is being dis- 
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THE ROSS AUTOMATIC 
PACKAGES PRACTICALLY ANYTHING YOU CAN 
CARTON BY HAND! 


Here are a few of the commodities now being 
successfully cartoned by Ross machines. 
BOTTLES, from pill size up to 
one quart capacity ... CANDIES 
--e- COLLAPSIBLE TUBES 
»-e- TOY PISTOL CAPS... 
COMBS... TOOTHBRUSHES... 
MASON JAR CAPS...RADIO 
TUBES. 
AGES... 


«+ GAUZE BAND. 
- DEHYDRATED 
SOUPS AND CAKE MIX 


in cellophane bags. eg 
a" 
A. H. ROSS COMPANY, Inc. 


PACKAGING MACHINERY 


Subsidiary of Rockwell Manufacturing Company 


Ludlow, Kentucky 
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Here's the Ross way—the mew way to carton everything from 
pill bottles to rubber heels—quickly, quietly, economically. 
This machine almost magically erects the carton, feeds the 
product into it, tucks both ends or optionally glue seals either 
ot both ends. And it may be had with literature inserting and 
code imprinting attachments. 

The Ross machine is superior to all others in the matter of 
in-built flexibility. It can be converted from one size cartoning 
Operation to another in a matter of minutes. There are no parts 
to remove and replace when effecting a change-over. It’s done 
by simply setting dial controlled movable units against cali- 
brated scales. Charted positions for any specified size carton 
within range are furnished with each machine. 

Learn all about this smooth operating, gentle handling, car- 
toning machine—how it can be profitably put to work for you. 
Just mail the attached coupon for complete information. 


SEND THIS COUPON TODAY 


Ludlow, Ky... U.S.A. 
Gentlemen: Please send me without obligation, a copy of the Ross 


catalog and complete engineering and performance data on Ross 
cartoning machines. 

Company 

Street 


City 
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A practical and distinctive way of heat 
sealing envelopes and bags. The perfo- 
rated tab is made right in the seal at the same 


nails and bad tempers (due to opening an ordinary 
heat seal). This feature is available with new Heat- 


Seal-It equipment. Write for complete information. 
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time that the machine seals the bag. Provides 
an easy opening that thoroughly protects the 


product while eliminating torn bags, broken finger- 
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40-50 CARTON 
FLAPS UNIFORMLY 


WITH the new 
Dubin Hi-Speed 
Carton Flap Gluer, 
you can apply a 
uniform glue film 
as fast as you can 
feed the machine. 
Gravity controlled 
platen roller auto- 
matically conforms 
to flap thickness 
up to %'’. Adjust- 
able height. Easily 
moved. Requires 
no bolting. Any 
type of cold water 
glue can be used. 
Occupies but a 20- 
inch square. Auto- 
matic safety stop. 
Low in cost and 
easy to maintain. 
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(Continued) 


tributed by Turner Marsh, Springfield, Mass. The device is 
designed for high speed operation and its length control per- 
mits accurate dispensing of the proper amount of tape for a 
particular packaging operation, thus eliminating waste. 


FROZEN FOOD FILLING MACHINE 


Food Machinery Corp., Hoopeston, IIl., announces a new 
high-speed filling machine for frozen foods, said to handle up 
to 180 or more fibreboard containers per minute of the stand- 


4 





ard size, semi-rigid type with metal ends. This FMC six- 
pocket plunger filler operates in a rotary fashion, receiving and 
discharging the cartons in a single line. Among the special 
features claimed for the machine are an automatic container 
feed which conducts the cartons onto a disc-feed by which 
they enter the machine and a “‘no-can-no-fill” arrangement. 


HIGH-PRECISION WEIGHER 


T. R. Mantes Co., San Francisco, Calif., announces the avail- 
ability of its ““Shadograph Hi-Precision Weigher,”’ capable of 
weighing to tolerances of '/95) of an ounce any finely ground, 
free-running material such as sugar, ground spices, condi- 
ments and pharmaceuticals. 
The unit may also be used with 
a high degree of accuracy on 
items such as nut meats, dried 
shrimp and similar products. 
Included in the component 
parts of the machine are an 
Exact Weight Shadograph 
scale, a Syntron vibrator, a 
General Electric electronic con- 
trol and the Mantes Mikro- 
Chek switch. The unit oper- 
ateson 110volt,60cyclecurrent. 





CONTINUOUS BAG SEALER 


A high speed bag heat sealer that is adjustable from 240 in. to 
480 in. per minute is available from George H. Fry Co., New 
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Competition is tough. Food counters 
are full. Mrs. Consumer can pick 
and choose again. Will she choose to pick 


your packaged brand? 


A.P.G. offers an answer with smartly styled 
packaging that urges her to buy 
— and keeps her buying — your product. 


Product-enhancing designs, flavor and fresh- 
ness protection, proved packaging 
economy — these are what you want. These 


HIPS « DOUGHNUTS 
RETZEiS « MACARON 
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office ROel_i$« COOKIZS 
4711 Fostér Avenue, a 
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You have the Product -. APG. has the Package 
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. Smartly printed square, flat or hesive or heat sealed — greaseproof, 
a satchel-bottom bags in plain or odorless Lumarith films and laminat- 
moisture-proof cellophane — _ ad- ed, waxed or regular glassines. 
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VISIBILITY... PROTECTION 





COUNTER DISPLAY 
FOR RCA VICTOR 


Deep drawn to a depth of 9” from one piece of plastic... no 
seams .. . permitting unmarred visibility and full protection, 
this counter unit is another WLS SEE-ALL plastic achievement. 


SR EO>AIUL In our complete, new, modern plastic 
C =) department, skilled professional 
STENSGAARD PLasTiC pispeays / model makers and master craftsmen 


design and create displays that sell 
merchandise. 


RATES REASONABLE 





Reviewed in illustrated catalog just off 
the press describing new techniques and 
designs. Free! Send for your copy today. 





America's Largest Organization Specializing in Merchandise Presentation 


W. L. STENSGAARD AND ASSOCIATES, INC. 








c=: MANUFACTURERS OF 
= FOLDING CARTONS- 3 
WINDOW & COUNTER DIs- 
PLAYS + DIE CUT SET-UP -3m 
BOX BLANKS + PAPER CAR- 2 
f= -RIERS - 2 PC. FLATS FOR 
». STITCHED OR METAL EDGE 
CARTONS - DIE CUT IN. ™ 
SERTS FOR TANGIBLE * 
’. MERCHANDISE - SUIT & 3 
= MILLINERY CARTONS * 
= +» BAKERY CARTONS - = 
PARCEL POST SHIPPERS - 
~~ PARTITIONS OF ALL TYPES <2 


WESTERN CARTON COMPANY 


e. 3 Boe Sit aunway 
KALAMAZOO, MICHIGAN 


CREATORS — DESIGNERS OF DISTINCTIVE PACKAGING AND SPECIALTIES 
CHICAGO SALES OFFICE — 737 NORTH MICHIGAN AVE. — PHONE SUPERIOR 3038-3039 
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York. The machine folds and heat seals the tops of flat and 
square bags with a capacity up to 18 Ibs. Closures may be 
made with either a single or a double fold. The machine may 
be used on the bench adjacent to a filling machine or placed 





& 


over a filling line conveyor with the speed of the machine syn- 
chronized to the conveyor. Simple in operation, the tem- 
perature range and bag pressure control are adjustable and 
thermostatically controlled. 


STRAIGHT-ARM WIRE STITCHING MACHINE 


Using steel wire for fastening operations, ticketing and general 
box work, this stitcher, made by N. A. Young Co., Racine, 
Wisc., operates over an adjust- 
able speed range of 150 to 350 
stitches per minute A con- 
venient control knob permits 
easy adjustment of the machine 
speed to the speed of the opera- 
tor, or to the type of work being 
done. The stitching mecha- 
nism is tripped by electric 
solenoid action controlled by a 
button floor switch and an 
automatic brake eliminates 
power drag between stitches. 
All main bearings ride on 
sealed-in ball bearings which 
require no lubrication. Re- 
versible parts in the stitcher 
head do double service and 
are easily replaced when worn. 
The stitcher is available in floor 
or bench models, each equipped with a !/4-h.p. motor. 





RUST INHIBITOR, MOISTUREPROOFING AGENT 


A corrosion inhibitor known as CS-CI-501, used to prevent 
rusting of bare steel, is applicable to packaging materials, 
according to its manufacturers, Charles Stevens & Co., New 
York. Paper or cloth impregnated with a concentrated solu- 
tion and dried may be used in the plant for storage protection 
of equipment and materials in process. Wrappers, cartons 
and partitions may be impregnated simply by spraying the 
inner surface of the packing materials and allowing the solvent 
to evaporate. The vapor is said to be odorless and non-toxic. 
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MICRO-CRYSTALLINE WAX 
MADE’ BETTER 


SERSEAL 1956 is the answer to the 
packaging industry’s demand for a better 
finished laminant. Of a light amber color, it 
is a combination of high quality micro-crys- 
talline wax, resin and high molecular weight 
-high viscosity hydrocarbon polymer. 


70/75° C. Melting Point (ASTM D127-30) 
31 Penetration (ASTM D5-25) 


Here is the laminant to 

use where extremely low 

moisture vapor transmis- 

sion rate values are needed. 

| SERSEAL 1956 is especially applicable in 

glassine and foil laminations, due to its flex- 

ibility, resistance to flow under heat and 
controlled viscosity. 


SERSEAL 1956 is a well balanced, 
finished product .... proven in actual use 


-+.+.no blending is necessary. 


IMMEDIATELY AVAILABLE 
IN 35 POUND PAPER BULKANS, 
30 GALLON 28 GAUGE DRUMS, 


CARLOADS OR LESS The Munson Bag Co. 
Samples upon request 1366 West 117th Street 


(gmc mea CLEVELAND 7, OHIO 


COMMERCE OIL CORPORATION 


Ucn @ seule’ cenbaesy | PRINTERS AND CONVERTERS OF CELLOPHANE AND RIGID ACETATE 


WARREN, PENNSYLVANIA 


WULY 1947 








Charles B. Rairdon, assistant treasurer and general credit 
manager of Owens-Illinois Glass Co., Toledo, was recently 





C. B. Rairdon 


E. J. Rhein E. B. Dennis, Jr. 


elected president of the National Assn. of Credit Men. He 
has been an officer of the organization since 1939. 

Kimble Glass division of Owens-Illinois announces that 
E. B. Dennis, Jr., is now sales manager of the container and 
aceessories division, Edwin J. Rhein sales manager of the 
scientific division and Edward W. Charlesworth sales 
manager of the tube and rod division. 


Bradley Dewey, president of Dewey & Almy Chemical Co., 
Cambridge, Mass., has been awarded the Medal of Merit 
fer his services to the government from Sept., 1942, to 
May, 1946, as deputy rubber director, rubber director and 
chairman of the guided missiles committee of the joint 
chiefs of staff. 


Sidco Paper Co., Philadelphia, is now utilizing a program of 
spot radio advertising over Philadelphia’s WIBG, stressing 
the importance of proper packaging by shippers. 


Herbert Kaufman, consultant in advertising, sales promo- 
tidn and public relations, announces the removal of his 
Offices to 103 Park Ave., New York. 


Facil Fabrics Corp. has moved its sales offices and show 
rooms from 111 W. 24th St. to 675 Fifth Ave., New York. 


Donald G. Williamson, secretary of Williamson Adhesives, 
Inc., Chicago, has been elected president of The Chicago 
Junior Assn. of Commerce. 


Heidelberg College, Tiffin, Ohio, recently conferred on E. 
J. Thomas, president, Goodyear Tire & Rubber Co., 
Akron, Ohio, the degree of doctor of humane letters. 


W. E. Higginbottom is now design engineer for Shumann 
Equipment Co., Pittsburgh. Formerly he was president of 
Package Specialties, Newark, N. J. 


Packaging Service Corp. has been formed at 433 Barr 
Bldg., Washington, D. C. Headed by Frank B. Kimball 
as chief engineer, the firm aims to offer professional con- 
tainer engineering services to export and domestic con- 
tainer users. A testing laboratory is also maintained in 
Washington. 


Aluminum Co. of America, Pittsburgh, announces several 
personnel changes: George J. Stanley has been retired as 
vice president and general sales manager, retaining his post 
as director. Succeeding him is Ralph V. Davies, formerly 
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assistant general sales manager. Robert B. McKee and 
Donovan Wilmot, formerly assistant general sales tiana- 
gers, have also been named vice presidents. Max M. 
Kipfer, vice president and works manager of Aluminum 
Seal Co., has been named general manager of that com- 
pany. 


Richard J. Cody, formerly sales manager of the Container 
Corp. of America carton plant at Boston, has joined the 
staff of Container Laboratories, Inc., Chicago. 


Armstrong Cork Co., Lancaster, .Pa., plans to establish a 
new plant to manufacture bottle crowns at Dallas, Tex. 
Robert T. Palmer, formerly of the closure plant at Lan- 
caster, will manage the new plant. 
operation by the end of the year. 


It is expected to be in 


Charles P. Jeppesen is now vice president in charge of pro- 
duction of the National Folding Box Co., New Haven, 


Conn. He has been associated with National Folding Box 
since 1910. 


Allan B. Mansfield, associated with Hubbs & Hastings 
Paper Co., Rochester, since 1930 and sales manager since 
1941, has recently acquired interest in the Cramer-Force 
Co., Inc., Rochester, wholesalers of paper and _ twine. 
Raymond F. Unger is president, Walter E. Hastings vice 
president and Mr. Mansfield secretary. 
on packaging is planned. 


Heavy emphasis 


Latchford-Marble Glass Co., Los Angeles manufacturer ol 
glass containers, now has under construction a 95-foot 
batech-mixing tower which is said to be the first of its type 
on the West Coast. 


E. H. Bucy has been named general manager of the Atlas 
Powder Co.’s cellulose products department. In this ca- 
pacity he will head sales and production activities of the 
Zapon-Keratol and the Zapon divisions. 


Alfred B. Rode, Jr., is now president of Rode & Brand, Inc., 
New York, lithographers. He succeeds his father, Alfred 
B. Rode, who is now chairman of the board, and is the third 
generation to head the firm. 


Roxalin Flexible Finishes, Inc., Elizabeth, N. J. has 
merged with Interchemical Corp.’s finishes division, New 
York. All finishes formerly marketed under Roxalin’s 
name will now be marketed by Interchemical, with sales 
personnel remaining virtually unchanged. 


R. J. Niederhauser, formerly advertising manager, has 
been named sales promotion manager in charge of market 
study and advertising of Harris-Seybold Co., Cleveland. 
manufacturers of printing presses and box-making equip- 
ment. J. A. Petrequin has been added to the sales pre 
motion staff. 


Ball Bros. Co., Muncie, Ind., fruit jar and glass container 
manufacturers, announces several personnel clianges: 
John. W. Fisher, formerly manager of all Ball glass fac- 
tories, becomes general manager of container manufactul- 
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Nett FROM THE sHIPPING Box! As with most good mer- 
chandising ideas, this one is so simple, it’s startling. H & D 
was first to apply it functionally to corrugated box design. 

What’s the result? A box which gives maximum pro- 
tection to merchandise enroute .. . and keeps on working 
after it gets there. A box which, with the flip of a lid, “show 
windows” your products with colorful, arresting effec- 
liveness on counter or shelf. It is one of many H & D 
“firsts,” which have contributed so much to minimized 
damage in transit, reduced shipping costs, increased sales 
for hundreds of industries. The Hinde & Dauch Paper 
Company, 4710 Decatur St., Sandusky, Ohio. 


HINDE & DAUCH * Authority on Packaging 


angen: IN: Baltimore 13, Maryland ¢ Buffalo 6, N. Y. « Chicago 32, Illinois ¢ Cleveland 2, Ohio © Detroit 27, Michigan © Gloucester, N. J. © Hoboken, N. J. 
ansas City 19, Kansas © Lenoir, N. C. « Montreal, Quebec * Richmond 12, Virginia ¢ St. Louis 15, Missouri ¢ Sandusky, Ohio ¢ Toronto, Ontario ¢ Boston, Mass. 
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ith’ an exceptional solution. 
{on us . ... ng obligation. 


SE cec FLUSHING 922365 





To give their products 
~ more sales appeal 
—more and more 
smart merchandising 
executives always 
specify LANOVA. 


XS They know they 
get the finest 


—and, at the 
best price, too! 
Choose your 
+ superb box paper 
y from the following. 
® Metal Foils © Fancy’s 
STUN ocr package ao 
© Wood ® Pyroxylin 
® Velours 
® Trade Marks ® Flints 


ro You get instant delivery 
right from stock 


On most items. 
FREE! Without obligation, 
write today for 
sample sheets and book. 


LACHMAN-NOVASEL PAPER CORP. 


109-111 Greene Street 
New York, N.Y. 
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ing; John C, Schwab becomes glass factories manager; 
Fred Kirk is now general superintendent of the Muncie 
plant; D. K. Addie is technical adviser to the glass divyi- 
sion; Carl G. Krancher is plant manager of the straw paper 
manufacturing factory at Noblesville, Ind., and Kenneth 
C. Frazier has been appointed manager of the Eastern 
division sales, New York. 


Stephen M. Murphy has been named 
district sales manager of National Can 
Corp.’s Western division general line 
sales. Associated with National Can 
for 13 years, Mr. Murphy will have 
headquarters in Chicago. 


Monsanto Chemical Co., St. Louis, 
announces the election of several 
officers: Charles Allen Thomas, vice 
president and technical director, has 
been named executive vice president; 
Felix N. Williams, vice president and general manager 
of the plastics division, is now a director. Josiah B. 
Rutter, general manager of the Merrimac division, C. A. 
Hochwalt, director of the central research department, 
William W. Schneider, secretary of Monsanto and head 
of the legal department, Daniel M. Sheehan, comptroller, 
and C. A. Wolfe, director of purchases and traffic, have all 
been made vice presidents. 





S. M. Murphy 


Creators Art Service, directed by Evelyn Von Hartmann, 
has been formed at 110 W. 40th St., New York, and an- 
nounces that it will engage in package design. 


I. F. Schnier Co., Inc., West Coast distributor for the 
Armstrong Cork Co.’s closure division and E. I. du Pont de 
Nemours & Co.’s Cel-O-Seal section, has inaugurated a 
sales training program for personnel, entailing visits to 
executive offices and manufacturing plants of Armstrong 
and du Pont. 


Reynolds Metals Co., Richmond, announces that Charles 
M. Mapes, formerly of Scott Paper Co., has been named 
industry manager in charge of aluminum foil sales for the 
consumer goods program and that Del Ostroot is now man- 
ager of foil sales of Reynolds’ South Central division. 


Albert C. Beeson, formerly of the National Union Radio 
Corp., Newark, N. J., is now director of industrial relations 
for Food Machinery Corp., San Jose, Calif. He succeeds 
Glenn A. Bowers. 


American Can Co. is now operating the first manufacturing 
line of a new $1,500,000 installation at Maywood, III., for. 
the production of flat-topped fibre milk containers. Three 
identical lines will begin operation during the next three 
months. 

American Can Co. announces that T. F. Brennan, previ- 
ously sales division manager in charge of non-food con- 
tainers in the Atlantic division, has been appointed to the 
general sales department. 


Melvin Wagner has been named to head United Paper 
board Co.’s new research and development division, 12 
which capacity he will supervise the development of pro- 
tective packages for foods and other perishables. For 
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Amsco Automatic Rotary 
Bag Sealing Machine 
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“‘Lusteroid’s lightweight 
sure makes a difference!’’ 
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Corley-Miller Wrapping & Sealing Machine 


PACKAGING 
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Simplex ~— Making Machine 


PROBLEM 


YOU CAN cut costs and speed pro- 
duction at the same time—with Amsco 
Packaging Machinery. These three mod- 
els are boosting efficiency in many plants 
right now. Other models for: 


* bag sealing * bag making 

* bag and carton weighing and filling 
* bag aligning and conveying 

© wrapping * sheeting and gluing 
* sandwich making and wrapping 

* hand and foot operated sealing devices 
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31-31 48th AVE. » LONG ISLAND CITY 1. N. Y 
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If you want shipping 
economy 


No wonder Lusteroid users are so enthusiastic over these 
modern plastic containers. The savings in packing and ship- 
ping costs alone justify standardizing on these feather-light 
vials and tubes. 





Because Lusteroid is so strong, rigid and unbreakable, no 
special packing or partitioning is required in handling and 
shipping. Lusteroid’s amazing light weight effects substan- 
tial economies in transportation costs—in some cases as much 
as 66-34% over ordinary containers. 


You'll like the protection with visibility, the wide range of 
colors and printability of Lusteroid, too. Sizes from “% to 
1% inches in diameter and lengths up to 6 inches. Cork, 
slip-on or screw-cap closures. Write for full details. 


LUSTEROID CONTAINER CO., Inc. 


: 3 ™ 
Formerly Lusteroid Division of Sillcocks-Miller Company 
or 


Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 










WULY 1947 





New Method 
Printing 





For Any Shaped Surface 
Round, Flat and Difficult Shapes 


On Any Material 


GLASS, WOOD, PLASTICS, 
BAKELITE and OTHERS 









HAND PAINTING AND 
DECORATING 
on Small Novelties 


Quantity Runs, of Course! 


VERNE GILBERT, INC. 


523 West 45th Street, New York, N. Y. 
Phone Circle 6-4233 























DESIGN and PRODUCTION 


Counter Cases 
Floor Cases 
Counter Racks 


Floor Racks 
Packaging 


i Ain din an a 














250 East 43 Street ‘ion York 17, N. y. 
MuUrray Hill 2-1444 
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merly associated with the Glenside Bag Co. and the Thomas 
M. Royal Co., Mr. Wagner is the inventor of the Fiay-0- 
Tainer bag, owns patents on dry lamination methois anq 
has designed and built packaging machinery. 


Bostitch, Inc., Westerly, R. I., announces the appointment 
of Gil B. Richards as general sales manager and of Ken E, 
Joy as sales manager. 


Royal Dadmun, formerly package designer for J. Gordon 
Lippincott Co. and Raymond Loewy Associates, has 
opened a firm of product and package designers and con- 
sultants at 16 E. Chase St., Baltimore 2, Md. 


Crown & Closure Div., Mundet Cork Corp., announces the 
removal of bnaieilignenitiaits from 65 8. 11th St., Brooklyn, to 
7101 Tonnelle Ave., N. Bergen, N. 4. 


Somerville, Ltd., of London, Ont., has extended its opera- 
tions to India. Preliminary studies led to the shipment of 
paper box-making equipment from the Canadian plant. 
Plant operations in Calcutta, India, for the production of 
folding cartons, set-up boxes, paper tubes and paper cans 
began in the early spring of 1947. Gerald Wyant and 
Arthur B. Dowker supervised the establishment and the 
latter remains in India to manage the plant. 


J. R. Warford, formerly managing director of two foreign 
marketing subsidiaries of Sun Oil Co., Philadelphia, is now 
special representative in the United States, heading a 
newly created wax section in the firm’s industrial products 
department. George W. Mock, technical representative 
for wax products, will be associated with Mr. Warford. 


Fibreboard Products, Inc., of San Francisco has acquired 
the Columbia Paper Box Co., Washington, D. C., through 
the Maryland Container Co., Baltimore, a wholly-owned 
subsidiary, it has been revealed by D. H. Patterson, Jr., 
president of Fibreboard Products. Supplementing its 
manufacture of shipping cases, this places Fibreboard in 
the folding and set-up box business in the East. The new 
plant will be a division of Maryland Container Co. 


Southern and Midwest sales staffs of National Starch 
Products, Inc., and its National Adhesives division con- 
ferred recently at the Drake Hotel in Chicago. 





Charles Rossum, one of the founders and secretary-treas- 
urer of the Continental Folding Paper Box Co., Inc, 
Ridgefield, N. J., died recently. Prior to his long associa- 
tion with Continental, Mr. Rossum was with International 
Folding Paper Box Co. and International Butter Dish Co. 
He had spent 46 years in the folding paper box industry. 





CORRECTION 


Due to erroneous information supplied, the article 
‘Houses in House Packages’’ (p. 122, March issue), 
gave the impression that the A. C. Gilbert Co. build- 
ing blocks referred to were of paperboard and made 
by American Coating Mills, Inc. The fact is that 
the blocks themselves are made of wood and are 
manufactured by the A. C. Gilbert Co.; only the 
containers are supplied by American Coating Mills. 





_ eee 





MODERN PACK AGING 

































































A 


toc 


pre 
it s 
anc 
on 
edi 


ma 


evi 
be: 
ing 
on 


pe 


co! 


Over nine 


JULY 








lent 


n E, 


‘don 
has 
con- 


; the 
n, to 


era- 
nt of 
lant. 
yn of 
cans 

and 

the 


reign 
now 
ng 
luets 
ative 
ford. 


uired 
ough 
wned 
» Jt, 
g its 
rd in 


» new 


tarch 
con 


treas- 
Inc., 
socia- 
tional 
h Co. 
try. 


¢ 


rd 


iW 


wool 


America has a tremendous “sweet 
tooth” — and Pneumatic plays a 
prominent part in helping to keep 
it satisfied. Many of the best known 
and most widely consumed products 
on the “sweet side’”’ of the nation’s 
edibles are packaged by Pneumatic 
machines. 

All of which adds up to still more 


evidence that Pneumatic equipment 
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best meets today’s needs for packag- 


ing, speed, dependability, and econ- 


performance, their “lower cost per 





container” operation springs from 











Over ninety 
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PNEUMATIC 
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omy. Their proven superiority of 


their precision manufacture, and 
from Pneumatic’s more than 50 
years of experience in the building 
and development of this type of 
equipment. This unsurpassed engi- 
neering “know how” is responsible 
for the sounder basic design charac- 
teristic of every one of Pneumatic’s 
ninety different machines. ... PNEU- 
MATIC SCALE CORPORATION, LTD., 
82 Newport Avenue, North Quincy 
71, Massachusetts. Branch Offices 
in New York, New York; San Fran- 
cisco, California; Chicago, Illinois; 
Los Angeles, California. 

































When the question of Tootsie Fudge Mix 
packaging came up for consideration, we 
canvassed all the machinery possibilities 
and found that Pneumatic Scale Machinery 
was ideally suited for our purpose. In fact, 
we are thoroughly sold on it and have 
ordered additional machines to step up 
production of our popular consumer ac- 
cepted Tootsie Fudge Mix. 


Vice President 
SWEETS Co. OF AMERICA, INC. 





PACKAGING AND BOTTLING MACHINERY 


different machines for the packaging of dry, free-flowing products and the cleaning, filling, capping and labeling of containers for liquids and semi-liquids 





For 





Waxed Paper Institute, Inc., at its recent meeting held at 
Hamilton, Ontario, heard representatives of major Cana- 
dian and United States waxed paper companies discuss 
mutual problems and questions. Samuel Lawrence, mayor 
of Hamilton; C. C. Morin, chairman of the Canadian 
manufacturers, Hamilton and Bradford; T. H. Simpson, 
K.C., president of Hamilton Chamber of Commerce, 
and Russell T. Kelley, minister of health, Ontario, ad- 
dressed the meeting. Official host was George C. Clark, 
president of Appleford Paper Products, Ltd., Hamilton, 
and Karl R. Zimmer, president of Zimmer Paper Prod- 
ucts, Indianapolis, chairman of the executive committee, 
presided. 

Harold L. Bills, Saniwax Paper Co., Kalamazoo, Mich , 
chairman of the national merchandising program of the 
institute, reported on his group’s progress. John H. Sny- 
der, Marathon Corp., Menasha, Wisc.; Glenn Stewart, 
Kalamazoo Vegetable Parchment Co., Kalamazoo, Mich., 
and C. F. O’Connor, B-F-D Co., New York, were added 
to the committee to represent the bakery, specialty and 
household roll divisions, respectively. 

A panel discussion on industrial relations was led by 
Thomas A. Sullivan, H. P. Smith Paper Co., Chicago. 


Packaging Institute announces that plans for the ninth 
annual forum, Hotel Commodore, New York, Nov. 18 
and 19, will include two general meetings, the ninth an- 
nual dinner and specific industry topic packaging seminars 


for small groups. W. O. Brewer, Calco Chemical Div., 


American Cyanamid Co.; Carl E. Schaeffer, Stokes & 
Smith Co.; Henry W. Stevens, Benj. C. Betner Co.; J. H. 
Maget, Merck & Co., and E. B. Dennis, Jr., Kimble Glass 
Div., Owens-Illinois Glass Co., comprise the program com- 
mittee. 

A. F. Stevenson, Borden Co., is chairman of the member- 
ship committee, which plans to conduct a selective mem- 
bership expansion program. Candidates for membership 
will be screened to determine eligibility and to secure 
sponsors. Membership efforts will be implemented by an 
illustrated brochure describing PI’s 1946 activities. 

W. F. Deveneau, sales promotion manager of National 
Folding Box Co., was recently recognized for his contribu- 
tion as editor of “Packaging During World War II.” 


Package Machinery Co., formerly at 132 Birnie Ave., 
Springfield, is now located at East Longmeadow, Mass. 


Packaging Machinery Mfrs. Institute will hold its 15th 
annual meeting Oct. 6 and 7 at the Hotel Sheraton, Spring- 
field, Mass. George A. Mohlman, president, Package 
Machinery Co., East Longmeadow, Mass., is chairman of 
the committee on arrangements. 


In elections recently held by the American Management 
Assn., Alvin E. Dodd was re-elected president for his 12th 
term and John M. Hancock, Lehman Bros. partner and a 
member of the U. S. delegation to the U. N. Atomic Energy 
Commission, was named chairman of the board. E. A. 
Throckmorton, president of Container Laboratories, Inc., 
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Your 


Information 









What’s doing 






August 10-13—Southern Bakers Assn., General Ogile- 
thorpe Hotel, Savannah, Ga. 


August 20-23—National Food Distributors Assn., 
Sherman Hotel, Chicago. 
























Chicago, was re-elected vice president in charge of packag- 
ing. Among the new directors are R. W. Gillmor, vice 
president, Sperry Corp., and M. M. Olander, director of 
industrial relations, Owens-Illinois Glass Co. Henry J. 
Howlett remains as secretary of AMA and James O. Rice, 
assistant secretary. 

Speaking on “Package Development and Merchandis- 
ing’’ before the AMA’s conference on general management 
problems, Mr. Throckmorton traced the growth of packag- 
ing in consumer units, outlined its advantages to manu- 
facturer and customer and stressed the importance of 
management’s improving the organizational status of 
packaging in individual industries. Among other speakers, 
A. A. Stambaugh, vice president, Standard Oil Co. of Ohio, 
and vice president, AMA, in charge of marketing, addressed 
the group on ‘“‘New Aspects of Distribution.”’ 






















Folding Paper Box Assn. of America, Chicago, has issued 
to colleges and universities a pamphlet describing the 
industry and its opportunities for 1947 graduates. 








National Paper Box Mfrs. Assn., Liberty Trust Bldg., 
Philadelphia, has issued its 22nd annual survey of the 
financial progress of the set-up paper box industry. Com- 
parative data on the years 1945 and 1946 are included. 








F. J. Stokes Machine Co., Tabor Rd., Philadelphia 20, 
announces the availability of a new catalog of its freeze- 
drying equipment, illustrating and describing units for 
hospital use and commercial production of chemo-thera- 
peutics, pharmaceuticals, chemicals, blood plasma, etc. 









Taber Instrument Corp., 111-MP Goundry St., N. Tona- 
wanda, N. Y., has available upon request a new 12-page 
technical bulletin on wear testing, describing and illustrat- 
ing new, improved accessories and other standard supplies 
designed to step up efficiency of abrasion-resistance anal- 
yses with the Taber abraser. 








General Box Co., 500 N. Dearborn St., Chicago, announces 
the availability of a folder on its hardwood pallets. 






Assn. of American Railroads announces the availability of 
several publications: Bulletin No. 106 “Crates for Up 
holstered Furniture” and General Information Series 50! 
“Methods for Holding Box Car Doors in Partly Opened 
Position to Provide Ventilation,” 502 “Progress Report 
No. 1 on Glued Loads,” 503 “Bracing Partial Loads o 
Fresh Fruits and Vegetables after Car Has Been Partly 
Unloaded at Stop-Off Point in Transit,’ 504 “Temporary 
Partial Load Brace,” 505 “A Recommended Method for 
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PEERLESS ADHESIVES COMPANY 


TUBE WINDING GLUE 
CARTON SEALING GLUES 
SHIPPING CASE GLUES 
FOLDING BOX ADHESIVES 
LIQUID ENVELOPE GUMS 


EVERY GLUE AND PASTE FOR THE 
LUGGAGE AND LEATHER GOODS 
INDUSTRY 


@ SET UP BOX SHOP ADHESIVES 


(Animal non-warp flexible glues and 
complete line of liquid and cold water 
soluble adhesives) 


1125 W. Lake St., Chicago 7, Illinois 





— PEERCO-GRAM — 


OUR INSTALLATION OF 
NEW EQUIPMENT FOR THE 
MANUFACTURE OF COLD 
WATER SOLUBLE DRY 
GLUES IS NOW COMPLETE 
AND IN PRODUCTION 


THE LATEST DEVELOP- 
MENTS IN MANY LINES OF 
PACKAGING ARE NOW 
AVAILABLE— 


WE INVITE YOUR IN- 
QUIRIES 














““‘PEERCO ADHESIVES” 


RESIN—RUBBER—LIQUID & DRY 


GLUES OF EVERY DESCRIPTION 




















We're ready to handle your 
plastic printing problems. Ten 


years of experience in handling acetate, 





vinylite and other types of plastics—print- 
ing from one to five colors, makes us your 


logical choice. 





We are now in a position to 








service additional accounts. 











LET US CONSULT WITH YOU 

















M. G. BOAS & SON 


* 2636 SHIELDS AVENUE 
i CHICAGO 16, ILL. 








Increase Efficiency 
.. » Cut Mfg. Costs 














With the ABC 
HAND GLUER 


Designed for plants with limited production 
runs. Applies pressure to corrugated con- 
tainer flaps while adhesive sets, eliminating 
several operations. Reasonably priced. 


Adjustable for containers 3” to 26” wide; 
4” to 40” long; 112” to 30” high. 





Special 
Engineering Service 


Packaging machines 
correctly designed and 
constructed to fit your 
own special require- 


ments. 













3 Gameus Lines 
IN THE PACKAGING FIELD | 


A complete line of packag- 
Y ) 


ings serving the Hosiery and 
g 
TEXTILE PACKAGINGS 


For Your Informatiog 





Packing Metal Utility Cabinets in Double Faced Corry- 
gated Fibreboard Containers,’ 506 “Progress Report on 
Glued Unit Loading System,” 507 “Recommended Meth- 
ods for Packing and Crating Metal Sink Cabinets” and 
508 “Method of Constructing and Opening the 3-Way 


Tae j a ~£ Corner.” The papers have been prepared by the Freight 
a yy GEC, cle | Loading and Container Section. 


Textile Industries, including 
chemically-neutralinserts, 
embossed glassines, cello- 
phane envelopes. 


“Beauty-Pak your products” 















y LINE | Several films made by the Freight Loading and Container 
Section are available free to schools, colleges, shipper and 
aus. #9. PA PERS | railroad organizations. 
Te = ps naelnoatehe | Orders for publications and requests for information 
papers, cellophane, films, etc. Line should be addressed to the secretary of the section, AAR 


includes laminated greeting card, 
lamp shade and functional papers; 
heat-seal label papers; Pak-Safe frozen Better Packages, Inc., Shelton, Conn., has available upon 
food papers; decorative wrapping and ; SE ; 
resale items such as plastic-coated request a tape chart giving shippers and packers a visual 
shelf paper. guide for tape lengths for various cartons. 
“Milgate, your assurance of quality” } 
A complete line of wrappings A. J. Gerrard & Co., 221 N. LaSalle St., Chicago 1, an- 
bags, envelopes and boxes, in nounces the availability of folders on its Bulkbinder heavy 


cardboard, pliofilm laminated duty strapping tools and its Steelbinder equipment. 
papers, etc., for all food packag- : 


ings including frozen foods. 
Stock or original packagings. 


“Be Sure with Paksure”’ 


59 E. Van Buren St., Chicago 5. 


















Chicago has been selected as the site for the 1948 Frozen 
Food Industry Convention and Exposition, March 15 
through 18. 





Packaging Division 784 public Ledger Building 


| McCandlish Lithograph Corp., Roberts Ave. and Stokley 
€. W. Twitchell Incorporated Philadelphia 6, Pa. 


St., Philadelphia 29, announces the availability of a new 
booklet, “The Creation and Production of Advertising Dis- 


plays,” which may be requested through H. A. Speckman, 
sales manager. 


E. I. du Pont de Nemours & Co., Inc., Wilmington, Del., 

announces a reduction in the price of polyethylene: Un- 
SHIPPING CONTAINERS > ae ge 
compounded molding powder, with no coloring, is reduced 
from 53 to 50 cents a pound and polyethylene molding 
powder, compounded in standard colors, is reduced from 63 
to 56 cents a pound. 










BOX BOARDS 



























SET UP AND FOLDING BOX BOARD Timber Engineering Co., 1319 18th St., N.W., Washington 


6, D. C., has published a booklet on “Research Facilities 
CAN, CAP AND TUBE STOCK for the Lumber and Wood Using Industries.” Included in 
masdicn seetiaanes the publication isa listing of 25 different fields of research 
carried on by the firm for companies and associations. 


FIBRE BOARD AND STRAWKRAFT 


University of Toledo, Toledo, Ohio, inaugurates this fall a 
four-year undergraduate program in glass technology, 
leading to the degree of bachelor of engineering. (Officials 
of Owens-Illinois Glass Co., Toledo, are assisting in getting 
the program under way. 


Milprint, Inc., 431 W. Florida St., Milwaukee 1, packaging 
converters, printers and lithographers, have available a 
new folder describing “Seal-Tite,”’ low temperature heat- 
sealing aluminum foil. 


Dover Publications, Inc., 1780 Broadway, New York 19, 
announces the issuance of “Handbook of Early Americat 
Advertising Art,” by Clarence P. Hornung. Containing 
over 2,000 advertising illustrations of cuts and types used 
from Colonial times through the 19th century, the volume 


includes 190 full-page plates of pictorial material vathered 
from private and museum sources and descriptive ™ iterial 
| documented with dates and sources. It retails for 50.50. 
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Your product can make many valuable friends 
when packaged in set-up boxes. These versa- 
tile containers are the ideal way of introducing 


your product to the best customers in the 





country. A recent national survey showed that 
80% of the nation’s manufacturers planned 
increased use of boxes because of their greater 
point-of-sale appeal. Larger display area and 
attractive appearance make these economical 
packages the most efficient media to introduce 


your product to your customers. 


0 Set NATIONAL PAPER BOX MANUFACTURERS 
ic 2 A ; 

ning 2  & — hires aes 

ised . fe) AND COOPERATING SUPPLIERS 

ume Liberty Trust Building * Philadelphia 7, Penn. 
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OVER 1000 BECK SHEET CUTTERS 


have been sold to lick the ‘cost thief’ in cutting 
intosheets all kinds of transparent papers and other 
packaging materials. Particularly are the ““FLEC- 
TRONIC-EYE’’ solving the sheeting problems of 
your competitors. Their unfailing performance 
for accuracy and high productions might also be 
the answer to your searching for profit produc- 
ing equipment. May we answer your questions 


—NOW? 








CHARLES BECK MACHINE CO. 


13th & Callowhill Streets Philadelphia, Pa, 











NEW LOW COST ACETATE BOX 
Ships flat, Sets up fast! 






Immediate Delivery 
— Any Quantity 


Inexpensive, mass-produced VU-LOCKBOX* makes 
fast sellers of medium-sized products like cosmetics, 
toilet articles, flowers and toys. Measuring 5” x 64”, 
VU-LOCKBOX ships flat, then quickly locks to- 
gether to form a luxurious set-up box. (Other sizes 
are also available.) 

Assembly is fast, easy. The cardboard base—avail- 
able in standard colors or special finishes—folds to 
form box ends, snap-locks quickly at four corners of 
acetate cover. 


Write today for free samples and quotations. 
protected on price. 


The same skills which evolved this unique box are ready to cre- 
ate special boxes for your product. 


*Pat. applied for. 


PLASTIC ARTISANS, INC. 
70 WESTCHESTER AVE., WHITE PLAINS, N.Y. 


Jobbers are fully 
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Edited by H. A. Levey 


This digest includes each month the more important paterits 
which are of interest to those who are concerned with pack- 
aging materials. Copies of patents are available from the 
U.S. Patent Office, Washington, at 25 cents each in currency, 


money order or certified check; postage stamps are not 
accepted. 





Tool Container Formed of Interlocking Sections, L. H. 
Parks, Talladega Springs, Ala. U. S. 2,419,587, April 29. A 
tool kit having a casing section serving as a container, said section 
being open at the top and having a wall therein, a bell-shaped 
closure section for the casing section, said closure section and 
wall having interfitting barrels and a fastening rod threaded 
through said barrels. 


Container, R. J. White (to American Can Co., New York, N.Y.), 
U. S, 2,419,616, April 29. A container comprising in com- 
bination a tubular fibre body, a metallic bottom end secured to an 
end of the body and having a countersunk panel defining a recess, 
a frangible sealing disc in the top end of the body for temporarily 
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sealing the container, said disc being adapted to cut out for gain- | 


ing access to the container interior. 


Container, W. H. Inman (to Bloomer Bros. Co., Newark, N. J.). 
U.S. 2,419,646, April 29. A carton made from a one-piece blank, 
cut, scored and folded to form a bottom, upwardly folded side 
walls, wings foldably connected with adjacent side walls and 
folded and overlapped in pairs against the outer sides of one pair 
of opposite side wa. an extension at the top of one wing of each 
pair folded inwardly and downwardly over the top of the other 
wing there and having an opening at the line of fold thereof. 


Closure for Bottles and the Like, W. I. Taylor (to British 
Celanese, Ltd., London, Eng.). U. S. 2,419,743, April 29. A 
stopper for the neck of a vessel, said stopper comprising an elon- 
gated core, a resilient layer in the form of a continuous cellulosic 
yarn crosswound upon said core and a flexible skin made from 
said yarn covering said layer. 


Display Package, L. Trecek (to The Celon Co., Madison, Wisc.). 
U.S. 2,419,745, April 29. A package unit employing the shrink- 
able characteristics of a hydrated material which shrinks when 
the material is dehydrated to lock tightly an article to a support 
and still prevent the said shrinkable characteristics of the ma- 
terial from damaging or distorting a fragile part or parts of the 
article and comprising an article support. 


Method and Apparatus for Fabricating Articles, P. Crosley 
III, Coral Gables, Fla. U.S. 2,419,765, April 29. The method 
of constructing containers of synthetic resin-impregnated fibrous 
material, which comprises forming a tubular body member of said 
material having an aperture therein, assembling in said aperture 
another member of said material having a surface contacting a 
surface of said body member adjacent said aperture, coating prior 
to said assembling the contacting surfaces of said members with 
a layer of partially reacted thermosetting synthetic resin and 
pressing contacting surfaces together. 


Dispensing Container Having a Gravity Operated Closure, 
L. Frank, Fellows, Calif. U.S. 2,419,769, April 29. In a dis- 
pensing container, a receptacle, a removable cover therefor, said 
cover having a centrally arranged outlet opening surrounded by a 
seat for a ball valve, there being an air vent formed through said 
cover outwardly from said valve seat, an upwardly inclined spout 
leading radially outward from said opening, there being a chamber 
formed in said cover above and communicating with said spout. 


Handle Accessory for Containers, S. N. Lebold (to Mortis 
Paper Mills, Chicago, Ill.). U. S. 2,419,842, April 29. The 
combination of an article carrying container having extension 
panels upwardly projecting above the center of said contamer 
with openings therein to provide a handle member, with a handle 
construction of substantially rigid material and being removably 
mounted upon the handle member. 


Automatic Packaging Machine, W. R. Zwoyer (to Trans- 
parent-Wrap Machine Corp., New York, N. Y.). U.S. 2,419 
982, May 6. A packaging machine comprising a tube former of 
substantially oblong shape in horizontal transverse cross section, 
rollers disposed in substantially tangential relation to the op 
surfaces of the tube former and being complementally sha 
along their lines of tangency with the tube former entirely across 
the width thereof for guiding opposed ribbons of packaging 
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YOUR PRODUCT IS SAFEST WHEN SEALED IN WITH 


RESLAC *7ZOO Thermoplastic Coating 
; The Versatile Soluent Coating 











“an Dependable—Low Cost—Moisture Vapor Resistant—Excellent Chemical Resistance— 
aped Fast Heat sealing. 
= 
~ RESLAC #700 Thermoplastic Coating is used for heat sealing labels, moisture-proof 
Y). bags, sausage bands, end labels, bag cappers—wherever heat sealing is required. 
com- 
tO P . ° 
on Coated stocks are guaranteed to operate on all automatic packaging machines. 
arily 
” Manufacturing Specialists 
.J.). Heat seal coatings 
= High gloss coatings @eeeoeeeeeeeeeeseeeeeeeeeeeeeeeeeee 
and Spirit varnishes : : 
- pair Laminated adhesives ° ° 
each Glues : RESLAC INC. : 
yther + e 
For the paper and packaging. converter ‘ ° 

tia : 537 S. Dearborn Street : 
. — . iinccinaneamenenal 
elon- > Chicago 5, Illinois : 
losic * e 
from cbebeetebessesend ieee 





{DRESS UP YOUR CARTONS 


‘osley 





hen Good package appearance is of utmost importance in self-service 
rous 

oad Ww. Pp stores or where your package is displayed in competition with similar 
rture IT PAYS TO HA products. First impressions must be pleasing or your product may 


ing? |] THE HAYSSEN WAY become a shelf-warmer. Trim overwraps, neatly folded and sealed, 


prior : 
with . add materially to the dressed up look you want. The Hayssen Car- 
1 an * ton Wrapping Machine is designed to do that very thing and if you 


sure use printed overwraps, the Hayssen 





a dis- Electric Eye enables you to have 
= six-sided designs. In the Hayssen 
1 said family of related wrapping equip- 
= ment, a model can be found to 
pout. meet most requirements. If you 
_ wish to outline your needs in a 
The letter . . . . specific recommenda- 
te tions will be sent you... . without 
and obligation, of course. 
vabDl) 


HAYSSEN MFG. COMPANY, Sheboygan, Wis. 


‘rans- 
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Competitive days are here! 









WEINMAN BROTHERS 
incorporated 
Manufacturers Since i 
Kye) North Wells Stree 

Chicago 10 


3 


Your product has a decided 


sales advantage when 
packed the “glamoriz- 
ing” transparent way. 
Each container its own 
display case. 


Send for experimental 
‘samples and new illus- 
trated catalogue, full of 
salesmaking packaging 
ideas. 


WEINMAN BROS., INC. 
325 N. Wells Street 
Chicago, Illinois 


Please send samples and details covering your line of trans- 
parent boxes. | wish to package 





Fp 


We 


| 
| 
| 
4 I ciencicione 
| 
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ATTENTION OF 





ATTENTION 
SHIPPING 
MANAGERS! 


Make yourself more valu- 
able...turn out more work 
with less time and effort: 
Have afactory-trained D.-B. 
packing and marking man 
analyze your shipping room 
procedure. Profit by his 
suggestions, Others have. 
No obligation. See your 
phone book under “Stencil 
Cutting Machines.” Or 
write Diagraph-Bradley 
Dept. |. 3745 Forest Park 
Blvd., St. Louis 8, Mo. 
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material over and in contact with the outer surfaces of said tube. 
former with the marginal portions of the packaging materia! ex. 
tending beyond the ends of the tube former. 


Method and Apparatus for Sealing Cartons by Suction, 
R. M. Dunning (to Waldorf Paper Products Co., St. Paul, 
Minn.). U.S. 2,419,991, May 6. A method of sealing cartons 
having a closure including laminations in which at least the 
lamination outwardly of the innermost lamination has apertures 
therethrough and a carton-sealing means for use in combination 
with the cartons having a series of flaps forming the closure, at 
least the flap next adjacent the innermost flap having apertures 
therethrough, the apparatus comprising suction cup means and 
means supporting said suction cup means to extend through the 
laminations into contact with the innermost flap in engagement 
with the next adjacent flap. 


Carrier for Bottled Goods, J. W. O’Hare, Richmond Heights, 
Mo. U.S. 2,420,006, May 6. A carrier for bottles of beverage 
or the like, including a pair of bottle-enclosing sections, hinge 
means connecting said sections in at least partly separate relation 
to facilitate loading and unloading the carrier, each section in- 
cluding one or more laterally concave-convex portions conform- 
ing generally to a curved bottle surface over part of bottle height. 


Sealing Compound Applying Apparatus, F. Kastel (to Con- 
tinental Can Co., Inc., New York, N. Y.). U. S. 2,419,951, 
May 6. Inan apparatus of this type, a chuck, means for remoy- 
ably holding a non-circular. closure member on the chuck, a seal- 
ing compound dispensing nozzle, means for controlling the dis- 
pensing of sealing compound from said nozzle, means for moving 
the chuck and a closure member thereon relative to said nozzle in 
a manner for depositing a continuous non-circular ring of sealing 
compound on said closure. 


Label or the Like with Captive Coupon, R. S. Krug (to 
Carthage Mills, Inc., Cincinnati, Ohio). U.S. 2,420,045, May 6. 
In a structure of this class, a body of flexible sheet material bear- 
ing indicia, said body having an integral tap also bearing indicia 
on the same side extending from one of its edges and foldable 
along a line forming a continuation of said edge to a position lying 
against the rear of said body, so that the entire rear face of the 
structure being treated with adhesive, the tab can be folded 
against the body as recited and caused to adhere thereto to pro- 
vide a double thickness portion and the body can then be ad- 
hesively secured to a support, with the double thickness portion 
free of adhesion thereto. 


Cover Fastening Device, H. L. Mekelburg (to Cutler-Hammer, 
Inc., Milwaukee, Wisc.). U.S. 2,420,184, May 6. The com- 
bination with a rear casing section having a rear wall and for- 
wardly extending end walls, a U-shaped cover formed to fit over 
said end walls and to straddle the side edges of said rear wall and 
securing means for said cover comprising resilient brackets 
secured to said rear wall and having screw-receiving arms ex- 
tending forwardly and toward opposite sides of said rear wall, and 
when screw-receiving arms of brackets are deflected a spring- 
holding force on said cover for holding the side wall results. 


Bag, H. Volksdorf (to Thomas M. Royal & Co., Philadelphia, 
Penna.). U.S. 2,420,212, May 6. A bag including tubular body 
comprising an outer sheet of flexible non-heat-reactive material 
having predetermined portions of its bottom edge cut away, al 
intermediate sheet of flexible heat-sealable material interiorly ol 
said outer sheet and covering the cut-away areas thereof, a liner 
sheet of flexible non-heat-reactive material disposed interiorly of 
said intermediate sheet and a closure at the bottom of the bag 
comprising sections of the tubular body folded inwardly from 
opposite sides thereof. 


Stacking Cups and Container for Same, L. M. Wiley, 
Marion, Ind. (one-half to Julian T. Lett, Marion, Ind.).  U. >. 
2,420,215, May 6. A plurality of bottom nestable cups capable 
of stacking relation, each supportable exteriorly and near the 
upper end thereof, each cup having a mouth at its uppermost 
upper end, an internal seat spaced therefrom and an external cup- 
supporting shoulder spaced from the mouth slightly greater than 
the said seat but comparatively close together, the shoulder of 
the upper cup having appreciable facial bearing upon the seat of 
the lower cup, each cup having a downwardly and inwardly 
directed side wall of flared character for hand grip purposes. 


Talisman Container, M. Schick, New York, N. Y. l.> 


2,420,265, May 6. A talisman container comprising a tubular 
container having a side window opening and an open end, « cove! 
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the protection you need . 


HIS cellulose-ester sheet comes 

in two forms—Kodapak I and 
Kodapak II. 

Kodapak I, cellulose acetate, is 
made in three types—clear trans- 
parent, matte, colored translucent 

and in many gauges. The thicker 
cauges, alone or combined with 
other materials, are widely used 
for rigid containers... the thin- 
ner—in combination with metal 
foil and other materials—for ““win- 
dow” containers, envelopes, and a 
variety of packages. 


Kodapak II, cellulose acetate 
butyrate—available only in the 
thinner gauges, up to and includ- 
ing two thousandths (.002-inch)— 
has many applications of value 
in industry. 

Both are supplied in full-width 
(approximately 40-inch) rolls, in 
slit rolls, in stock-size sheets, and 
in cut-to-size sheets. For further 
information about Kodapak and 
its uses, direct inquiries to 

Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 


Kodapak ...attracts...protects...sells 


T.M. 


Reg. 





.. Kodapak 


Still in short supply... 
Due to an extremely heavy 
demand, the current sup- 
ply of Kodapak—in thick 
and thin gauges—is insuf- 
ficient to meet demands. 
But the Kodapak Demon- 
stration Laboratory in 
Rochester is available to 
demonstrate fabrication 


methods. 


Kodapak 
U.S. Pat. Office 











Positive 
Product 
Identity > 


With printing on 
glass, plastic, metals 


Lithographic labels on containers will not deteriorate, chip, 
peel, or rub off. Full brilliant color provides permanent 
product identity. Lithographed containers help develop 
brand loyalty — tie in with your advertising and point-of- 
sale efforts. Besides, the reproduction resists chemicals, 
solvents, water and heat. You can make your label work 
harder and longer if it is lithographed. 


We also do spraying and printing on metallic, glass, or 
plastic containers and closures. 





EASTERN CRAFT CO., INC. 
SUCCESSORS TO 


Eactem peu 


1365 Boston Rd., Bronx 56,N.Y.*LUdlow 9-7860 













Cut 


PRODUCTION COSTS 


ONE UNIT DOES 
MULTIPLE JOBS 
The demand for waxed papers is greater than ever 
before — despite raw paper shortages. There is 
a Hudson-Sharp waxer designed for any one of 
the many wax processes. No. AW-3, illustrated, 
is our wax coater — for single or double facing. 


HUDSON -SHARP 


MACHINE CO e GREEN BAY e WIS 
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for closing said side window opening, a removable stopper for 
closing said open end slidably fitting in said open end and having 
an internal bore for receiving a roll of paper talisman, said 
stopper having an integral stem extending upwardly into said 
container around which said paper talisman is adapted to be 
wound. 


Casing or Packaging Perishable Food Products, L. A. Good- 
man, Brooklyn, N. Y. (one-half to Marcleph & Co., Inc., Brook- 
lyn, N. Y.). U.S. 2,420,310, May 13. A method of packaging 
a food product which comprises forming a tubular casing of 
stabilized rubber hydrochloride, heating the casing at a tempera- 
ture of about 50 to 70 deg. C. for several seconds, stretching the 
casing circumferentially while so heated to an extent of not more 
than about 150% of its original size, cooling the casing to set it in 
stretched condition, enclosing the food within the casing and then 
heating the said stretched casing and its content at a temperature 
not less than that at which the casing material was originally 
stretched and not more than about 100 deg. C. to contract the 
casing tightly against its content. 


Method of Design Formation on Colored Paper, H. C. 
Orchard (to Orchard Paper Co., a corporation of Missouri). 
U.S. 2,420,336, May 13. The method of imprinting designs on 
one face only of a sheet of colored cellulose-containing stock, 
consisting of permanently depositing on said face while the latter 
is dry, a thickened printing composition containing a chlorite- 
containing bleaching agent, in a predetermined pattern, and 
limiting the penetration of said composition to less than the full 
thickness of said sheet and drying said sheet. 


Can Unloading Apparatus, J. Albertoli, San Francisco, Calif. 
U.S. 2,420,343, May 13. A can unloading apparatus comprising 
an elongated bin with side walls spaced to freely receive a stack of 
cans one can in depth, said bin being freely open on top and pro- 
vided with a bottom plate slanting downwardly toward one end 
of the bin, an elevator arranged to receive the cans adjacent the 
lower end of the bin and elevate them to a point higher than the 
bin and a chute extending downward from the top of the elevator 
discharging the cans. 


Baling Press, J. E. Branson (to Jerome D. Shanman, Cincinnati, 
Ohio). U.S. 2,420,413, May 13. The combination of a rec- 
tangular frame having four corner posts, a sectional bale box dis- 
posed within the marginal outline of the posts, said box having 
opposed side and end walls and a bottom positioned subjacent 
the said walls and fixedly mounted between the posts, a hinge 
element rotatably mounted in a vertically fixed position on each 
of a pair of posts and means for locking the arms in contracted 
position. 


Cone Jacket Forming Machine, J. Cutler (to Maryland Bak- 
ing Co., Inc., Baltimore, Md.). U.S. 2,420,417, May 13. Ina 
jacket-forming machine wherein is provided a magazine for 
stacked blanks, a distant mandrel on which the jackets are formed 
and means for folding the blanks about the mandrel and over- 
lapping the sides of the blanks and causing adhesion between the 
overlapped parts. 


Retort, Tank or Like Container, E. A. Blount, Sr., Athens, 
Ga. U. S. 2,420,411, May 13. Apparatus comprising a con- 
tainer, a cover for said container, means for holding said cover in 
closed position, means for hinging said cover at the side of said 
container including a hinge member having a horizontal axis and 
mounted on said container for vertical movement. 


Carton Divider, F. C. Bowdoin and H. L. Medlock, Phoenix, 
Ariz. U.S. 2,420,460, May 13. In a severing tool for sheets 
and cartons, a knife member, a guide member having a horizontal 
slot, open at one end, adapted to receive a sheet of material to be 
cut, a vertical cutter guiding slot terminating at spaced dis- 
tances from both ends of said guide and extending entirely 
—— the portion of the guide member above said horizontal 
slot. 


Tying Machine, J. L. Pojman (to Industriaids, Evanston, I!I.). 
U. S. 2,420,498, May 13. In a tying machine, means for en- 
gaging and tightly gripping an article to be tied, a member 
mounted for actuation to article-holding position in interlocking 
engagement with the first means by the article tied, means for 
placing a length of tie wire around the article and means for cut- 
ting such length from a source of wire supply and means for tying 
together the ends of the tie wire. 


Coating Machine for Collapsible Tubes, F. Remington »nd 
R. A. Tartaglia (to Peerless Tube Co., Bloomfield, N. J.). U.>. 
2,420,620, May 13. A machine comprising means for convey ing 
a tube in a predetermined path including an intermittently mov- 
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have developed our Embossed Foils in 18 
sales-tested colors and a virtually endless 
variety of distinctive patterns. Everyone of 
these unusual display-packaging papers is a 
skilful combination of the light-reflecting 


a qualities of foil with the beauty of artistic 


‘or 
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designs and eye-catching colors. Let these 
Embossed Foils transform your package into 
an effective selling tool. 
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TUBULAR Peres PACKAGES 


Tubular Paper Packages have very wide use under 

present post-war conditions. They are sturdy, light- 

weight, and can be attractively decorated in a wide 
range of colors. 


DIAMETERS: 1/16” TO 6” IN ANY LENGTHS 
Ask for Quotations 


DIAMOND STRAW & MACHINE CORPORATION 


32-36 WEST 
NEW YORK 11 


GLIUEMASTER 


18th STREET 


DIAMOND «st 
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ROUND CAN-TAINER LABELER 





Geatures 
TWO SIZES 192” and 18”. 


” 


cans, glass bottles from 114 
to 6” in diameter; from 1” 


to 12” in length. POSITIVE REGISTRATION 
LABEL SIZE Half, three- 


quarter or all-around. 100% GLUE COVERAGE 
Write for details and prices of the Style RC GLUEMASTER. 


KENNETH J. MOORE & CO. 


1778 WEST ESTES AVENUE, CHICAGO 26, ILL. 


tainer diameter. 





i738 


~ 


SPEED Up to 30 per minute 
CAPACITY Paper tubes, tin depending on con- 


U.S. Patents Digest 


(Continued) 





able conveyor having a device thereon to conduct fluid into the 
tube, a fluid injecting nozzle adjacent said path and reciprocable 
in a direction perpendicular to said path. 


Interfolding ee. 7 J. J. Deloye (to International Cellu- 
cotton Products Co., Chicago, Il.). U. S. 2,420,525, May 13. 
In a paper sheet inte rfolding machine, a sheet-feeding and bond- 
breaking mechanism comprising a pair of sheet-feeding and grip- 
ping rolls and a pair of bond-breaking rolls, means for driving 
said rolls at the same speed. 


Treating Machine for Opening Hinged Closure Members on 
Containers, A. E. Almgren (to American Can Co., New York. 
N. Y.). U.S. 2,420,642, May 20. Ina machine for treating a 
container having a filling opening and a hinged closure element 
covering the opening for sealing ‘the container, the combination 
of a turret member. for transferring a a sealed container to a place 
of deposit, a suction cup carried on said turret member for en- 
gaging and holding an individual closure element while the con- 
tainer is being transferred and means partially encircling said 
turret me mber for swinging the container on its closure hinge 
while said hinged closure element is held by said suction cup, to 
unseal the container by uncovering the filling opening. 


Paper Powder Can, - K. Dickerman (to F. N. Burt Co., Ine. 
Buffalo, N. Y.). U.S. 2,420,738, May 20. Ina container hay- 
ing walls and an pet to its interior, a closure member for 
container opening having a peripheral wall for telescoping engage- 
ment within the container wall, a peripheral sealing and retain- 
ing bead on the outside of said peripheral wall and having an 
abr upt crest projecting therefrom so as to engage the inner sur- 
face of container walls to retain closure in closing position. 


Hot Seal Cooling Mechanism, J. D. Wells (to American Ma- 
chine & Foundry Co., a corporation of New Jersey). U. 5. 
2,420,763, May 20. A seal setting device for a wrapping ma- 
chine in which heat is applied to the seals of a wrapped article to 


join the overlapped portion thereof, comprising a conveyor for 


forwarding wrapped articles having hot seals along a predeter- 
mined path of travel. 


Display Box with Adjustable Bottom, I. Dorfman (to 
Federal Carton Corp., New York, N. Y.). U.S. 2,420,773, May 
20. A box which has front and rear upstanding walls which are 
parallel to each other, said box also having upstanding end walls 
which are parallel to each other and which are perpendicular to 
said front and rear walls, said box also having partial bottom 
members which are fixed to each other to form a partial bottom 
wall which has edges spaced from the bottom edges of said up- 
standing walls and a false bottom slidably located between said 
upstanding walls and above said partial bottom members. 


tlosure for Non-refillable Containers, J. S. del Llano, 
Havana, Cuba. U.S. 2,420,870, May 20. A closure for non- 
refillable containers, comprising an annular packing placed on the 
container raouth, a valve-carrying member composed of two 
cylindrical sections, viz., a lower section in the shape of a sleeve 
provided with a top horizontal annular flange that partly rests on 
said annular packing and an upper section closed at its upper end 
and open at its lower end where it is provided with an annular 
horizontal flange adapted to rest on the top horizontal flange of 
the lower sleeve. 


Closing Flap for ‘er and the Like, E. J. Malo, Benton 
Harbor, Mich. U.S. 2,420,963, May 20. An envelope of the 
class described Pact a body and closing flap therefor, the 
outer marginal edge portion of said flap being corrugated, the 
corrugations defining flutes, the flutes being alte rnately gummed 
and plain, the wall of the body with which said fluted area co-acts 
also being corrugated, the latter corrugations matching corruga- 
tions on the flap, the corrugations on the body defining flutes 
and said flutes being alternately gummed and plain. 


Article-Feeding Mechanism, L. L. Salisberg (to Lvers-Lee Co., 
Newark, N. J.). U.S. 2,420,982, May 20. An article-feeding 
structure for cooperation with a packaging machine for packaging 
the articles, comprising a frame, a chute supported by the frame 
and having at least one approximately vertical longitudinal chan- 
nel for receiving the articles at the top of the frame from a source 
of supply and by means of a swing arm are conveyed to the pack- 
aging machine. 


Method of and Machine for Peheinn. L. L. Salisberg (to 
Ivers-Lee Co., Newark, N. J.). 2,420,983, May 20. A 
machine comprising means for fee es strips of ductile material, 
opposed heated devices having projection portions for heat sei il- 
ing the strips along their edges. 
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7p Lup is no longer acceptable 


MODERN “CLEVELAND PACKAGING” is a service that gives the manu- 


facturer tomorrow’s ideas on today’s fast-action, package production. 





“mM IY Re 





Our Creative Design Dept. will work with you. Our 
extensive plant facilities and equipment enable us to y 
produce distinctive new style packages that put added 4 

personality in your products. ie 


Our experienced sales staff services your account from 
the idea stage to the delivery on schedule of your orders. 


Our many years of proven performance are at your 
command. Consult us. 


Me CLEVELAND CONTAINER @ 
6201 BARBERTON AVENUE CLEVELAND 2, OHIO 
PRODUCTION PLANTS also at Plymouth, Wisc., Ogdensburg, N. Y., Chicago, Ill., Detroit, Mick N. J 
PLASTICS DIVISIONS at Plymouth, Wisc., Ogdensburg, N. Y « ABRASIVE DIVISION at Cle 

New York Sales Office — 1186 Broadway, Room 223 
IN CANADA —The Cleveland Container Canada Ltd., Prescott, Ontar 
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Up to 10,000 Per Hour 


© Fast changeover time 









® For small and large quantities 


© Low operating cost 


The ‘Chieftain’—new Modern Clipper machine—repre- 
sents a brand-new design in bag-making machines. It 
makes flat and square bags of all heat-sealing materials; 
cellophane, Pliofilm, foil and plastics—with a speed and 
efficiency never before equalled. No skilled operator is 
needed. Easy to operate, precise and economical. Has 
center seam gluing and duplex bag making attachments. 


HEAT SEALS 

Because a proper heat-seal keeps out and keeps in all atmos- 
phere, it gives you certain sift-proofing and leak-proofing. 
There is no seal that can compare with a heat-seal for pro- 
tection . . . no machine that can rival the “‘Chieftain”’ for 
versatility and high-speed operation. 


MODERN CONTAINERS CO. 


Export Division 

Charles Mahler 
Bridge St. 

New York 4, N.Y. 


Exclusive European 
Distributor 
American Packaging Supply Co. 
Rorschach, Switzerland 


3220 E. Olympic Blvd. 
Los Angeles 23, Calif. 
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Orchids to you 2 a 


(Continued from page 107) water and tied around the 
stems were also used for a while. But they were not 
practical either. The water leaked out. 

Finally shippers evolved the packaging method in 
use today on-all orchids brought into Miami by Pan 
American. The flower stems are inserted into a small 
water-filled glass vial. The vial has a rubber cap with 
a small hole through which the stem passes. The rubber 
fits so closely to the stem that, there is no leakage. 

The vial then is taped to the bottom of a container— 
generally a paperboard or corrugated box 28 in. long 
by 15 in. wide. and 7 in. deep. Each box holds three 
orchid stems. The stems, with one or two blooms, 
are spaced on the box bottom in such a way that the 
flowers do not bruise each other. To cushion them 
during the journey, they are nested on shredded wax 
paper. 

Since air shipments are less subject to jolting jars 
and jerks, the paperboard boxes are amply strong for 
their fragile burden and their lightness reduces air 
express charges appreciably. 

There’s one more tip if you plan on shipping orchids: 
Exporters in the know drop an aspirin tablet in each 
of those little traveling vases. It helps keep the flowers 
fresh during the trip. 





Packaged wallpaper 


(Continued from page 144) label printing is con- 
fined to slightly less than one-third the full length of the 
package. A supplementary label providing more de- 
tailed information on the special properties and ap- 
plication of the product is wrapped around the roll be- 
neath the printed end of the outer wrapping. 

Labels on the 1-gal. can for Varlar waterproof liquid 
cement and the 3*/,-lb. sealed-flap paperboard container 
for Varlar adhesive, which are used in securing the new 
product to wall surfaces, embody the same shield panel 
against a background of vertical stripes used on the wall 
covering label, thus carrying out the family relationship 
theme for this integrated group of products. 

Cartons in which many United lines are packed are so 
made that they serve as stocking bins which are placed 
against the wall with one end open. 

Handy, attractive packaging is also playing an im- 
portant part in the merchandising of several related 
United Wallpaper products. Among these are the Dex 
ready-pasted borders distributed by Trimz Co., Inc., 
the Trimz borders distributed through syndicate and 
variety stores by the Meyercord Co. and the new 
Trimz ready-to-hang paper draperies. 

Dex borders, supplied in 38 patterns, including two 
new Walt Disney designs developed primarily for chil- 
dren’s rooms, are sold in 12-ft. rolls packed in small 
folding boxes with die-cut openings through which the 
pattern may be inspected. A somewhat similar package 
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; Wanted! 
| | ADMESIVE PROBLEMS 
n 
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. *PLASTIC +» LEATHER » RUBBER 
- -PAPER —« FABRIC » FIBRE 
- ePLIOFILM «+ METAL « WOOD 
ig ¢ TINFOIL e LEATHERETTE « CORK 
pe ¢ GLASS e SPONGE RUBBER « TILE 
8, 
he %& OUR RESEARCH LABORATORIES 
m have solved many cementing problems 
aX where others have failed 
WRITE STATING PROBLEMS 
T's 
i Samples of proper adhesives will be 
‘a sent without charge 
: ADHESIVE PRODUCTS 
TS CORPORATION 
1660 Boone Ave., New York 60, N. Y. 
Affiliate, N. Y. RUBBER CEMENT CO., INC. (EST. 1895) 
mn- 
he 
1e- 
Ap- 
pe- 
iid 
rer 
ew 
nel 
all 
hip 
SO 
ced 
im- 
ted 
Dex ‘@ lists all material suppliers, manufacturers of 
os ‘machine tools, machinery and equipment, trade 
nd associations, molders, converters, personnel and 
ew ‘equipment. Contains molders’ and fabricators 
marks, trade names, and alphabetical list of 
‘manufacturers. 
pwO . 
“ Price % $1.00 postpaid. Send order to 
ne “e 
Dept. 26. 
ws INDUSTRIAL MAGAZINE SERVICE 


122 East 42nd « Street New York 17, N. Y. 
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Let Your Silent Salesman” 
Speak for Itself 


... IN BRILLIANT MULTICOLOR 


ROTOGRAVURE ON CELLOPHANE 


I, 


















Increasing impulse 
buying and use of self- 
service demand a package that 
speaks right out to potential 
buyers. The brightness of multi- 
colored rotogravure printing gives ‘“‘pick-me-up” 
appeal... it effectively presents your brand name 
and selling features. Transparent cellophane gives it 
“take-me-home” appeal . . . it preserves and displays 
the actual quality of your product. 


Essentials to positive package performance in any 
packaging material are distinctive design, proper use 
of color, and superior reproduction. At the Lassiter 
Press their coordination is the responsibility of the 
finest designers and craftsmen obtainable... the job 
of specialists in producing packages that do a self- 
service job of selling. 


Paper, Metal Foil and Cellophane Packaging 
in sheets, rolls, envelopes and bags. 
LETTERPRESS 


LITHOGRAPHY ROTOGRAVURE 


Jie LASSITER PRESS 


INCORPORATED 


DESIGNERS AND MANUFACTURERS OF 


MODERN PACKAGING 
CHARLOTTE 4, NORTH CAROLINA 
$27 FIFTH AVENUE, NEW YORK 17, 


N. Y. 
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is utilized for the Trimz borders, except that here the 
package is die cut along the top panel rather than 
through two adjacent panels to provide the “window” 
effect. Both packages keep the borders from unrolling 
and shield them against excessive handling. A trans- 
parent wrap, then a blind box, preceded the present 
Trimz border package. 

Still a different packaging problem arose in connec- 
tion with the new Trimz ready-to-hang paper draper- 
ies. Offered in two basic patterns and a variety of 
color combinations, as well as a special kitchen pattern, 
the draperies depend largely upon their own eye appeal 
as a sales stimulant. Accordingly it was decided to ob- 
scure the pattern as little as possible by employing a 
printed band with the necessary label information. 

Black was finally selected as the best background 
color for the paper wrap-around label because it had 
less tendency to clash with the exposed patterns on the 
folded drapes. The standard drape package contains 
two drapes and two matching tie-backs, while the Dutch 
kitchen pattern includes two draperies and a valance. 
The label for this pattern is in white, contrasting pleas- 
ingly with the bright fruit designs on the draperies 
themselves. All labels carry the Trimz name against 
an oval background and state that the draperies are 
style tested, fadeproof, cleanable, flame resistant and 
require no ironing. 

With the transition to packaged wallpapers and re- 
lated products from the former practice of stocking the 
paper in bins, United Wallpaper is placing greatly in- 
creased emphasis on the point-of-sale displays from 
which the papers are sold. Sample books and hinged 
sample panels, however, still figure prominently in the 
merchandising plan as a complement to the packages. 
As a further merchandising help, all Trimz products 
carry a cross reference folder telling about other items 
in the line. 


CREDITs: 
Chicago. 


Ready-pasted wallpaper box design, Robert Mills, 
Varlar wrapper label design, Walter Suter, Chicago. 
Trimz drapery label design, Grant-Jacoby Studios, Chicago. Ready- 
pasted wallpaper bores and Trimz bores, The Gardner-Richardson 
Co., Middletown, Ohio. Cedar closet paper box, Ace Carton Corp., 
Chicago. Varlar wrapper, Traver Corp., Chicago. Dex bores, 
Webb-Linn Printing Co., Chicago. Trimz drapery labels, Universal 
Lithographing Co., Chicago. 





For merchandising samples 


A new merchandising plan for distributing trial-sized 
packages in the drug field is announced with the forma- 
tion of the National Sampler Co., Minneapolis. The 
Sampler plan, designed to increase the effectiveness of 
sampling in the drug field, involves the sale of packages 
containing 15 non-competitive items. Retail price will 
be 29 cents. 

Samuel N. Nemer, president, recently resigned his 
position as director of sales and advertising for Portrait 
Cold Wave to devote full time to the new company. 
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Mise 


Decorators 
on Glass 
and Plastic 
Containers 
Since. 1936 


4 Colors in 
One Operation 
—Finest Detail 


We Sit 
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| This PETERS JUN- 


IOR — CARTON 


| FOLDING & 


ROUND TUBES AND PACKAGES 


Nuailalle Now! 


PACKARD offers spiral-wound round tubes and containers 
in all conceivable lengths and diameters—drum-shape, long, 
thin, flat. Sturdy and light-weight, PACKARD containers 
are perfect for any dry commodity—foods, drugs, chemicals, 
cosmetics, toys, novelties, insecticides, electrical products, 
shipping, textiles. 
And these low-cost containers are available age ga 
Whether you choose metal-end or paper-cap, plain or 
labelled—watch your product go in a PACKARD package. 


PACKARD CONTAINER CORP. 


5811 Park Avenue West New York, New Jersey 
Phone Union 5-5818 
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~ | CLOSING MA- 

>. | CHINE closes 
_._. | 35-40 cartons per 
| minute, 


requiring 
no operator. After 


cartons are filled, 
they enter machine 
| on conveyor and 


are automatically 
closed. Can also be 
made adjustable to 
close several differ- 
ent size cartons. 





PERFECTION 
IN PACKAGING 
WITH 


PETERS MACHINES 


| Are you overlooking the possibilities of machine 
operation in your packaging department? If you 
| are now setting up and closing your cartons by hand, 
_ it will pay you to investigate the use of PETERS 


_ economical packaging machines to eliminate hand 
_ methods. 


| Let us show you how PETERS machines can bring 
you perfection in packaging by speeding up your 
| production schedules, reducing your labor costs 
| and increasing your overall profit. 


| Send us samples of the various sizes of cartons you 
_ are now using. We will be pleased to make recom- 
mendations to meet your specific requirements. 


This PETERS JUN- 
IOR CARTON 


_ FORMING & 


LINING MA- 
CHINE sets up 
35-40 cartons per 
minute, requiring 
only one operator. 
After cartons. are set 
up, they drop onto 
a conveyor where 
they are carried to 
be filled. Machine 
can be made adjust- 
able to set up sev- 
eral size cartons. 





PETERS MACHINERY .COMPANY 


e} 24) 2) 4.0 ORO) 2 2 (0) 2-0 J OP CON EO) =O 4 


4700 RAVENSWOOD AVE., 


CHICAGO 40, ILL. 
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PCEDLDCECE 
PROFITS, 
WITH A SPEE-DEE FILLING MACHINE 


@ Greater efficiency and increased produc- 
tion are yours with the ‘‘Selective Speed’’ ob- 
tainable on a SPEE-DEE metered filling machine. 
Speeds may be selected up to 72 packages per 
minute and still allow EXACT net weight meter- 
ing. The SPEE-DEE filling machine is con- 
structed of stainless steel and aluminum 
throughout with all gears enclosed and all 
surfaces finely machined: Complete sanitation 
at maximum efficiency. Fillers, conveyors and 
packaging units designed by Karstrom give you complete service and 
satisfaction. 


REPRESENTED BY... 
Peter D. Bowley & Assoc.—San Francisco 
Globe Manufacturing Co.—Philadelphia 
John Hughes Company—Washington, D C. 
E. M. Noel Company—Boston 
Wrap-Ade Machine Co.—New York 


ALSO DISTRIBUTORS OF... 


Anderson Cellophane Bag Maker e Felins Pak-Tyer tying machines e 


Knapp-Wrapp wrapping machines e Star Popcorn machines and e 
Wrap-Ade Heat Sealers 


WRITE, WIRE OR PHONE 


Pa . Karstrom Co. 


2621 S. INDIANA, CHICAGO 16, ILL. VIC 0701 











OPINIONS on Presses 
may Differ 
but FACTS — NEVER! 


.. ee the new Cottrell-Heinrich 
Aniline-Gravure Press 








H. H. HEINRICH, INC. 
200 VARICK ST. NEW YORK 14, N. Y. 
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Super-lab for package testing 


Magazine writers last month were treated to a pre- 
view of the world’s largest and most elaborately 
equipped laboratory for the testing, under extreme 
climatic conditions, of everything from packages to 
airplanes. 

Operated at Eglin Field, Fla., by the Air Proving 
Ground Command of the Army Air Forces, the new 
Climatic Hangar is capable of maintaining for sus- 
tained periods temperatures as low as 70 deg. below 
zero and as high as 165 above; relative humidities 
from 5 to 95% and other climatic conditions prevailing 
anywhere in the world. In connection with specified 
temperatures and humidities, it can create 100 m.p.h. 
gales, sandstorms, rainstorms, stratospheric pressure 
and the searing effect of desert sun. 

Because its range of temperatures and weather effects 
is more extreme than in any other laboratory avail- 
able to the Armed Forces, one of its important jobs 
will be a complete review of all Army and Navy pack- 
aging specifications. 

The 3,000,000 cu. ft. main hangar, big enough to 
accommodate simultaneously the testing of a _ heli- 
copter in actual flight, four B-29 bombers, a half-dozen 
lesser planes, trucks, tanks and miscellaneous equip- 
ment, is the world’s biggest refrigerator or oven, as the 
case may be. It is capable of the entire range of tem- 
peratures from 70 below to 165 above and, for this 
purpose, it has the largest refrigerating plant ever 
built and many unique features of construction, in- 
cluding walls containing 13 in. of glass wool and 200- 
ton sliding doors that move on railroad trucks. 

Package testing will be conducted in five small 
rooms, 13 ft. square, each of which has unique features. 
The Hot Room offers a range of temperatures from 70 
to 165 above. The Cold Room can be run from 50 above 
to 70 below. The Jungle Room, in addition to a wide 
range of high temperatures and humidities, has a rain 
system to provide 12 in. of rain per hr. and provisions 
for the infection of packages with jungle molds and 
fungi. The Tropic-Marine Room duplicates tropical 
conditions with the addition of a salt spray. The 
Desert Room provides dry heat from 60 to 120 deg. and a 
simulated cycle of day and night desert conditions with 
the aid of a powerful battery of sun lamps. 

Also available for package testing is a larger “all 
weather” room which provides the full range of tem- 
peratures and humidities plus sun, wind and rain con- 
ditions and can be partially filled with water for sub- 
mersion tests. Another facility is a stratosphere cham- 
ber in which the exact conditions of air pressure and 
temperature encountered in the rapid ascent and 
descent of an airplane can be duplicated. The latter 
room has attained 100,000 ft. ‘altitude’ and a low 
temperature of 104 below zero. 

According to Brig. Gen. Carl A. Brandt, commanding 
general of the Air Proving Ground Command, the 
package testing at Eglin Field will be under the dire:- 
tion of the Air Materiel Command, headquartered at 


MODERN PACKAGIN®§. 















WANTED: 


our unsolved kagi bl 
your unsolved packaging ps 


Is your source of supply inadequate ? Our expanded production facilities are rapidly 
Are you considering new materials for your ™atching supply with demand. Soon we can 
packaging? answer all inquiries —“Yes, we will supply it.” 


Meanwhile we are in a position to offer tangible 
solutions to many of the packaging problems 
which confront the packaging industry. We'll 
welcome the opportunity to tackle your problem. 


Trying to cut packaging costs? 
Baffled in selecting the best packaging medium 
for a new product? 





Whatever your packaging problem ... if it 
involves papers, films, or foils . . . chances are 
Minerva can offer a profitable solution. 





Minerva Wax Paper Co. © Minerva, Ohio 


Here's my packaging problem. I'd be interested in your sug- 
gested solution. Understand, there’s no obligation involved. 
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| 
CONVERTERS, LAMINATORS, PRINTERS My pretiiem 
OF PAPERS, FILMS AND FOILS | NAME ee 
ADDRESS 
| 
| 
L. 


WAX PAPER CO. 
MINERVA, OHIO 
















Take the Kinks Out of Capsule 
and Tablet Lines 


® Follow the basic design of the 
famous CAPEM line of auto- 


matic cappers. 


© Meet the broadest possible 
range of requirements. 


® Capacities range from 40 to 
100 containers per minute. 


© Protect sterility of wadding. 


© Wadding easily removed from 
bottle by consumer. 


® May be changed from one size 
container to another in 15 
minutes. 


Write for information. 


_ LONSOLIDATED PALKAGIMG MALEUIMERY LOR? 


1400 West Avenue, Buffalo 13, N. Y. 
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PPRESSURE-PRINT is a ber 
special printing method we 
have developed for reproduc- 
ing any number of colors on 
any shape and size of con- 
tainer. Good for glass, plas- 
tic, or metal. 

We can install this process in 
your plant and teach your op- 
erators how to reproduce in 
perfect registration any num- 


of colors. Or—if 
SURE-PRINT will 
work for you in our plant. 
water. 


brilliant. 
SURE-PRINT today. 


offoulti Goler Gjra ph 


CO*r. 


Delaware 3-4445 397 Halladay St., Jersey City, N. J." 









THE ACTUAL 
PACKAGING 
Whether your problem is 


filling, mixing, weighing or 
labeling of powders or other 
dry chemicals — you'll find an 
economical solution in letting us 
do your packaging with our high- 
speed automatic equipment. For 
filling cartons, cans, set-up boxes, 
round paper packages or envelopes, 
WRITE OR CALL FOR QUOTATIONS! 
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“/te STEVENS-WILEY 


MFG. COMPANY, INC. 


HANCOCK & W. BERKS ST., PHILADELPHIA 22, PA. 
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you 
would like to see how PRES- 
look on 
your container, we can do the 


PRESSURE-PRINT process is 
impervious to oil, alcohol and 
Doesn't rub off, stays 
Investigate PRES- 





Wright Field. Wright Field continues as the Air 
Forces’ research and development base, while Eglin 
Field is charged with the proof-testing of new planes 
and equipment and their adaption to combat opera 
tions. Package findings will be made available to 
private industry as well as to all branches of the Armed 
Services, the object being to develop packaging that 
will be foolproof, as a safety margin, beyond the mosi 
extreme conditions to be encountered in nature. 


Packaging characteristics 


(Continued from page 148) 
F. Chemical activity 
G. Bulk density 
III. Foods, frozen 
A. Index of failure 
1. Moisture 
2. Oxygen 
3. Temperature 
IV. Foods, fresh produce 
A. Humidity requivements 
B. Index of failure 
1. Moisture 
2. Oxygen and other gases 
3. Temperature 
V. Chemicals, dry flowable 
A. Equilibrium humidity 
B. Index of failure 
1. Moisture 
2. Oxygen and other gases 
3. ‘Temperature 
1. Volatiles 
C. Flowability 
D. Static 
E. Abrasiveness 
F. Chemical activity 
G. Bulk density 
VI. Metal and electrical products, ete. 
A. Freeness of coatings (durability and oiliness 
of anticorrosive coatings) 
B. “Dryness” of surface finishes (resistance to 
adhesion between the package and finishes) 
C. Index of failure 
1. Moisture 
2. Oxygen 
3. pH and specific agents 
D. Abrasiveness (of metal surface of finishes) 
E.- Humidity and temperature as related to cor- 
rosion 
F. Chemical activity (electrolytic effects be- 
tween product and package) 


> 


Need for coordinated work 


The packaging characteristics of a product are ac- 
tually performance requirements which the package 
must possess to preserve the product. The final level 
of any required function must be adjusted to the she'!!- 
life requirements, the atmosphere of the distribution 
area and the size of the packaged unit. The usefulness 
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Top Them All... 


with closures that work for you! 


Owens-Illinois is ready NOW to supply you with 
metal closures that protect and sell your product. 
They protect because their rigidity makes them 
strong, durable. Because 360° thread contact means 
easy application, a smooth, sure seal. Because our 
experienced technicians can recommend the best 
possible lining materials for your product. 


They sell because they carry your name, trade 
mark or sales message in a colorful, distinctive 
lithograph! A well-planned closure design makes 
a package stand out on a crowded shelf... makes 
brand identity more indelible. 


Let us help you develop the lithograph that is 
exactly right for your package. 


CLOSURE DIVISION 


OWENS-ILLINOIS GLASS COMPANY 


TOLEDO 1, OHIO » 


BRANCHES IN PRINCIPAL CITIES 
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DIE CUTTING 
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THE SKILL 


that comes with more than 
20 years’ experience. 


THE SERVICE 


that is rendered only by a firm 
that devotes its cfforts to satis- 
fying its accounts. 


THE SPECIALTIES 


that make their name a byword in 
the die cutting field. 


DIE CUTTING AND EMBOSSING 
Paper * Cardboard * Rubber * Sheet 
Plastics * Thin Metals * Tek-wood 


ALSO MOUNTING AND FINISHING 
GRamercy 7-5767 Department E 
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DIE CUTTING COMPANY 
192%2 GREENE ST., NEW YORK 12 














LET THE RIGHT FINISH 
MAKE YOUR PACKAGE 
a Leader 


That's not double-talk. The @ Lustralite 
right finish is important to your 

package—makes your package ® Varnishing 
a leader in the competitive 
market. The bestlooking col- ‘ 
ors, the most effective designs ®@ Gumming 
need the sparkling richness of @ Die-cutting 
good coating or the distinctive i 

charm of embossing or die- ® Embossing 
cutting. Crawford excels at @ Punching 
making your package a work R 

of finished art. Our special ®@ Straight 
process, “LUSTRALITE", pro- Cutting 
vides the premier coating for os 
gloss and protection. . ° Paraffining 


ESTABLISHED 1859 7 


@ Lacquering 
































JOHN W. CRAWFORD CO. 


160 Varick St., New York, N. Y. > WAlker 5-5473 
























of data on the packaging characteristics of products is 
generally conceded by everyone concerned with the 
engineering aspects and the scientific progress of pack- 
aging. However, the development of these character- 
istics, their definition and the means of measuring them 
is a long and arduous task. It will be done in time, but 
this effort would be accelerated if the product groups 
would coordinate their efforts with an over-all or central 
organization such as the Packaging Institute. Such a 
cooperative effort would be of great benefit to all en- 
gaged in package development and to all users of pack- 
ages and package materials. 
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New heating-pad packages 


General Electric’s new line of heating pads will reach 
the market in August in a re-use package and counter 
display that will introduce a new merchandising idea in 
the heating-pad business. 

Cylindrical in shape and small enough—only 12!/, 
in. high and 4°/, in. in diameter—to be stored or dis- 

: played in a small space, the 
new package is also designed 
to be used as a smart knit- 
ting bag, according to Earl 
Norling, sales manager. 

The packages are pre- 
sented in pastel shades to 
match the colors of the 
three pads in the new line 
and a gay red cord serves 
the dual purpose of a dis- 
play attachment and knit- 
ting-bag arm strap. 

The kraft-lined container, 
on all but the lowest priced 
model, has a metal bottom and top and is sturdily con- 
structed, not only for the protection of the rolled-up 
heating pad, but for long use as a knitting bag. 

To display the new packages to the greatest advan- 
tage, a counter and window display has been designed in 
the form of a gaily colored carousel which exhibits the 
product in a transparent acetate carton in one-third the 
space taken by ordinary displays. Top and bottom of 
the display are made of plywood while the scallop which 
carries out the merry-go-round motif and bears the sell- 
ing message is paper-covered plywood. The display is 
shipped disassembled. 





Crepits: Acetate display containers, George V. Clark (., 
Astoria, Long Island. Containers, Heminway Corp., Waterbury, 
Conn., and Harcord Corp., Jersey City, N. J. Displays, Leron 
Displays, Inc., New York. 
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ATTACK cedayi protloms - 
ANTICIPATE tacce of tomoreour 


with BARECO Microcrystalline WAXES 
for PACKAGING and PROCESSING 


Problems in the protective packaging ‘and process- 
ing of salable merchandise are increasing as the tempo 
of today's competition increases. Progressive indus- 
trial experts know that tomorrow's competitive pic- 
ture will make even greater demands on these two 
great fields. Bareco’s many satisfied customers through- 
out the world testify to the success with which they 
have used Bareco Microcrystalline Waxes to solve 
their packaging and processing problems. Perhaps 
these properties would be of value to you... 


HIGH WATER VAPOR RESISTANCE 
HIGH MELTING POINTS (170/175°F-190/195°F.) 
EXCELLENT ADHESIVE CHARACTERISTICS 
EXCELLENT HEAT SEALING PROPERTIES 


ODORLESS — CHEMICALLY INERT — TASTELESS 







We'll gladly furnish samples of these fine waxes for" 
your own research. They are available in White, Black 
and Amber. “ 


BARECO [5] OIL Co... 


BOX 2009, TULSA, OKLAHOMA f 
WIDENER BLDG., PHILADELPHIA 7, PA. 




























TAKE A LOOK AT THIS 
Anderson PORTABLE BAGGER 





SPEEDY 






















Designed to handle 
bagged products with a 
minimum of effort at a 
maximum speed. Simple 
adjustments for height... 
tilting forward or back- 
ward enables operator to 
set machine at easiest 
position. Stainless steel 
trough with capacity of 
200 bags. Adjustable to 
bag sizes. Blower keeps 
bag clean and free from 
foreign matter. 































Write for Bulletin 7-29 
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Cady Precision Instruments 


TEST-WEIGH 
OR CALIPER 
PACKAGING 
MATERIALS 




















for comparing 
grades or 
weights 


Makes the ““Cady’’ or ““Mullen’’ Test 
CADY BURSTING STRENGTH TESTER 


Conforms to CCC* specifications-Automatic clamping 
12 second cycle with automatic stop-uniform speed elec- 
tric motor-Uniform hydraulic pressure-14” high, 22” long. 

Write for prices. 
* Consolidated Classification Committee. 


To check or compare Thicknesses of Packaging Materials 


CADY DESK MICROMETER 


to determine 
Uniformity. 


6” diameter 
dial 
measures in 
thousandths or 
half thous- 
andths 


: Quick— 
Accurate 


Built like a watch—Write 
for prices and complete data. 





Specials built to specifications. 





We make Scales for Weighing Paper, Tissue, Box Boards. 
Write for data. 
Pioneers in Paper Testing Instruments Since 1895 


E. J. CADY & COMPANY 


549-551 W. Washington Blvd. Chicago 6, Ill. 
East Coast Representatives: Walker-Goulard-Plehn Company, New York 7, N. Y. 











West Coast Representatives: Colton Paper Company Inc., San Francisco 11, Calif. 








189 











The PerfeKtum 
AMPFIL 


A scientifically designed apparatus fer the rapid filling of 
ampoules, vials, bottles and similar containers used in the 
pharmaceutical industries, wherein accurate, repeated and 
speedy measurements of pre-determined quantities of fluid 
are required to be introduced into the above containers. 
The PerfeKtum AMPFIL is automatic and easily adjustable 
and can handle all types of liquids ranging from aqueous 
solutions to light oils. Write for literature. 


PerfeKtum 


PRODUCTS COMPANY 


Serving Industry for 25 Years 
300 Fourth Ave. New York 10, N. Y. 


RrfeKtun 


TRADE MARK REG 























There Is Still Time 
TO READY 
YOUR 







FOR 
CHRISTMAS 


Gay and colorful ribbon bows are the 
sure solution to successful Christmas 
merchandising. Given your ‘‘Go 
Ahead’ signal now, our designers will 
come up with special bow effects cal- 
culated to put your packages under a 
forest of Christmas trees. Prices are 
right, deliveries prompt. But phone 
or write soon. 


ROSEBUD MFG. CO. 


874 Broadway, New York Algonquin 4-4596 
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Self-service meats 


(Continued from page 100) pleted row or layer of pack- 
ages fairly shrieks that it has been picked over and the 
best already taken. Sales will drop sharply if, even 
toward the close of the day, case stocks are allowed to 
dwindle. 


The psychology of self-service 


Customer acceptance and preference for pre-packag- 
ing, at least in Southern California, has been so pro- 
nounced that some of the pioneer market owners were 
at first unable to explain it. However, Blayne Hutch- 
ison appears to have discovered the human trait that 
probably is the underlying reason: 

“The customer always selects what in his or her 
judgment is the best piece in the case. It isn’t known 
and doesn’t matter how many ‘best’ pieces may have 
been previously taken from the stock. The one the 
customer picks is the best as of that instant.” 

What is most needed now, according to Southern 
California operators, is modern display case equipment 
and packaging materials in sufficient quantity to meet 
their rapidly growing needs. And eventually—several 
hope very soon—they want automatic wrapping 
machines that will further reduce costs and provide’ 
the volume they anticipate. 


Crepits (for All-American packages): Paperboard, bores, boals 
and trays, Zellerbach Paper Co., San Francisco. Nestrite cups, 
Lily-Tulip Cup Corp., New York. Cellophane, E. I. du Pont de 
Nemours § Co., Inc., Wilmington, Del. Heat-sealing labels, 
Crocker-Union, San Francisco. Cellophane cutters, McClintock 
Display Co., Los Angeles, and E. O. Bulman Mfg. Co., Grand 
Rapids, Mich. Heat sealers, Wells Mfg. Co., San Francisco.  Self- 
service refrigerated cases, Hussmann Refrigeration, Inc., St. Louis. 


Metal closure supply improves 


Although the demand for certain types of glass con- 
tainers, particularly in the narrow-neck field, still ex- 
ceeds the supply, there has been a rapid improvement 
in the metal closure picture, largely as the result of the 
removal of governmental restrictions on the use of sev- 
eral types of metals, according to the Owens-Illinois 
Glass Co., Toledo, Ohio. 

As one example, black iron was formerly the required 
metal for liquor and wine products. A recent revision 
of M-43 now permits the use of electrolytic tinplate for 
these products. _ 

The resumption of full-scale production of metal 
closures marks the end of a hectic period of shortages 
which began with Pearl Harbor and continued until re- 
cently. During the war years, in the face of restrictions 
upon both metal and plastic closure materials that 
seemed at times almost insurmountable, substitute 
closure materials were produced that permitted vitally 
needed supplies of foods, drugs and other commodities 
to move to market. 
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CCOTATOTS and 
Printers 


cee, / .  s y = : ° means the finest 


wt decoration on your 
glass, plastic or 


metal container — 








wT means unlimited 
production facilities — 





a) means an expert 
technical staff to solve 
your printing problem. 


PRINTMAKERS, INC. 


200 VARICK STREET, NEW YORK 14, N.Y. + WALKER 5-6300 
SURFACE DECORATORS: FOR THE PACKAGING FIELD 


In Canada: 2424 Yonge Street, Toronto, Ontario 











THE NEW WRAPPER THAT 
IS TAILOR MADE TO FIT 
YOUR PACKAGE 


It is light in weight; yet sturdy in 
construction. Free of vibration. 
Positive chain package feed— 
positive thermostat heat control. 
Furnished with or without electric 
eye. Mounted on casters at 
added cost. Easy to move; _its 
simplicity of design is gadget free. 
A machine built to do one job 
continuously with perfection. 





MODEL JS SIDE PAPER FEED STRAIGHT THRU PRODUCTION 


Knapp-Wrapp machines have a production speed that is unequalled in their price field. Handles 
cellophane—wax paper—heat-sealing foil and other heat-sealing wrapping materials printed or plain. 


NAPP-WRAPP 


DON'T JUST WRAP-“KNAPP WRAPP” 







OTHER MODELS 


MODEL KW End Paper Feed MODEL SA Semi-Automatic 
Design Speed 50 or more Folder Sealer. Operation 
per minute, package en- by foot or hand lever. 
trance and outlet at same Capacity up to 1,000 
station for one operator packages per hour. Avail- 
efficiency. Available now. able now. 


MODEL FS Semi-Automatic Bench Model Folder Sealer. 
For minimum production needs. Same perfection folding 
mechanism on all models. Available now. 


HANDLES CARTONS 
SPECIFICATIONS 


Manufactured by 
KNAPP MANUFACTURING CO., LOS ANGELES 41, CALIF. 





NATIONAL DISTRIBUTOR 


PETER D. BOWLEY & ASSOCIATES 
210 MISSISSIPPI ST., SAN FRANCISCO 10, CALIF. 





en 


Minimum 2” high x 142” 
wide x 1¥%2” long. 


Maximum 4142” high x 6” 
wide x 12” long 


Equipped with 2 H.P. Motor—110 or 220 volts 
Send samples with request for additional information. 
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SAFETY BOX 


FOR LICKING TOUGH 
PACKAGING PROBLEMS 


Boxes are ideal for packing 
anything with a fragile end 
or with a point that requires 
protection. Boxes can be 
made to lock contents in po- 
sition to prevent damage. 
These new tubular boxes 
have a unique construction 
which makes the cap tight- 
sealing even after being re- 
moved and replaced many 
times. 

Ask for samples and prices. 


OLD 


New 

















Ampule is locked in place and really 
protected. Unique construction 
holds ampule at shoulder leaving 
constricted neck riding in air. 


BODY TAKES SHOCK. RESULT: —s 
NO BREAKAGE (*PATENT PENDING) 


MEMAND BROS. Inc 


37-01 35th Avenue, Ravenswood 8-0909, Long Island City 1, N. Y. 
CHICAGO DETROIT LOS ANGELES 


























POWRWELD CRIMP HEAT SEALER 


MODEL B 
$54.50 


STURDILY 
BUILT 


FAST 
OPERATION 


Ten interlocking pre- 
cision formed hori- 
zontal serrations give 
absolute guarantee 
of airtight packaging 
thus assuring positive 
protection to the 
packaged product. 





SEALS cellophane, diafane, foils and all paper that can be 
heat sealed. SPECIAL applicators for pliofilm and pearlon. 


Thousands are in use by manufacturers and packers of all 
kinds of foods, drug sundries, cosmetics, candy, nuts, etc. 


The Crimpmaster, a smaller hand operated crimp heat sealer, 
$24.95. FOB Cleveland. 


CLEVELAND LATHE AND MACHINE, INC. 
5511 EUCLID AVE. CLEVELAND 3, OHIO, U.S.A. 
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Plastic-seamed can 


A new plastic material in the side seam instead of 
solder has been announced by American Can Co. for a 
metal container with greater point-of-sale eye appeal. 

Developed early in the war to conserve strategic ma- 
terials, the plastic is said to be a water-white, taste-free 
organic compound that is so tough and impermeable to 
moisture that the Navy adopted it extensively to line 





Photo shows new plastic-seamed can (right) lithographed 
around its entire surface and conventional seamed can. 


fresh-water tanks aboard naval vessels and tested it as 
a corrosion-inhibiting coating for the hull and under- 
water parts of ships, according to James A. Stewart, vice 
president in charge of research and development. 

Containers made with this plastic are more attractive, 
Mr. Stewart said, because they can be fully decorated 
by lithography completely around the outer wall sur- 
face. Unlike soldered cans, which have a !/2-in. stripe 
of solder showing at the side seam, the plastic—a mix- 
ture of resins, synthetic rubber and the necessary syn- 
thetic plasticizer—is applied in a way to be invisibly 
contained inside the side seam. 

Among the products which company officials believe 
will be advantageously packed and well protected in 
containers of this type, when they can be produced in 
quantity, are chocolate-flavored powders, waxes and 
soluble coffee. The plastic container is not suitable, it 
was pointed out, for products that generate pressures 
within the can, those that require a vacuum pack or 
must be processed. 





Corrugated and fibre salvage 


A new appeal to the public for salvage of old corru- 
gated and fibre containers to be used in the manufacture 
of new paperboard has been made by the Eastern Con- 
servation Committee of the Waste Paper Consuming 
Industries. 

“Unless we are able to salvage a greater amount of 
this grade of waste paper during the next few weeks, 
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|< these days of rising costs and 

high prices there’s one way for 
packers to keep production costs 
down—the use of Anchorglass stand- 
ard containers. 


Like the Plain Round Jar in the 
Picture, practically all Anchorglass 
standard containers offer very definite 
advantages over non-standard shapes. 


For example, long production runs 
with minimum downtime for change- 
vers means smooth plant operation. 
Standard shapes handle faster on pro- 
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ANCHS 
Standard Cc 


* Fast labeling 

* lightweight —strong 

%* Increase production 

% Reduce production costs 


%* Reduce shipping costs 


* Simplify inventories 


duction lines. Inventory problems Tne in “Crime Photographer” 
: ‘ ee ? every Thursday even entire 
are simplified. Label application is  Coasteto-Coast Network, CBS. 


speeded. 


Anchorglass standard containers 
are lightweight; reduce shipping 
costs. There’s no waste carton space 
which means smaller cartons and 
resulting economy. And, as expected, 
Anchorglass standard containers cost 
less than non-standard shapes. 


That’s why we say — keep costs PRODUCTS OF 


ANCHOR HOCKING GLASS 
down—use Anchorglass standard componarene 


containers. LANCASTER, OHIO 





A. custom-tailored 
package for Junior 
Guild's MINE 
ALONE cologne, by 
the use of a ceramic 
label (printed and 
fired-in by our Glass- 
Crafters division) on 
the stock Modern 
Round bottle. Re- 
sult: distinction and 
individuality! Let 
Braun _ individualize 
YOUR package! 








w.BRAUN co. 


Glass Ccntainers & Cicsures 


316 N. CANAL ST. e CHICAGO 6, ILL. 
347 FIFTH AVE. e NEW YORK 16, N. Y. 











it is evident that a greater shortage of paperboard neces- 
sary for conversion into new containers for shipment of 
fall stocks of merchandise will develop than exists at 
the present time,” said Colley S. Baker, chairman of the 
committee, which represents manufacturers of paper, 
paperboard, building and roofing materials. 

“Inventories of this grade of waste paper are lower 
today than at any time since the war ended,” he added. 

‘Our appeal is to industry and to the wholesale and 
retail merchants who during recent months have been 
neglectful of the necessity of saving their old used boxes, 
cartons and containers and selling them to their local 
waste paper dealers.” 





Shipping rayon yarn 


A non-returnable fibreboard container with a number 
of customer advantages is replacing previously used 
packing boxes in which cakes and cones of rayon yarn 
have long been shipped from American Viscose Corp. 

The container has an inner carton and upper and 
lower outer sections. For packing, the inner section is 


placed in the lower section. Then the upper outer part 
is placed in position so that the two outer sections butt 
at the center. 

Sealed at all joints, the new container keeps out dust 
and soot in transit. If the outer carton is damaged, the 
inner one protects the rayon from harm and as a result 
customers report the yarn now arrives much cleaner and 
in excellent condition. 

Packed and handled in an upright instead of a hori- 
zontal position, the container saves floor space in pack- 
ing, shipping and storing. Since it is smaller and 
lighter, even though it holds 96 cones, it saves not only 
space but dead weight. 


Crepit: Container, Container Corp. of America, Chicago. 
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FLAVOR FRESHNESS... 


Wax laminated White Kraft Bag with 
Bleached Glassine Liner. Printed for iden- 
tification, Retains moisture, keeping donuts 
fresh longer — Grease resistant and cheaper 
to use than most cartons. 


MOISTURE REPELLENT... 


Heavy duty Wax Impregnated Kraft. Built 
to withstand heavy, wet refuse for several 
days in So-Klean container. Specially sized 
and die-cut to fit locking device on container, 


PACKAGING a product for proper and thorough pr 

is often a complicated problem. With Thilco’s one 
manufacturing service of providing both the correct pape 
type and the custom-designed finished bag—your job is made 
easier and your package appreciably better. Thilco offers the 
most complete line of bag packaging papers in the industry. 
It includes MG & MF Krafts, Glassines and Greaseproofs, 
Wax Thermo-Plastics, and Asphalt Waterproof papers. Avail- 
able printed or embossed, singly or in any laminated combina- 
tions for conversion to bags — all within our own mill. 
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PRODUCT PRESERVATIVE... 


Wax laminated Kraft Bag for hygroscopic 
materials, specially built to carton dimen- 
sions of various sizes. Resists moisture-vapor 
transmission to product which must be kept 
dry to prevent caking. 


PULP & PAPER COMPANY 
NAUKAUNA + WISLONS/4 











BOTTLE LABELING - - 
-- MADE EASY 


ay 































E-Z-HAND LABELER 
FOR FLAT OR SEMI-ROUND BOTTLES 


Using pre-gummed labels (up to 4 x 6), this unique POTDEVIN 
bottle labeling device handles bottles up to quart size, and is 
capable of turning out up to 30 accurately labeled units per 
minute. 


A little practise using a prescribed, simple, 3-motion operation, 
is all that is necessary for highest production. 








Also manufacturers of high-speed Cellophane Bag Machinery, 








axing, Gluing, and Laminating Machines 


POTDEVIN. MACHINE CO. 


EST. 1893 


1244 38TH ST. BROOKLYN 18, N. Y. 


when it's in a wooden chest, box or display case by 
ROCK. Boxes by ROCK are beautifully designed, sturdily 
built. Specializing in the design and manufacture of 
silverware chests, jewelry and display cases for many 
years has made our name synonymous with fine wood 
containers. 










You will find 
ROCK contain- 


able for your 
product. 





Stoughton, Mass. 
“From Standing “Timber to Pincshed Product™ 
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ers ideally suit- 





Acetate-foil for protection 


To package one of its specialties, a highly hygroscopic 
plastic mix used in making impressions of the outer ear 
and ear canal, the Sonotone Corp. required a container 
that would be water-vaporproof. From the impression 
made with this material, a plastic piece is cast to which 
the hearing aid is attached, but the least bit of un- 
wanted moisture would render the mix useless. 

A laminated sheet of aluminum foil and cellulose ace- 
tate coated with a heat-sealable vinyl resin made into 
envelopes now delivers this material safely to fitters of 
hearing devices in every part of the world. 

Packages of this type are finding many applications 





today where a high degree of moisture protection is nec- 
essary. They are being used, for example, to keep such 
products dry as Standard Brands’ active dry yeast. 
The material is said to be crease-resistant and to have 
good dimensional stability, which indicates that a wrap 
made of the material will withstand long storage periods 
without warping. 


Crepits: Acetate material (Lumarith) Celanese Corp., New York 
Foil, Aluminum Co. of America, Pittsburgh, Penna. Laminated 
envelopes, Shellmar Products Corp., Mt. Vernon, Ohio. 


A school of labeling 


Eli Lilly & Co., Indianapolis pharmaceutical manu- 
facturer, in conjunction with National Adhesives, 4di- 
vision of National Starch Products, Inc., New York, 
has inaugurated a program to further proper labeling. 

Aware of the importance of packaging from the stand- 
points of appearance and protection to the public, the 
company is sponsoring employee training classes to sup- 
plement information and techniques in all phases of 
bottle labeling. Conducted in three 1-hr. sessions give! 
on company time, classes are limited in attendance le 
eight or LO individuals. James M. Schwartz, of Lilly's 
production administration department, and ‘zeorge 
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} WRITE, PHONE or WIRE for Quotations onYour Requirements for 


| PARTITIONS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 





to produce attention- 
fine lithography... tl 


packaging, assurin 


Reasonable Prices for your product 


Assured 


Prompt Deliveries 
Guaranteed 

















that at SALE |} every indi- 
vidual job is asgi ged all the knowl- 
P edge and skill we 
possess to assure 
perfection. 











































1 Manufacturers of Partitions for Paper Boxes. | 
_647-649 LEXINGTON AVE. BROOKLYN 21, N.Y, 
é Telephone: FOxcroft 9-2129 - 












Displays, Cut-outs, 
Box Wrappers, 
Labels, Folders, In- 
serts, Booklets, Cal- 
endars, etc. are cre- 

ated and produced by the Sale 
Lithograph Company, for nationally 
known manufactur- 
ers and do an effec- 
tive job throughout 
the world. 
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a Package your products 
ave with *sales appeal 


rap 
iods Everett Transparent Boxes 
Bags and Envelopes 


York 


nated 
Attract the shopper’s eye. . . up your sales 


by stressing your product's selling features. 
Everett bags in high quality DuPont cello- 


phane, glassine, etc., and transparent plas- 





tic containers are available in any size or 





quantity. 

anu- PROMPT DELIVERY 
;, di- : 
Zork CONSULTATION AT NO 
” OBLIGATION 

g. 
" Let Everett design and build the 
», the 

; = right selling package for your 
» SUP 
ail product. 
given 


ice to 
illy’s EVERETT TRANSPARENT CONTAINER CORP. 
251 THIRD AVE.,N. Y. 10,N. Y. « GR 3-1663 





eorge 


Since 1904 Devoted to the Production of Fine Lithography 
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ap pilca rons pt 


extruded LZ STIC 


TENITE @ LUCITE @ AEROFLEX @ NYLON e ETC. 


FLEXIBLE OR RIGID 
FULL RANGE OF COLORS 


Consult Anchor for 
ideas that en- 
hance your prod- 
uct, beautify its 
design, improve 
its function as well 
as salability. De- 
veloped to fulfill the 
unique needs of each 
job, we serve leading 
industries such as Furni- 
ture, Textiles, Electrical & 
Medical Instruments, Pens, 
Pencils, Bookbinding, Lamps, 
Accessories, etc. 


MAY WE SERVE YOU? 











Your package design should tell the story ol your product 
in strong visual terms that generate the utmost sales power. 
When PALM FECHTELER DECALS tell the story of a 


produc t, it becomes a BEST SELLER. 


Plan on PALM FECHTELER DECALS for your package design. 


Palm, Fechteler & Co. 


220 WEST 42nd STREET, NEW YORK 18, N. 
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Kaufmann, sales engineer of National Adhesives, or- 
ganized the classes and act as instructors. 

In the six months since the start of the course, tlie 
Lilly company reports that not one lot of drugs has 
been rejected or recalled because of label failure, the 
rate of production has been higher and the maintenance 
of labeling machines has improved. 

The Lilly company attempts to exercise every precau- 
tion to assure positive identification of its products. 
On those occasions when a label has come off, the com- 
pany’s inspectors have customarily rejected the entire 
lot of containers or called it in from the field. A thor- 
ough study of the causes of these label failures indi- 
cated the trouble could be largely eliminated if employees 
were given supplemental training. 

According to National Adhesives, which supplies the 
glue used on Lilly labels, this service is available to 
other interested concerns. 





Bacteria-free packaging 


Methods of chemically treating food packaging ma- 
terials to kill or inhibit damaging bacteria or fungi were 
discussed by Dr. Louis C. Barail, of the bacteriological 
department of the U. S. Testing Co., Hoboken, N. J., 
at the recent seventh national conference of the Insti- 
tute of Food Technologists in Boston. 

Steam is used often for sterilizing paper bags and 
other containers, Dr. Barail said, but its protection 
ends when the container is opened. Use of antibiotics 
and chemicals, particularly so-called long-chain mercury 
compounds, halts growth of or kills bacteria for varying 
periods, he noted, thus providing positive and lasting 
protection for foodstuffs. 

Such chemicals can be incorporated in the pulp from 
which packaging paper and cardboard are made, con- 
tinued Dr. Barail, and can be used in wax, lacquer or 
varnish finish applied to these materials. Any chemical 
used to inhibit or kill harmful organisms must have 
the following characteristics, according to Dr. Barail: 
lack of toxicity if used in direct contact with foods, lack 


- of irritation to the skin, insect and rodent repellenc) 


and ability to withstand handling and storage. He rec- 
ommended plastics of the Vyncote type as closest to 
ideal packaging materials for most foods, declaring that 
they are ‘inert, non-toxic, tasteless, non-flammable 
and can be treated with germicides, fungicides and in- 
secticides and thus afford the best protection to foods.” 





Can volume $600 million 


Sales by the can manufacturing industry last year 
totaled almost $600 million and the retail value of prod- 
ucts packed in cans was between $4,500 million and 
$6 billion, Gordon H. Kellogg, vice president of Ameri- 
can Can Co., told members of the Investment Analysts 
Club at their recent Chicago meeting. 
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7 Automatic Imprinting and 


Heat-Sealing of Labels 





The automatic imprinting and heat-sealing of labels to | 
the wrapper is a new money-saving advantage in pack- | 
aging many articles. The Roll-Type Labeller of the | 
“Oliver” Wrapping Machine uses attractive diecut labels | 
(printed by ‘‘Oliver’) in a con- 
tinuous roll. A standard “blank” 
label can be used and essential in- 
formation printed on each label 
just before it is applied. Roll-Type 
labels are easy to use, low in cost. 


STREUSSEL 
COFFEE CAKE 


14 OUNCES 2 





eltita am tery ae-Vell sila 
for Package Size 





The “Oliver” wraps an infinite variety of products in 
cartons, trays, U-boards, flat cards, in the widest range 
of sizes. You can adjust the “Oliver” for package size 
in a minute or two. Adjust the wrapper length while 
machine is running. Change from endfold to underfold 
at the flick of a finger. Change the roll of labels in a jiffy, 





For automatically wrapping and labelling textiles, paper 
napkins, boxed cut flowers, boxed candies, fresh pro- 
duce, meats, cheese, dried fruits, frozen foods, baked 
goods, and similar products, ‘“‘Oliver’”’ features can save 
you money. Write for details. 


OLIVER MACHINERY COMPANY, GRAND RAPIDS 2, MICH. 


“Oliver” Wrapping Machine 


WITH “OLIVER’ AUTOMATIC ROLL-TYPE LABELLING SYSTEM 
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ALABAMA 


Graham Paper Co...... Birmingham 
ARIZONA 

Graham Paper Co.:::..... Phoenix 
CALIFORNIA 

Zellerbach Paper Co....... Fresno, 


Los Angeles, Oakland, Sacramento, 
San Diego, San Francisco, 
San Jose, Stockton 


COLORADO 
Carpenter Paper Co........Denver 
Graham Paper Co......... Denver 
CONNECTICUT 


Charles F. Hubbs & Co. Bridgeport 
The Rourke-Eno Paper Co. Hartford 


GEORGIA 

Graham Paper Co......... Atlanta 
ILLINOIS 

Abana Products......... Chicago 

Bradner Smith & Co...... Chicago 

Graham Paper Co........ Chicago 

Newhouse Paper Co....... Moline 
INDIANA 

Crescent Paper Co... . . Indianapolis 
IOWA 

Carpenter Paper Co. Des Moines, 

Sioux City 

KANSAS 

Carpenter Paper Co....... Topeka 

Graham Paper Co........ . Wichita 
KENTUCKY 

Graham Paper Co........ Louisville 
LOUISIANA 

Graham Paper Co.. . .New Orleans 
MARYLAND 

Hubbs & Corning Co.... . Baltimore 
MASSACHUSETTS 


Carter Rice & Co. Corp... . .Boston 
Charles A. Esty Paper 


COMPERY. 0c ccccss Worcester 
MICHIGAN 
Crown-Ann Arbor Paper 
MINES 66:60 oee0 0 Ann Arbor 
The Whitaker Paper Co... . . Detroit 
Beecher, Peck & Lewis....... Flint 


Graham Paper Co.. . Grand Rapids 
Crown Paper & Bag Co. Jackson 
Bermingham & Prosser 


Company........... Kalamazoo 
The Weissinger Paper 
OEE? Lansing 
Reid Paper Co........... Saginaw 
MINNESOTA 
Graham Paper Co... . . Minneapolis 
Carpenter Paper Co. Minneapolis, 
St. Paul 
MISSOURI 


Carpenter Paper Co. . .Kansas City 
Graham Paper Co. N. Kansas City, 
St. Louis 


NEBRASKA 
Carpenter Paper Co. Grand Island, 
Lincoln, Omaha 
NEW YORK 
Hubbs & Howe Co......... Buffalo 
Hubbs Paper Co., Inc... . . Hollis, Ll. 
Charles F. Hubbs & 


COE 5c bnsicccasc New York 
Herbert A. Post, Inc... ...New York 
The Alling & Cory Co... .Rochester 
J. & F. B. Garrett Co. .... Syracuse 

NORTH CAROLINA ; 
Henley Paper Co....... High Point 
OHIO 
The Chatfield Paper 

RM escacorg e-eicnerareiaxoxate Cincinnati 
The Whitaker Paper Co. . . Cincinnati 
Hubbs & Howe Co...... Cleveland 
The Scioto Paper Co.. . . . Columbus 
The Ohio & Michigan Paper 

ae Toledo 

OKLAHOMA 
Carpenter Paper Co. of 
RNG sts 6:csecenaierevare Oklahoma City 
Graham Paper Co. . . Oklahoma City 
OREGON 
Zellerbach Paper Co...... Portland 
PENNSYLVANIA 
i. &. Wee Gee... ke ees Philadelphia 
The Chatfield & Woods Co. of Pa. 
ba bias pia tease alot ORtNeT Cae Pittsburgh 
TENNESSEE 
Graham Paper Co....... Memphis, 
Nashville 
TEXAS 


Graham Paper Co.. . Dallas, E! Paso, 
Houston, San Antonio 
Carpenter Paper Co.. . . Fort Worth, 
San Antonio 
UTAH 
Carpenter Paper Co. 
ssiecoicueietaral area sisters Salt Lake City 
Zellerbach Paper Co. 
eine veaaaceioneere wane Salt Lake City 


WASHINGTON 
Zellerbach Paper Co....... Seattle 
Spokane Paper & Stationery 

COMPORY... 2. cc ceee Spokane 

Zellerbach Paper Co..... . Spokane 
WISCONSIN 
Wisconsin Paper & 

Products Co.......... Milwaukee 
Sawyer Paper Co......... Neenah 
Service Paper Co.......... Racine 

CANADA 


F. F. Barber Machinery ; 
Company, Ltd... Toronto, Ontario 
HAWAII 


The Honolulu Paper 
Company........ Honolulu, T. H. 


*KIMPAK (trademark) means 
Kimberly-Clark Creped Wadding 


KIMBERLY-CLARK CORPORATION 


Neenah, Wisconsin 


122 E. 42nd St., New York 17 


155 Sansome St., San Francisco 4 


& 8 S. Michigan Ave., Chicago 2 
© 22 Marietta St., Atlanta 3, 6o- 
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Package protection 
for every product you ship 


. . that’s what 
you want from an interior pack- 
aging material. And that’s why 
each product you ship should be 
protected against damage with 
KIMPAK* creped wadding. For 
KIMPAK has every quality de- 
manded by Absorbent Packaging, 
Flotation Packaging, Surface Pro- 
tection, or Blocking and Bracing — 
the four basic methods of interior 
packaging. 


Safety in shipment . 


KIMPAK is downy-soft, clean, 
and muss-free. It’s strong, flexible, 
and highly resilient. Supplied in 
either liquid absorbent or liquid 


Kimpak 


FOREIGN COUNTRIES 


REG. U.S. PAT. OFF. & 


repellent specifications and in a 
variety of types, thicknesses, and 
backings to suit your particular 
interior packaging need. 


Find out for yourself how KIM- 
PAK safeguards your product... 
safeguards your profit. Phone your 
local distributor today. Or write 
Kimberly-Clark Corporation, Creped 
Wadding Division, Neenah, Wis. 


We are producing all’ the KIMPAK 
creped wadding we possibly can, but 
due to the great demand, your dis- 
tributor may have some difficulty in 
supplying you immediately. 





RESEARCH 


CREPED WADDING 


*KIMPAK (trademark) means Kimberly-Clark creped wadding 
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SURFACE PROTECTION — Radio 
Photo courtesy Stromberg-Carlson Co. 





ABSORBENT PACKAGING — Drugs 
Photo courtesy Angier Chemical Co. 





FLOTATION PACKAGING —T-1 Bombsight 
Photo courtesy AC Spark Plug Div., General Motors Corp, 





BLOCKING AND BRACING—Madel Locomotive 
Photo courtesy Varney Scale Models Co. 
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Alll classified advertisements payable in ad- 
vance of publication. Rates: $5.00 up to sixty 
words; enclosed in border, $10.00 per inch. 








PACKAGING & DISPLAY Designer, Sample Maker and Administra- 
tor seeks connection with progressive firm. Excellent performance 
record in mechanical and esthetic design. Am extremely adaptable and 
will guarantee solid patentable ideas in one year. Expert on manu- 
facturing know-how, and can design with focus on production short 
cuts. Original packages used by national accounts. $12,000 annually 
plus bonus arrangement on patents. Box 513, Modern Packaging. 





INQUIRIES FROM Glass, Closure & Packaging Materials Manu- 
facturers interested in representation in Twin City area invited. 
KIM-ROBERTS CO., 1210 University Ave., St. ‘Paul 4, Minn. 


Serving the Cosmetic Trade 








« 
SALES REPRESENTATIVES desired by plastic fabricator and 
laminator for midwest and eastern distribution—to sell trans- 
parent containers—laminated displays—fabricated plastic dis- 
plays on liberal commission basis. Exclusive franchises con- 
sidered for many territories still open. Box 531, Modern Pack- 
aging. 











WANTED—FOREMAN—Specialty Bag Dept. Southern Converter will 
pay Top Salary for a Foreman who has outstanding Specialty Bag and 
Printing experiences. Excellent future. Give detailed experiences, 
present position, and salary. All information held strictly confidential. 
Reply to Box 543, Modern Packaging. 





EXECUTIVE AVAILABLE soon. Thorough knowledge packag- 
ing, paper, plastics and other materials. A man keenly alive to 
merchandising and the creation of ideas, with many to his credit. 
Mature sound business judgment, definitely sales conscious. 
Presently general manager paper converter plant. Box 542, 


Modern Packaging. 











WANTED—FOREMAN—Rotogravure Dept. Southern Converter will 

pay Top Salary for a Foreman who has outstanding Specialty Bag and 

Printing experiences. Excellent future. Give detailed experiences, 
resent position, and salary. All information held strictly confidential. 
eply to Box 544, Modern Packaging. 





WANTED: NEW or used—Miller High Speed Printing Presses 
13” x 20” with swing-back feeders. We are not dealers. We want 
these presses for our own use and will pay highest cash prices. 


Box 552, Modern Packaging. 











ANILINE PRINTER in New York area offers desirable contract for 
volume printing on one large high speed multi-color web press with 
slitter on rewind. Quantities of paper, foil, glassine and cellophane 
available for candy or f wraps, bags, box liners, counter rolls, gift 
wraps, labels, gummed tape, etc. Box 551, Modern Packaging. 








POINT-OF-SALE Display Salesmen & Brokers. Philadelphia, 
Chicago, Iowa, Massachusetts, and other territories open for ex- 
perienced men to represent nationally known designers and manu- 
facturers of counter, floor, and window displays, made of wood, 
glass, plastic and metal. If you have the contacts we are ready 
to back you with, an exclusive territory, creative ideas, quality 

roduction, competitive prices, and good delivery. Commission 

asis. Write COUNTERDISPLAYS, INC., 112-01 Northern Blvd., 
Corona, Long Island, New York. 








WANTED—TUBE filling and/or closing machinery suitaole for 
medium and heavy pastes—American or Foreign—Wire M. Grum- 
bacher Incorporated, attention G. K. Smith, 460 West 34 Street, 
New York 1, N. Y. 








Publisher reserves the right to accept, reject 
or censor a classified copy. 





TRANSPARENT PLASTIC Container Sales Representatives Wanted— 
For complete line of fabricated rigid Acetate boxes and containers. 
Leading midwest manufacturer fully equipped for allt ypes of fabri- 
cation in plastics, including drawing, forming, printing, etc. May 
be handled with non-competitive packaging products on commiss‘on 
basis. Most leading territories open. Excellent opportunity for alert 
packaging salesman! Box 545, Modern Packaging. 


FOR SALE: One 30” Hobbs Paper Slitter, 15 sets of knives. Recently 
rebuilt and new knives. Good condition. Box 546, Shears. 








ROTARY PRINTING Press For Sale—Immediate delivery— 
Model IC Chambon Rotary, Three-Color and Varnish Printing 
Press. Prints maximum 1334” across cylinders and 14%” around 
cylinders. Will print up to 450 units per minute. Extension 
dryer, slitting device, guillotine cut-off. Prints thickness from 
tissue to 30 pound board. Purchased new last year. Phone— 
Wire—Write—Richard G. Lippmann Packaging Sales Company, 
ELiot 8850, 375 Colman Building, Seattle 4, Wash. 











TABLET COUNTING and Filling Machine, either Automatic or Semi- 
Automatic for counting and filling 24 tablets per vial or multiples thereof. 
Similar to No. 1 Colton Machine. Full details, including price, to 
Box 547, Modern Packaging. 





CURTISS CEMENTING Press for Acetate Boxes. 

A rugged, rapid, simple machine, developed to defeat cementing 
troubles and size variation at the source. 

* Effortless—No operator fatigue 

* Self-Aligning—Accurate for life 

* Requires no source of power 

* End Capacity 8” x 12” on a 24” box 

* Occupies one sq. foot of bench space 

* Tested and Proven in production 

Price delivered, $50.00. Special capacities to order. Quantity 
discounts. Write for Bulletin A. 

John S. Curtiss 


Box 345 Belmont, Calif. 











FOR SA LE—2 Power Driven Sealing Machines made by Package Machine 

Co. (Model B.C.). Bag Closing Machine complete with 110 volt motor 

and heaters. Machines adjustable for various bag heights. Seals Plio- 

a and other heat sealing bags. Write Ray-O-Vac Company, Madison 3, 
is. 





PACKAGE MACHINES for Sale—Package Machinery Universal 
4 with side conveyor. All seams heat sealed. Overwraps, boxes. 
boats or U-Boards 20 to 60 per minute. Used only 1 month. 
Package Machinery Universal 5 with extended intake. All seams 
heat sealed. Overwraps, boxes, boats or U-Boards 15 to 35 per 
minute. Used only 2 months. 

Oliver Machinery Model 799-M Complete with infeed conveyor. 
labeler and imprinter. All seams heat sealed. Overwraps, boxes. 
boats or U-boards 20 to 36 per minute. Used only 2 months. 
Address all inquiries to Box 548, Modern Packaging. 


4 











PACKAGING ENGINEER, with broad experience in sales, sales service 
and development, well acquainted with rigid and flexible packaging in 
all phases of protective packaging, desires responsible position with 
package manufacturer food or converting industries. Box 549, Modern 
Packaging. 


FOR SALE—One practically new Simplex Automatic Bag Making Ma- 
chine #542, with counter, new type oil pan, duplex attachment, and 
Electric Eye. For information write or call Mi-T-Fine Food Company, 
1368 North Zangs Boulevard, Dallas 8, Texas. 








PACKAGE FORMER and automatic top and bottom sealer. 
Can be revised to a large variety of sizes; speed 30 a minute; 
complete with 3 h.p. motor and reduction gear. C. S. MacNair 


& Associates, 228 North La Salle Street, Chicago, Illinois. 








DEVELOPMENT ENGINEER required by Midwest manufacturer 
of thermoplastic films to work with the trade and in our labora- 
tories in adaptation of packaging machinery to use our products. 
Mechanieal Engineer, 25-40, preferably with packaging machinery 
experience and with a pleasant personality. Will receive salary 
commensurate with ability. A considerable amount of travel 
will be required. Please include complete employment, educa- 
tional and achievement record in initial reply to Box 550, Modern 
Packaging. 
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Vefton’s cans cross the 
A sturdy package, with blue coated ends, desi 





New Jersey Company. The can is completely sealed 
until the consumer punches the thfee ea -to-open, 
forced-back perforations on top. The product is 
packaged securely for export... another example 
of Sefton’s ability to solve your packaging problems! 


DISTRICT OFFICES: @ Los Angeles @ San Francisco @ Denver @ Dallas e Chicago @ Des Moines eNew Orleans @ Boston @ Detroit @ Kansas City @ St. Paul 





Omaha @ New York @ Cincinnatti @ Cleveland @ Oklahoma City e Pittsburgh e Memphis @ Nashville e Houston e Salt Lake City @ Seattle 
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UNIFORMITY 


Dependable—unvariable. 


the millionth carton—like the first. 





CHICAGO CARTON COMPANY 


©4200 SOUTH CRAWFORD AVENUE © CHICAGO 32, ILLINOIS 
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ABC Packaging Machine Co...... 169 
Agency—Mace Apv. AGENcy, Inc. 

Acme Paper Box Co.............. 6 
Agency—Newsy & Peron, Inc. 

Adhesive Products Corp.......... 181 


Agency—Ca.irorniA Pus. Corp. 


Aluminum Co. of America..... oo | ae 
Agency —F utter & Smitu & Ross, Inc. 


American Anode Ine........... is 40 
Agency—GRIswoOLD-EsHLEMAN Co. 


American Can Co.........0.eee00: 60 
Agency—Younc & RusicaM, Inc. 


+ 92=93 


American Cyanamid Co....... 
Agency —Hazarp ADVERTISING Co. 
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Agen Rosert A. GALLAGHER 

Celanese Plastics Corp........... 53 
Agen Evurncron & Co., Inc. 

Celiuplastic Corp............000- 72 
1gen Lawrence Fertic & Co., Inc. 

Central Fibre Products Co., Inc.. 170 
Igen CruTTENDEN & EGER 
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Central States Paper & Bag Co... 
Agency—Pavco 


Chicago Carton Co.............4+: 
Agency—Evans AssociaTEs Co. 


Clark Co., George V............-. 
Agency—Ww. H. Rankin Apv. Co. 
OIE 620555640 0106 e0elecies exeaiare 


Cleveland Container Co., The.... 

Agency—NEsBITT SERVICE Co. 

Cleveland Lathe and Machine 
RIMMER Canova cic sioieie'sic-n siecle wieie/ors 

Agency—MeEERmans, Inc. 

Commerce Oil Corp........ ‘ ; 

Agency—REINHOLD C. FERSTER Apv. Co. 


Consolidated Packaging Ma- 
chinery Corp.........00¢ Bale 


32 


204 


80 


202 


179 


92 


161 


185 


Agency—Ba.tpwin, Bowers & Stracuan, Inc. 


Container Equipment Corp...... 199 
Agency—Jos. S. Voce. & Co. 
Continental Can Co............ 18 
Agency—BatTTEN, Barton, DuRSTINE & 
Ossorn, Inc. 
Crawford Co., John W...........- 188 
Creative Printmakers, Inc..... coe FO 
Crown Can Co.......... Syaleleveveieiers 34 
Agency—BENJ. ESHLEMAN Co. 
Crown Cork & Seal Co............ 16 
Agency—SpreEEp & Co., Inc. 
Decotone Products Div........... 71 
Agency—ARTHUR M. HIL_ErRyY 
Dewey & Almy Chemical Co..... 155 
Diagraph-Bradley Stencil 
Machine Corp........ Guieseeniee 174 
Agency—G EE R. Stocker & AssOcIATES 
Diamond Straw & Machine Corp. 178 
Dobeckmun Co., The............ 27 
Agency—Fu.ier & Situ & Ross, Inc. 
Dubin Corp., R. M...... paieeawaas: me 
Agency—RvPert A. ARNOLD Apv. AGENCY 
DuPont Cellophane..... shel oletarele 47 
Agency—BatTTEN, Barton, DurstTINE & 
Ossorn, Inc. 
Eastern Art Craft Co., Inc....... 176 
Eastman Kodak Co.............. 175 
Agency—J. WALTER THompson Co. 
Einson-Freeman Co., Inc....... - 62 
Agency—L. E. McGivena & Co., Inc. 
Everett Transparent Container 
MEERo sy 0a.s.clcwlaieie'sic.e-sio.s sisraciccie sis 197 
Agency—SHAw ASSOCIATES 
Ferguson Co., J. L......... siermleveve 74 
Agency—MacDona tp Cook Co. 
Fitchburg Paper Co...........+.. 71 
Agency—ArRTHUR M. HILLERY 
Forbes Lithograph Co............37,38 
Agency—Ray AustRIAN & AssociATEs, INc. 
Gair Co., Inc., Robert.......... 41 


Ayana, Barton & GooLp, ine. 





Gardner-Richardson Co., The. . .28=-29 


Agency—Stocxton, WEsT, BuRKHART, INC. 


Gaylord Container Corp......... 31 
Agency—Oak LEIGH R. FRENCH & AssociaATES 


General American Trans. Corp... 73 
Agency—W E1ss & GELLER, INC. 


General Plywood Corp........... 48 
Agency—RuoturavrrF & Ryan, Ine. 


Gift Wrappings, Inc............. HU 
Goodrich Chemical Co., B. F..... 


Agency—GRIswOLD-EsHLEMAN Co. 


Goodyear Tire & Rubber Co...... 15 


Agency—KuDNER Apv. AGENCY, INc. 


1 


Griffin Processing Corp.......... 194 
Agency—RosBeErt A. GALLAGHER 


Harcord Manufacturing Co...... 68 


Hayssen Manufacturing Co...... 173 
Agency—F REDERIC T. WuRL 

Hazel-Atlas Glass Co.......... oo, Sie 
Heat Beet Pt GO iisisciccsciccesccees 158 
Agency—M. L. BERESIN 

Heekin Can Co., The............ 59 
Agency—Mitb.anp Apv. 

Heinrich, Inc., H. H............. 184 


Agency—REA, FuLLER & Co. 


Heminway Corp...............-. 986 
Agency—Dvane G. BARTLETT 


Hinde & Dauch Paper Co., The... 163 


Agency—Howarp Swink Apv. AGENCY 


Hudson-Sharp Machine Co...... 176 
Agency—J ack C. WEMPLE 


Industrial Magazine Service, Inc. 181 


Jones & Go., Ine., Re Asecscicciccce 5 


Agency—KeE.or & StiTEs Co., THE 


Karstrom Co., Paul L............ 184 
Agency—JEWwELL F, STEVENS Co. 

Kaul Manufacturing Co....... co wae 
Kidder Press Co., Inc.......... . -55, 56 
Agency—J aMES Tuomas Cuirurc Co. 
Kimberly-Clark Corp......... . 200-201 


Agency—Foore, Cone & BELDING 


Kimble Glass Co.........cccccees 9 


Agency—SommeErs-Davis Inc. 
Knapp Manufacturing Co........ 19] 
Frederick A. Krause & Associates 85 


Krause, Richard M.......... pisnere 66 
Agency—J asPER, Lyncu & FisHE1, Inc. 
Kupfer Bras, Go...o000c0ccescees 43 


Agency—KERMIN, THALL & LAVELLE 


Lachman-Novasel Paper Corp... 164 
Agency—Cayrton, Inc. 


Lansky Die Cutting Co........... 188 
Agency—CnE.sEA ADv. Art SERVICE 


(Please turn to page 207) 
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ALL BAGPAKERS 
MAKE THIS FAMOUS 
“CUSHION STITCH” 





TAPED CLOSURE IS 
MOISTURE RESISTANT— 
SIFT PROOF— 
INSECT PROOF 


Taped closure is effected 
on models“A“and“DA” 




















MODEL “D A” (portable)—One operator, filling 
and closing, can handle 2 to 4 100-lb. bags a 
minute ... 6 to 12 a minute where filled bags 
are delivered to BAGPAKER conveyor (quickly 
adjustable for various bag sizes). Starting and 
stopping of sewing operation is automatic, 
no tape wasted. 


At absolutely no obligation to you, a BAGPAK engineer will gladly discuss your packaging 
machinery and multiwall paper bag requirements . , . show you the best methods of weighing, 


closing and handling bags. 


*Manufacturers of famous CUSHION STITC 





LGALFAK 


ee = RE 





MODEL “A”—Completely automatic — ex- 
tremely accurate weighing. Saves on “give 
away” material, labor and bag costs, thus 
paying for itself quickly. Machine capable of 
filling and closing 100-lb. bags at the rate of 
15 per minute . . . needs one operator. 


H OPEN MOUTH MULTIWALL PAPER BAGS 


Sales Representative: 


INTERNATIONAL PAPER PRODUCTS DIVISION, 


INTERNATIONAL PAPER COMPANY, 
220 EAST 42nd STREET, NEW YORK 17 
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Lassiter Press, The, Inc......... 
Agency—BENNETT ADv. 
Lowe Paper Ges.ccccicccccscscss | «=6&© 
Lusteroid Container Co., Inc..... 165 
Agency—F Ep H. Eserso pn, Inc. 


Lynch Package Machinery Corp. 25 
Agency—Joun A. Wacne_r, Inc. 


Mack Molding Co., Ine.......... 44 


Agency—GEorGE Homer MartTIN 

Maharam Fabrics Corp.......... 79 
Agency—M. J. Jacoss, Inc. 

Markem Machine Co............ 65 


Agency—Ca away AssociaTES 


Maryland Glass Corp............ 49 
Agency—V an Sant, DucpDA.e & Co. 


MASOM BOECOsccccscicccccccccses GF 


Agency—Howarp Wesson Co. 
Matthias Paper Corp............. 39 


Mead Board Sales, Inc........... 22 
Agency—Gray & RocErs 


PEER UNC iiescccctiovecccvcsse §=3O 
Agency—G. WILLARD MEYER Co. 


Minerva Wax Paper Co........... 185 
Agency—H. M. Kuincensmitu Co. 


Modern Containers Co........... 180 
Monsanto Chemical Co.........67, 208 


Agency —GARDNER ADVERTISING Co. 
Moore & Co., Kenneth J......... 178 


MOBBESNO COED. sccccccscccosccs OO 
Agency—D. E. Rotuscuiip Apv. AGENCY 


Multi Color Graph Corp......... 186 
Agency —METROPOLITAN ADv. Co. 

Multistamp Co., Inc., The....... 26 
Agency—STaAn Ley S. Gross & AssociaTES 
Munson Bag Co.......... ireleseteaie 161 
Nashua Gummed & Coated 


PODER COs ccciccceses isicsinteecsie. om 


Agency —SUTHERLAND-ABBOTT 


National Can Corp............... 14 
Agency—Doy.e, KitcHen & McCormick, 

Inc. 
National Adhesives.Inside Front Cover 
Agency—G. M. Basrorp Co. 


National Paper Box Mfrs. Ass’n.. 171 


Agency—Howarp Wesson Co. 


New Jersey Machine Corp........ 33 
Agency—Diepricu ADV. SERVICE 


coccccce 192 


Niemand Bros., Inc...... 


Ohio Boxboard Co., The......... 78 
Agency—Fu.iER & Situ & Ross, Inc. 
Oliver Machinery Co............. 200 


Agencv—Dean-Hicxs Co. 


Owens-Illinois Glass Co........21, 187 





Agency—J. WatTER THompson Co. 
Oxford Paper Co......ccccsccccee GD 


Agency—KuDNER AGENcyY, INc. 


Package Machinery Co......... .. 146 
Agency—Joun O. Powers Co. 


Packard Container Corp......... 183 


Palm, Fechteler & Co............ 198 
Agency—LesTER “L” Wo.rr 


ge, OO (en are ee erccoresen:. ae 
Peerless Adhesives Co............ 169 


Perfektum Products Co.......... 190 
Agency—GI1vauDAN Apv. AGENCY 


Peter Partition Corp............. 197 
Agency—Irvinc Davis Co. 


Peters Machinery Co............. 183 
Phoenix Metal Cap Co........... 1 
Plastic Artisans, Inc...........+. 172 


Pneumatic Scale Corp., Ltd..... 167 
Agency—A..ey & Ricuarps, Ine. 


Potdevin Machine Co........... . 196 
Printers’ Finishing & Mfg. Co., 
Es oc4:seo:sie eiecerrimloerow sisiete siareavers 50 


Agency—ALFRED ADVERTISING, INC. 


Protective Coatings Corp......... 58 
Agency—MeErcrEApDy & Co. 


ie As Cate Gis .s5-00is cies csc eeiees 54 
Agency—EGGERS-RANKIN ADv. SERVICE 
ne giaioteisio ae 
Rhinelander Paper Co........... . 45 
Agency—F rank C. Nauser, Inc. 

URC PII EE CBB 6.6.6 .6:5:0.010:0's:0.e.eisievere 181 
Riegel Paper Corp............... 24 
Agency—W.L. Towne 

Ritchie & Co., W.C...........- se 75 


Agency—STANLEY PFLAUM AssOcIATES 
Rock Manufacturing Co......... 196 


Rodgers, Inc., George G........ oo Ge 
Rosebud Manufacturing Co...... 190 
Ress Co., A. Ta, Ie... cc cisisecsies oc foe 


Agency—McCarrty Co. 


Sale Lithograph Co., The........ 197 


Agency—REINHOLD C, FERSTER 


Scandia Manufacturing Co...... 30 
Agency—DiEpDRICH ADV. SERVICE 


Sefton Fibre Can Co............. 203 


Agency—Joun A. Rosinson Apv. AGENCY 


Shaw-Randall Co........... ee 17 


Agency—ARTHUR BRAITSCH 


Shellmar Products Corp...Back Cover 
Agency—JouN STOVER Apv. AGENCY 





Standard-Knapp Corp.......... 8 


Stensgaard & Associates, Inc., W. 
Ruturaurr & Ryan, Inc. 
Stevens-Wiley Mfg. Co., Ince., 

| SR a Ae 
Agency—M. L. BERESIN 
Stokes & Smith Co.............. 12 
Agency—R. E. Lovexin Corp. 


Stam Peabo Geriscces.cs.civecceeceys 3 
Agency—DoueErty, CLiFrrorD & SHENFIELD, 
Inc. 


Agency 








NEE NIUE g 6 s-c1ksb 09:00:50 :6\6'e's eaiwers 87 
Agency—J. M. Marues, Inc. 


Thilmany Pulp & Paper Co....... 195 
Agency—J ack C. WEMPLE 


TRAVEP COED a sciscsccsscocscsvcs OW 
Agency—JeEwELL F. STEVEnNs Co. 
Trilsch Co., Oscar........ smewees See 


Agency—CuE.sEa ADv. ArT SERVICE 


Punter COPpiscicascsecscccesss 
Agency—CuamBeErs & WiswELt, Inc. 


Twitchell, Inc., E. W...cccccccccs 170 
Agency—R. E. Lovexin Corp. 


Union Paste Co........... chet eraleie 88 
Agency—Hoac & ProvanpiE, Inc. 
United Paperboard Co., Inc....... 13 


Agency—STEPHEN GOERL AVTG. 


U. S. Automatic Box Machinery 


lig asics es owie areas sau enn's 76 
Agency—HeEnry A. Loupon 
U. S. Envelope Co................ 36 


Agency—WM. B. RemincrTon, Inc. 


Verne-Gilbert, Inc.............-:. 166 
Agency—J asPER, Lyncu & FisHE1, Inc. 
Wiehieke FOG U Coc ois.0:6:650510:0%0:0 0% 35 


Agency—THE Bay ess-KErr Co, 


Watson-Standard Co., The...... 64 


Agency—Caspot & Corrman, INc. 

Weinman Bros., Inc............. 174 
Agency—T.R. BAUERLE ApDv. AGENCY 

Western Carton Co.............. 160 


Western Products, Inc........... 90 
Agency—TRIANGLE Apv. AGENcyY, INc. 


Waits. Tiss Ais Bien cesnnscesicessss, 
Agency—Ro.anp G. E. Uttman Orc. 


Wright’s Automatic Machinery 
Diccicnineecauiresouesenewecicees Os 


Agency—Harvey MasseEnGALe Co., Inc. 


Zophar Mills, Inc......... ccoscse OD 


Agency—Gunn-MEars Apv. AGENCY 
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WITEDA 


stars in a good “deal” 


Showbox fabricated of 
Vuepak by Central 
States Paper & Box Co., 
Inc., St. Louis, Missouri. 





All eyes are drawn to the sparkling beauty of this new VUEPAK QUESTIONS AND ANSWERS 


container made of Monsanto Vuepak. And sales of the What lb Veopakt 


six Antoine cosmetic items it displays so dramatically are Vuepak is a transparent, tough, rigid, beautiful Monsanto 
‘ : cellulose acetate. 
speeded by this extra attention. 








. 7 In what form is Vuepak available? 
If you plan to stimulate sales through special offers, In sheets up to 54” wide, and in continuous rolls up to 


. “ ” ° . ° . 4” wide. 
introductory “deals” or companion selling events, it will yume 
: +e In what thicknesses is it ordinarily available? 
pay you to consider all that Vuepak can do. In an indi- In six standard gauges 0.005” to 0,020" 
vidual “showcase” of this rigid, transparent packaging Sennenaliaiediien tt 
material, all the advantages of your “deal”... the No. 
number of items, their utility, color, design, etc. ... are Is it affected by heat? 
, Not under ordinary temperatures. It begins to soften after 
attractively revealed, enhanced and protected. 200° F. Underwriters’ Laboratories classification ‘slow 
1 6 ’ ° ° ° burning.” 
Vuepak’s “deals” get special retailer cooperation, too. 
“ - How can it be fabricated? 
They display better; accelerate turnover and build It can be drawn, shaped, formed or folded into almost any 
: . . . — shape with inexpensive dies. It can be embossed, stapled, 
volume; offer full Protection against handling, MISSING printed, cemented, or combined with other materials. 
items, shopwear and dust. Valuable selling time is saved 
because the facts of the “deal” are revealed at a glance. YA 
Whatever you're selling ... don't fail to show your 


customers all you've got to offer. . . with Vuepak. Get the MONSANTO 


facts from your box supplier or direct from MONSANTO CHEMICALS ~ PLASTICS 
CHEMICAL COMPANY, Plastics Division, Springfield 2, 
Massachusetts. 
































# 





Vuepak: Reg. U.S: Pat. Off. XX é SERVING INDUSTRY .“. . WHICH SERVES MANKIND. 
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YOUR ¢ PACKING CO. 














@ A way to increase sales of an established product or speed ac- 
ceptance of a new one is to package in glass containers. To display 
color and quality in sparkling glass is to stimulate the impulse to 
buy. Ball glass containers both protect and sell. Glass packaging 
is sound showmanship which moves goods from shelves into 


shopping bags. 


BALL BROTHERS COMPANY 
General Offices 


MUNCIE, INDIANA, U. S.A. 





How Does a Package Influence Sales? 


Delrich Oleomargarine, a product of The Cudahy Packing 
Company, has long enjoyed a very satisfactory volume 
of sales. But when the company recently introduced its 
new E-Z Color Pak, sales jumped to an unprecedented 
high. 

Produced by Shellmar, this new package features a 
pouch of plastic film in which a capsule of coloring matter 
is adhered by a perforated patch. To color the margarine, 
the housewife simply pinches thé capsule of vegetable 


Sales Offices in Chicago, New York, Cincinnati, Cleveland, 
Detroit, Kansas City, Minneapolis, San Antonio, Atlanta, Baltimore, 
Boston, Philadelphia, Pittsburgh, Los Angeles, Salt Lake City, 


San Francisco, Seattle 


PACKAGE MANUFACTURER ~ PRINTER - LAMINATOR - CONVERTER 


coloring until it bursts . . . then kneads the margarine, still 
sealed in the pouch, until the color has been evenly dis- 
tributed through the entire pound. 

Fabricating the pouch with its sealed-in coloring capsule 
was accomplished on a large production basis by Shellmar’s 
packaging engineers and technicians. These same men are 
ready to work with you in the development of unique, 


sales building packages. Contact your nearest Shellmar 
office today. 


SHELLMAR 


PRODUCTS CORPORA ION 


MOUNT VERNON, OHIO + SOUTH GATE CALIF. 
MEXICO CITY, MEXICO 


. . + CELLOPHANE - PLIOFILM - ACETATE - SARAN ~ VINYLS - FOILS - PAPERS - ATINGS 





LE DEAE EO 


ucamsmaneg uence 





